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In continuation of the earlier report on Multi-purpose 

Production survey(Rural) cov ering Smallscale Manufacturing and 

cottage Industry, Retail Trade and Non-mechanised Transport, this 

report, featuring the same sectors belongs to the urban part of 

the country. This part of the survey report is an outcome of the 

project work on "strengthening Central Bureau of statistics in 

Socio-economic Statistics and National Accounts," supported by 

UNDP. 

Some of the basic objectives laid down in the survey were to 

furnish informations required for the improvement of National 

Account estimates and simultaneously develop the survey capabili­

ty in the CBS. Being a first hand survey of its type in household 

economic activities the CBS has to go a long way in conducting 

such surveys flawlessly. Besides , gestation period for such works 

being invariably long, improvements can certainly be made at 

different stages, if the frequency of such operations are in­

creased and continued in the future also. 

The involvement of CBS in future household surveys could be 

the most effective way of developing and enhancing its survey 

capability and at the same time generate many useful statistical 

informations pertaining to the household sector . The need for 

information on households assumes much more relevance when it is' 

reflected that most of our economic activities are carried out by 

households. certain efforts in this direction have already been 

initiated by CBS recently. Hopefully,the resources and skills 



required for implementing a Household Survey Programme during the 

next five years of the Eighth Plan Period, would be available and 

several useful and current statistics on the household sector 

would be generated, as in line with this present report. 

I would like to extend my sincere gratitude to UNDP for 

their kind assistance in this type of activity through which some 

groundwork has been possible to be made. I would like to extend 

my sincere thanks to Mr. K.G.C.Nair for his contributions without 

whose help the survey operation would not have been realised. 

Former Director General (now Additional Secretary in The Ministry 

of General Administration) Mr. Biswo Raj Regmi deserves our spe-

cial thanks and gratitude for his active role and guidance during 

different stages of thi s survey operation. I would also like to 

thank Senior statistical Officer H.B. Shrestha, Statistical 

Officer K.B.Karmacharya, Asst. Statistical Officers Shyam B. 

Upadhyaya, Prem Sangraula and Rudra Suwal for their active par­

ticipation in this survey . Thanks are also due to Indu Subedi , 

Bhaskar Thapa for carrying out computer processing works and to 

all the staffs in the list who did their field work sincerely. 

The CBS as usual would welcome any comments and criticisms from 

the users of this survey results. 

March 1992 
Kathmandu 

Keshav Raj Sharma 

(Director General a.i) 
Central Bureau of statistics 



DITROIlUCTION 

In the present statistical system in Nepal, the nature of 

which is highly decentralised, a large number of data producing 

agencies involved collect and disseminate statistics to meet 

their own urgent needs. In spite of the efforts made by various 

agencies in producing statistics, a number of key areas are 

still faced with critical data gaps. While activities of the 

Central Bureau of Statistics (CBS) remained tied up for a long 

time in conducting periodic censuses and their analyses, the 

demand for current economic statistics for development planning 

and policy formulation are being felt to be ever increasing. It 

was realised that the existing critical data gaps, could be ful­

filled only by conducting sample surveys in different areas on a 

regular basis . 

The Multi-purpose production survey is indeed a step forward 

in this direction initiated by the CBS to reduce th~ critical 

data gaps gradually. The undertaken survey had envisaged to 

genera.te statistics to augment tne task of improving National 

Account estimates and serve other users in various fields. with 

some of the main economic sectors included in its scope, the 

mUltipurpose production survey (MPS) is the first of its kind 

conducted by CBS. Obviously such exercise in due course can be 

expected to play an important role in enhancing the technical 

capability of the CBS to conduct other surveys ih the future. The 

present report is a complimentary part to the MPS (Rural) pub-
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lished , earlier by CBS in 1991. The survey was conducted separate-

ly for rural and urban areas in different periods. The division 

between rural and urban area was adopted as demarcated by the 

administration. The rural parts consisted of v.illage development 

committees and the municipalities as urban parts . No signifi-

cant change was introduced in the contents and pattern of ques­

tionnaires used in the MPS (Rural) . Besides, the survey portion 

of own-account construction by households was found inappropriate 

to be included in the adopted area sampling plan as it appeared 

not to be homogeneously distributed in urban wards and hence 

dropped from the scope of the survey. A different approach was 

adopted in the identification of economic activities in trade. 

Unlike the MPS (Rural), trading units with fixed premises were 

enumerated at the place they reside and those without fixed 

premises through households. In addition a list of personal 

services were also enumerated during the listing of economic 

activities of urban households. 

The complexity in the sampling design of the MPS (Urban) was 

further simplified by the formation of smaller enumeration blocks 

from the large municipality wards. A single stage stratified 

sampling was adopted by maintaining the sample fraction of 1/ 10 

of urban enumeration blocks for all strata. Sub-division of wards 

was done by distributing the number of dwellings in each ward 

into blocks consisting of 150-200 dwellings . . ' 
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Besides a number of limitations of the survey which will . be 

mentioned later, significant time - lag between two surveys de-

serves attention. For various reasons, collection for the MPS 

(Rural) was undertaken in Januar¥ - June 1989 and for the MPS 

(Urban) in April - November 1990. Although being complementary to 

each other, simple combination of the survey results are likely 

to prove erroneous which may emerge due to time lag and therefore 

should be avoided. Hence, in terms of reliability it can be 

expected that the users will take more advantage in using the 

ratio estimates of different economic characteristics presented 

in the table. 

Scope and Coyerage 

The MPS (Urban) has the same coverage as that of. the MPS 

(Rural) survey comprising the sectors viz. small scale manufac­

turing and cottage industry, retail trade and non mechanised 

transport. For the purpose of conducting a separate statistical 

investigation in future, the households engaged in activities 

belonging to personal services were also listed. The survey -
results have shown that out of the 22.5% of households found 

engaged in the four economic sectors, 8.7% households were en-

gaged in the activities of personal services. Out of the remain-

ing households those engaged in small scale manufacturing and 

cottage Industry was (1.9%), retail trade (11.4%) and non mecha­

nised transport (0.5%) 

J 
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Though this is basically a household survey in nature, some 

parts of the investigation necessarily had to be done through 

establishments and hence a overlap between the two. This was true 

especially in the case of manufacturing and retail trade. The 

total number of activities listed and surveyed dre given below. 

Ihmber of Households enqaged in Econca.ic Activities 

Sector 

Smallscale manu­
facturing and 
cottage industry 

Listed 

392 

Surveyed 

352 

Non 
Response 

40 

---------------------------------------------------------
Retail trade 2389 2383 6 I 
---------------------------------------------------------
Non-mechanised 
transport 

101 101 I 

For an appropriate area sampling it is necessary that enu-

meration area be more or less equal in size in population and the 

characteristics to be investigated be homogeneous to the extent 

possible. However, existing size of municipality wards are not 

fit to be considered as an enumeration unit due to various rea- . 

sons. First of all, high variation in the size of population 

among the wards are noteworthy. Secondly, most of the urban 

wards, belonging to big towns like Kathmandu, Biratnagar, Birgunj 
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etc. are too large and are not manageable even for field opera­

tion. So it was decided to form the sub-wards with 150-200 dwell­

ings through an intensive field work in order to prepare a sam­

pling frame for the MPS (Urban). Despite several constraints of 

resources and lack of experience in such activity, altogether 

1500 subwards (to be considered as an enumeration block) from the 

entire 33 towns were formed and subsequently maps for these 

blocks were prepared. 

Different level of urbanization of towns was another aspect 

to be considered for sampling design. In Nepal, some of the towns 

seem nothing more than an administrative center or major district 

settlement and are either partly urbanized or yet to be urban­

ized. The others possess urban characteristics to a large extent 

but still include some rural type of settlements. Only Kathmandu 

and Lalitpur can be cons ide rea as urbanized municipalities. 

Hence, the towns were divided into three groups for stratifica­

tion purpose. 

1. U-~ban:- Kathmandu, Lalitpur (2) 

2. Semi-urban:- (towns with more than 4000'0 -population accord­

ing to 1981 census) 

i.e. Biratnagar, Birgunj, Bhaktapur, Dharan, Pokhara and 

Mahendranagar. (6) 

3. Partly urban:- Ilam,Bhadrapur, Damak,Dhankuta, Inarwa,Rajbi­

raj,Malangwa,Kalaiya,Lahan,Jana~pur,Jaleswore,Hetauda,Bharatpur, 

Banepa, Dhulikhel, Bidur , Tansen ,.Bhairawa, Butwal, Taul ihawa, Tr i vhuvan 

Nagar,Nepalgunj,Birendra Nagar,Dhangadi,Dipayal. (25) 
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After formation of sub-wards and subsequent mapping opera-

tion it became possible to avoid complicated sampling procedure. 

A single stage sampling of enumeration areas was adopted for all 

three strata. The details of sampling scheme are as follow: 

S.No. Stratum 

1 Urban 

2 Semi-urban 

3 Partly-urban 

Total I 

No.of 
Munici 
palities 

2 

6 

25 

33 

Total No.of sub No.of House­
sub-wards wards holds Listed 

selected 

449 45 5402 

452 45 6436 

599 60 9164 

1500 150 21002 

Selection of sub-wards were made according to the method of. 

linear systematic sampling where the towns were arranged in the 

order of economically active population. 

The stratification adopted here has been vindicated by 

results of the survey also. Percentage of households engaged in 

these four sectors of economic activities is higher (26.3%) in 

the towns under the category "Urban" and are lower in other 

category with 21.9% in the "Semi-urban" and 20.7% in the "Partly 

urban" as shown by the survey results. 
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Reference period 

A reference period of over a month could not be feasible for 

such survey. So the data on all three sub-sectors was collected 

for the calendar month preceeding the date of survey. The field 

work was undertaken in pnases and the period stretched from April 

to November 1990 . Estimation of annual figures from the monthly 

results are based on the intensity characteristics of the econom­

ic units over the year. It was preferable that the field work for 

survey should have been spread over different periods of the 

year, but it could not be possible for CBS to do so due to re-

source constraints. Hence, the reference period of one year for 

which results are given is the average of the twenty months 

stretching from April 1989 to November 1990. 

Processing and EstiAation 

All the questionnaires were edited thoroughly prior to 

processing in the computer. Number of rejections,ie; those that 

did not fall within the scope was negligible. Efforts were made 

to make the classification and tabulation as much comparable to 

those as presented in the report of the MPS (Rural). 

Estimation procedure for the results of the MP5 (Urban) was 

simple. Stratum level estimates were computed" according to the 

following formula . 
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where, 

~ 

'{ - estimated value of y characteristics for a stratum 

N = number of enumeration blocks in a stratum 

n = number of sampled enumeration blocks in a stratum 

yi= value of y characteristics for ith enumeration 

block of a stratum. 

National level estimates was obtained by simple addition of 

figures for all three strata . 

Li.itations of the survey 

As any statistical investigation, the MPS (Urban) has its 

own limitations.' 

Despite the importance of mapping operation carried out for 

this survey it should be realised that the operation was more 

experimental and accurate results can not be expected from a 

firsthand attempt like this. Besides the survey was seriously 

affected by the poor state of maps and unavialiability of auxil-

iary informations required. Moreover, there was no clarity of 

ward boundaries even in among local authorities and residents, as 

the boundaries were delineated not strictly on a scientific way 

and were frequently changed for political reas ons. pnder the 

circumstances, initiation by CBS to prepare subsequent maps for 

survey purpose faced serious problems . Possibility of omission of 
• 

s ome households espec·ially in the large cities can not be reject-

ed. 
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The aspect of reference period regarding the necessity of 

sub-sampling of time over a year for data collection was men­

tioned in the Report on the MPS (Rural). Situation could not be 

improved in the MPS (Urban) too. In order to avoid the possibili­

ty of seasonal effect, intensity characteristics like number of 

months worked during the year, number of working days during the 

month etc. were used while estimating the annual aggregates. 

, 
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Saallscale llanufacturinq and cottage Industry (SJIICI) (Urban) 

Activities Lelonging to smallscale manufacturing and cottage 

industries have since long played a significant role in many ways 

in the economy of Nepal. Commodities produced through these 

activities occupy an important place in the share of exports to 

other countries. Obviously, this sector of the economy is an 

important source that provides employment opurtunities and 

generates income for a large member of households. This part of 

the survey is a complimentary part of the MPS (rural) of SMCI 

conducted in 1988/89. 

Scope and. Coverage 

The International Standard Industrial Claffification of All 

Economic Activities defines manufacturing as the mechanical or 

chemical transformation of inorganic or organic substances into 

new products whether the work is performed by power driven 

machines or by hand, whether it is done in a factory or in the 

worker's home or whether the products are sold at wholesale or 

retail level. 

Only those activities that are not covered by the Census of 

Manufacturing Establishments are included in this survey. 

Establishments or activities that engage less than ten persons 

are included in the scope of this survey. However the lower limit 

of smallscale manufacturing and cottage industries are fixed at a 

level where such activities at least sale a part of its products , 

in the market. In other words it excludes those activities 

undertaken by households related to SMCI if they do not sale 

their products at all in the market . 
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SOpple size;-

As mentioned in the introductory section, the survey listed 

about 21 thousand households in the various urban enumeration 

blocks (sub-wards) and out of this 392 households were found to 

have reported as being engaged in SMCI activities. Among the 

392 households engaged in SMCI activities, detail informations 

that were collected came only from 352 households. The distribu­

tion of sample size by stratum level has been given in the table . 

below. 

Actual " effective saGle size of SWCi by urban strata 

No of Households 

Strata Listed Percentage surveyed 

distribution 

Urban 133 33.9 133 

Semi-Urban 129 32.9 114 

Partly-Urban 130 33.2 105 I 
----------------------------------------------------------

Total 392 100.0 352 I 

The tabulation plan has bee n made on the basis of sample 

size of each industry group according to Nepal Standard 

Industrial Classification (NSIC). Those groups with ten or more 

units have been grouped into 4 digit category and groups with 

less than ten units have been merged into miscellaneous section 
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of each groups of industry. The percentage distribution of 

sample size by industry groups at 2 d~git level has been given 

below. 

NSIC Food Textile 
beverage products 
& tobacco 

Percentage 
Distribution 30 23 

Wooden 
furnit­
ure 

21 

Non-metalic 
mineral 
products 

5 

Fabri­
cated 
metal 

products 

12 

Misce­
llane­
ous 

9 

Total 

100 

------~-----------------------------------------------------------Estjwation procedure:-

Estimation procedure is not different from what has been 

mentioned in the introductory part of the report . To arriv e at 

the figures at stratum/industry group level, multiplier was used 

after a simple addition of each variables. The adjustment 

coeffic~ent, a ratio of actual and effective sample size, was 

used at the stratum/NSIC group level to derive more rel'iable 

results. Hence, estimates of national aggregates of SMCI 

activities of urban area" was obtained by a simple addition of 

the aggregates of three strata. 

Household engaged in SllCI:-

According to survey results, about 2 percent of households 

in urban area of Nepal, were found being engaged in SHCI 

activities. Out of total households engaged in SHCI in the urban 

area about 34 percent of households were in the urban stratum, 

comprising of Kathmandu and Lalitpur Municipalities. The other 

two strata viz, semi-urban and partly urban had the remaining 66 

• 
percent of households distributed more or less equally. A 

relatively larger percentage of households were found engaged in 

the activity of food and beverages, textiles and wooden furniture 

compared to other groups of industries. 
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Persons engaged in SMCI:-

Out of the total persons engaged, a relatively larger 

percentage of household members we re engaged in SMCI activities 

in the urban area.In the urban area the share of hired workers 

out of the t o tal persons engaged in SMCI was found to be around 

18 percent. A relatively larger percentage of household as well 

as hired workers were participating in the industry group of 

food and beverages. This industry group engaged about 30 percent 

of the total household workers. Similarly the number of employees­

in this industry was seen to be around 31 percent of the total 

hired workers. 

Regarding the intensity of working hours the participation 

of household workers in SMCI of urban area seemed to be some 

what different in relation to the rural. Out of total persons 

engaged in SMCI 10 percent of household workers were being 

engaged as part time workers, whereas in the rural area it was 

about 35 percent. As compared to the r"ural, a relatively larger 

percentage of hired workers were founa participating in SMCI 

activities in the urban area. Remarkably the participation of 

household workers in SMCI as full-time workers seemed to be 

relatively larger in urban than in the rural area. It is one of 

the factors that distinguishes the general character of urban and 

rural SMCI activities . The percentage of the participation of 

household workers seems to be relatively larger in knitting and 

weaving and "rice milling industries. 

13 



The sex composition of the household workers engaged in SHeI 

.(activities were to some extent different in urban and rural 

areas. The female participation of household members was found 

relatively smaller (21%) in urban area as compared to (48 %) in 

rural SHeI activities. The percentage of male participation in 

urban area of household members was about 79 percent , while it 

was only about 52 percent in rural SHC! activities. 

Regarding the intensity of activity in SHe I urban, the 

average number of months and days actively operated in a year 

were 8 months and 188 days respectively . 

Use of raw _terials and other costs;-

A different characterist i cs can be seen in the composition 

of the source of raw materials in SHeI of urban as compared to 

the rural area. In SHe I activities of the rural area, about 20 

percent of raw materials being used were from their own primary 

products. In case of urban, the use of raw materials from their 

own primary products was seen to be negligible. The average cost 

of raw materials and other inputs in SHeI Urban was estimated to 

be around 124 thousands Rs. and the deviation from the average in 

each industry group was found to be wide. The highest average 

cost has been in the industry group of "other food products". The 

deviation in the cost from average in each strata was not seen to 

be large as in the industry group. 

Qutput;-

According to survey results, out of total output in SHCI of 

urban about 42 percent of output was being generated from the 

industry group of Food and Beverages . The contribution of the 
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output from industries that only render services like (rice 

mills) seems to be relatively lower. The contribution of output 

of the industries rendering only services was about 7 percent of 

total output. The average output in SHe I was estimated to be 

around 178 thousand Rs and the nature of deviation from the 

average seems to be larger in industry group as in input cost. 

The input/output ratio was about 0.7. In other words, the overall 

input cost was about 70 percent of total output. 

• 
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Table No.1 
Es t imated aggregates of some i nd icators of $MCI in Urban area of Nepel(1989-9O) 

•......... ....... . ................... .... . ..... . ...... ········ · ························ 1 
Classif icat ion I Tota l Nol No.of N/ I Total Nol Toul ITotal I Total 1 

1 of H/ H I Melibers I of Hlredl enploy- I ll'1lUt I output 1 
I elftgaged I partlelpl Labour I ment COItlcost 1 1 
I jn $Mel I t l rli I I In,OOO Rlpn,OOO RI In,OOO Rs 1 

..... ..... . . ........ ..... . . . . . .............. .......... ·············· ·· ····· ··· ·········1 
(I) By Indultry group I 

3115 Oil Milling I 1341 1831 751 1334 I 173171 32870 
··············· ··········1···························· ............. . . . ... . . . ....... ... . 
3116 Rice milling I 7691 11531 531 6753 I 665421 91097 
········ · ·· ··············1···························· .. . ..... . ... .. .. . . ... . . . ........ . 
3121 Other food procb:::ts 1 1341 3221 431 1317 I 1154561 127402 
····· · ·· ········ ······ · ··1······· ········· ··· · ···· · · · · ..... ... ........•........... ..... 
3199 Miscellaneous food I 1561 2251 Zl51 327'9 I 289751 42863 

products I 1 I 
········ ······· ··· ······· 1· ······· ·· · ················· •••.••• . •..... ................... 
3211 Knitt i ng' Weavi ng I 5901 901 I 221 2715 1 621211 76821 
······ · · · · · · ··· ····· ····· 1················ ············ ••••••••.•.... . . . .. . ... . ......... 
3213 Weari ng a~rell I 1231 1441 131 601 1 2152 1 4333 
········· ··· · ············1············ · ··· · ··········· . . ....... . ... . . . . ... . ...... ..... . 
2199 Miscellaneous textile 1891 2741 2101 2144 1 414391 64958 

PI" ocb::: til I I 
············ ······ · ······1······················· ·· ··· . ....... ..... ................. .. . 
3320 WOOden furniture I 6681 &561 1101 14576 I &n631 110651 
·· · · · · ··· ················1··············· ···· ········· .. ......... .. . . ................. . 
3399 Miscellaneous woodenJ 1561 2431 1841 1921 1 96nl 18116 

.,,,,,",,.. 1 1 1 1 1 1 
······ · ·· ············· ···1··············· ············· .................... ........... . . 
3699 Miscellaneous non- I 2001 3481 431 188 I 9381 5939 

metllic mineral products 1 
····· ··· · ··· ············· 1·· ·························· ................ ................ . 
3819 Metallc vessels 1 2451 5101 621 399 1 1n141 25031 
·· ·· ············ · ·· · · · ···1 ·· ··· ·· ····· · ···· ·· · ··· · ···· . . . . .. . ... ...... . .... .... ....... . 
3899 Miscellaneous metal ic 2231 3961 861 2476 I 154141 1 23661 

procb:::u I 1 
·· ··············· ·· ······ 1···························· ................................ . 
3909 Miscell.neous I 3341 5931 1491 3242 I 225371 73165 

Tota l 39211 61481 1305 / 41145 I 4870671 696907 

(b) By Group of Urban .re. 

1 Urban 13271 312.1 17015 J 2062371 286696 

2 Semi Urban I 12961 21 781 4111 124001 1909441 285386 
............................. ...... ....... ............ ·········· ·········· ······ ·······1 

3 Partly Urban 1 12981 15891 5701 117301 898861 124875 I 
.... .... ...... .. ................. . ........... ......... ········· · · ···· ·· ·· ··· ···· · ·· · ·· · 1 

Tot.l I 39211 61481 1305 1 411451 4870671 696907 1 
......................... . ............ ... ....... ...... ··············· ·· · · · · ········· ··· 1. 
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Table No. 2 

Percentage distribution of sa.. Indicators of SNCI in Urban area 
of Nepal (1989/90) 

1 Percentage I 
1-- ----- ---- --- ---- -- -- ----- -- --- --- -- -- --- --- --- -··- - -"- --

Classffication I HIM I HI H I Hired 1 E""lO)'ftllt ·I I,..,ut I Output \ 
1 engged II lllellb!rs \ workers I ment least I \ 
I SMCI I participl I cost I I I 
1 1 ';ng 1 1 1 1 1 

. . ......... -- .. . - -- -.-- -- .. -----.-.- . .. . ...... . ....... · ·· ······ __ ···· · ·····_ · · ·_-· · · ·_ · 1 
(By industry group) I 

. . . ... -.. . - ---. --- -- ----.. " 1--.... . . .. ...... ... . . . .. ...... . . . . . . . ..... .... -... --. ····· 1 
3115 Oil Milling I 3.41 3. 01 6 . 01 3. 0 I 4.01 5.01 
·_··_---_ · ··············· ···1···········_················-············· · · · ·············1 
3116 Rice milling I 19.61 18.01 4.01 16.0 I 13.01 13.01 
. .. ... ---•. -.. --....... .... ·1·············· ········ -............. . ..... · · · · · · · ··· ······ 1 
3121 Other food products I 3.41 5 . 01 3.0\ 3 . 0 I 23.41 18.01 
··········· · _·· · ---_ ·····_·· 1- ···· ··· ··· __ · ·· ·· _··············· --· ··· ······ ···· · -·· ·- --1 
3199 Miscellaneous food 1 I I 

products 1 4.01 4.01 18.01 8.0 I 6.01 6.01 
·· ················ _·· _- -···- 1---· ·-·····-··· _· ---_· _-· -· · ---·-- -·- ·----· -------·-·· ·· -·1 
3211 Knitting' lJeavi ng 1 15 . 01 15.01 2.01 7. 0 I 13 . 0 1 i 1.01 
·_··_--- · · ··-······ ········ · 1·· ·········· · · ········ · · ·········· · ····· · · ········· -······ 1 
3213 wearing apparel. I 3 . 11 2.01 3.01 1.0 I 0.4 I 1.01 
· _·_-- -- · · ·· ················1···· · ··············· · ·_···· · - ·····························1 
2199 Miscelll!lneOUS textile I I 

products I 4.81 5.01 16.01 6.0 I 8.0\ 9.01 
· · ············· · ·_·· ···--· ·· 1····---_·_---····_··········--·····-··········-··---····--1 
3320 Wooden furniture I 17~ 01 14.01 8.01 35.0 I 18.01 16.01 
··········· ·_··_--_····----· 1······-··_·-_····-···· __ ····-·-· ··-····-- -··· -· · · · --· ·-· --1 
3399 Miscellaneous wooden I 1 I 

products 1 4.01 4.01 14 . 01 5 . 0 1 2.01 3.01 
_·· ·· ·_----- -··_ · _-_····· ···1···································· -··--· -·--·- ·· --- -· ---1 
3699 Mi scel taneous non' I 1 

metalic mineral proc.uc:ts 5.11 6.01 3.01 1.0 I 0.21 1.01 
····· · ······ __ ·····_·_- -··-- 1- --···-·····_··· · ······_- -··--· -- ·- ---- -- ---- -- ··-- -····· -1 
3819 Metallc vessels I 6.21 8.01 5.01 1.0 I 4.01 4.01 
············_···· __ ··_· -- ·-·1···--- ---··· -· ···- · __ ·_ ·- ···-·········· -·· ·-· -- ··- --·· ·- --1 
3899 Miscellaneous metallc I I I-

products I 5.71 6.01 7.01 6 . 0 I 3. 01 3 . 01 
······· ··· ··· _· _---_ ··- -- -· ·1--· ··· -_··_ ··_ · ··--··· _--···--·-··-·· ·· ---· ·· -·····-··· ·-·1 
3909 Miscellaneous 1 8.SI 10.01 11.01 8 . 0 1 5 . 01 11.01 
·-··· _· ················_····· _·····_·· 1······· _· 1·· --·· ·· -1·· ·· ·· ···1· ········1······· -1 

Total 1 100.0 I 100.0 I 100.0 I 100.0 I ..... 100.0 I 100.01 
........... . .. . . . -- . . -...... --- .• -----.- .. -.-- -.- ----- ··· -·_ ·_· ·_· ·· _········ · · · · ··· ···1 

(b) 8y group of Urban area 

1 Urban I 33.8 I 39.01 24.01 41.0 I 42.01 41.01 
............ -.. ...... -. --. -. -. --. ---. -. ----" --. --. --: .. --. -.. '-'" ' 1- ... ············· ·1 

2 Semlurben I 33.11 35 . 01 32. 01 30.0 I 39.01 41.01 
....• --- .... -- .................... .................... ··············1·········· ·- ---· --1 

3 Partly Urban I 33.11 26.01 44.0t 29.0 I 18 .0 1 18.01 

······ _·· ······_- --- ··- -- -- 1 -- ···· --1 '--"-'-1 · ·----· ·1 ·- -- --- -· 1- ···· -·· 1 ·-······1 
Total I 100.01 100 . 01 100 . 0j 100.0 1 100.01 100.01 

. -: .. ---- .. --. .... -. ... . -..... -..... -.......... -...... ········· _- · _··- -_·· -- --_·_-· · ---1 



Table No.3 
Percentage of persons Engaged in SMC! in Urban area of Nepal(1989/90) 

Classification Percentage 

Household Warkers 
---------1---------
Full time Part time 

CalBy industry group 

Hired 
Workers 

To~al 

--------------------------------------------------------------------
3115 oil Milling 

3116 Rice milling 
----------------------------
3121 Other food products 

3199 Miscellaneous food 
products 

3211 Knitting & Weaving 
Products 

----------------------------
3213 Wearing apparels 

Praducts 

2199 Mis~llaneous textile 
products 

3320 Wooden furniture 
-------------------------~--
3399 Miscellaneous wooden 

products 

62 9 
--------- ---------

81 16 
--------- ---------

67 21 
--------- ---------

44 5 

--------- ---------
87 11 

--------- ---------
75 6 

--------- ---------
55 2 

--------- ---------
78 10 

--------- ---------
52 5 

29 100 
--------- ---------

4 100 
--------- ---------

12 100 
--------- ---------

51 ~OO 

--------- ---------
2 100 

- -------- ---------
19 100 

--------- ---------
43 100 

--------- ---------
12 100 

--------- ---------
43 100 

;~~~-~i;~;~~;~;~~;-~~~:----- ------~;-I------;;-I------~~-I-----~~~-
metalic mineral products 

38 19 Metalic vessels 

3899 Miscellaneous metalic 
product!! 

---------
85 

---------
54 

--------- --------- ---------
4 11 100 

--------- --------- ---------
31 15 100 

3909 Miscellaneous 72 8 20 100 
-------------------------------------- --------- --------- ---------

Total 72 10 18 19J1 

Ca) By group of urban area 
---------------------------------------------------~----------------

1 Urban 80 8 12 100 

2 Semiurban 70 14 16 100 

3 Partly Urban 65 9 26 100 

Total 72 10 18 100 
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Table No.4 
Perc enrage of household Members participating in SHe! by Sex 

in Urban area of Nepal (1989/90) 

Classification 

3115 Oil Milling 

3116 Rice milling 

3121 Other food products 

3199 Miscellaneous food 
products 

Percentage of hh Members 

Male I Female ITotal 

(al By industry group. 

77 23 100 
--------- --------- ---------

88 12 100 
--------- --------- ---------

58 42 100 
--------- --------- ---------

95 5 100 

---------------------------- ------~-- --------- ---------
3211 Knitting & Weaving 41 59 100 

3213 Wearing apparels 39 61 100 

2199 Miscellaneous textile 56 44 100 
products 

3320 Wooden furniture 96 4 100 

3399 Miscellaneous wooden 82 18 100 
products 

;~~;-;i;~;ll~~;~~;-~~~=----- ------;;-I- ------~;-I-----~~~-
metalic mineral products 

3819 Metalic vessels 100 100 
---------------------------- --------- --------- -~-------
3899 Miscellaneous metalic 

products 
100 100 

3909 Miscellaneous 85 15 100 

Total 79 21 100 

(b) By group of Urban area 

1 Urban 78 22 100 

2 Semiurban 75 25 . 100 

3 Partly Urban 86 14 199 
---------------------------- --------- --------- --~------

Total 79 21 100 
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Table No.5 
Percentage Distribution of Cost in SMCI in Urban area of Nepal 

(1989/90) 

-----------------------------------------------------------
Cla:;sification Percentage 

Row mata­
rials 
purchased 

others 
input 
cost 

Total 

(a) By industry group. 
---------------------------- -----------------------------
3115 Oil Milling 

3116 Rice milling 

3121 Other food products 

3199 Miscellaneous food 
products 

3211 Knitting & Weaving 

3213 Wearing apparels 

2199 Miscellaneous textile 
products 

3320 Wooden furniture 

3399 Miscellaneous wooden 
products 

88 

86 

99 

93 

91 

81 

96 

98 

94 

12 100 

14 100 

1 100 

7 100 

9 lOU 

11 100 

4 100 

2 100 

6 100 

3819 Metalic vessels 86 14 100 

3899 Miscellaneous metalic 97 3 100 
products 

3909 Miscellaneous 91 9 100 

Total 94 6 100 

(8) By groups os Urban area 

1 Urban 94 6 100 

2 Semiurban 96 100 

3 Partly Urban 91 9 100 

Total 94 6 100 
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Table No.6 
Percentage of value of output in SMCI in Urban area 

of Nepal (1989/ 90) 

Classification Percentage. 

Goods !Services !Total 
Produced Rendered 

(a) By idustry group 

3115 oil Milling 95 5 100 

3116 Rice milling 70 30 100 

3121 Ofther food products 99 1 100 

3199 Miscellaneous food 
products 100 100 

3211 Kniting & weaving 97 3 100 
---------------------------- --------- --------- ---_._---
3213 'Wearing apperals 67 33 100 

3299 Miscellaneous textile 
product 

100 100 

3320 Wooden furniture 95 5 100 
---------------------------- --------- --------- ---------
3399 miscellaneous wooden 77 23 100 

products 

3699 Miscellaneous non­
metalic mineral products 

100 100 

3819 Metalic products 95 5 100 

3899 Miscellaneous metalic 97 3 100 
products 

3909 Miscellaneous 98 2 100 

Total 93 7 100 

(b) By Group of Urban area 

1 Urban 97 3 100 

2 Semi-urban 91 9 100 
• ---------------------------- --------- --------- ---------

3 Partly-urban 89 11 100 

Total. 93 7 100 

21 



Table No.7 
Annual Average Cost and average output in SMCI in 

Urban area of Nepal (1989/90) 

Classific~tion Average in Rs. 

3115 Oil Milling 

3116 Rice milling 

3121 Other food products 

3199 Miscellaneous food 
products 

3211 Knitting & Weaving 

3213 Wearing apparels 

2199 Miscellaneous textile 
products 

3320 Wooden furniture 

3399 Miscellaneous wooden 
products 

3699 Miscellaneous non­
metalic mineral products 

3819 Metalic vessels 

3899 Miscellaneous metalic 
products 

3909 Miscellaneous 

Total 

1 Urban 

2 Semi-urban 

3 Partly-urban 

Total 

EmPlymentl 
Cost 

Input 
Cost 

I Output 

(a) By industry group 

9955 129231 245299 
--------- --------- ---------

8782 86531 118462 
--------- --------- ---------

9828 861612 950761 
--------- --------- ---------

21019 185737 274762 
--------- --------- ---------

4602 105290 130205 
--------- --------- ---------

4886 17496 35228 
--------- --------- ---------

12402 219253 343693 
--------- --------- ---------

21820 130633 165645 
--------- --------- ---------

12314 62000 116128 
--------- --------- ---------

940 4690 29695 
--------- --------- ---------

1629 70261 10261 
--------- --------- ---------

11103 69242 106103 
--------- --------- ---------

9707 67476 219056 

10493 I 124220 I 177737 

(b) By Group of Urban Area 

12822 155416 216011 
--------- --------- ---------

9568 147333 220128 
--------- --------- ---------

9037 69250 96206 
--------- --------- ---------

10493 124220 177737 
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Retail Trade (Urban) 

Trade is defined as the resale (sale without transformation) 

of new and used goods to the general public for personal or 

household consumption by shops, department stores, stalls, 

hawkers, peddlers etc. Broadly trade is classified into two 

major sub-sector viz domestic trade and foreign trade. Domestic 

trade further classified consists of wholesale and retail trade. 

General featUres of trading activities in the rural area 

were more or less similar as almost all trading units were 

operated by households and on a retail basis. Hence it could 

fairly be assumed that the total volume of retail trade in 

essence represented the total trade in the rural area. 

Though retail trading activities of households could be 

enumerated in urban areas on the lines as in rural areas, it was 

felt that separate listing of trading activities located in the 

enumeration area was necessary for more than one reason. 

Additionally, trading of various kinds undertaken without any 

fixed place of business like those of hawkers, vendors etc, 

require to be identified through the activity of household 

members at the listing stage . The needed data to give gross 

income from trade and tradinq costs are to be collected 

subsequently from both kinds of activities located and 

identified. 

Hence during enumeration, tr~ding units w~th and without 

fixed premises were separately listed. Those with fixed place of 

business were enumerated at the place of activity, where as units 
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without fixed premises were identified through house hold listing 

and enumerated at the place of residence. 

All trade activities under the retail business are included 

in the scope of this survey. Besides, units that operate 

business of retail and wholes ale na ture both combined (mixed) are 

also regarded to be within the scope of this survey. 

Sawp1e Size. 

A total of 2389 hou seholds comprising 11.4% of urban 

households were found to have reported as engaged in retail 

trade . The actual number of trading units surveyed was 2383. 

The difference which is very negligible emerged from non-

interviews due to various reasons. Details by urban strata are 

given below: 

Strata 

Urban 
Semi-urban 
Partly Urban 

Total 

Distribution of units in retail trade 
by urban strata (1989/9 0) 

I Total Households I No.of H/H engaged I Non-interview 
listed in retail trade 

5402 
6436 
9164 

21002 

I Listed Surveyed 

788 
644 
957 

I 2389 

788 
642 
953 

2383 

2 
4 

6 

Estiaation of gross trade .arqins. 

An indirect estimation procedure to calculate the average 

trade margin for each trading unit was adopted. To serve this 

purpose, traders were asked to repor t the share of major 

commodities sold compared to their total sale during the 

reference period. Unit selling price of each major commodi ties 

sold together with the exact location of their respective 
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wholesalers were some of the other important informations 

collected from the retail traders. The selling price of each 

commodities at the wholesale level which by virtue becomes the 

buying price for the retailers were collected from their 

respective wholesalers. The difference between the two unit 

prices for each commodity revealed the magnitude of trade margin 

in unit sale of each commodity. Further estimation of gross 

trade margins of a trading unit was done as follows:-

Margin on sale 
-------------- x 100 
Selling price 

where Mi - percentage of trade margin from the 
sale of ith commodity during reference period 

_~~Wi 
M~ ----------
E~ 

M Average trade margin of a trading unit 

W· -1 
Share of ith commodity in percentage in 

total sale during the reference period. 

MxS 
Estimated annual value of Gross crade' margin=-----

100 

S: - Amount of total sale proceeds duing the year. 

Findings in Urban Retail Trade 

Observing table 1 it may be said that the concentration of 

retail trade activities is the highest in partly urban stratum 

with 40% and the lowest with 27% is seen in the semi urban area . 

However this observation will have to go together with the 

composition of the different stratum which actually has an uneven 

distribution of municipalities. 

25 



According to the results of the surve y a total of 4 07 10 

persons or 1.7 persons per unit were found engaged in the urban 

retail trade. Persons engaged per unit time in the rural r e tail 

trade was 1.5 which is slightly lower than in the urban. While 

the persons engaged in rural retail trade comprised mostly of 

household members with only a meager 0.5 percent of hired persons 

the picture in the urban retail trade differs some what with 11% 

hired persons. Similar to rural trade, household members in the 

urban retail trade were found working as full time and part time; 

about 4/ 5 being full time and 1/ 5 being part time. 

Trading units in the urban area that hired workers incurred 

an expenditure of Rs. 17228 on the average on wages which was Rs. 

11,500 per person engaged. 

Total sales and gross inco.e 

An aggregate sales turn over of Rs. 7623 million Rs.was 

generated through retail trade in the urban area during the year. 

Approximately this sum is equivalent to Rs.320 thousand per unit 

or Rs. 187 thousand per person engaged. The gross income from the 

urban retail trade as estimated in the survey came to Rs. 916 

millions or 12 percent of the gross sales. This gives Rs. 38000 

per activity. The value of sales is highest in the urban stratum 

while this share is the lowest in the semi urban part. The share 

of gross income like the sales value is the highest in the urban 

stratum. Though this share is the lowest in the semi-urban 

stratum the percentage share of average trade margin between the 

stratum approximately does not differ markedly remaining very 
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clase to 14 percent. Comparing the figures it may be said tha t 

the incomes generated per person i s the highest in the urban 

stratum and is lower in the other two strata and remains almost 

at the same level. Similarly the average income per trading unit 

is found to be highest in the urban stratum and is seen to be 

lower in the other two strata which does not differ 

significantly. 

Indirect taxes, Transportation and. other Operating Costs, 

The total intermediate cost comprising of transport costs 

and other costs with respect to the total gross income in the 

urban area is found to be quite low as compared to the same 

figures of the rural retail trade . It represented 16 percent of 

the gross income in the rural retail trade but in the urban 

retail trade it is found to remain within a range of 2 to 3 

percent. 

Operating costs per trading unit is the highest in the urban 

stratum and is seen to be lower in the other two urban strata . 

But contrary to this the transportation cost can be seen to be 

higher in the two strata of semi urban and partly urban areas 

while the same is low in the urban s tratum. 

The highest amount of indirect taxes incurred in urban 

retail trade according to the survey is seen to emerge from the 

partly urban stratum while the urban stratum is se~n to occupy 

the second place in this regard. Indirect taxes incurred in urban 

retail trade in terms of percentage share compare'd to the total 

sale seems very nominal. 
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Table 2.1 

Persons Engaged in Urban Retail Trade by strata (1989 / 90) 

-------------------------~---------------------------------------
No of H.H. members Persons Total 

strata persons 
No of Tra ---------------------- engaged 
ding unit Full Time I Part time Hired 

URBAN 7880 10390 2050 1630 14070 

SEMI-URBAN 6420 7490 2130 1020 10640 

PARTLY-URBAN 9530 11280 3110 1610 l6000 

TOTAL 23830 29160 7290 4260 I 40710 

Table 2.2 
Distribution of Sales and trade margin in Urban Retail Trade 
by Strata (1989/90) 

strata 

URBAN 

SEMI-URBAN 

INO of Tral Total 
ding unit Sales 

7880 3590379 

6420 1471046 

PARTLY-URBAN 9530 2561805 

Gross 
Trade 
Margin 

405059 

202?71 

308315 

(In '000 Rs) 

Average 
trade 
margin 

53832 

43688 

43688 

Average 
trade 
m{lrgin 

(%) 

13.29 

13.78 

14.17 

TOTAL 23830 I 7623230 I 916145 I 25878 I 13.7 
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Table 2.3 

Gross Trade Margin Per Trading unit by strata (19~9/90) 
(In 1000 Rs) 

strata 
No of 
Trading 
units 

URBAN 7880 

SEMI-URBAN 6420 

PARTLY-URBAN 9530 

TOTAL 1 23830 

Total 
Sales 

3590379 

1471046 

2561805 

1 7623230 

Average Gross 
sale per trade 
trading margin 
unit 

456 405059 

229 202771 

269 308315 

~verage I 
1ncome 
per trad. 
unit 1 

51.4 

31. 58 

32.35 

320 1 916145 1 38.45 

Table 2.4 

Transport and Other Operating cost in Urban Retail · 
trade by strata (1989/ 90) 

trata Transport 
cost (1) 

URBAN 1085 

SEMI-URBAN 1320 

PARTLY-URBAN 2063 

Other 
operating 
cost (2) 

10504 

3963 

4466 

TOTAL 4468 118933 

I.C = Intermediate Cost 
T.M = Trade Margin 
T.U.= Trading Unit 

Inter 
mediate 
cost(1+2) 

11589 

5283 

6529 

1 23401 

29 

(inIOOO Rs) 

Interme 
diate 
cost per 
T.U. (Rs) 

1471 

823 

665 

982 

I.e/T.M 
(t) 

2.86 

2.61 

2.12 

1 2.55 



Table 2.5 

Employment Cost and Indirect Tax in Urban 
by Strata (1989/90) 

Retail Trade 

(In • 000 Rs) 
------------------------------------------------------------------
strata 

URBAN 

.SEMI -URBAN 

PARTLY-URBAN 

TOTAL 

I Employme-I Employment I Indirect 
Int cost Icos~ per ITax 

21623 

9670 

17635 

I 48928 

I person 
(Rs) 

13266 

9480 

10953 

I 11485 

2202 

2025 

6909 

I 11136 

, 30. 

INo of Emp.costl 
I Trading per I 
Unit with Trading 1 
hired Unit(Rs) 
workers (Rs) 

1570 13773 

990 9767 

1557 11326 

4117 I 11884 



Hon-~chanised Transport (Urban) 

In rural areas, the survey was essentially to cover non­

mechanized household transportation activities . This was because, 

it was realistically taken that there would be no significant 

amount of household activiti e s in rural areas using mechanized 

transportation . 

The case is somewhat different in the urban area. It was 

expected that there would be various kinds of unorganized 

transport operation by urban households mechanized as well as 

non-mechanized. Hence, in v iew of the lacunas in data on this 

sector for the estimation of GOP, it was desirable to cover all 

household transportation activities. However due to limited 

resources and manpower constraints the scope in transport under 

urban areas could not be e x panded to cover all household 

transport activities. Consequently, as a complimentary part the 

urban (MPS) with the same concepts and definitions could manage 

to cover only the same type of activities in transport comprising 

of animal and animal drawn transport, push carts and porters etc . 

Investigation under the survey however revealed that total 

number of households in such activities were not so large and 

thereby restricted the scope for a wider classification . 

Examination of completed questionnaires and the frequency of 

activities in non-mechanised transport have allowed the 

presentation to be made broadly into there types of activities, 

viz, animal and animal drawn transport, push carts and others. 



Actual & effective sample size of non-mechanised transporta-

tion activity in urban area of Nepal 1989/90. 

No of Households 

Classification Listed Surveyed 

Animal drawn 45 45 

Pushcart 47 47 

others 9 9 

Total 101 101 

Among 21 thousand households listed in the Urban MPS only 

101 households were found reporting as being engaged in non-

mechanized transportation activity. In terms of percentage share 

it constitutes a mere 0.5 percent of the total urban households 

investigated. Between the three types of non-mechanised 

transport activities a relatively larger share of household 

comprising about 47 percent were found operating push carts . 

Almost to the same magnitude, around 45 percent of households 

were engaged in animal and animal drawn transport. The rema1ning 

8 percent of the households were found engaged in the other types 

of transport activity. 

During investigation it came to be known that a number of 

households engaged in non-mechanised transport activities had 

small family size consisting of a single member. Due to its small 

size and unavailability of household members for investigation a 

sizable number of households, it appears, could not make its 

entry in the sample during the ·stage of household listings. 
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Persons belonging to such households were generally found to 

leave their residence early in the morning to do their job and 

come back late in the evening f 

Findings of the Survey 

The survey results provide an estimate of 1012, the total 

number of households engaged in non mechanized transport activity 

at the national level in the urban area of Nepal. Out of this 

total 476 households were estimated operating push carts, 455 

households operating the type of animal and animal drawn 

transport. A small size of 81 remaining households are estimated 

to be engaged in the other type of non-mechanised transport. 

The estimate for average number of days of operation in a 

year was found to be around 222 days in 1989/90. The findings 

give an estimate for the average cost per unit of non-mechanised 

transport activity to be as low as Rs. 10 per day. However, per 

day average cost was relatively higher in animal and animal drawn 

category and it was negligible in the category of push carts. The 

average receipt per unit per days was estimated to be around 

Rs.46. 

The animal and animal drawn transport category which was 

found to consume a relatively larger share of inputs did also 

make higher receipts compared to other categories. 

The findings indicate that around 82 percent of total input 

in non-mechanised transport, was consumed by animal and animal 
• 

drawn category. The share of cost was seen to be at a low level 

of 4 percent in the push-carts category, though it managed to 

contribute around 32 percent of the total output. 
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The overall (average) cost/ output ratio of 1:5 was seen i n 

the activities of non-mechanised transport . The deviation of 

this ratio , from the averag~, ranged in between 0 . 03 to 0 . 30 . 0ne 

of the features that should be noted is the push-cart category of 

non-mechanised transport was found to consume as min i mum as 3 

percent of the total output contributed from this category . 
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Table. 1 
Estimated aggregates of non-mechanised transport by type of transport 

in urban area of Nepal(1989/9 0) 

Classifiction 

Animal drawn 

Push cart 

No of un 
its in 
transpor 

451 

471 I 

Total 
cost in 

OOO,Rs 

1722 

85 

Total 
out put 

in OOO,Rs 

5828 

3293 

cost/ out 
put rati 
al 

0.3 

0.0 
-------------------------------------------------------------------

others 90 I 292 1179 I 0.3 
-------------------------------------------------------------------" 

Total 1012 2099 10300 I 0.2 
--------~---~-------------------------------------------------------

Table.2 

Distribution of cost and output by type of transport in 
Urban area of Nepal (1989/90) 

Classi.f:ication 

Animal drawn I 

Average 
of days 
worked 
in a yea 

209 

Percentage distribution 

Total 
cost 

82 

Total 
output 

57 
----------------------------------------------------------------

Push cart I 241 I 4 32 
----------------------------------------------------------------

Others I 215 I 14 11 
----------------------------------------------------------------

Total I 222 100 100 
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22. Ram Bhakta Maskey 
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24. Gunanidhi Sharma 

25 . Bhojraj Paudel 

26 . Ram Oayal Shah 

Asst.Statistical Officer 

" 

" 

" 
Section Officer 

" 
" 

Economist 

" 

" 
" 
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supervisor 

" 
statistician 

Geographer 

Account Officer 
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" 

" 

" 

" 

" 

" 
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" . Nara Bahadur Thapa 0 
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50. ....... Raj Ti.n.ln. 0 
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" . Mahendra Khan_ 1 0 

54 . ShY811'1 Shr •• th_ 0 
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5'6. Laxmi Prasad Mainali " 
57. Anjani Pokhrel " 
58. Prakash pokhrel " 
59. Laxman Shrestha " 
60. Man Bahadur K.C. Cartographer 

61- Kiran Raut Adm . Assistant 

62. Indra Aryal Typist 

63. Krishna Bahadur Thapa Driver 

64. Jeet Bahadur Danuwar Peon 
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