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Purpose of the Manual

The Afrobarometer is a comparative series of pudifitude surveys that will be covering up to 35
African countries in Round 5 (2011-2012). Basedrepresentative national samples, the surveys
assess citizen attitudes to democracy and govesnararkets, and civil society, among other topics.

Together with National Partners in each countrg H&frobarometer is a joint enterprise of the
Institute for Democracy in South Africa (Idasa)e t@enter for Democratic Development (CDD-
Ghana), the Institute for Development Studies (IR6)he University of Nairobi in Kenya, and the
Institute for Empirical Research in Political Ecomp (IREEP) in Benin, with additional technical
support provided by Michigan State University (MSisid the University of Cape Town (UCT).

This Survey Manual is addressed to AfrobarometdioNal Investigators (NIs), who must read all
the sections. It aims to assist NIs and other neesmiof the Country Team in preparing and
implementing Round 5 survey3he Survey Manual lays out the methodologies fomaging,
conducting, and reporting on Afrobarometer survéiydistills the practical knowledge accumulated
from experience with Rounds 1 through 4, and réglecdepth discussions at the Planning Workshop
for Afrobarometer Round 5 held in Ghana in Junel201

The Manual should thus be regarded as the essepiidébook to the Afrobarometer. It lists the
project’s best practices, which we strongly recomdnthat you apply. However, we recognize that
some National Investigators and Country Teams ll@vésed even better methods for implementing
the high standards that we have set ourselvesulfiyave devised such methods, please record them
for discussion by the members of the Afrobarombtietwork as a whole and for possible inclusion in
future editions of this Manual.

Attached as appendices are various protocols foobairometer research that we have developed
along the way.
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Section 1: Background

1.1 The Afrobarometer

The Afrobarometer collects and disseminates inftionaregarding Africans’ views on democracy,
governance, economic reform, civil society, andliguaf life. Round 1 surveys were conducted
between 1999 and 2001. At that time, the projectemed seven countries in Southern Africa
(Botswana, Lesotho, Malawi, Namibia, South Afrigambia and Zimbabwe), three countries in West
Africa (Ghana, Nigeria and Mali) and two in Eastiéd (Uganda and Tanzania). Round 2 surveys
were completed by November 2003 with four new coestadded: Kenya, Senegal, Cape Verde and
Mozambique. Round 3 surveys were conducted fromcMa&005 to February 2006 in the same
countries, plus Benin and Madagascar. Round Zegarwere conducted during 2008 and 2009 in 20
countries, reflecting the addition of Burkina Faswl Liberia.

1.2 Approach to Data Collection

Although other research methods were used duriagpthject desighthe Afrobarometer relies on
personal interviews to obtain information from widual Respondents. The same questionnaire,
which contains identical or functionally equivaleteéms, is applied to every Respondent in each
country. Because questions are standardized, resparan be compared across countries and over
time.

In the personal interview, the Interviewer goesatoandomly selected household and interviews a
randomly selected individual from that householtle Tnterviewer asks this Respondent a series of
guestions in a face-to-face situation and in adagg of the Respondent’s choice. The Interviewer
records the responses (i.e., the answers) prowvigékle Respondent. Advantages of this approach are
that the survey response rate is usually high;RbBspondents have the opportunity to clarify their

answers; and, by aggregating responses, we ar¢oaflgke inferences about public opinion.

On this last point, it should be noted that Afrairaeter surveys are based on national probability
samples. As a consequence, the aggregated resutespaesentative of larger groups. At the nationa
level, Afrobarometer sample sizes are large endaghake inferences about all voting age citizens
with an average margin of sampling error of no ntbian plus or minus 2.8 percent at a 95 percent
confidence level (with a sample size of 1200).

By the same token, it should be noted that Afrotreater results cannot necessarily be generalized to
Sub-Saharan Africa as a whole. Through Round fb&frometer has focused on conducting survey
research on public opinion primarily in countridgtt have undergone a significant measure of
political liberalization. Thus, the sample of ctiigs did not include many authoritarian regimes or
countries embroiled in civil wars. In Round 5, lewmer, the Network anticipates expanding into a
number of additional countries that have undergom@e limited political liberalization. The
aggregate findings will thus be more representati’¢he continent as a whole. Nonetheless, the
continent’s most closed and authoritarian reginmegicue to be excluded.

1.3 Capacity Strengthening
The Afrobarometer vision is to create a regulaghgated data bank of public opinion surveys in a

range of African countries, all sustained by a Nekvof like-minded and capable African
institutions. To achieve this vision, the projaths to strengthen institutional capacities inagjpects

! Focus group interviews were conducted before the Round 1 suriZeyribia and South Africa (to assist with
questionnaire design) and after the Round 1 survey in Ghanal(the interpretation of early results).
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of survey research. The project’s approach to dgphuilding is a mutual one: to exchange various
survey skills among African institutions, to tramsfelevant survey technologies from outside Africa
and to assist non-African institutions to adaptw/eyrmethods and interpret survey results in that lig
of African realities.

The main vehicles for increasing the strength ef Airobarometer Network are periodic Planning
and Capacity-Building Workshops, Afrobarometer &whhips for individual study and training,
Technical Assistance Exchanges and Mentoring Exggwaifor the provision of one-on-one training,
mentoring and support, and the Afrobarometer Sunediools, which provide in depth training in
data analysis and reporting. These activities aimontinually strengthen the myriad skills needed t
sustain an ongoing program of survey researchysisaind outreach. These skills include both the
technical aspects of survey research (e.g., questice design, sampling, interviewer training, data
entry and management, statistical analysis, rep@paration, and the presentation of results) and
related managerial skills (fundraising, budgetitgam recruitment, field logistics, and financial
reporting). In each case, our objective is to hagarticipants leave each Workshop, Fellowship,
Technical Assistance Exchange or Summer Schoolseithe new skills.

1.4 Communications Strategy

Afrobarometer data are a valuable resource forcAfi development. After data are collected, they
must not sit on a shelf. Enhancing our Commurocati Programme to achieve greapslicy
visibility is thus a key strategic priority for Round 5. Th®rmation produced by Afrobarometer is
expected to be helpful to policy-makers, analyettivists, investors, donors, teachers and schaars
well as average Africans who wish to become mdieined and engaged citizens.

In order to achieve this, one goal of the Roundot@unications Program will be to shift to a more
continuous approach to Afrobarometer communicatibasfocuses on timeliness and accessibility of
results. Our one-time post survey disseminatioentss will be replaced by an accelerated rolling
release of results. In addition, in selected aoemtve will seek to build ongoing relationshipgtwi
key stakeholders who can become advocates for freb@&ometer and will help the Network to
promote awareness and usage of Afrobarometer fisdmpolicy debates.

The Network will also experiment with new formats freleasing results, especially Highlights or
Indicators Bulletins that will provide a quick loak findings on a key topic of particular current
interest to policy makers or advocates. Partndtsaiso continue to produc€ountry Bulletinghat

will explore topics in somewhat greater depth..tHBiypes of bulletins provide data and results in a
format that can be easily used by busy policy maked journalists. They will be publicly released
along with aSummary of Resultsvhich provides frequencies and breakdowns (byggender and
urban-rural status) for all questions, in the weakd months following the completion of fieldwork.
Top quality Country Bulletins will also be publishen the Afrobarometer website Akobarometer
Briefing Papers.By September 2011, the Network had publishedBr@€fing Papers.

Some survey results are also reported at lengtheiAfrobarometer Working Paperseries authored
by the various partners in the Afrobarometer Nekywas well as other researchers. Launched in
October 1999, the series amounted to more thampagers by September 2011.

Electronic versions of all publications and Summesiof Results, as well as most Afrobarometer data
sets from Rounds 1 through 4, can be downloadedn ftbe Afrobarometer web site at
www.afrobarometer.orgas can graphics of results and other useful imiébion. The web site is the
world’s window on the Afrobarometer and a principahicle for the dissemination of information
about our activities. In addition, the websiteodlaks to the Network’s Online Data Analysis fétgil

This feature allows users without access to theveoé or skills normally required for data analytsis
access Afrobarometer data and generate basic freigse crosstabs and graphics online. The number
of visitors to the AB website and the Online Dataalysis facility has been steadily increasing every
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year — the website now receives more than 300@wssper month, some 20% of whom are based in
Africa.

One book has also been completed based on Roungvéysresults, entitled?ublic Opinion,
Democracy, and Market Reform in Africdt was released in October 2004 by Cambridgeséisity
Press.

Through these reports, books, public presentatmsoutreach events, the Afrobarometer Network
hopes to make a valuable contribution to the cadatibn of democracy and economic development
in Africa. Our findings may verify, challenge, complement the formal statistics collected by the
state. Most importantly, the Afrobarometer enaldedinary Africans to become more informed

about what other people in their countries and sctbe region think, and helps amplify popular
voices that might not otherwise be heard.



AB R5 SURVEY MANUAL —FINAL - October 2011

Section 2: Organizational Structure

2.1 The Afrobarometer Network

The Afrobarometer Network is a consortium of survegearchers based mainly in Africa. The
Network comprises National Investigators (NIs) anddational Partners (NPs), Core Partners (CPs),
Support Units (SUs) and an International AdvisorgaBl (IAB). The Afrobarometer is a joint
enterprise of the Network as a whole.

The Network underwent a significant restructuringRound 4, with the primary responsibility for
Afrobarometer Management shifting to African partneand the addition of a new component, the
“Support Units,” which are described below. In Rdu5, the lead responsibility for Network
Management as a whole rests with the Network’s Hwee Committee (ExCom), and responsibility
for implementation of Executive Committee decisiansl management of day-to-day operations will
be directed by the Network’s Executive Director Gyimah-Boadi, based at CDD-Ghana, supported
by a Deputy Director based at MSU, and a Projeatadement Unit (PMU) based at CDD-Ghana.

2.1.1 National Investigators and/or Partners

National Investigators (individuals) or National rid@rs (organizations) are the backbone of the
Afrobarometer. NI/NPs take the lead in either clisemanaging surveys and data management, or in
supervising Contractors that do data collectiothenNetwork’s behalf. They are also responsibfe fo
preparing and disseminating Bulletins and SummasfeResults, and will play a key role in other
communications activities as well (see Appendixod d list of National Partners, as well as Core
Partners and Support Units). National Partnerg aiso seek funds for Afrobaromter activities in
their own countries, though this should always tweedin close collaboration with Core Partners.

2.1.2 Core Partners

Core Partners (CPs) provide overall direction arahagement to the project. They take primary
responsibility for fundraising and for planning acwbrdinating programs of work. The Core Partners
for Round 5 are the Institute for Democracy in $oifrica (Idasa), the Ghana Center for Democratic
Development (CDD-Ghana), the Institute for EmpiriBeesearch in Political Economy (IREEP) in
Benin, and the Institute for Development Studi&S))l at the University of Nairobi in Kenya.

Because the Network aims to build mutual capabibyyever, Core and National Partners assist each
other in various ways. For example, Core Partnensl ltechnical assistance as needed on survey
fieldwork and release events, but they may alsb aalNational Partners to assist the Network in
areas where they have particular expertise. In Bobnof the Afrobarometer, the lines of
responsibility and support within the Network wilin as follows:

Between: Core Partners And: National Partners

Idasa (Southern Africa) Botswana, Lesotho, Maladtauritius, Mozambique
Namibia, South Africa, Zambia, Zimbabwe

CDD (West Africa) Cape Verde, Ghana, Liberia, NiggiSierra Leone
and additional countries TBD

IDS (East Africa) Kenya, Tanzania, Uganda and auftid countries
TBD
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IREEP (francophone Africa) Benin, Burkina Faso, Mlgalscar, Mali, Niger,
Senegal, Togo and additional countries TBD

To satisfy the goal of expanding to additional doies in Round 5, the CPs will be undertaking

assessments in new countries throughout 2011. aéls mew countries is accepted into the Network,
responsibility for identifying a NI/NP and coordtivey activities in the country will be assigned to

one of these four CPs based on region and/or ratianguage.

2.1.3 Support Units

Support Units provide technical backstopping anchagament support to the CPs and the ExCom.
In Round 5, Support Units will again include Michig State University and University of Cape
Town.

Michigan State University will continue to take ipdry responsibility for quality assurance of data
and publications, as well as a shared role with @BHana in Monitoring and Evaluation. MSU will
also continue to host and manage the Afrobarormetbsite.

The University of Cape Town will continue to takenpary responsibility for managing the Capacity
Building component of the project.

2.1.4 International Advisory Board

The International Advisory Board for the Afrobaraereis comprised of leading scholars, activists
and survey researchers. The Board helps to prothetAfrobarometer and disseminate its findings
in various international settings. In additione thoard provides guidance to the Afrobarometer on
project management and on further improving oundallection and analysis processes to ensure
that we continue to meet international standardsdiovey research. The IAB will also provide other
assistance and support to the Executive Commiiereded.

2.2 Project Management
2.2.1 Executive Committee

Decisions on the general direction of the projeettaken at periodic Planning Workshops attended
by all National Partners. Between meetings of whmle Network, the project is managed by an
Executive Committee (ExCom). The ExCom is compogkthe Executive Director, the Deputy
Director, one representative from each of the o@®are Partners and Support Units, the Operations
Managers for Fieldwork and PMU, and a National iRartrepresentative. In Round 5, the National
Partner representative , elected during the RouRthBning Workshop in Ghana in June 2011, will
be Mogopodi Lekorwe from Botswana.

2.2.2 Project Management Unit

A Project Management Unit (PMU) has been estaldislieCDD-Ghana to support the Executive
Director in his leadership of the Network. The PN#kes lead responsibility for all administrative
aspects of managing and implementing Afrobaronmeatgvities, including fundraising, budgeting and
contracting, monitoring and evaluation, and repgrti In addition to the Executive Director, the PMU
is comprised of the Operations Manager/PMU, the M@&nitoring and Evaluation Officer, and the
Financial Manager.
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2.3 The Structure of Country Teams

In each country, Afrobarometer activities are ldgda National Investigator (NI), in some cases
assisted by a Co-National Investigator (Co-NI).

In some countries, the NI is part of an organizatitat serves as the Afrobarometer National Partner
(NP), which directly implements survey activitieln these cases, the NI/NP will assemble their own
Country Team. The Country Team is led by the Netidnvestigator (NI), and usually also consists
of a data manager, a team of at least four Fielpe&isors (FSs), and a larger team of
Fieldworkers/Interviewers (usually four per FS).eTNI should also consider engaging a Sampling
Specialist. It is also recommended, particuldripére is not a co-NI, that the NI engage at least
Senior Field Supervisor to assist in the monitordmgl quality control of fieldwork. At the survey
headquarters office, the NI is assisted by supgiaff, including translators and data entry clerks,
usually hired on a temporary basis. It is gengredicommended that an organizational structure
along these lines, adapted to local requiremergsfobowed in all countries. For example, some
countries have adjusted the number or the sizei@fl Heams to meet local conditions or timing
requirements for fieldwork completion.

In other cases, the implementation of fieldworlc@tracted to a specialized data collection firm.
These firms usually have permanent or semi-permiateams of Fieldworkers, Supervisors, data
entry staff and others. Nonetheless, they wilkelkpected to adhere to the Afrobarometer standards
and protocols as outlined in this manual, for exammvith respect to training of fieldworkers,
methods for translating questionnaires, and maimgia ratio of 1:4 between Field Supervisors and
Fieldworkers. However, in certain circumstancesuble of alternative approaches by data collection
firms may be approved by the NI and/or Core Parifnitre proposed alternative nonetheless ensures
that the data will still meet the high quality sdands of the Afrobarometer.

In either case, it is ultimately the NI who is respible for ensuring that the management of afledta
of the survey, from sampling to the production oflétins and release of results, is completed on
schedule and meets all Afrobarometer standardguntdcols.

2.4 The Memorandum of Understanding (MOU)

The Afrobarometer operates according to a set wiheon procedures codified in a Memorandum of
Understanding (MOU). For example, all Afrobaromeartners agree in the MOU that they will
conduct research, publish reports, or enter inteeagents, under the name of the Afrobaromenér
with the express consent of the Core Partners. M@#® also specifies that all Partners will adhere t
all of the Afrobarometer research and managemantards and protocols presented in this Survey
Manual. Additional protocols are summarized in kh@U itself. The MOU was signed by all Round
5 National Investigators who were present at tharfddd Planning Meeting in Ghana in June 2011,
NIs who were not present or those who join the Mdektvafter this Workshop will be asked to sign the
MOU as soon as possible.

2.5 Selecting New Countries

The countries currently included in the Afrobaroenesample are, for the most part, among the
continent’s leading political and economic reformeirhus, in some respects, we are already working
in many of the most accessible (politically andisdtigally) and best-resourced countries on the
continent. Expanding to 35 countries will, of nesigy, take the Network into less open societidl wi

much more mixed records on reform. Nonetheless, Afrobarometer sample has always been
diverse enough to demonstrate that it is also pes$o conduct high quality surveys under more
challenging circumstances. Countries such as Ugamd Zimbabwe have long presented us with
greater challenges both of fieldwork management ahdhterpretation, but have simultaneously
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confirmed the feasibility of conducting this workder a wide range of political, economic, social an
ecological conditions.

In identifying the expansion countries, the Afratmaeter will continue to be guided first and
foremost by three key criteria for determining yrveasibility:

1) Political climate— the political environment must be sufficientiyem to allow individuals
to respond to all questions freely and honestly.

2) Nationally representative sampleAchieving a nationally representative sample nexui
availability of a reasonably reliable sampling fgnusually a census that it not more than
approximately 10 years old (without major populatimovements in the interim). In
addition, in terms of both security and logistitsniust be possible to reach all — or very
nearly all — parts of a country at a reasonablé cos

3) National Partner— We normally require an in-country partner orgation that has the
skills and capability — with training, guidance amechnical backstopping from the
Afrobarometer — to oversee the implementation etlfivork.

In addition, the Network has held preliminary dissions with colleagues at the Arab Barometer, a
sister project of the Afrobarometer (and a fellowmber of the Globalbarometers Network), which
covers North Africa, about the possibility of chlaating on several surveys in North Africa.

2.6 Selecting New Partners

When seeking a new partner in any given country.,(@nce a new country has been approved for
inclusion in Round 5), the managing Core Partndirisgue a request for bids that is widely circatht

to university, private, and non-governmental regdeantities. The aim is to attract at least three
competitive submissions and to select as Natiomsledtigator/Partner the individual and/or
organization that offers the best combination dfsslexperience and cost.

Once inducted into the Afrobarometer Network, weddhat NIs/NPs will lead several rounds of

surveys and communications activities in their eesipe countries. If, however, the performance of
any Partner falls short of agreed objectives attang, the bidding process may be reopened. While
there will be some natural turnover within the Netky our strong preference is to establish lasting
organizational relationships.
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Section 3: Survey Management

The secret to successful survey implementatiomiisfal advance planning. Remember the “Six Ps”:
Prior Planning and Preparation Prevent Poor Perfante! As leader of a Country Team, the
National Investigator is responsible for anticipgtwhat needs to be done in all aspects of a survey
and for making it happen.

From the past three rounds, we have learned almutgirc contingencies that often arise and about
essential requirements for survey management. fdllesving guidelines are intended to help Nlis to
plan ahead.

3.1 Job Description: National Investigator/Co-Natimal Investigator

Whether the Country Teams have one or two persotieileadership position, their functions are the
same. The NI/Co-NI role is to manage all aspecgndAfrobarometer survey, including:

e Supervising contractors (where applicable)

¢ Recruiting the Country Team

e Preparing and managing the survey budget

¢ Completing the questionnaire by indigenizing quesias needed and developing country-
specific questions

« Overseeing questionnaire translation and pre-gpstin

e Conducting Fieldworker and Supervisor training

« Reviewing and finalizing translations after the-pgst

« Obtaining official clearances

« Planning and managing fieldwork deployment, inahggiransport

« Overseeing data entry

* Ensuring quality control in all phases of dataectiion and entry

« Delivering a clean data set on time

e Preparing two to three press releases highlighkegpreliminary findings of the survey on
selected issues for release approximately one najtehcompletion of fieldwork

e Preparing the Summary of Results for the secorehsel of results 1 % to 2 months after
completion of fieldwork, preferably accompanied layn additional press release or
Highlights/Indicator Bulletin

e Preparing and releasing two Highlights/Indicatorsill@&ins in the third month after
completion of fieldwork

« Preparing and Releasing two Country Bulletins lggiting key findings from the survey in
the fourth month after completion of fieldwork

« Holding a donor/embassy briefing within 4 monthsha completion of fieldowrk

« Being personally present at all events where resu#t released

« Providing all reports and deliverables as requirethe contract and according to the agreed
schedule

A draft timeline of all survey activities will beegteloped during the Round 5 Planning Workshop in
Ghana. A final timeline, agreed between the NI&E the Core Partner, will be part of the contract
signed for survey implementation.

3.2 Contracting

While the Afrobarometer is a Network, and we see tklationships among its members as
Partnerships, the actual implementation of suraeybsrelease of results will be governed by means of
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fixed-price contracts between Core Partners andiohilt Investigators, National Partner
organizations, and/or Data Collection Firms/Corttrex

These contracts will spell out as clearly as pdedle specific expectations of either the NI/NRhar
Contractor, as well as the Core Partner’s respoisib for providing technical support. They wile
structured in terms of a seriespEymentsthat will be madeipon receipt of required deliverables
Note that in order to encourage the early compiatiosampling and questionnaire indigenization and
translation, there have been changes to the sehefldeliverables and payments relative to Round 4.
Specifically, contracts will now provide for antiai payment to be made upon signing of the conhtrac
to cover sampling and questionnaire indigenizatiod translation, with the aim that these activities
are completed well in advance of training and fiedk. The schedule of deliverables and payments
will thus be as follows:

The first payment of approximately 10% will be maggon signing of the contract (which will
include a project workplan and timetable as archttent), with the intention of covering the codts o
sampling and questionnaire indigenization and tetios. This payment can be made up to several
months in advance of training and fieldwork.

The second payment will be the largest (approxityd8%), as it is intended to cover the costs of
fieldwork, the most expensive aspect of projectlengentation.  The deliverables requitaefore
receiving this payment will include an approved sample, iadiged and translated and back-
translated (see protocol in Section 4.4) versidrih® questionnaire, a schedule and program for the
training workshop, an indigenized data entry tetgpland a complete set of route plans for field
teams.

The third payment (usually about 30%) will be magen receipt of final versions of local language
translations of the questionnaire, an approvedncligta set, a completed Sampling Report (that
provides details of the drawn sample, informatioraé substitutions, and details of the final saenpl
see Section 5.8), a Fieldwork and Methodology Riefsme Section 6.7), and a Summary of Results
(see Section 7.2).

The fourth payment (usually about 10%) will be mafter completion of release of results and upon
provision of the following final deliverables: a mmum of two Press Releases, two
Highlights/Indicators Bulletins, and two Country IRtins, a Dissemination Report (including a
listing of press coverage, and clippings), a comapléSurvey Technical Report Form, and an auditable
Final Financial Report.

The contractual terms requiring that all specifikdiverables be received before a payment can be
made will be strictly enforced. Core Partner Rrbjdanagers will be responsible for certifying,
writing, to finance staff that all of the required delafgles have been received before a payment can
be authorized.

In addition, the contracts will contain penaltyudas that will apply in the case of either latevaey

of data sets, or late release of results. Aghisé clauses will be strictly enforced in Roundrbere

will be provision for requesting extensions withusa, but these will be granted on a case-by-case
basis.

A sample Round 5 Letter of Agreement can be foandigpendix 2.

Note that the Network includes a wide variety aftperships. In particular, in a few countrieg th
NI will not implement fieldwork directly. Rathedata will actually be collected by specialized data
collection firms, contracted either by the NI, pwre often, by the Core Partner directly. The itketa
of the contracts will be adjusted accordingly. idtessential to note, however, that even when
contractors are collecting the data, NIs are sipected to play a central role in project
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implementation, including participating in traininggnd monitoring and overseeing fieldwork
implementation. The NI's role will remain espelyiagimportant with respect to quality control of
fieldwork. They should ensure that Contractordyfuinderstand Afrobarometer methodology and
protocols, and that these protocols are beingv@tbin the field. Contractors must provide Nishwit

a full schedule and route plans for the Field Teaansl NIs should conduct independent checks of
fieldwork quality and supervision. If an NI raisesncerns about the quality of the survey work and
finds the Contractor is not responsive in immedyat®rrecting the problems, the NI should contact
the Core Partner immediately to convey their comser

3.3 Team Recruitment

The quality of a survey is only as good as thebealpf the people who run it. The NI/NP and/or
Contractor should therefore place a premium onuiticg a well-qualified and highly motivated
Country Team. Some of the desired qualificationBeam Members include:

e Translators (including back translators), hired genarily to translate the questionnaire,
should have a good understanding of colloquialetathan just formal use of the language
they are translating.

* In general, Field Supervisors should have at leaBtst undergraduate degree, as well as
experience in collecting data and managing teameookers in the field, although candidates
without a degree, but with extensive field experercan also be considered. They must also
be trustworthy in handling money.

* Fieldworkers should have some university educatiostrong facility in local languages, and
an ability to relate to Respondents in a respeatfuhner.

In selecting all members of the Country Team, tHeoarometer encourages the recruitment of
women. This is especially important at the Fieldveo level, where we strive for gender balance.
Interviewer teams should be comprised of a mininmim0% women, and a similar target should be
set for Field Supervisors.

Fieldworkers should be selected on a competitiwisbalhe selection procedure may include tests of
reading, speaking and comprehension of nationallecel languages and competence at following
detailed instructions. We urge NIs to test momspective Interviewers than are eventually trained,
and to train more Interviewers than they will ewetly hire. This will allow you to select the best
performers, to weed out under-performers, and &p kefew trained replacements in reserve in case
of attrition.

It is essential that NlIs issweritten letters of appointment (see Appendix 7), including terms and
conditions of service, to all persons hired to earidAfrobarometer surveys. Terms and conditions
should be discussed at the beginning of trainind, latters of appointment should be completed with
all selected Interviewers before fieldwork begiridnder no circumstances should Field Supervisors
or Interviewers go to the field without a clear amstanding of how much they will be paid (and for
what) and how their field expenses will be coverethere is nothing so corrosive to field team
morale, and thus to the quality of survey retuassdisgruntled Interviewers. Copies of all letteirs
appointment must be made available to Core Parépeesentatives upon request.

It is up to the NI to prepare a budget (see belkina) provides strong incentives to Field Supengsor
and Interviewers. If Survey Teams are adequatealg pnd provided with solid logistical support
(transport, accommodation, meals), we are justifiedemanding that they work hard. As the leader,
the NI is charged with impressing upon the Fielde the importance of the project and the need for
everyone to do their best. Actual incentives fai€field Supervisors and Interviewers should match
the levels agreed with the Core Partner duringhih@éget negotiation and contracting phase. The
minimum daily rate for Fieldworkers will be the égalent of US$20.
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3.4 Overall Survey Plan

Through Round 4, the Network succeeded in steaddycing the period of data collection, from the
27 months that it took to complete Round 1 sunasys$ 15 months for Round 2, down to 12 months
for Round 3, and 16 months for Round 4. In Roundhd@yever, the Network will undergo major
expansion into up to 15 new countries. We willréfiere maintain the window for completing data
collection activities at 15 months, beginning int@xer 2011, and ending in December 2012. We
anticipate, however, that most if not all or ourreant National Partners will conduct surveys in the
first half of this time period, i.e., by March 2Q12aving all current partners to focus their efarn
supporting surveys in new countries for the rematired the survey period.

In order to meet this target, it will be essenfiiglCore Partners and NIs to coordinate with eablero

in producing a survey schedule that meets the nedsth. We have learned from experience that
surveys are best conducted at times other thamatanal election or referendum campaigns, (b) the
rainy season, (c) any famine season, and (d) majgownal or religious holidays.

On the basis of the survey schedule agreed bethNéeand Core Partners at the Round 5 Planning
workshop in Ghana, the NI and/or Contractor in eaghntry will establishtarget dates for each
survey stage,especially submitting the budget, drawing the damfranslating the questionnaire,
training the Interviewers, conducting fieldwork,tening and delivering data, and releasing results
(see Appendix 3). Negotiations with the relevardreC Partner on the survey budget and the
procedures for payments should be undertaken we#ldvance of the target fieldwork dates. In
addition, in Round 5 we are especially encouragiagdners to complete sampling and questionnaire
indigenization and translation stages well in adeaof fieldworker training. This goal is reflected

the revised schedule of deliverables and paymantsporated into NP contracts discussed above.

3.5 Survey Budget

Alongside this Survey Manual and the contractapproved survey budgetis the NI's main tool for
managing the survey. The budget, which should lbsety adhered to, indicates the resources
available for various project activities. It is ionant that budgets reflect expected inflation gae
worked out by respective countries’ national banksst as Core Partners must absorb foreign
exchange rate fluctuations in funds received framads, so National Partners and Contractors must
absorb the fluctuations from the Core Partners.

When requesting survey funds and reporting on thgpenditure, NIs are requested to use the
approved budget template format in Microsoft Exedbjich was provided at the Round 5 Planning
Workshop, and is available from Core Partner Ptojanagers. Some specific notes on the
template include the following:

* Note that the maximum budgaflocation for Senior Management— which includes the NI, co-
NI, and any other members of the Senior Managefeam designated by the NI — will be fixed
regardless of the structure of the team.

« Budgets should indicatdaily rates for Interviewers and Field Supervisors As indicated,
National Partners will be contractually obligatedpay the specified rates. Again, the minimum
daily rate for Interviewers will be the equivaleritUS$20.

» The category which is likely to vary most acrossirdoies, in terms of the percentage of the

budget, idield transport. Countries that are smaller, have better roat§frart networks, and/or
have more densely concentrated populations aryy likehave much lower transport costs that
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countries that are larger, have poor road/transpetivorks, and/or have more dispersed
populations.

« National Partners anequired to provide accident/health/death insurancdor all staff during
the period they are hired to work on an Afrobar@nesurvey. If insurance costs are not included
in the budget, the NP must provide the Core Pantngéir proof of existing insurance coverage.
The Afrobarometer urges Nlis to give top priorityth® personal safety of Interviewers but can
accept no liability in the event of an accident.

* In lieu of including budget support for unspecifiederneads, NPs should instead include line
items for “other direct costs,” e.g., communicaipadministrative support, venue rentals and
contingencies (up to 5 percent).

We have learned from previous surveys that we reeddprove the speed with which funds are
transferred to the field. It is up to the CoretRars to impress upon donors the need for the yimel
release of fundsand, once the funds are received, to promptlywlfsbthem to the field, provided
deliverables have been met. The planning of thenBd survey timetable must take into account
lessons learned about how much time is neededufdr sansfers. But also note that as all of the
payments will now depend on the submission of @ediales, it is also up to NIs to meet deadlines as
outlined in their schedules in order to receivedfaim time and keep project activities on track.

3.6 Next Steps: Sampling, Questionnaire Preparatioand Training

The next steps in survey implementation includetiganizing and translating the questionnaire
(Section 4), and drawing the sample (Section Saining of Fieldworkers and Supervisors, including
pre-testing the questionnaires, is described iaildetSection 6.

3.7 Fieldwork Deployment Plan

In general, the Country Team should be constitatedg standard Afrobarometer lines (with at least
4 Field Teams, and with 1 Supervisor and 4 Intevers per team). This Field Team structure fits
neatly with the intended size of the sample, devid:

If each Interviewer completes 4 interviews per dagn:

Each field team will complete 16 interviews per daiyd;

Each field team will cover 2 EAs per day (@ 8 intews per EA)
And 4 field teams will cover 8 EAs per day.

At this rate, it will take the Country Team 18.7&yd, orabout three weeksncluding rest and travel
days, to complete a standard survey that coverEERs0and 1200 cases. Itis up to the NI to devise
the best combination of resources to get the jofiedo each country, but the goal should be to
complete all data collection in a period no longen one month. Our experience has been that a
smaller, well-managed team produces data of higfuality (e.g., lower rates of missing data),
although for countries with larger samples (2408es@ and/or more interview languages, it will likel

be necessary to increase the number of Field Téamssure that all fieldwork can take place within
one month.

Once you know how many people you will have in fieédd and for how long and (based on the
sample) where they will travel, it becomes posstblelraw up dieldwork deployment plan. This
should estimate the requirements for transporpractodation and meals in order to maintain teams
in the field. Vehicles will have to be hired, réstuses booked, and per diems calculated for meals
and incidental expenses. A set of route plans wiiist of EAs to be sampled, the estimated daftes o
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the visit, and the number of interviews to be carted in each EA should then be prepared for each
field team.

It is an Afrobarometer requirement that Intervieswaove together as a teamuinder the guidance of
the Field Supervisor (FS). In other words, Fiekhihs should work each day in the same EAs, travel
in a small group in the same vehicle, and stayttmgesach night in the same accommodations. This
arrangement facilitates tliield supervisionthat is so essential tuality control in data collection.

In most cases, NlIs should arrange to hire a 4xdcheefor each rural field team that is capable f o
road travel to remote sample sites. Where feasitle,may consider hiring 4X4 vehicles for field
teams assigned to rural EAs from a central locatigiternatively, Field Teams may use public
transport to reach urban centers in other regiang,hire suitable transport for the team from there
In urban areas, or where the transport infrastreasigood, minibuses can be hired on a daily basis
but these should be dedicated to project activiiidy.

Deployment planning also involves preparing fieiid kor each team. For the Field Supervisor, these
include a list of sample sites, EA maps, boxes lahlk questionnaires, letters of introduction, a
flashlight with batteries, a ruler and a stapler @uestionnaires that come apart), a table ofaend
numbers, rulers or a transparent grid (for selgatart points in the field due to EA substitutiosfc.
The Interviewers must have either identificatiogsteor bibs, clipboards, pens, numbered cards,
plastic folders (or bags) to protect papers froertin, and personal raingear.

3.8 Obtaining Official Clearances

Seeking official clearance often just invites soaifcial to say “No.” If possible, therefore, we
proceed in this study on the assumption that we liae right to do so, i.e., without requestingad#i
clearances.

In practice, however, we recognize that legal amlitipal protocols may have to be observed. These
can usually be addressed by obtaining an offi@akarch authorization or a letter of introduction
from a national authority. In general, we leav®ilNIs to determine in their own circumstances, th
extent to which such clearances are required amgcessary, to obtain them. However, if therd wil
be an obligation to actually submit the Afrobaroenejuestionnaire for official approval in order to
obtain such clearances, National Partners are dskgdorm Core Partners of this situation so that
they can work jointly to determine how to meet thebligations without risking an attempt at state
interference in the survey. Under no circumstargaes any changes be made to the questionnaire
based on requests from state authorities.

At minimum, FSs should carry a letter of introdaatifrom the National Partner organization. And
every Interviewer should have some form of offid@BENTIFICATION like a badge that can be
displayed on a shirt, a bib with the logos of tHfeoharometer and the National Partner organization,
or a briefcase with these identifying marks.

We never accept conditions, however, that requgperaval by authorities of the content of the
guestionnaire or that require changes in questionwg.

When in the field, we urge FSs to pay courtesysdalllocal government authorities and traditional
chiefs in the EAs in the sample. Local dignitargsould be informed; but, in order not to
compromise the independence of the study, theyldhmmistrongly discouraged from accompanying
the survey team during its work.
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3.9 Planning Field Communications

The NI should plan ahead to establish daily comeation with each Field Team. Based on
experience, there are several different modelsl-gbeines or phone cards can be issued to every
Field Supervisor, along with instructions to cadbldquarters each day. The NI then becomes the hub
of a wheel, communicating to each Team the recordetmway to deal with common field problems.
Or a roving Quality Controller can be appointedrtake the rounds, visiting teams while they are in
the field. This personal approach has the advantdgaroviding an additional layer of hands-on
quality control and a mechanism for carrying eaglyirns back from the field.

3.10 Financial Control

While in the field, Field Supervisors are fully pessible for their teams, including their
transportation and accommodation. The NI must thezéssue each FS with sufficient cash funds to
purchase fuel and lodging and to cover relatedingancies. Or NIs may decide to distribute the
resources broadly by issuing each Interviewer aiger diem advance. Either way, it is imperative
that the National Partner Organization apply atssystem of financial control to obtain signatures
for cash advances and to ensure that other prinjeds are properly spent, receipted, and accounted
for.

3.11 Technical Collaboration

The Core Partners stand ready to assist NIs byigingv Technical Assistance (TA) with survey
planning and implementation. The level of TA praddwill depend on the experience of the NI/NP,
the CP’s assessment of NI/NP capacity, and reqdiestssistance from NIs/NPs. In general, the
Core Partners would like to send a representativeath country at least once during the surveyecycl
even with experienced partners. Most often thést will occur during Fieldworker Training This
collaboration helps to maintain Network ties, amdhforces the international dimensions of the
Afrobarometer. In many cases, CPs will visit coi@st on two occasions during the survey cycle
(e.g., during training and again during releaseestilts). New National Partners will receive more
intensive technical assistance. For most coun&i€ere Partner representative, will at minimum be
present for 5-7 days during one or more of thefaihg critical phases:

1) sampling and questionnaire translation;

2) Interviewer training, pre-testing;

3) fieldwork start-up and quality control;

4) data entry start-up;

5) release of results.

As much as possible, and especially during busipggr Core Partners will draw on the expertise of
experienced National Partners to assist in othentri@s with technical collaboration.

Note, however, that the purpose of technical assiss always to backstop and support NlIs, not to
perform their work for them or take over resporgibfor managing key project tasks.
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Section 4: The Questionnaire

4.1 The Round 5 Questionnaire

The Round 5 questionnaire has been developed b@ulestionnaire Committee after reviewing the

findings and feedback obtained in previous Rouradd, securing input on preferred new topics from
a host of donors, analysts, and users of the dAtsout two-thirds of the items from the Round 4

guestionnaire remain the same, and about one-thhe@chew items. All partners had the chance to
review the Round 5 questionnaire at the Planningrkdtmp in order to reach a common

understanding of the conceptual framework that die$ethe design of the questionnaire. Because
the instrument has been designed with theoretibgctives in mind (e.g., with several measures
combining into indices of core concepts), theréinsted room for adding, subtracting or changing

items at this stage.

NlIs will be provided with a Master Questionnaireeither English, French or Portuguese to serve as
the basis for the questionnaire to be used in thwir country. In general, it is essentialstoictly
maintain the wording of questionsto preserve the comparability of results acrosmtees and over
time. But there are some exceptions. In factfitsestep in each country will be to “indigeniztie
guestionnaire. This consists of two tasks: 1) mgldiountry specific questions; and 2) making the
minor adjustments required on certain questionthabthey fit the country context, e.g., by ingagti
country-specific categories and codes for languagésregions, by changing country references (e.g.,
from “Namibia” to “Botswana”), or by using the ceat reference for government institutions (e.g.,
“Parliament” or “National Assembly”). Each of tleetasks is described in detail below (sections 4.2
and 4.3).

The next step is to have the questionnaire traetslatto local languages. This is one of the most
critical steps in the entire survey process forawiimg good quality data from our interviews. The

data is only comparable to the extent that theouariranslations of the questions ask the samg thin
and capture the same meaning. A detailed and Wywell-tested translation protocol is described in

section 4.4, and Nlis are expected to follow théspesscarefully and completely.

Finally, in the latter sections of this chapter wil provide detailed information on both general
guidelines for filling in the questionnaires, anEksific information relevant to each of the thregim
sections of the questionnaire (introduction/sangplitore attitudinal questions, and contextual data)
It is essential that NIs are fully conversant wittese details so that they can convey them to
Fieldworkers during the training workshop.

4.2 Country-Specific Questions

In the Round 5 questionnaire, five spaces are dredlufor country-specific questions, from question
79 through 83. The spaces for country-specificsgors were increased from two in Round 3 and
four in Round 4, in part at the request of many Wihe® wanted greater opportunity to explore issues
of particular importance in their countries. Indaibn, this approach fits with our goal of expamgli
communications activities and enhancing public gegzent with and visibility of the results. When
Afrobarometer results touch on particularly “ho8sues in a country, e.g., the desirability of
extending term limits in Nigeria, or satisfactioritlw constitutional reform in Kenya, then these
specific results can serve as a “hook” to engagesusfter which they may be introduced to other
relevant findings.

Nls are therefore urged to make the best possixeotl the opportunity offered by country-specific

guestions. The best topics for these questiondeddentified in consultation with key stakehokler
and potential users of the data. Actual questiaih should be tightly focused and clearly wordéfd.
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you have identified good question topics, but nieelp on refining question wording, Core Partners
will be happy to assist. All country-specific qtiess should be submitted in advance to Core
Partners for approval. Core Partners will alsaretthe proposed questions with the Questionnaire
Committee for comments.

In general, it is best to insert the country-spedjfiestions in the spaces offered on the questiosan
(Q79 — Q83). However, with approval of the CoretiRer, exceptions can be made for questions that
clearly fit in well in other parts of the questi@re. However, it isextremely important to
maintain the existing question numbersthroughout the questionnaire. Otherwise, it will \ery
difficult to create a standard template for mergaa sets from different countries and different
rounds. Therefore, if you do insert questions efsse, give it the same number as the previous
guestion, but add the three letter country-spedfiffix. For example, if Kenya adds an extra
guestion on local government after Q63, it will labeled “Q63-KEN,” and the following question
would still be Q64. Questions 79 through 83 shalfh be marked with the country-specific suffix.
And even if all five of these question numbers act used (e.g., if only three country-specific
guestions are inserted at this location in the tjpm@saire), all five question spaces should stllléft

in the questionnaire, with the same question nugl@erd a note inserted after any that are not used
indicating “Not asked in [your country].” The folving question on tribal/ethnic identity should
always have the number Q840 not disrupt the number sequenceof the questions that follow
Q83. If you have any questions about how to nunsbentry-specific additions to the questionnaire,
please consult a Core Partner.

The Round 5 questionnaire was developed using stédetables” structure, and it is important to
understand and preserve this structure in orderaiotain a consistent, stable and manageable format
Detailed instructions on how to edit the questiorenappear on the introductory page of the
document.

4.3 Indigenizing the Questionnaire
4.3.1 The Indigenization Checklist

A detailed indigenization checklist, which identifies all of the questions that may regu
“localization” or “indigenization” to reflect spdi country names, codes, institutions, etc, is now
included in the questionnaire document itself (R&eMaster Questionnaire, notes on “Indigenizing
the AB R5 Questionnaire” on pages 2-3). In additio checking all of the questions listed in the
questionnaire, Nls are requested to go throughytiestionnaire with a fine tooth comb to find any
other questions or response sets that requiregémiiation.” For changes proposed to any question
other than those listed in the indigenization clistikhe NI should confirm the change with the €or
Partner.

4.3.2 Other Indigenization Notes
A few other notes on indigenization include thédwaing:

1) For the location information on the first pagehe actual questionnaire to be filled (i.e., the
first page of the Master Questionnaire following thstructions on indigenization and other
issues), please keep the label “Region/Provincetherfirst-order administrative division that
is listed, and ensure that responses are coded osimtry-specific codes. If the name of the
first-order administrative unit in your countrysemething other than region or province, e.g.,
“state” or “commune,” you caradd that label to the “region/province” label, e.g.,
“region/province/state.”
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2)

3)

4)

5)

6)

7

8)

Please do not change the name for the lowest-dodation information, “EA number.” This
information should match the “official” EA identdis (codes or labels) used in the sample
frame, which may be eithera string (name) or a miawariable.

For the intermediate administrative levels arakions, however, the NI may indigenize by
substituting the appropriate names for “districtida'town/village.” It is also acceptable to
collect data for more than two intermediate lev@dsy., in Kenya we collect District,

Division, Location and Town/Village). This inform@n is normally captured as string
variables, and generally should match — in nameabie type, and number of variables
included — the information that identifies each iBAhe original sample frame.

Note that the EA identifiers in some countriesndt provide a unique identifier for each EA.
For example, there may be an EA number 001 in Bégtinict or Province X. In theses cases,
a new requirement is that National Partners ingeradditional variable into their data set,
labeled Eanumber_AB, which assigns a unique codmth EA, either 001 through 150 for
data sets with n=1200 (and 8 interviews per EA)Q0L through 300 for data sets with
n=2400. This allows the data set to be easilyesolly EA, which facilitates cleaning of

certain variables and quality control of data, &l as analysis.

For national or local institutions, please bagistent throughout the questionnaire with the
name used. For example, if the national legistasissembly in your country is referred to as
“Parliament,” then all questions that refer to ttlassembly should use the language
“parliament” or “member of parliament”, rather thdmaving a mixture of references to
“parliament” and the “national assembly.” The saisetrue for references to local
government and the executive branch.

Particularly when indigenizing questions abadal government or the national legislative
assembly, be sure that the indigenized refereraeythu use is consistent with that used in
the master questionnaire. In particular, it isyvienportant to preserve distinctions in the
master questionnaire between references to “Pagh#inor “the National Assembly” as an
institution (e.g., Q31c, Q36, Q59b), the repredirda to those institutions collectively (e.g.,
“Members of Parliament”, e.g., Q30b, Q39, Q60b, 6@72a) or an individual'®wn
representative to that institution (e.g., “Your Mwmsn of Parliament”, e.g., Q71b). The same
is true for references to institutions and repregares of local government. Please be
especially careful when indigenizing these refeesnc

For any question that is not appropriate in\a&wgicountry (e.g., questions about traditional
leaders in Cape Verde, questions about local gowenh in some other countries, etc.) the
question should be blocked out and not enteredtifd@ata set. Be sure to consult with Core
Partner data managers about these questions. @dsi, please be sure to maintain the
original numbering from the Master Questionnainedibremaining questions.

If NIs consider that particular wordings are appropriate to their national context on any
question (e.g., references to “your member of gamint” in countries that use PR list
systems), they should propose substitute wordimgsv(iting) to the relevant Core Partner.

Any proposed modifications will be reviewed by thigobarometer’'s Questionnaire Drafting

Committee and may only be changed with their exphidtten approval.
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4.3.3 Country-Specific Code Assignments

Each country has been pre-assigned a range of tmdisg for questions that require country-specific
response options. The assigned code ranges fordRoare as follows:

Benin 100-139
Botswana 140-179
Burkina Faso 180-219
Cape Verde 220-259
Ghana 260-299
Kenya 300-339
Lesotho 340-379
Liberia 380-419
Madagascar 420-459
Malawi 460-499
Mali 500-539
Mozambique 540-579
Namibia 580-619
Nigeria 620-659
Senegal 660-699
South Africa 700-739
Tanzania 740-779
Uganda 780-819
Zambia 820-859
Zimbabwe 860-899
Mauritius 900-929
Sierra Leone 930-959
Niger 1100-1139
Togo 1140-1179

Additional country-specific coding ranges will besgned to each country as it is added to the
Afrobarometer Network.

4.3.4 Approval of Indigenized Questionnaires

Once the NI has “indigenized” the national languéigeglish, Portuguese or French) version of the
guestionnaire, please send the whole documentuno@ore Partner Project Manager for final review

(the CP/PM will also solicit comments from the Ogieans Manager/Field and/or the Network Data

Manager). The Core Partner will give you the geaahonce the questionnaire is ready for translation
into national and local languages.

4.4 Translating the Questionnaire

As mentioned, getting good quality local languagmslations is one of the most critical steps & th
entire survey process. In the end, our data ig aslgood — and as comparable both within and sicros
countries — as the quality amdnsistencyof the local-language translations used to coliectThe
following methodology should be used to ensurelibst possible quality and consistency of local
language translations.

The first step is to establish how madogal languageswill be used. This requires reconciling the

particular geographic spread of the sample withathalable budget resources, and the complications
inherent in having too many local versions of thesiionnaire. In principle, every language group
that is likely to constitute at least 5% of the péenshould have a translated questionnaire. In
practice, because of the complications and costsduced by too many versions of the questionnaire,
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it is desirable to limit the number of local langeatranslations to no more than six, and preferably
fewer.

The NI should commissioexperienced translatorsto do all translation work. However, the NI
should be cautious about hiring some professiormistators who focus more on “formal” or
“academically correct” versions of the local langes, rather than on thday-to-day use of the
language We recommend that NIs consider working with peowho are experienced doing
translations based on colloquial (everyday) us¢heflanguages, especially journalists working at
local radio stations or other media outlets.

In the case of languages that are written usingptsciother than the Roman alphabet, which
Interviewers may speak but not be able to read, suggested that the Interviewers work as a group
with the translator to record the translation phimadly in a way that Interviewers can read and
understand. Other concerns regarding languagesan$lations (e.g., where unwritten creole is
widely spoken) should be discussed with the CP/Plll the Operations Manager/Field to reach an
agreement about the best approach to translatiegtiqunaires and establishing the language of
interview.

4.4.1 Translation Protocol

To ensure equivalence of meaning during translatibae following five-stage protocol shall be
adopted:

Stage one Hold aninitial conceptualization and familiarization meeting with the translators to
ensure that they understand the concepts, ratiamaleneaning behind each investigation item before
they embark on translating. After this meeting $tators produce thefirst draft .

Stage two After completing the first draft, convenesynchronization meetingbetween NI team and

all translators to reconcile the local translatiang the national language version. The purposiei®f
meeting is to ensure that all translations haveuceg in the same way the meaning and rationale of
each item in the questionnaire. After this syncieation meeting, translators embark on producing
their second draft of translations based on theudisions and review of the synchronization meeting.

Stage three:The second drafts of each local language transktare given to an independent team
for blind back translation back into the national language. These trandatoould not have seen or
had any contact with the original national languagsesion of the questionnaire.

Stage Four A secondsynchronization meetingshould be held between the back translators and the
original translators to review the back translationThe original team of translators then further
refines their translations based on the revievheftiack translations.

Stage Five These revised translations are then submitted pte-testing during the
Interviewer/Supervisor Training Workshop and fipléctice. Feedback from the pre-tests should lead
to final refinements of the translations to prodtieefinal versions that will go to the field.

Please note that the local language translationsilghnot be considered finalized and ready for
photocopying for Fieldworkers until after inclusiof the final input from Interviewer training and
fieldwork pre-tests. The final local language #iations should use the Afrobarometer questionnaire
format to avoid confusion between the national lexgge version and the local language translation.
All final local language translations should be mitbed to the Core Partner when fieldwork starts.

Finally, it is important to recognize that it takiéése to go through all of these steps and get good
quality translations. NIs must start this procesdl ahead of the planned fieldwork dates so that t
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procedures can be carefully followed and thereoispmessure to rush through translations in order t
meet goals for fieldwork.

4.5 General Instructions for Filling in the Questionaire

The following are general points to keep in mincewlilling in the questionnaire. The NI should
ensure that all Fieldworkers understand theseucstns:

« Always fill the questionnaire ipen, rather than pencil.
« Circle the correct code for each response, rather tharkety it or using some other mark.

« If you circle the wrong code by mistake, or if tRespondent changes his or her mind, place
an“X” over the wrong circle and then CIRCLE the coreetdwer.

« Avoid missing data(i.e., skipped questions, uncircled codes) atasls.

e It is important to read out all introductions arehd-ins to new sections. This gives the
Respondent a break, and also puts them in an apgigmental context. All words that the
Fieldworker should read out are indicatedbahd.

e Instructions to the Fieldworkeare written initalics and are usually enclosed in square brackets
[]. These are not read out.

¢ Only read what is on the questionnaid® NOT paraphrase or interpret the questions. If
necessary, repeat question slowly, or read the t#eslation. If people truly are confused, it is
important to capture this with the “don’t know” pesse.

* Interviews should follow instructions on each gimstabout whether or not to read out
response categories/options. Carefully obseitMe@Not Read (DNRipstructions

» Fieldworkers should only conduct interviews in laages in which they are fluent, as
approved by the NI. Each Fieldworker should gaht field with one copy of each of the
local language questionnaires in which s/he is ifigdl to conduct interviews. Nls are
responsible for selecting teams with appropriatgjlage skills to meet the likely language
requirements on their assigned field route. Sielgctnterviewers who speak several
languages, and appointing teams with the maximussipte diversity of linguistic skills, is
advised.

« When interviews are conducted in local languagkes, questions and response categories
should be read from the local language translatibthe questionnairexactly as written
But responses for all interviews will be recorded the national language version of the
questionnaire.

e Interviews should be conducted in the language h&f Respondent’s choice. If the
Fieldworker is not fluent in the Respondent’'s prefd language, then either another
Fieldworker with the necessary skills must be brduw the household to conduct the
interview, or this should be marked on the questiie as an unsuccessful call (“respondent
did not speak a survey language”) and the housetudddtituted.

«  Only conduct interviews in official survey langesgand using official translations, unless an

exception has been officially approved and agregdthe Core Partner and National
Investigator. The Afrobarometer does not allow ay hoc “field” translations for
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Respondents who would prefer to conduct the iné@nin a language other than the national
language or one of the official local language stations. Again, if a selected Respondent
cannot be interviewed in one of the designatedesulanguages using an official translation,
it should be marked as an unsuccessful call, amtidiusehold should be substituted.

- If, however, teams encounter small differencesialedt that require some modifications to
an official translation in certain areas, these rhaydone. However, such changes should
only be made in consultation with the NI, the minwodifications should be recorded on the
translated questionnaire, and they should be imgieed consistently by all members of the
team in that area. The changes should also bedexton field notes and reported in the
national Methodology and Fieldwork report.

« The Afrobarometer methodology does NOT require thatinterviewer display the response
categories to the Respondent on a written SHOW CA&iBce many of our Respondents
may be non-literate, we consider this procedurbeaonfusing at best and intimidating at
worst. Because we do not display show cards, Vi#erers must learn to ask all questions
(and, where necessary, offer all response cateJddRALLY.

4.6 The Contents of the Questionnaire

The questionnaire consists of three parts:

1. Part 1 captures all of thgeneral information on the EAof the interview, covers the steps
for selecting households and respondentand includes thantroduction to the respondent
and (pp.1-3). The first page is filled by the Higbrker and Supervisor together, and the
second and third pages are filled in by the Fielden

2. Part 2 covers theore attitudinal and demographic questionsthat are asked by the
Fieldworker and answered by the Respondent (Q16011

3. Part 3 includesontextual questionsabout the setting and atmosphere of the intervée,
collectsinformation on the Fieldworker. This section is completed by the Fieldworker
(Q101 — Q119).

We will review each section of the questionnairéuim:
4.6.1 Part 1: Introduction and Sampling

* The Respondent Numberon the top left of the first page is the permarsavien-digit case number,
the first three digits of which identify the coun{BEN, BFO, BOT, CVE, GHA, KEN, LES, LIB,
MAD, MLW, MLI, MAU, MOZ, NAM, NIG (Nigeria), NGR (Niger), SEN, SRL, SAF, TAN, TOG,
UGA, ZAM, ZIM). The country identification can beserted when the question is indigenized (e.g.
from NAM to CVE), but the rest of the numberlét blank, to be assigned by the NI or data entry
manager as returns (i.e. completed questionnaicesg back from the field. Note that the respondent
number is a string variable since it begins with létters that identify the country.

* The Interviewer completes theterviewer Number at the center top of the first page.

* The Data Entry Clerk will also enter his/heumber in the next set of boxes.

* On the top right of the first page is a temporgigld Number used to identify the questionnaire in
the field. The Field Supervisors can use this nemibd keep track of which questionnaires they have

handed out and received back.

* The Field Supervisor (not the Fieldworker) fills in the boxes that afek information on (a)
whether the return was back-checked; (b) to confirat the questionnaire was checked (i.e., that all
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code boxes contain valid and plausible codes);(ahdvhether the interview was conducted in an
urban or rural PSU. Note: the urban/rural distribution in this bekould exactly match the
urban/rural distribution assigned in the sample.

* The FS signs the return AFTER he/she has confirthat it is complete.

* The rest of the first page, which captures dethihformation on the EA, should be filled in jdynt

by the Field Supervisor and the Fieldworkers amaat They can start it when they enter an EA, and
complete or correct it before they leave. All bé tinformation from “Region/Province” through the
bottom of page one (i.e., including EA-SVC, EA-SEGd EA-ROAD)should be exactly the same
on all eight questionnaires from the same EA

* The next two pages of Part 1 cover household esgpondent selection. Fieldworkers are
responsible for both of these stages of samplimgdh Field Supervisors will also assist with prope
selection of households. The instructions on thestjonnaire, which are explained in more detail in
Section 5, must belosely followed

* Unsuccessful Calls Interviewers must complete the box that rectindsreasons for unsuccessful
calls. If the persons in Household 1 was notiaesitor only spoke a foreign language, circle al#l.
the person in Household 2 refused to be interviewiede a 1, etc.

* Introductions. Fieldworkers must administer the Introductionsios second and third pages of the
guestionnaireexactly as written The wording of these statements conveys infaonatbout the
purpose of the survey and the neutrality of yogaaization. In addition, each Field Supervisot wil
carry a copy of an official letter introducing yaenganization and the purpose of the survey.

* The Introductions also secure the Respondenfsrmed consent thereby meeting the ethical
standards of Afrobarometer research. The Introodnstalso assure Respondents that their responses
will be keptconfidential. National Investigators are responsible for inging Fieldworkers about

the principles of informed consent and for ensutlmat every Fieldworker signsResearch Ethics
Agreement The ethics form can be found in Appendix 6.

* Respondent Selection Procedure Fieldworkers must closely follow the instructsorin
guestionnaire concerning the Respondent SelectioceBure on the third page of the questionnaire.
This involves circling the correct numbers in tirstfbox on p.3 to determine whether this interview
must be with a man or a woman. The “first intewidox only applies to the very first interview that
the Fieldworker conducts in the entire course ef dbrvey (not the first interview each day). The
purpose of gender alternation is to ensure an eguaber of men and women in the sample. For the
very first interview in the field, the Field Supéwer should assign half the group to start with men
and the other half to start with women. Or a a@n be flipped to assign the first quota. Thereafte
the Fieldworkers alternate interviews by gendextisty each morning by referring back to their last
interview of the previous day.

The Fieldworker then lists the names of all thespes in the household of the appropriate gender.
Note that only citizens of the country who are Eang old or older on the day of the survey are
considered as eligible respondents. The total murobadults in the household (of both genders) is
recorded in the boxes immediately below the listarhes.

The Fieldworker must conduct the random selectidRespondents using numbered cards. Ask any
member of the household to draw a card from a bffade-down) deck. The number of the card

chosen identifies the person on the numbered disha Respondent who must be interviewed. We
have found that, if male heads of household aredast help select the Respondent by drawing a
numbered card, they gain an understanding of thdoraness of the procedure. As a result, they
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become somewhat more inclined to allow the Fieldkeoto interview a young or female member of
the household.

The Interviewer must remember to circle the nundiehe person selected from the list on p.3 of the
return.

If the selected individual is at home and is wdlito proceed, the interview can take place thete an
then.

* Call Backs. If the randomly selected Respondent is not atdjothe Interviewer must make an
appointment to meet that person at a later tinméerviewers must make one return visit. Only & th
selected individual is not present at the timehef ¢all-back may the Fieldworker substitute another
household. RemembeWe substitute households, not individuals So, go to the very next
household and repeat the Respondent Selection dkn@ce Once an interview is secured, the
Interviewer records the number of calls (either 2,csee bottom of p.3).

* Date and Time. To complete Part 1 of the questionnaire, therinéwer records the date of the
interview (day, month, year in that order, using teiigits for each, i.e., DD-MM-YY) and the time
the interview started (using a 24 hour clock, €840 for nine forty a.m., or 2005 for five pagjtei

p.m.).
4.6.2 Part 2: The Core Attitudinal and Demographi@uestions
The core of the questionnaire contains 100 quesiionarious conceptual areas.

* To repeat, Interviewers must ASK QUESTIONS EXACTAS WORDED.

* In the section that includes questions about dgary, Q32-Q45 and Q57-Q58, always read the
guestion in the language of the interview, but glsveead “democracy” in the national language (i.e.,
English, French, Portuguese or Swahili). Transldtamocracy” into the local language only if the
respondent does not understand the national-laegigam. Be sure to ask ALL questions of ALL
respondents, even if they have difficulty underdilag the term “democracy.”

* Many questions on this instrument are set up nnA#&B “forced choice” format. As in the
sequence beginning with Q18, Respondents are askighdich of the following statements is closest
to your view? Choose Statement A or B” (of “Cho&atement 1 or Statement 27). After the
Fieldworker has read both statements and eliciidtkrean “A” or a “B” (or “Statement 1” or
“Statement 2"), s/he should probe for strength pihmn by asking “Do you agree, or agree very
strongly?” The Fieldworker should be trained anpesvised to ask the question exactly this way.

* Some sets of questions are linked, with instardi that require, for example, tH#t No to the
previous question, then select Not Applicable as guestion.” See, for example, Q89a and Q89b.
Interviewers must be trained and supervised togreihiese instructions accurately. Sets of linked
questions include the following:

thisint * Q101 (gender)

prevint * thisint (gender)

reasons for unsuccessful calls (nocall), househbld 7
Q10a * Q10b * Q10c

Q63ptl * Q63pt2 * Q63pt3

Q63 (all parts) * Q64

Q84 * Q85a * Q85b

Q89a * Q89b
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Full details of all sets of linked questions carfdend in Appendix 10.

* Some questions call for multiple responses, geg. Q63. This is indicated in the instruction amd
the heading to the response columns. An instmdhat says\ccept up to three answenseans that
either one, two or three answers are acceptabpendéng on how many opinions the Respondent
has. If the Respondent does not have a secorrdirésponse, then the Interviewer must circle the
appropriate code (usually 996 = no further rephyfhie relevant column.

* Q84 requires the Interviewer to elicit an ethgioup from the Respondent. Please note that this
identity, exactly as the Respondent has statedtitt be inserted into the wording of the next two
guestion (Q85a and Q85b).

4.6.3 Part 3: Contextual Data and Interviewer Infomation and Certification

* Fieldworkers have additional responsibilities tata collectionmmediately after the interview is
complete On the basis of their own observations beforeinduand after the interview (rather than
by asking Respondents) they record the conditioreiuwhich the interview was conducted. These
data are recorded as responses to an additionglidstions in Part Il of the questionnaire (Q101 -
110). For example, Fieldworkers record the cooddiof the interview (Q106-109) and the attitude
of the Respondent (Q110).

* Interviewers also complete some demographic mfdron on their own background (Q111-117).
They write their name in the space provided (Qlamy insert the same assigned two-digit
Interviewer number that was entered on the topefitst page (Q112).

This set of systematic questions provides reseesahith additional options for analysis. It beca@ne
possible, for example, to test whether conditionthe locality systematically affect popular atiiés.

It also becomes possible to examine whether theepoe of others during the interview causes
Respondents to self-censor or otherwise changedp#iions.

* Q118 allows the Fieldworker to write down othdyservations not covered by questions about the
interview setting.

* Q119 requires the Fieldworker to certify with tier signature that all Afrobarometer sampling and
interview protocols were followed. We regard ignature as ethically and legally binding.

* Q120 similarly allows the Field Supervisor to oed observations, and finally, Q121 requires thedd-i

Supervisor to certify with his/her signature thiitadrobarometer sampling and interviewing protacol
were followed. This signature, too, is regardedthially and legally binding.
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Section 5: Sampling
5.1 Introduction

This section presents a standard protocol for drgwa national probability sample for an
Afrobarometer survey. Please remember that reggsdif whether or not a previous survey has been
done in a countryan updated sample frame must be obtained and new sample must be drawn

for each round of the Afrobarometer.

Sampling is one of the most technically complexyasaof the survey process. One of the challenges
in previous rounds has been timing of sample pegjmer and review relative to desired dates for
Fieldworker Training and planned start-up of fietik It is essential that samples be completed wel
in advance of training so that maps can be obtairede plans drawn up, start-points selected, and
all other essential pre-training tasks completeldwever, in many countries, samples have not been
drawn and submitted for review until very shortlgfdre planned dates for Interviewer Training.
Since samples require careful review and sometiegsire several exchanges between the NP and
Core Partners and/or the Sampling Specialist tdfgland finalize all details, this has sometimes
forced NPs to delay training and fieldwork untifrgales are complete. This is the reason (along with
similar issues related to indigenizing and tramstpfuestionnaires) that we are strongly encouragin
partners to complete sampling and questionnairdsinvadvance of planned dates for Fieldworker
Training and the start-up of Fieldwork, and why ave breaking out a separate advance payment to
facilitate this.

The standard sample size for Round 5 surveys will200 cases. The Network hopes in Round 5 to
be able to increase the number of countries wherémplement a larger sample of 2400 cases. A
larger sample size of 2400 is preferred in sodetfimt are extremely heterogeneous (such as South
Africa and Nigeria), or where there is interestioing extensive sub-national analysis.

The sample is designed agepresentative cross-sectiorof all citizens of voting age in a given
country. The goal is to give every adult citizenemual and known chance of selection for interview
We strive to reach this objective by (a) stricthplying random selection methodsat every stage of
sampling and by (b) applying sampling with probi&piproportionate to population size (PPPS). A
randomly selected sample of 1200 cases allowsené&s to national adult populations with an
average margin of sampling error of no more thais pk minus 3 percentage points (2.8 points, to be
exact) at a confidence level of 95 percent. If saenple size is increased to 2400, the margin of
sampling error shrinks to plus or minus 2 percent.

5.2 Sample Universe

The sample universe for Afrobarometer surveys ohetuallcitizens of voting agewithin the country.

In other words, we exclude anyone who is not aaitiand anyone who has not attained this age
(usually 18 years) on the day of the survey. Adsmluded are areas determined to be either
inaccessible or not relevant to the study, suctthase experiencing armed conflict or natural
disasters, as well as national parks and gamevesseAs a matter of practice, we have also exdude
people living in institutionalized settings, suck atudents in dormitories, persons in prisons,
police/military barracks, hospitals/nursing homessquarantined areas. Other adaptations may be
necessary within some countries to account for wheying quality of the census data or the
availability of census maps.

What do we do about areas experiencing politicaksi? On one hand we want to include them
because they are politically important. On theeotlhand, we want to avoid endangering
Fieldworkers or stretching out the fieldwork oveamy months while we wait for the situation to
settle down. Because it is difficult to come upthwa general rule that will fit all imaginable
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circumstances, we make judgments on a case-bylmasis on whether or not to proceed with
fieldwork or to exclude or substitute areas of tionhf National Partners are requested to consoiteC
Partners on any major delays, exclusions or sultistits of this sort.

5.3 Census Data

NI's will use the most recent official national ceis data as the sampling frame for Afrobarometer
surveys. Where recent or reliable census dataaravailable, Nis are asked to inform the relevant
Core Partner before they use any other demografatia&c  Where the census is out of date (usually
more than about five years old), NIs should consith the national census or statistics office to
obtain official population projections, or with @mographer to obtain the best possible estimates of
population growth rates. These should be appliethé outdated census data in order to project
population figures for the year of the survey.islimportant to bear in mind that population growth
rates will vary by region and (especially) betweeral and urban localities. Therefore, any pragdct
census data should include adjustments that taktevariations into account. Wherever possible, the
sample frame should exactly reflect the populatibthe sample universe, i.e., including only citize
aged 18 and above. However, if adequate dateoggghions are only available at the total populatio
level (rather than adults only) this is a next bmstion. Please note that Afrobaroemter requines t
use of population data, not the number of househald the basis for stratification and for drawing
the sample.

We are also asking NPs in Round 5 to provide thevbid with information on how “urban” (and
“semi-urban”, where applicable) areas are defimetthéir census frame. Since countries use differen
criteria to determine what constitutes an urbanufain, it is important that we capture this
information in our samples for comparative purpos€epulations excluded from the census frame
should also be noted. This information shouldnmduded in the sampling report.

To obtain all of this information, we urge NI's &stablish collegial working relationships with
professionals in the national census bureau, ndg tm obtain the most recent census data,
projections, and maps, but to gain access to sagphpertise. NI's may even commission a census
statistician to draw the sample to Afrobarometeectfications, provided that provision for this
service has been made in the survey budget, andethgus office is willing to provide sufficient
details on the sample drawn so as to meet Afrobai@rns requirements for reviewing and approving
the sample. In addition, as NPs increasingly eagager the long term with Afrobarometer
“stakeholders” (see Section 9.7), they should amrsincluding members of the statistics/census
office among this group. These individuals aremfinterested in knowing and being engaged with
how their census data and samples are put to ndethay also have an understanding of sampling
methodologies that can be a valuable contributiopublic discussions of these issues. Statistician
may also be interested in conducting their ownyaea of the data.

Where NPs would find it helpful, the Network wiletable to provide a letter of support on behalf of
the NP to the census or statistics bureau andéorelevant ministry, that provides an introduction
the Afrobarometer, highlights the Network’s intefonal status and standing, and requests the
bureau’s assistance and cooperation as a contnibtgivard maintaining the Network’s high quality
standards. NPs should contact their CP well inandeg of the start of the sampling process with
contact details for the relevant offices and indiisls to be approached if this action is requested.

Regardless of who draws the sample, the NIs shtwdoughly acquaint themselves with the

strengths and weaknesses of the available censaisdd the availability and quality of enumerator

area (EA) maps. The exact census data used,datsrkehortcomings (if any), and the source or basis
of any projections made from the data should beifipd in the Sampling Report and on the Survey
Technical Information Form (see Appendix 12), aitelccin country reports.
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At minimum, the NI must know the size of the natibpopulation 18 years and over, the distribution
of that population across regions, and the breakdogtween urban and rural population within each
region in order to specify how to allocate primagmpling units (PSU’s) in the sample design.
National investigators must obtain this data betbey attempt to draw the sample.

5.4 Sample Design
The Afrobarometer usesctustered, stratified, multi-stage, probability sample design

To repeat the main sampling principle, the objectf the design is to give every adult citizen an
equalandknownchance of being chosen for inclusion in the samplais ensures that the survey
results will provide an unbiased estimate of thewd of the national voting age population. We
strive to reach this objective by (a) strictly appy random selection methodsat every stage of
sampling and by (b) applying sampling wiitobability proportionate to population size.

To increase the precision of our estimate sivatify our sample of either 1200 or 2400 interviews by
the key social characteristics in the populatiosyally sub-national area (usually the first-order
administrative division within the country, e.gegion or province) and residential locality (urlmn
rural). Stratification reduces the likelihood thdistinctive types of people (e.g., those living in
particular regions, belonging to particular ethmic language groups, or living in the city or
countryside) are left out of the sample. Tgreportion of the sample allocated to each stratum
should be the same as its proportion in the ndtipopulation as indicated by the updated census
figures.

Because none of our countries’ census data prowadies of individual citizens, weluster them into
units for which we do have reliable data, suchasskholds and/or enumerator areas. Clustering also
helps us achieve greater logistic efficiency andelo the costs of contacting our sample. For
instance, the standard Afrobarometer practice isluster eight (8) interviews in a single primary
sampling unit (PSU). This drastically reducesadbsts we would incur compared to traveling to eight
different PSUs to collect one interview in each. owdver, we must remember that whereas
stratification increases the precisionof our estimatesclustering reduces precision All other
things being equal, people who live closer togethiéirtend to share more similar views due to the
effects of common information networks, sharedstasethnicity, and similar factors.

The primary sampling unit (PSU) is the smallest|lrdefined geographic unit for which reliable
population data are available. In most counttiesse will beCensusEnumeration Areas (or EAS).
From this point, we will use the two terms (PSU &#) interchangeably. Most national census data
and maps are broken down to the EA level. Given Alfrobarometer standard clustering of 8
interviews per PSU/EA, a sample size of 1200 mhstefore contain 150 PSU/EAs (1200 + 8).
Samples of 2400 will have 300 PSU/EAs (2400 =+ 8).

To complete the process of sample designalleeate the 150 PSU/EA’s (or 300 with a sample size
of 2400) across the strata based on the propaofitiee sample allocated to each.

For example, in a country with a sample size of0120the urban areas of Province A constitute 10
percent of the current national voting age popoitithen the sample allocation for this stratum
should be 15 PSUs (150 PSU’s x 10 percent). Ifrtlval population of Province B constitutes 4
percent of the current national voting age popaoitatthen the allocation for this stratum shouldsbe
PSU’s (150 x 4 percent).

Note that in some countries, the NI may be conaktthat a random sample will miss or under-
represent politically important minority groups sparsely populated regions. It may be desirable to
ensure that the number of cases collected from gwohps or regions be sufficient to allow

generalizations about the attitudes of this grougnder these circumstancesyer-sampling is
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permissible. This has been done in previous rouiodexample, among Toaureg-populated regions
of Mali, among Coloured and Indian minorities inuBo Africa, on Zanzibar in Tanzania, and in
Northeastern Province of Kenya. The parameteroversamples should be defined based on the
same strata as those used for producing the niyiorepresentative sample, and not on other
population characteristics (e.g., “we will do anemsample in the districts X, Y and Z”, rather than
“we will do an oversample among people of ethnmugrA”). Oversamples should be planned before
the sample is drawn. In strata to be oversamghednumber of PSUs allocated to the strata shoaild b
increased as necessary, balanced by decreases muribers allocated to well-sampled strata. The
NI should consult their Core Partner about any mpdahover-sampling and keep detailed records to
allow accurate weighting factors to be calculatedcorrect for over-samples at the stage of data
analysis.

5.5. Sampling

In multi-stage sampling, we select geographicaéifirced sampling unitof decreasing size at each
stage. The Afrobarometer sampling procesdtasstages in urban areas, and five stageas rural
areas This is because in rural areas we will first sefsatondary sampling uni{§SUs) in order to
reduce the traveling distance between PSU’s, andehthe costs of fieldwork. Wherever possible,
and always in the first stages of sampling, randsampling is conducted witlprobability
proportionate to population size (PPPS). The purpose is to guarantee that larger (i.e.remo
populated) geographical units have a proportiongligater probability of being selected in the
sample.

IMPORTANT: The household and respondent stagesamfpling are conducted primarily by
Fieldworkers. Fieldworkers must be carefully trainend supervised to ensure that they follow
Afrobarometer sampling instructions to the exattele These sampling instructions are summarized
below and spelled out on the second and third pafevery questionnaire. Field Supervisors are
responsible for ensuring that their teams of Fieldwrs understand their parts of the sampling
methodology and execute them correctly.

The following sections detail the sampling prodessiral and urban areas, respectively.

5.5.1. Sampling Rural Respondents — 5 Stages

In the first stage, we randomly selegcondary sampling unit$SSUs) in which we will
subsequently select all rural primary samplingsunit

In the second stage, we randomly select psimary sampling units(PSU’s) from within
each selected SSU.

In the third stage, we randomly seleatnpling start-point{SSPs) within the selected PSUs.
In the fourth stage, we randomly select etgiiseholdswithin each selected PSU.

And in the fifth and final stage, we randomly s¢lan individualRespondentrom within
each selected household.

We shall now deal with each of these stages in turn

5.5.1.1 STAGE ONE: Selection of Secondary Sambliiig (SSUs) in Rural Areas

Most Afrobarometer countries have large rural papohs, often spread over vast distances. For
most countries in Rounds 1, 2 and 3 we began aupl#ag by drawing a random sample of PSUs
from a frame that included all of the PSUs in esithtum. But this has often required travelingglon
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distances between far-flung PSUs, with whole ddienotaken up by travel rather than conducting
interviews. We are therefore introducing a pri@ge of sampling in rural areas in order to redbee
costs of travel. In this stage, we will identggographic areas that are larger than PSUs, kaltesm
than regions/provinces, known as Secondary Samplirits (SSUs). We will first randomly select a
sample of SSUs, and then 2 PSUs will be randomécied from each SSU. In effect, this causes an
additional level of clustering of our sample, biuthie level of the SSU is well-selected, the ldgadt
benefits can be significant, without a major lokprecision due to the additional clustering.

To select an SSU, it is best to start by identtdyail of the levels of administrative division treae
included in the national census frame. The firgeo division is usually a region, province or stat
and serves as the basis for stratification. Tleersd, third- and fourth-order administrative dioiss
(e.g., districts, divisions, communes, departmeats,) on down to the EA as the lowest-order
administrative division, should all be listed. Mdhat in some countries there may be as few as one
or two such intermediate levels of administratiwgsion, while in others there are as many as ten.
List for your country those levels that are incldde the census frame. For example, in Kenya, the
first-order administrative division is province, ieh serves as the basis for stratification. The
second-order division is district, third-order iwidion, fourth-order is location, fifth-order isuls-
location, and finally, the sixth-order divisiontie EA.

In order to select an SSU, it will be necessarrtow, for each of these levels of administrativé:un
(a) the number of units in the country (e.g., Qvproes, 46 districts, 260 divisions, etc.), and t{®
average number of EAs included in each level ofiagnative unit (which can be calculated from (a)
if you know the total number of EAs). This infortize should be available from the census bureau,
but if not, it will be necessary to make estimdiased on perusal of the census frame.

In selecting an SSU, it is necessary to use an rasinative level that is high enough - i.e., that
includes enough EAs — so that we do not lose msgotors of the population or overly-cluster our
EAs. But the level must also be low enough so $le&cting two PSUs within the SSU will actually
provide logistical benefits relative to selectingUs without any additional clustering into SSUseT
actual level of administrative division selected tfee SSU will differ from country to country, bilte
following criteria should be used:

e The units must be included in the census framectstre, so that it is possible to clearly
distinguish the population of one SSU from another.

e« The units must be distinct sub-units of the firgler administrative division (i.e.,
province/region); their borders must not span acpssvincial/regional boundaries.

e The units must be smaller than provinces, but fatggn PSUS/EASs.
¢ The units should not be so large that, by leaving or more out, we may exclude large or
distinctive sectors of the population. There sbdm, at a minimum, 150 to 200 of these

units from which to sample.

e The units should also be small enough so that #éineycompletely or mostly either urban or
rural.

e The units should not be so small that they regultan excessive degree of additional
clustering. There should be a minimum of abouE28 per SSU.

« Because this stage of sampling is new for most ttimsnin Round 5, the identification of the

appropriate administrative level for SSUs shoulddbae in consultation with Core Partners
and the AB sampling advisor.
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Once the level of the SSU is selected, the NI org@img specialist should compile a sample frame of
SSUs for each rural stratum in the sample. Eadb &®uld be enumerated according toritsal
voting age population. The desired number of SStdsild then be randomly selected from within
each stratum using the probability proportionateapulation size (PPPS) method, as described in
Appendix 5 (SSUs with no rural population shouldé® probability of selection). The number of
SSUs to be selected in each rural stratum will §irbp the number of PSUs allocated to that stratum
in the sample design, divided by two.

For example, if Country Y has 12 provinces, 300@ritis, and several thousand enumerator areas, we
would use district as our SSU. If the populatisrB0% rural, we need 120 rural PSUs, so we will
randomly select 60 Districts/SSUs (120 divided pyn2the first stage of sampling. Thus, our teams
will now travel to 60 different districts to condumterviews, rather than 120, resulting in an
appreciable cost savings.

We would then create a sample frame of Districtsefich rural stratum (i.e., the rural population of
each province) in our sample, enumerated accordinits rural population. We then use PPPS to
randomly select the required number of SSUs froaom diat. For example, if Province A has 10% of

the total rural population, its sample allocatioi ae 12 PSUs (120 x 10 percent), which means we
select 6 Districts/SSUs (12 divided by 2) in thevyimce.

5.5.1.2 STAGE TWO: Selection of Primary SamplindadPSUs) in Rural Areas

To repeat, primary sampling units (PSUs) are thellest, well-defined geographic units for which
reliable population data are available. In Stag®,Twe randomly select two rural PSUs/Effem
within each selected SSU.There are two ways to do this, depending on whebharot we have
accurate information on the actual population aheBSU. If so, then we create a sample frame for
each selected SSU, with all of the PSUs in it emated according to themural populations. We
then randomly select two PSUs from this list, ageimg the PPPS method.

If, on the other hand, we do not have EA-level papon information, but the EAs created by the
national census bureau are of equal or roughlylgupmulation size, then we just need to number all
of the PSUs in the SSU, and select two using & tabtandom numbers. This procedure, known as
simple random sampling (SRS), will ensure that eBghwill have an equal probability of being
sampled.

Once the rural EAs have been randomly selecteg, sheuld be plotted on a national map. Use this
map to plan out the deployment routes for the waritield teams. In some cases, a few EAs may be
SO inaccessible or so dangerous thabstitution becomes necessary. As long as rural PSU
substitutions never constitute more than 5 peroématl rural PSUs, it is acceptable to make them.
The best method is to randomly draw another EAéndame stratum in the hope that it will fall in a
more convenient location. Please record which Bfes substitutes and justify why they were
substituted in the Sampling Report. If more thgoekcent of PSUs require substitution, then the NI
should discard the entire Stage 1 rural sampladaad a new one.

Note that it may occasionally be necessary to gubstEAs once teams are already in the field.
Acceptable reasons for such a substitution incluideecurity, insurmountable opposition or
interference from local authorities that makesripossible to conduct fieldwork in the EA, disease
outbreak, lack of accessability due to absencelapse of transport infrastructure (e.g., whenaart

in the field finds that there is no way to reack ttesignated EA, due for example to a flood that
closes a road or a bridge that has been washed Sugh substitutions should of course be kept to a
bare minimum, angdhould only be made in consultation with the NIThe NI should help to select
an alternate EA in area based on the same prisaij@scribed above. These substitutions should also
be explained in the Sampling Report. Note that acpublic transport to a location, or difficulor
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delays that would arise from relying on public sport to reach an EA, ar®t considered sufficient
grounds for substitution. Provisions should be en&nl hiring an adequate vehicle to reach any
location that cannot be readily accessed via pulditsport.

5.5.1.3 STAGE THREE: Selecting Sampling StarttB¢8SPs) in Rural (and Urban) Areas

Within each PSU/EA, Field Teams travel to a randosdlectedsampling start point (SSP). Thus
the number of start points is the same as the nuoflieSUs (150 or 300). A SSP is required so that
Field Supervisors (FSs) know where their Fieldwoskshould start to interview within each PSU (see
next section).

Either in the office or in the field, the FS setethie SSP using one of the following three methods.
Note that in some countries, the information avdédor each EA may vary across the country. For
example, household lists and maps (or even aehiatiographs) may be available for some EAs but
not for others. Teams should always tise best available methddr each EA, even if this means
that multiple methods are used within a single égunThe method or methods used in each country
should be explained in the Sampling Report.

5.5.1.3.1 The ideal method (with household lists)

If possible, the FS should obtain a listaf households in each selected EA. Such lists may be
available from the national census bureau, or ffiees of district administrators or local governme
authorities. Household lists actually eliminate theed to select an SSP. Rather, once a list is
obtained, the Field Supervisor should use a randombers table to choose eight households, and
send Fieldworkers directly to these householdsletailed map showing all households in the EA and
matching them with the listed names is necessangéahis method. Note that if this method is used
it is not necessary to separately apply Stage Feelecting Households. Go straight to Stage Five:
Selecting Individual Respondents.

5.5.1.3.2 First alternative method (where mapsarailable for the PSU)

If the census bureau has provided physical magsdi EA, but not household maps and lists, the FS
can randomly select a start point using a gride F8 places a ruler with numbers along the topef t
map and a ruler with numbers along the side ofrthp (or a grid can be created on transparent paper
that can be laid over the map). S/he then usaBla 6¢f random numbers (or a set of numbered cards)
to select pairs of numbers, one for the top axid ane for the side axis, resulting in a random
combination (e.g. “9 and 6.”) (note that each X-&irpf numbers from the random number table is
used only once). A line is then drawn on the mapzbntal to the number chosen on the side, and
another line is drawn vertical to the number chazethe top. The point on the map where these two
lines intersect is the sampling start point. B®P is marked on the map, and the map is givereto t
field team for that area. The fieldwork team thrvels as near as they can to the SSP, or to the
housing settlement that is nearest to the SSPwrhl areas, finding the SSP may require the field
team to consult with local residents.

Because we never know in advance the actual conditin the ground in all the PSUs, it is
recommended that the FS always choose a secondsS&Reserve or substitute in case the initial SSP
is inappropriate or inaccessible. The second $®Patso be used as an additional starting point if,
for example, there are not enough viable walkingepas (or directions) from the initial SSP to
accommodate all four team members (see sectioh.8.5, below).

5.5.1.3.3Another alternative (where maps are not available)
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When maps are not available for the selected Pi8Jfallowing procedure should be used. The FS
contacts a local government councilor or anothéciaf knowledgeable about the area and then
sketches out on a piece of paper a basic schemaficof the EA that shows the rough location of
housing settlements (e.g. villages), rivers, roatisrches, public facilities like meeting halls,any
other significant landmarks, as well as the outaurigaries of the PSU. The FS then performs the
“alternative method” (described above in 5.5.1,3aRd selects a SSP from the map.

5.5.1.4 STAGE FOUR: Selecting Households in Rarad Urban) Areas

Having arrived at the sampling start point, theraa ready to select households. In a team of, four
each Fieldworker should conduct two interviews [k (4 Fieldworkers x 2 interviews = 8
interviews, the quota for the EA).

For the purposes of the Afrobarometehcaiseholdis defined as a group of people who presently eat
together from the same pot. By this definitionh@usehold does not include persons who are
currently living elsewhere for purposes of studiesvork. Nor does a household include domestic
workers or temporary visitors (even if they eatfrthe same pot or slept there on the previous hight

And, in practice, we want to select our Respondtem among persons in the household who will be

available for interview on that same day.

In multi-household dwelling structures (like blocks flats, compounds with multiple spouses, or
backyard dwellings for renters, relatives, or htnadg workers), each household is treated as a
separate sampling unit. Likewise, we note thabime communities a single compound or homestead
may contain multiple households if different growpishin the homestead eat out of different pots.
NIs should discuss with Interviewers and Field Svisers how to handle particular settlement
patterns that exist within their country. If theaee any questions about how to handle household
selection in communities with unique settlementgras, please consult with your Core Partner and
the Network’s sampling specialists.

The method for selecting households is as follows:
5.5.1.4.1 In well-populated areas, with single-dimglunits

Starting as near as possible to the SSP, the R8dstlooose any random point (like a street coraer,
school, or a water source) being careful to rangawtiate the choice of such landmarks. From this
point, the four Fieldworkers follow thisValk Pattern: Fieldworker 1 walks towards the sun,
Fieldworker 2 away from the sun, Fieldworker 3ight angles to Fieldworker 1, Fieldworker 4 in the
opposite direction from Fieldworker 3.

Note that in following their walk patterns, Fieldikers may follow paths as well as roads.

Nonetheless, Field Teams will sometimes find thate it is not easy to send Interviewers in four
separate directions from a single SSP, for exarfplee start point is along a single road without

junctions or paths leading into neighborhoods dimeeiside. In these cases, one or more Interviewer
should start from a separate location, usuallytthek-up SSP. Alternatively, some team members
may be dropped further out along the same roadjged a sufficient interval is left between the two

starting points to ensure that Fieldworker walkeyais will not overlap.

When interviews are to be conducted during the triighthe whole teangexcluding call backsthe
team should use the moon or some other random lkahdho begin the walk pattern (Field
Supervisors should just make sure that interviewlégeerse in directions opposite to each other).

Each Fieldworker should use a 5 / 10 interval patte determine which households to select. That
is, walking in their designated direction away freine SSP, they will select the fifth household for
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their first interview, counting houses on both tight and the left (and starting with those on fiight

if they are opposite each other). Once they lghe# first interview, they will continue on in the
same direction, and select the tenth household ¢penting off arinterval of ten more households),
again counting houses on both the right and the Kfthe settlement comes to an end and there are
no more houses, the Fieldworker should turn at @gigles to the right and keep walking, continuing
to count until finding the tenth dwelling.

5.5.1.4.2 In well-populated areas, with multipleediving units

If the start point is a block of flats, or if thealk pattern includes a block of flats, then the
Fieldworker should start on the top floor and wbi/her way downwards, stopping at the fifth (for
first interview) or counting off 10 flats (for sewd interview) flat, counting flats on both the rigind
the left.

5.5.1.4.3 In sparsely populated rural areas, withad villages or single-dwelling farms:

In such areas, there may be only a few househoddsd a given start point. We do not wish to over-
cluster the sample by conducting too many (e.b8)ahterviews in one small village. In thesee&ss
the following guidelines shall apply:

If there are 20 or fewer households within walkatigtance of the start point, the FS shall
drop only one Fieldworker there. The Fieldworkkowd conduct an interview at the fifth
household from where they have been dropped off,then count ten more to the 15th. If
necessary, the FS should help the Fieldworkereatify the correct households before s/he
departs with the rest of the team to other settiéme

If there are 21-40 households within walking disewef the start point, two Fieldworkers can

be dropped there. They should start in the cenftehe settlement, and move in opposite
directions, again counting intervals of five (taetfirst interview) and 10 (for the second)

households. Again, before leaving the village,EBemust ensure that the Fieldworkers know
precisely which houses they should contact.

If only one or two Fieldworkers can be droppedhat start point, the rest of the team should
drive to the nearest housing settlemwithin the same EA and closest to the S8iere the
next one, two or three Fieldworkers shall be droppecording to the same rule. And so on.

If there are more than 60 households, the wholentean be dropped and interviewing
proceeds as usual (as described in 5.5.1.4.1).

5.5.1.4.4 In sparsely populated areas, with comrakfarms:

In countries where commercial farms are large amutain populous settlements of farm workers,
effort should be made to avoid collecting all eigtterviews for that EA on one farm. To do thisgt
Field Supervisor should drop two Fieldworkers &t filnst farm (either the first randomly chosen from
a comprehensive list of farms within the EA, or finst nearest the randomly selected start poant)l,
then drop the remaining two Fieldworkers at thetriasm. Once the first two are finished, they are
moved to another farm for two more interviews, déne same with the second pair, so that eight
interviews are obtained from four separate farmsanoh EA. It is important that all selected farms
are within the selected EAHouseholds should be chosen from lists of houdshan the farm, or by
using a standard walk pattern. Remember to inclhuth the farm owner's and farm workers’
dwellings on the lists or on the walk pattern. ©rlce teams’ eight interviews are completed, the
Field Supervisor should move the team on to the sebected EA and repeat the procedure. Again,
before moving on, the FS must ensure that the Wwialkkers know precisely which houses they must
contact.
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5.5.1.5 STAGE FIVE: Selecting Individual RespotglenRural (and Urban) Areas

Once the household is chosen, the Fieldworkersigamsible for randomlgelecting the individual
Respondentwithin the household who will be interviewed.

IMPORTANT: This stage of sampling isonducted by Fieldworkers Fieldworkers must be
carefully trained and supervised to ensure that thkow Afrobarometer sampling instructions to the
exact letter. These sampling instructions are sarz@d below and spelled out on the second and
third pages of every questionnairEield Supervisors are responsibldor ensuring that their teams
of Fieldworkers understand their parts of the samgphethodology and execute them correctly.

To ensure that women are not underrepresentediftbbarometer sets gender quotaof an equal
number of men and women in the overall sample. atoomplish this quota, the gender of
Respondents is alternated for each interview. t,Fibe Fieldworker determines from his or her
previous interview whether a man or a woman isddriterviewed. The Fieldworker then lists (in
any order) thdirst names of all the household members of that gender wieol8ryears and older,
even those not presently at home but who will retiorthe house that day. From the list (which is
numbered, see p. 2 of the questionnaire), the Wwakkr randomly selects the actual person to be
interviewed by asking a household member to ch@aosambered card from a blind deck of cards.
The Fieldworker should interview only the personosd number is selected and no one else in that
household.

If the person selectedefuses to be interviewed, the Fieldworker replaces tmausehold by
continuing the walking pattern and selecting théh Ivelling along the road or path, again counting
households on both the right and the left.

Note: In the Afrobarometer, we substitute household, not respondents. Under no
circumstances must the Fieldworker substitute anotér individual in the same household for a
Respondent selected randomly by means of the numleat card method. It is not acceptable, for
example, to substitute a spouse, parent, child, dibbg (or domestic worker or visitor) in the same
household for a selected Respondent who happens notbe at home at the time.

If there is no one at home in the selected houdetioithe first try, the Fieldworker should makee
call-back later in the day. If the selected Respondentois at home, a call-back will again be
necessary. The Fieldworker should make an appeimtito meet the selected individual later in the
day. It is also acceptable for the Fieldworker tajre about the whereabouts of the selected
Respondent (they may perhaps be at work) and, d@fbiye to walk to that place to conduct the
interview.

If the call-back is unsuccessful, say because tasp&dent has still not returned home for the
appointment, then, and only then, the Fieldworkay substitute the household. If the house lis sti
empty or the selected Respondent is not at hontigeatime of the call-back, the Fieldworker must
substitute that household with tery next household found in the direction of the walk paite
This slight change in the walk pattern is necessager these circumstances since the Fieldworker
may already have had a successful call earliehénday in the household that is located at the
sampling interval.

5.5.2 Sampling Urban Respondents
Because urban interviewing sites are usually faitbse to one another, introducing SSUs in urban
areas would achieve no real reduction in travetsco§o sample urban Respondents, we therefore

skip the first stage of selecting SSUs describeav@band proceed directly to selecting primary
sampling units. Thus, in urban areas:
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In the first stage, we randomly select urlpgimary sampling units(PSUs).

In the second stage, we randomly sekampling start-points(SSPs) within the selected
PSUs.

In the third stage, we randomly selbcuseholdswithin each PSU.

And in the fourth and final stage, we randomly seledividualResponderd from within the
selected households.

We shall deal with each of these stages in turn.

5.5.2.1 STAGE ONE: Selection of Primary SamplingdXPSUSs) in Urban Areas

In order to select the actual PSUsS/EAs in whichwi conduct our urban interviews, the NI or
sampling specialist will compile a sampling franfeah PSUs/EAs in each urban stratum. We then
consult the sample design to determine the totadbaw of urban PSUs to select from each stratum.

To select the individual PSUs, we use one of the methods described above in Section 5.5.1.2.
That is, if we have accurate information on theialcpopulation of each PSU, then the sample frame
will be enumerated according to the urban voting pgpulation of each, after which PSUs will be
randomly selected using PPPS (Appendix 5). Any E3Uvith little or no urban population should
have 0 probability of selection.

If, on the other hand, we do not have EA-level gapon information, but the EAs created by the
national census bureau are of equal or roughlylgupmulation size, then we just need to number all
of the PSUs in the strata, and select the desinatbar using a table of random numbers.

As with rural sampling, selected EAs should betptbton a national map, and any candidates for
substitution, due, for example, to insecurity, should be idadi Urban substitutions should never
constitute more than 5 percent of all urban PSAlgain, the best method is to randomly draw another
EA in the same strata in the hope that it will falla more convenient location. Please record kvhic
EAs are substitutes and justify why they were stlietl in the Sampling Report. If more than 5
percent of urban PSUs require substitution, therNthshould discard the entire Stage 1 urban sample
and draw a new one.

5.5.2.1.1 Additional Stratum (Optional)

In urban areas that have extremely diverse hoysatigrns, the NI may choose to add an additional
layer of stratification to increase the likelihotitat the sample does not leave igh-density
(especially informal) settlements Using a street map, a city or town can be divid@o high-
medium- and low-density areas. It can then beaired that PSUs are represented equally (or better
yet, in proportion to population sizes, if these lnown) within the sample for that city or town.

5.5.2.2 STAGE TWO: Selecting Sampling Start P¢BE$s)

The procedures for selecting Sampling Start Pa@ireasthe same in both rural and urban areas, so this
is exactly the same as Stage Three in rural ar®as.section 5.5.1.3 above.

5.5.2.3 STAGE THREE: Selecting Households in Udu@aas
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The procedures for selecting households are latbelysame in both rural and urban areas, so see the
discussion of Stage Four sampling in rural areas@l§Section 5.5.1.4). Most urban areas willHé t
housing patterns described in Sections 5.5.1.415am1.4.2.

5.5.2.4. STAGE FOUR: Selecting Individual Respotsden

This is exactly the same as Stage Five of ruraptiagn See section 5.5.1.5 above.
5.6 Reducing Household Substitutions

We urge Nls to use good forward planning to minanihe need for substitutions at all stages of
sampling, whether for Primary Sampling Units (PSUs) most importantly, for households. This
section offers some suggestions for achieving this.

Many household substitutions seem to occur becalue timing of the interviews. Our data show
that most interviews take place between 8:00 am &A8 pm. We can minimize substitutions
through the following means:

i. Plan around the working timetables of rural dsan communities. This means, for example,
scheduling interviews to take place towards theadrile day in some areas.

ii. In urban areas, gender quotas are often diffimumeet because a lot of men are at work,
especially when interviews are conducted duringitbek. We therefore advise that interviews
in urban areas be scheduled to include weekendsenWlanning deployments in urban areas,
ensure that at least one day of interviews falla @reekend.

iii. If a minority language group is in the sampls need to plan ahead to ensure that field
teams have the right translations of the questioend’his means drawing the sample well
before the other fieldwork activities.

Note: It is crucial that Fieldworkers clearly recad in the table on the questionnaire each
household visited, and the reason for substitution.

5.7 Sampling Back-Check

Before leaving the PSU/EA, the FS should randorelgct one of the eight households in which an
actual interview was conducted. The FS should firake sure that the sampling interval along the
walk route was correctly followed. They shouldrthecate the person who was interviewed and
ensure they were of the correct gender and wetmlacthe Respondent selected by the Respondent
selection procedure. Finally, they should alsockhieasic information like their age and level of
formal education.

5.8 Sampling Reports

Each National Partner must submit a Sampling Repdtte Core Partner that includes all of the
following information:

1) Source of sampling frame, including whetherai$ lheen updated (i.e., use of population
projections), and if so, by who

2) Name, title and affiliation of those drawing tsemple

3) Total national population

4) Basis of stratification

5) Official definition of “urban” and any other mlant designations (e.g., semi-urban or other
strata) used in the sample frame
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6) Population of each stratum

7) Initial sample allocation (PSUs per stratum)

8) Basis for oversampling (if any)

9) Adjusted sample allocation (for oversamplingarify)

10) Table of administrative divisions, includingmea and total number of each, for selecting
SSUs (those included in the census frame only)

11) Sample of selected SSUs in each rural stratiti,population of each

12) Sample of selected PSUs in each rural stratiti,population of each

13) List of rural PSU substitutions, with justiftaan for each (and including population of each
replacement PSU)

14) Sample of selected PSUs in each urban stratitmpopulation of each

15) List of urban PSU substitutions, with justitica for each (and including population of each
replacement PSU)

16) A (small) map showing the approximate locattbeach PSU

17) An explanation of what method(s) was used lecs&ampling Start Points (SSPs) in each
EA based on what information was available to Fieddms (e.g., household lists and maps,
official EA maps, or no official maps)

18) Notes on any other issues that arise duringbagn
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Section 6: Fieldwork Training and Supervision

NOTE: The Interviewer Training Workshop is perhaps the single most important event in
the Afrobarometer survey cycle, because it offershe best opportunity to establish
consistent standards for data collection.

This section lays out the arrangements for trairifeldworkers and Supervisors for Afrobarometer
surveys. It also specifies the role of the FieldwSupervisors. Up to 35 surveys will be conducted
in Africa in this fifth round of surveys, and alé countries will be using the same instrument
(questionnaire). It is therefore ESSENTIAL thdtcaluntries strive to maintain the same standards i
data collection. This Section will help to ensurattFieldworkers are trained to the same standards

minimize variation that may occur during the dadiection exercise.

While training focuses on thoroughly familiarizifgeldworkers with the questionnaire, it also seeks
to do much more. It asks Fieldworkers to acquirarnge of skills such as speaking, listening, regdin
writing, asserting themselves, and establishingrpgrsonal rapport. Fieldworkers need to understand
research ethics and how to create an atmosphetteeiinterview that allows Respondents to feel
comfortable in answering sensitive questiods good part of establishing rapport is teaching
Fieldworkers how to emphasize the confidentiality tbe interview and how to obtain the
Respondent’s informed consent to participate irstbedy (see Appendix 6 on informed consent).

By the end of their Training Workshop, Fieldworkstsould know about the purpose of the project
and what their role will be in implementing the sdenand the questionnaire. All Fieldworkers should
be thoroughly familiar with the questionnaire, astibuld have completed at least four practice
interviews before they leave for the field, inclogliat least one mock interview in the national
language, and at least one mock interview in e&theolocal languages they will use in the field.

Another goal of Fieldworker and Supervisor trainiisg pre-testing and final refinement of the

guestionnaire, especially the local language tediosis. The Interviewers’ practice interviews will

serve as pre-tests of all of the local languagesiees of the questionnaire. Each local language
translation should be tested on at least 4 difteR@spondents during the course of Interviewer
Training and field practice. In addition, all meenb of the Country Team (e.g., including the NI,

Data Manager, etc.) should administer at least queestionnaire each during the practice/pre-test
phase. The debriefing sessions on day 6 can cafitaideedback on the translations.

It is the responsibility of NIs (and any Co-NI'g) train the Fieldworkers. Core Partners may send a
representative to observe and/or give technicédtasse.

6.1 Fieldworker Training Workshop

Experience from previous rounds has taught usathrell-trained team yields good quality results. To
achieve this, we have formulated a program forTraning Workshop that will go a long way in
ensuring that Fieldworkers in all countries opetatthe same standard.

Before convening the training workshop, the follogitems must be in place in sufficient time.

The sample survey locations drawn

Field maps obtained and locations marked

Numbered cards for Respondent selection

Field team routes planned

Local language translations nearly finalized

Training materials such as flip charts, penacjg etc., procured

ogrwONE
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7. Training copies of questionnaire, Intervieweaifiing Guide, Supervisor Guide made.

8. Identification cards for Fieldworkers and FiSldpervisors

9. Letters of introduction from the National Partoeganization

10. Funds in bank. NOTE: TRAINING SHOULD NOTE BECBEDULED UNTIL FUNDS
FOR FIELDWORK HAVE ARRIVED.

Other Considerations:

« Although Interviewers are not paid a daily rateidgrtraining, their meals (and, if necessary,
transport and accommodation costs) should be cdweithin the available budget.

* We strongly urge that everyone involved in the syrshould attend the training workshop. This
includes data entry clerks (where applicable), dadigtors, the NI and the entire survey
management team, in addition to the Fieldworkers aie being trained.

* Recruit more Fieldworkers than you need to usaénfield.

« The Afrobarometer protocol requires holding a snggtional Training Workshop ahe central
location. In geographically large countries (e.g., Mozambei South Africa and Nigeria),
however, it may be necessary to decentralize trgifor budgetary or logistical reasons. We
strongly advise against having more than threeragpdraining Workshops, and we insist that
the training task is NOT devolved to Field Supeskss To repeat, we require high quality and
consistency in training. Either the NI, a co-Niaotechnical assistant from a Core Parther MUST
therefore be present to oversee ALL of the trairsiegsions.

The proposed schedule for the Training Worksh@siollows:

Day 1
a. Background / Introduction to the Afrobarometer project

A summary of:

(a) Sections 1 and 2 of this Manual

(b) Overview of Afrobarometer research methods

(c) Discussion of Research Ethics and Informed €onsand signing by all of the Research

Ethics Agreement (Appendix 6).

(b) Selected key findings from previous rounds.r &xample, on the basis of experienced

gained in administering the questionnaire duringmis 1 through 4, we have learned that:

« Interviewers must develop a thorough familiarityttwinhe contents of the questionnaire
beforegoing to the field, even if this means lengthertimg time of training.

« Interviewers must be trained to control the pacehefinterview by politely but firmly
cutting the Respondent short if he or she repeatedhes to provide discursive answers.

e The Part 1 geographic data (region, urban and,ranah and village) should be recorded
completely and accurately as a team to ensure stensy across all 8 questionnaires
captured in a single EA; these details form a yitat of controlling the sample.

¢ The amount of missing data in some countries witlst@ high in Round 4. Either
guestions were skipped, codes were never enteredtepviewers took the easy way out
and opted inappropriately for “not applicable” onge other null response. Missing data
has profound, cumulative effects on data analyeifiicing our capacity to build reliable
multivariate explanatory models. For Round 5, westimprove the level of QUALITY
CONTROL in data collection, field supervision, atata entry.

b. Familiarization with the questionnaire in the National Language

The NI should go through each and every instructiprestion and response category on the
National Language version of the questionnairee @kplains the various types of questions
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Day 2

Day 3

b.

and response categories (open-ended, closed-efolegd choice). Fieldworkers act as
Respondents and they all practice coding the regsorAmple time is allowed for questions
and discussion.

Interviewers break into pairsand practice with the National Language questiaenai

Familiarization with the questionnaire in the bcal languages

Break into language groups. Each group seleasadel who will take the group through the
review of the local language translation. The ti@ios should also be present, so that any
Interviewer concerns about the translation can ibeudsed, and refinements introduced if
necessary. The team leader reads each questiore wgalm members take turns as
Respondents. The group will categorize and cosigoreses.

If a significant number of Interviewers will be Géed by the NI to conduct interviews in
more than one local language, then it will be nsagsto make provisions (in terms of time
and number of sessions allocated for this task)irfterviewers to familiarize and practice
with more than one local language questionnaire.

In-house practice with interviews in the localanguages.

After going through the local language as a gr@apticipants break into pairs, alternating the
roles of Fieldworker and Respondent. The Fieldwmsrkearn how to ask the question in a
local language and to record the answers oméi®nallanguage version.

A debriefing session.
Everyone reconvenes to give feedback on the tri@ustpiestionnaires.

Interviewer’s role in sampling(see Section 5).

Sample design overview

The importance of strict adherence to samplingooals

Selecting starting points

Household selection

Respondent Selection

How to minimize substitutions

(maps and cards for respondent selection are egfjfor this session)

Continuewith practice of questionnaire administration ifrpa

Day 45
Field Practice
Nothing can substitute for actual field practicetémms of training high quality Fieldworkers.
This is an absolutely critical phase of the trajnjprocess. During field practice, Field Teams
disperse into areas near the training venue tahtestampling methodology, and conduct practice
interviews (while also pre-testing the questionmgir

Select a set of PSUs that are not included in theahsample that has been drawn, where
field practice/survey pre-test will be conductedhe PSUs selected for practice should
present realistic conditions that are as closédsd that will actually be encountered in the
field as possible.

Divide Fieldworkers into actual survey teams (lIdrgupervisor and 4 Fieldworkers).

Allocate PSUs to be done by each Field Team.
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Day 6

Deploy teams to the field.

Each Fieldworker should complete at least fourinésvs, thus simulating the conditions that
they will actually face in the field. Each Fieldiker must complete ainimumof one
practice interview in each of the languages in Whiwey are certified to conduct interviews
by the NI. During field practice, Field Supervisoshould also conduct at least two
interviews.

The purpose of these interviews is not to gathéa dtar the survey, but to familiarize the
Interviewer with realistic field conditions. In atidn to seeing how well the questionnaire
works, they should test the sampling methodologyS8Ps, households, and Respondents.
They should try to conduct four to five interviews the course of a dayAt least one
complete practice interview per Interviewer shouldbe observed by a member of the NI
team or training facilitators. This means that field practice may take more thvaa day in
order for the NI or other members of the senior agg@ment/ training team to be able to
monitor every single Fieldworker in at least onieiiew.

The NI and senior management/training team shoal® tdetailed notes to document
observations in the field, which should be compflatthe debriefing session the next day.

The NI and senior management/training team shaekw the practice questionnaires at the
end of the day in preparation for the debriefingsgan.

Debriefing session and evaluation of training

In a plenary session, Fieldworkers raise questioaisarose during their first field experience.
The NI provides definitive responses that all Riedkers hear and are asked to apply. Either
the NI or other members of the senior managemaimiity team should meet with each
Fieldworker to review the practice questionnaires they filled in, identifying any problems
that need to be corrected. Trainees whose wook ior quality should be eliminated from
the Fieldworker pool at this point. This is albe time to identify final candidates for Field
Supervisor positions.

Questionnaire fine tuning

Also during the debriefing, Interviewers and Coynfream members can provide final
feedback on the pre-test (during practice interg)eof the questionnaire. Translators should
be present at this session to assist with fineatyof each local language translation to ensure
that they communicate accurately and clearly, bgar mind that the wording of the master
guestionnaire and the principles of sampling shawdtlbe compromised. Once corrections
are made, then the questionnaires should immegigteffor printing so that they are ready
for field deployment within one to two days. Afterinting, questionnaires should be spot-
checked to ensure that no pages, instructiong)estmpns are missing.

Final team selection

Other outputs of the debriefing session include:

1. Selection of Fieldworkers

2. Confirm Field Supervisors

3. Confirm Field Team compositions

4. Finalize revisions to be made to the local lagguquestionnaires

6.2 Field Supervisor Training

In some cases, NlIs will know who they want to laseField Supervisors (FSs) prior to Fieldworker
training, usually because they already have expegievorking with these individuals. In these cases
FSs can be trained in advance of the Fieldworlerd FSs can then assist in the Fieldworker training
However, if the NI does not already have prior eigeee with a group of FSs, then it is strongly
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recommended that the FSs be selected from thgrollp of trainees at the end of the Fieldworker
Training Workshop. In this case, the additionairting that these individuals will need to act 8sF
should take place dpay 7, immediately following the end of the main traigiworkshop.

Day 7: Field Supervisor Training
Supervisor training should include the followingits:
1) Sampling responsibilities of FSs and Fieldwosker
2) Quality control mechanisms (see Section 6.5welo
3) Daily debriefings
4) Compilation of technical notes
5) Collecting local information and ensuring thla¢re is consistency across all returns from a
single EA on the information on the first pagelu# guestionnaire
6) Safe keeping of completed returns
7) Financial reconciliation and team payments

6.3 Team deployment

Team deployment should begin within 48 hours dftercompletion of Interviewer training, when the
lessons of the training are still fresh in everyemeinds, i.e., byDay 8 or 9. Transportation should
be organized, Field Teams issued with their roud@snfield kits (questionnaires and supplies, maps,
route plan and schedule, ID badges and letterstadduction, a table of random numbers and two
rulers or a transparent grid (in case sample ptant need to be selected in the field due e.ggAo
substitution), etc.). See details on planningifierk deployment in Section 3.7.

6.4 Fieldwork Supervision

(Note: This part of the Manual can be extractegas of a Field Supervisor's Manual that NIs make
for their own teams.)

The main function of Fieldwork Supervisors (FSsjoiensurequality control in data collection. As

the job title suggests, the FS achieves qualitytroby closely supervising every aspect of the
performance of Fieldworkers. Afrobarometer surveyeet this objective by maintaining a low ratio
of Supervisors to Fieldworkers (ideally 1:4; Nisostd obtain approval from Core Partners if they
expect to have a different supervision ratio). didiion, each FS is thieader of a Field Teamand,

as such, is responsible for the safety and weftidaif the Team, as well as their morale and
motivation. S/he travels with the team to evegldilocation, however remote, to which they have
been assigned. Because the FS is responsiblerfecty filling the sample, s/he determines thdydai
deployment of the Team in the field and is in cleagf any vehicle and driver provided for this
purpose. The FS also handles the money for the Fiehm’s travel, accommodation and meals and
provides financial reports supported by receipts.

Finally, Field Supervisors are also responsibletfmrsafekeeping of completed returnge.g. by
packing them in cardboard boxes) and for delivetirese in good condition to the NI. If, for reasons
we cannot avoid, the survey is conducted in theyraéason, the FS should make sure that returns are
protected from water damage.

Thesampling responsibilitiesof Field Supervisors include:
(a) PSU Selection: FSs can assist the NI in plapfigid logistics and (if necessary) substituting
PSUs in the first (for urban areas) or second (toal areas) stage of sampling. If well

selected, FSs often have local knowledge thatatulis these tasks.

(b) Selection of Sampling Start Points: NIs mustkengure that FSs have mastered this skill
since they will be doing it on their own in thelfie Alternatively, NIs may decide to have
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FSs pre-select SSPs in the office before they I&avihe field so that the randomness of this
stage of sampling can be monitored.

(c) Household and Respondent Selection: FSs mustrerthat Fieldworkers understand the
principle of randomness and correctly implementtibasehold and respondent stages of the
sample selection.

The FSs continue to train Fieldworkers via handssapervision after deployment to the field.
Starting with the weakest Fieldworker, Supervismcsompanyall Fieldworkers on their rounds in
the early days of fieldwork, personally making stirat every Fieldworker knows how to implement
the sample and the questionnaire correctly. Thehelld observe interviews in progress with each of
the Fieldworkers, especially at the start of fieddkv The FS should continue closely monitoring the
team until completely confident that all membess&orking well on their own.

Even thenback-checksare needed to monitor the quality of data colectiFor every Interviewer,
but especially for those needing the most help, $fesild make random back-checks. At least one
out of eight interviews must be back-checked, ibatat least one per PSU/EA. A back-check
involves the FS going to the household where tienirew was conducted to confirm (a) the walk
pattern and household selection procedure; (b)ctreect application of the respondent selection
procedure; (c) that questions have been askedctlyrrand (d) that answers are recorded accurately.
The last part involves the FS re-asking the Respoina selection of questions from different pafts o
the questionnaire to make sure that the answeth@igsame as those recorded by the Interviewer.

The FS is authorized to suspend from the team amiewer caught falsifying data. The NI, in
consultation with the FS, will then determine iattperson will be dismissed from the team and the
project.

At the beginning of each day in the field, FSsribisite blank questionnaires to Interviewers. They
then collect completed returns as these accumdiatieag the day. As soon as possible after the
interview, and BEFORE DEPARTING FROM THE EA, the §®uld debrief each Interviewer. The
daily debriefing involves the FS going through evar return item by item to make sure that it is
complete S/he checks especially for missing data andnateconsistency on the linked questions.

If there are missing data or other inconsistendtes,FS should send the Interviewer backetasit
the Respondento correct all problems before leaving the area.

In addition, the FS and the Interviewers shoulduis sampling and coding issues as a group as they
travel around so that the teams develop consigteadtices. They should also jointly fill in the
information about the EA (name, location, charasties, etc.) on the first page of the questiormair
and ensure that all eight questionnaires from éimeesEA carry the same information about the EA.

Finally, the FS is responsible for making sure timé¢rviewers comport themselves according to a
Code of Conduct(e.g., come to work on time, no drinking on thb,jetc.). The Afrobarometer
Network does not currently have a standard Codeooiduct, but some Codes that have been used by
individual National Partners have been shared ter guidance on useful and appropriate content.
National Partners are requested to submit to the @artners any Code they use during Round 5.
The Core Partners will then combine and recontiese¢ documents for review and adoption at a
future Workshop.

6.4.1 Supervisor's Checklist
The following checklist is designed to help the &uwjsor determine whether a return is complete. The

basic guideline is that every item should be aceonigal by a valid code. Note also that the FSifills
selected parts on each questionnaire and ceitgiesmpleteness and accuracy with signatures.
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6.4.1.1 Part 1 of the Questionnaire

* Has Respondent Number been left blank? (for eftise)

* Has the Interviewer Number been completed (bgririewer)?

* Has temporary Field Number been completed (byeBrigor)?

* Was the household back-checked (by Supervis@ijele 1 or 2.

* Does EVERY ITEM have a valid code, either circledwritten in? The Supervisor should sign the
statement: “Questionnaire checked by:” when th@ BEN IS COMPLETE. The return is complete
when all the items on this checklist have been icale

* |s this an urban or rural area? The point okrefice is the primary sampling unit (PSU)/census
Enumeration Area (EA). The designation of “urbam” “rural” should be consistent with the
designation of the PSU/EA on the sampling list,(vgthin an urban or rural sampling stratum). The
consistency between this item and the samplirg Wit later be cross-checked. Circle a1l ora 2.

* Do all questionnaires from the same EA contametkact saménformation about the EA on the front
page, including the location (Region/Province, BEAnber, etc.), whether it is urban or rural, ancepoth
characteristics (services, security and roads).e FB will have had more of an opportunity than
Interviewers to observe the whole area, so s/haldlaxtively assist in ensuring that these itenes ar
completed accurately and consistently for each BAU/

* Has the Interviewer implemented correctly the Biehwld and Respondent Selection Procedures?

6.4.1.2 Part Il of the Questionnaire

* To repeat: The FS should go through every retarensure that every coding box contains a valid
code. A valid code is a code within the rangehaf tesponse categories. At all costs we seek to
AVOID MISSING DATA.

* Have all of the linked questions been completetrectly, i.e., has the ‘Not Applicable’ response
always been used where it is required, but neven lnsed where it is not required?

* Are all PC (Post Code) boxes left empty? Theifiebe post-coded in the office.

6.4.1.3 Part Il of the Questionnaire

* Q118-119 require the Field Supervisor to commemtthe return and certify that Afrobarometer
protocols were followed.

* In sum, two FS signatures are required on a dete return, one on the front page and one on the
last page. These certify that the questionnaire ethecked for (a) completeness (no missing daja) (b
accuracy of translations and (c) adherence to sagnpind interview protocols. A COMPLETED
RETURN REQUIRES TWO FS SIGNATURES. THESE SIGNIFHAT THE SUPERVISOR
ACCEPTS RESPONSIBILITY FOR THE QUALITY OF THE RETURN.

* Are all pages, especially top and bottom, attdctoethe questionnaire? The Supervisor must make

sure that any pages that have become loose atedskark onto the correct return. (Note: all st
be issued with staplers).
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Note: We do not record the full name or addresthefRespondents (we record only first names for
respondent sampling). Although full personal aa&y provide the FS with coordinates for doing back-
checks, it reduces the confidentiality promisediie Respondent. The FS should therefore use the
Interviewer as a guide for finding the householidg aire back-checked.

6.4.2 Interviews by Supervisors

Generally, we recommend that FSs concentrate ofityquantrol and team logistics rather than
conducting interviews themselves. However, if songein the team becomes ill, FSs can conduct
some interviews themselves to fill the gap. Thmeapplies if, for some other reason, the team is
falling seriously behind schedule, in which case B$ can conduct interviews to help the team catch
up. But if Supervisors do any interviews, these laest done late in the fieldwork period after the
team has gained experience, rather than at thariegiwhen Interviewers need a lot of supervision.

6.4.3 Logbook

The FS will keep a daily written log of observasoon sampling and interviewing conditions and on
the political and economic features of the areheyTshould also ensure that the information foheac
EA is recorded on a separate section within thebboy (NI's should provided each FS with their
own separate log book)Each daily report must be dated and the nameandmber of the EA must
be specified. The contextual notes must be sulinttiethe NI, who will use them to compile an
overall Fieldwork and Methodology Report for onwar@hsmission to Core Partners.

6.5 Quality Controllers

As discussed earlier, some Country Teams have wsedg Quality Controllers who visit Field
Teams in the field. It has been agreed at sevemk$tiops that Country Teams have the option to
employ this extra layer of field supervision if yheish to do so and if the necessary budget prowisi
has been secured. This intermediate supervisoey éssists the Nis in tracking and checking irhwit
Field Teams to: a) ensure that FSs are applying higd consistent standards; b) deliver funds or
supplies to the field; and c) collect early batcbégsompleted returns for delivery to headquarters.
Providing that the coordination of fieldwork is notglected at headquarters, NIs (or Co-NIs) might
elect to play this role.

In the absence of (or in addition to) Quality Collars, Field Supervisors should be required to enak
a daily telephone call to headquarters to repaym@ss, discuss problems, and receive instructions.

6.6 End of Fieldwork Debriefing

After all returns have been submitted, the NI widhvene alebriefing sessionwith all Supervisors
and Fieldworkers, other members of the Country Teaard any Core Partner representative who may
be present. The purpose of this major event isstord issues arising from fieldwork. These may
include problems encountered with sampling, logsstiranslation, questions, or interviews. The NI
should record all these problems along with the B84 Field Teams’ suggestions for how to resolve
them. Capturing this information is extremely imjant to the continual learning process that we try
to maintain within the Afrobarometer. Recommendaidrom the debriefing session should be
included in the Nis Fieldwork and Methodology regor the survey.

6.7 Fieldwork and Methodology Report
Fieldwork and Methodology Reports are derived fexperiences during training and fieldwork, and
are drawn from sources such as Fieldworker Traiologervations, the Field Supervisor’'s daily logs,

the Field Team debriefing, and the observationh®MNI and other senior management. Specifically,
these reports should include the following:

45



AB R5 SURVEY MANUAL —FINAL - October 2011

* A brief report on Fieldworker Training, includingimber of Fieldworkers trained, number of
days and schedule, trainers present (from Corenéaend National Partner), number of
Fieldworkers passed, how Field Supervisors werecssd, feedback on Field Practice, and
any problems encountered or other relevant issues.

e The report should document what kind of Field Suisésn was provided by the NI or Senior
Management Team (e.g., how many field visits weaglen where to, and by whom).

¢ The report should fully document any problems entened during training or fieldwork,
especially any departures from the planned Afrolmater protocols, including reasons why
any such departures occurred.

e The report should note any problems encounteret widividual Fieldworkers or Field
Teams, and how they were addressed.

« The report comments on the social, political anshemic climate of the areas covered in the
survey. For instance, it notes whether the arexperiencing food shortages or flooding or
whether any protest action is underway, and ifwdmgt the cause of the protest is (e.g., over
payment of electricity fees).

« The report also documents any obstacles or dispeesuntered with local authorities
regarding the administration of the survey.

This information aids with future survey planningdan the interpretation of results.
6.8 Financial Reconciliation and Team Payment

Assuming that all work has been completed to réigusdandards, Interviewers are paid and released
after the debriefing session has ended. Intervievarould sign that they have received their
payments.

Before Field Supervisors end their assignment éopttoject, they museport expenditures for the
fieldwork team. An example of a Field SupervisdExpense Report is attached at Appendix 8. The
FS must provide receipts for all listed expendsurad return any unspent funds. Certain unreceipted
expenses for justifiable small amounts (e.g., @oftks or cola-nuts for chiefs) may be supportecby
written statement by FSs. Other, major expensassldick receipts must be deducted from the Field
Supervisor's fee. After accounts have been retehdrSs may be paid and released.
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Section 7: Data Entry and Management

This section of the manual presents the basic repgints of a clean dataset, the key deliverable tha
the Afrobarometer expects of all partners, as agllecommendations on how to prepare, capture and
verify all data. For data management, the Afrobat@mrecommends the Statistical Package for the
Social SciencesSPSS, a comprehensive, user-friendly, computer-baset tOne copy of the latest
version of SPSS Base will be made available foh gaetner who needs it for Round 5.

7.1 Responsibility for Data Entry and Cleaning

Each NI/NP has been responsible for entering apdnahg their own data. For those partners
involved in large-scale data collection, capturel ateaning on a regular basis, this has not been
difficult. But for some of our partners who do mparform these functions on a regular basis, the da
capture and cleaning process has proved burdensmmieoften slow, leading to delays in the
production of clean data sets, and ultimately enriflease of results. A key goal for Round 5 bl

to improve the efficiency of the data entry andanieg process so that data sets can be finalized mo
quickly, allowing results to be released sooner.Ne¢work will see to provide additional technical
assistance to those NPs who need extra suppoltignatea. If possible, we will also introduce
periodic short data management workshops for dataagers from partners that will be going to the
field within the next several months.

7.2 Deliverables: The Basic Requirements of a Cledbata

NIs/NPs are responsible for delivering to the CBegtner aclean data setthat meets all of the
following criteria:

« The final dataset is presented in the prescribealSSBmplate

» Allvalues are in the correct row and correct catlum

« All open-ended or “other (specify)” verbatim respes are included in the data set

* Missing values are kept to an absolute minimum,aredcorrectly coded and labeled with

-1 = missing data

« No variables contain any out-of-range values

¢ There is no “system missing” (“.” in SPSS) data

e For each variable, all values are labeled correctly

« The data isinternally consistent, so that all “linked” questions are properly clear(sde
Section 4.6.2)

« A random sample of at least 25% of all questioregaihas been double-entered by the
National Partner.

« Double entry of a random sample of at least 25 tipresaires yields a data entry error rate of
less than 1% of all entries (a quality check todome by Core Partner or Network Data
Manager). If the error rate is in excess of 1%, Mational Partner should double enter an
additional random 25% of questionnaires, after Whiee data set will be re-tested, until the
1% maximum error rate is achieved. (Please natedbuble entry by NP of data for quality
control and improvement is a normal part of thecpss of producing a clean data set; costs
for this activity will be borne by NPs, and shouié factored into the data management
budget. Costs of double entry by CP or NetworkaDdianager for quality control checks
will be covered by the Network.)

In addition, once the Core Partner has confirmed the data set is clean, NIs/NPs must produce a
Summary of Results This document includes:

« A summary of Survey Technical Information (see Ampgtig 12), including details on any
weighting factor included in the data set
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* A table summarizing the key demographics charasttesi of the sample, both unweighted
and weighted
« A table for each question in Part 2 of the quesi#ire containing theore attitudinal and
demographic questiongi.e., Q1-100) that includes:
0 The full question text
o The weighted topline frequency distribution for leaquestion, as well as a
breakdown according to at least two relevant deamgc categories (minimum
requirement is a breakdown according to gendewuanan-rural location)

7.3 Data Entry Template

Because the Afrobarometer makes comparisons acoosgries and over time, and because we merge
data from different countries into a common dathfee each round, it icritical that data are
presented according toc@ammon template For example, the same variable must always Have
same variable name and definition (e.g., typen@tmumeric or date), width, etc.) in every dath se
In addition, any given code must represent shme valueregardless of the time or place of the
survey.

Afrobarometer requires that we receive data inftle of a matrix in an SPSS.sav file. The Core
Partners will provide each National Partner witMaster Template for the data set in SPSS. As
with the questionnaire, this template will needbi® indigenized by each partner to add country
specific questions or codes, delete any unaskestiqns, etc. But otherwise, the template should no
be changed. When necessary, CPs and/or the NeDaiekManager may be able to assist NPs with
indigenizing the template upon request.

For Round 5 we continue to recommend that partingesSPSS Data Entry Builder (DEB) and Data
Entry Station for entering data. This software lseveral features, including required fields
(preventing skips), validation rules (preventing-ofirange values), checking rules (checking cross-
question linkages), and two simple double entrylmatsms that can greatly improve the efficiency
of data entry relative to simply entering data clifeinto an SPSS data set. This software will be
provided to all Partners who need it. Howeverarify NI or Contractor is more comfortable with
other data management software, they may propasg ilsas an alternative, subject to approval by
the Core Partner. Nonetheless, the final datasst still be presented in SPSS format, consistetit wi
the data entry template provided.

The National Partner will indigenize the data tesmglto match the indigenized questionnaire. The
indegnized template should be completed and sudminits a deliverable to CPs well in advance of
Fieldworker Training so that data entry trainingitines can be integrated into the training program,
and the Data Entry Team can test the template ugilogg questionnaires from the Fieldworker
Training.

NP Data Managers are encouraged to consult withfalhdupdate their CPs regarding their data
entry preparations and software needs and prefesemecluding if they will require assistance in
indigenizing the data entry template.

7.4 Questionnaire ldentification

A completed questionnaire is known as a “retur\$ each return comes in to the office from the
field, the NI or Data Manager allocates it a unigseven-digitRespondent Numberon the top left
of the cover page. The first three digits are tsttepresenting the country (BEN, BOT, BFO, CVE,
GHA, KEN, LES, LIB, MAD, MWI, MLI, MAU, MOZ, NAM, NIG, NGR (Niger), SEN, SRL, SAF,
TAN, TOG, UGA, ZAM, ZIM). The last four digits ar@ number beginning with 0001 and running
through 1200 (or 2400). These seven digits becdmepermanent identification number for the
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individual case represented by the return. Onda datry begins, this number is entered as a row
marker in the first column of the template. Ndtattbecause all individual country data sets vell b
merged into a single Round 5 data set, it is esdahat respondent numbers in all countries match
this format.

It is very important that every questionnaire bgigreed aunique respondent number, and it is also
preferable that all cases in a single EA shouldctesecutively numbered. This requires careful
handling of incoming questionnaires. Steps thathmtaken to ensure that duplicate numbers are not
assigned include: 1) pre-assigning each EA in #mpde a range of respondent numbers (although
guestionnaires should only be numbered once thveyedvack at the headquarters); and 2) assigning
only one person to the task of numbering questivesas they arrive in the office. Before a data s

is finalized, a frequency analysis should be runtlom Respondent Number to ensure that each
respondent number has been used only once.

In addition, each questionnaire will also recordurdque number for both the Interviewer who
administered it as well as the data entry clerk whtered it, following a similar pattern. Eachala

entry clerk should insert their number in the spacevided at the top of the questionnaire,
immediately after the Respondent Number and Indgrer Number. Being able to identify the Data
Entry Clerk who has entered each questionnaireery Welpful in the quality control process,
especially when doing double entry for quality coht

In addition, in Round 5 we are asking all NPs teuga that their data sets include a numeric vagiabl
that serves as anique identifier for each EA. In some countries, the official EA number drawn
from the sample frame will serve this purpose. Eaav, in others, EAs are identified by a string
variable (nhame) rather than a number, or EA numiages repeated across different districts or
provinces. In these cases, it will be necessariNRs to add a variable into the data set, ideutiéis
EANUMB_AB. Each EA can then be assigned a numbsey., 001 through 150 for sample sizes of
N=1200, or 001 through 300 for sample sizes of NbER4Having a unique EA identifier in the data
set is important in order to rapidly and correatymplete cleaning of all EA information, and to
confirm that the actual sample accurately matchesltawn sample.

7.5 Scanning and Storing Questionnaires

Ideallyin Round 5 we would like to obtain scanned eledtranpies of all questionnaires. However,

it is likely that this will not be possible in margpuntries. Where it is possible, having scanned
copies will help us in several ways. First, it calieviate the need to store hard copies of the
guestionnaires for three years, which has beerbaf@meter policy in the past. Secondly, it makes i

easy for anyone — NI/NP, Core Partner, or Supparit Staff — to quickly and easily access

guestionnaires for the purposes of correcting datay errors, checking the quality of data entny, o

other similar purposes. It eliminates the timestoning process of having NIs/NPs go back and find
specific questionnaires and check them by hand edenquestions arise, e.g., during the cleaning
process.

NIs/NPs who do not have the ability to scan quesiiires themselves are therefore requested to
investigate the availability of such services ieithcountry, and obtain a cost estimate if possible
Note that it is essential that each questionnareglad into a unique file identified by the respemtd
number for this approach to be useful for us.

If it will not be possible to scan the questioneajrthen as in the past, National Partners will be
responsible for keeping hard copies of the origialey returns on file for at least three yeatsraf
the end of any given survey. Since issues of datfication may arise, this foundational sourcesmu
not be destroyed during this period.
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7.5 Country-Specific Codes and Post-Coding

In Round 5, there will only be a few questions thalize country-specific codes or involve post-
coding. These include the questions on language QQ03, and Q116), the questions about political
parties (Q89 and Q99), and the question about tiibethnic group (Q84). In each case, country-
specific lists are supposed to be added to thetiQnesire during the indigenization process, and
country-specific codes assigned from the counfryésassigned coding range listed in Section 4.3.3.

For each of these questions, there is also an rdqpeecify)” option so that responses offered by
Respondents that are not included on the pre-gseldidt can still be captured. A second string
variable will be included in the data set for cajpig verbatim any “other (specify)” responses tuagt
recorded. It will then be up to the NI and/or tteta manager to code these additional responses.

The same is true if questions requiring post-codirgadded among the country-specific questions.
In these cases, both the verbatim transcripts efé¢lsponses and the codes must be captured in the
dataset, and NIs and/or Data Managers will be resipte for assigning and carefully checking post-
codes.

Note that for the questions identified with courgpecific lists and codes, it should be clear that
more complete the pre-coded list provided on thestionnaire, the fewer responses there will be in
the “Other (specify)” category, and the less wdrkré will be for National Investigators and Data
Managers in handling post-codes. Thus, makingptieecoded country-specific lists of languages,
tribes/ethnic groups, and political parties as cletepas possible will make the job easier when it
comes time to do post-coding and data entry.

Also note that if the pre-coded lists are relagivebmplete, in most cases the few “Other (specify)”

responses received will not require that a newrgpdategory be created; they can simply be coded
as 995=other. But any response that appears imet@specify)” in more than 5-10 cases should be
assigned a unique post-code.

7.6 Data Entry: Staff and Equipment.

The National Investigator may wish to engage a Dédaager to oversee day-to-day management of
data entry and cleaning. It is essential that pgasson have experience in data entry, including
supervising a small staff of data entry clerks. mBoNational Partners have their own computer
laboratory and a permanent staff of data entrykslerOthers will have to establish these facilities
from scratch.

If a computer lab must be set up, the NI shoula laead to hire computers (minimum 4) and have
them loaded with the SPSS Data Entry Station. Allsstaff of up to 8 data entry clerks can then be
recruited, trained, and closely supervised. Sthai entry is tedious, clerks should not work more
than 6 hours per day, possibly in two shifts. Watblerks it is entirely feasible to run two dadlgifts
with just 4 computers, though arrangements for sigien must be made for all times that data entry
is underway. A data entry plan will help to deterenwho will do what, and when, and enable the
task to be completed by a planned deadline. Giyepeaking, data entry should not take more than
two or three weeks.

We strongly recommend that all data entry clerkgigpate in the Fieldworker Training workshop.
The more they can familiarize themselves with thestionnaire prior to starting data entry, the fewe
errors they are likely to make, and the more effitithe data entry process becomes. Among other
things, they should be trained to keep an eye autrfissing data on returns, and to bring it to the
attention of the Data Manager when they find ihef§y must clearly understand that skipped entries or
“system missing” (“.”) data is never acceptabletle data sets. They may also be trained to
understand the linkages between certain questmiisas they can catch errors as they are enteiting (
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is much more efficient to correct them on-the-gppain to have to return to the questionnaire again
later).

Before data entry begins, there should be a ‘“tual training exercise for data entry clerks. Tisis
best done using the pilot questionnaires. In amdib testing the template and providing practare
data entry clerks, this can also be an opportuoitgentify common Fieldworker errors and address
them with the interview staff before they go to fiedd. Any pretest data captured during training
should not, of course, be included in the finahdsxt.

7.7 Data Entry

It is recommended that prior to data entry, theDdta Manager, and/or another trained person who is
very familiar with the questionnaire try to quickigview each return that comes in. This will powvi
several benefits:

« First, they can look for missed questions. Thil give them early feedback on how various
Field Teams and individual Fieldworkers are doindeérms of the quality and thoroughness
of their work, so that they can provide feedbacld address any serious problems that are
identified early on. They can also clearly marlesh questions with a “-1” on the
guestionnaire to assist Data Entry Clerks in cdlyrentering the data.

« They should also review each of the sets of lingadstions identified in Section 4.6.2 to
ensure that Fieldworkers are properly capturinglitieges. Again, if they find mistakes, it
will offer an early opportunity to alert Field Supisors to problems so that they can be
rectified. In addition, it may be possible to @utrthe data recorded on the questionnaire
(e.g., if a substantive response was recorded question that should have been “not
applicable”) before data entry, so that they wdradte to return to clean the case after data
entry is complete.

* They should also check all of the EA informationtbe front page of the questionnaires to
ensure that Field Teams are entering the sameniiation for all cases in an EA.

« The NI can also look for other evidence (back ckeokerall quality of returns, etc.) of how
well Field Supervisors and Fieldworkers are perfagn

It is useful to recall thetandard codesused by Afrobarometer for certain types of respsnse

¢ For Don’'t Know: 9, 99, 999 or 9999

* For Refused to Answer: 8, 98, 998, or 9998

* Not Applicable, Correctly Skipped: 7, 97, 997 669

e For No Further Answer (where multiple responsesafiosved): 996.

* For Other: 95, 995 or 9995

« For Missing Data: -1 (DO NOT USE unless absolutdgential. Every such instance
must be accounted for in the Fieldwork and MethoggpIReport)

Once data entry is set to begin, it is importanteimember that it isnuch more efficientto have
data entered carefully and correctly in the first gace, than to have to spend a lot of time cleaning
the data and re-checking questionnaires afterefdts is complete.

The key to accuracy in data entryclese supervisionbacked up byegular cross-checks

Nls and Data Managers will need to determine whetiesy will dorolling data entry or batch data
entry. Rolling data entry simply means that Data Entkyrks begin entering questionnaires as soon
as the first ones are received in the office (Uguaturns from interviews conducted in the capital
city, which will begin arriving within a few daysf the start of fieldwork), and continuously enter
them as they flow in from the field. Batch entefars to a system in which data entry does notbegi
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until fieldwork is complete, and all questionnaitemve been received at the office and reviewed by
senior staff.

Advantages of rolling data entry include earliemgdetion of the data entry process, and the atity
identify common Interviewer mistakes (either fortgaular interviewers, or for the entire team) garl
on, and alert Field Supervisors so that the probleam be corrected.

Advantages of batch data entry may include impraweshagement: since fieldwork and data entry
are not occurring simultaneously, the NI and otbemior staff can focus on each task in turn. In
addition, in past rounds when considerable posirgp@vas required on questionnaires, many NIs
preferred to review questionnaires and assign adles before data entry. However, given the
minimal post-coding required in Round 5, and tha that any verbatim responses will be recorded
directly in the data set, post-coding work can rawone more easily after data entry is completed,
so this advantage of batch entry no longer applies.

Whichever method is usedareful file managementwill also be essential to the efficiency and
effectiveness of the data entry process. It & fof all crucial that all Data Entry Clerksve data
files at regular intervals. In addition, we suggest teth Clerk identify their files with the date of
entry, and their own ID number, to assist the Dtmager in tracking files. The Data Manager
needs to have a plan for regularly collecting anergimg the cases entered by all clerks in a
systematic way in order to avoid both duplicatedvidloads (merging cases into the main data set
twice), or missed downloads (failing to merge sarases).

7.8 Double Entry of Data

The best tool we have available for ensuring thaliuof data entry is cross-checking \dauble
entry of a portion of the questionnaires. As in the p@msRound 5 Afrobarometer will require that a
minimum of 25 percent of all questionnaires be dewntered. Thus, in a data set with 1200 cases, a
minimum of 300 cases should eventually be doubtered. It is recommended that at least one Data
Entry Clerk (and it should be one of your best kdgrshould be specifically designated to do all
double entry and quality checking. Clerks shoulth@double entering and checking their own work,
as this will not allow the manager to provide adegquoversight and quality control. Double entry
should be conducted during all phases of the datey gprocess. In particular, it is strongly
recommended that:

e Some double entry (suggest 125 cases for N=1208 skts) should be done at the very
beginning of the data entry process to check tladityof the work being done by each data
entry clerk. Each clerk should then be informedre&f number of errors found in his/her
work, and encouraged to improve the quality. Aleylcwhose work shows too many errors
must either be relieved of their duties, or supadivery closely, with the quality of their
work frequently re-checked.

e After this initial, thorough quality check for eaatlerk, spot checks should continue
throughout the data entry process (additional 1@%es for N=1200). Data Entry Clerks
should be informed (warned) if the quality of thewrk is ever found to decline rather than
improve.

e Finally, after all cases have been enteredaralomselection of at least 50 questionnaires
(preferably more) should be double entered, and tb&al error rate determined.
Afrobarometer requires a data entry error ratees$ than 1% of all entries. In other words,
on 25 questionnaires with approximately 300 vagalib be entered (i.e., 25 * 300 = 7500
total entries), there should be no more than 7&<rr
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After data sets have been submitted to Core Partttexr Core Partners will do a similar final qualit
check on the data set. National Partners willdggiired to provide copies of 25 randomly selected
guestionnaires to the Core Partner, which will beduto conduct a quality check. If the error rate i
found to be greater than 1%, the National Partrike required to conduct additional double entry
of questionnaires to find and correct errors tauoedthe error rate in the data set. The Core Rartne
will determine the extent of additional double gniequired at this point based on the error ratmdo

in the quality check.

7.9 Cleaning and Verification

The verification and cleaning of data is a contimiprocess that begins as soon as any enteredata
available and culminates with a thorough reviewthad full data set once data entry is complete.
There are two types of cleaning: basic and advan8eaic data cleaninginvolves running simple
frequency counts for each variable to check folabisled, out-of-range, or system-missing data, and
then correcting as necessary. Some simple gu@gelfor basic data cleaning can be found in
Appendix 9. Advanced data cleaninginvolves using cross-tabulations to check foternal
consistencyon the linked questions identified in Section Z.6For example, if a person indicates that
they are not close to any political party on Q&8an the response on Q89b, which asks which party
they are close to, should always be 997=Not applica Detailed guidelines on how to clean the
linked question sets for internal consistency ocarfdoind in Appendix 10.

Keep in mind that data errors can arise in two g8acl) in the field, with incorrectly filled
questionnaires (e.g., skipped questions, or inctiyrénked responses between question sets)the.,
code marked on the questionnaire is wrong; or 2lnduwlata entry, i.e., when the code entered in the
data set is wrong. This is why investing in caréfaining and supervision of Fieldworkers and Data
Entry Clerks up front will pay off when it comesni to clean the data. Implementing strong quality
control measureduring fieldwork and data entry will lead to fewer mistakeeing discovered during
data cleaning, and less time spent on digging titrdbe individual questionnaires by hand to correct
them.

In some cases it is obvious where an error occurramlt-of-range values can’t be selected by
Fieldworkers, so they can only occur during datayemand clearly require checking the questionnaire
to find the correct code. But a skipped (systerasing) value in the data set could result from an
error either by the Data Entry Clerk or by Fieldkarerror. In most cases, when errors are found,
the first step is to check the original questionemior a scanned copy) to confirm whether thaesntr
on the questionnaire were correctly captured. Thehe original entries were wrong (e.g., incatre
linkage between two questions) the Data ManageNlowill need to determine the appropriate
correction according to the guidelines to be predid

The final step in the cleaning process is datdfication. This involves devising external checks that
compare the data set to the original sample and/Abre actual national population, such as:

« The proportions of urban and rural respondentg&mh province or region should match
the intended sample.

* The gender distribution should be approximately680-

* The weighted distributions with regard to ethniowugs, religion, education status, etc.
can be compared to official figures or estimatedenay others.

You can devise other verification tests of your owvost can be run using simple cross-tabulation

procedures. Please advise Core Partners of yearitia verification tests so that we can share them
with the Network.
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Once the data is cleaned and verified, it shouldsdeed as a “READ ONLY” file, that is, as a
permanent record that cannot be edited A separate copy (not “read only”) can be usechas
working file.

7.10 Delivering Data Sets

The key target date in survey planning concerngdéliwery of a cleaned and verified data set. This
date will have been agreed on in advance betwees &a National Partners, and will be included in
the timeline agreed to in the contract signed kegehtwo partiesTimely delivery of data to Core
Partners according to the agreed schedule isarititherefore, as indicated in Section3.2, Round 5
contracts will specify the penalties to be incurfed late delivery of data sets, and Core Partner
Project Managers and Financial Officers will be emsirict instructions to enforce these clauses. T
avoid causing data cleaning delays, Core Partnéirbavrequired to provide feedback on the quality
of data sets, including identification of any predols observed, within ten days of the receipt cdita d
set from a National Partner. During this time, @ will both conduct their own review of the data,
and also consult with the Network Data Manger fitdiaonal comments or issues, and will then give
the NP a comprehensive review of the data comjeldoth parties.

7.11 Weights

In Rounds 1 through 3, the Afrobarometer did onlpimal weighting of data to correct for over- or
under-samples of certain populations, usually basedegion or urban-rural location. Starting in
Round 4, however, we began collecting additiongbdaom partners in order to improve our
calculations of weighting factors based on indigldselection probabilities, which are now included
for all countries. This requires that the sampliegorts provided to Core Partners include the
population of each EA selected and the total pdjuaof each stratum. This will allow us to
compute much more comprehensive and accurate withintry weights, which will again be
identified by the variable “withinwt”. In Round 4VISU took responsibility for inserting the
necessary population data (e.g., EA populatiomtatpopulation) into the data set for each case so
that weights could be calculated. In Round 5, h@rethe Network Data Manager and MSU will be
providing partners with instructions on insertitgstdata into the data sets before they are fiedJiz
so that weights can be calculated more quickly. Wiealso provide NPs with instructions on how to
calculate the weights so that they may do this 8edves if they desire. However, the Network Data
Manager and/or MSU will continue to calculate wegyfor those NPs who prefer this approach.
National Partners may calculate weights themselvasthey must provide full details of how the
weights were calculated to the Core Partner foierevt will be important for NPs and CPs to agree
on how the weights will be calculated and by whoyean in the process so that finalization of
weighted data sets is not delayed, and data amadysl preparation of Country Bulletins and the
Summary of Results can proceed without delay.

7.12 Data Ownership

The Core and National Partners jointly own the da¥ithin the limitations of the guidelines for
presentation and analysis of the data present&egation 8 and Appendix 11, all partners are free to
analyze the data as they see fit.

7.13 Data Merging

The Core Partners are responsible for merging d&ta. Round 5, it is anticipated that either the
Network Data Manager at Idasa, or the MSU data gemwill merge data for all countries from

clean country data sets provided by Idasa, IREES, &and CDD. National Partners will receive
copies of the merged data set for their own use.
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7.14 Data Archiving

As mentioned, if electronic copies of all questiames cannot be obtained, then National Partners ar
required to keep hard copies of the original sumegyrns on file for at least three years afterehd

of fieldwork. Since issues of data verification ymarise, this foundational source must not be

destroyed during this period. If, however, scanoegies of all questionnaires can be secured, then
hard copies need only be kept for one year.

MSU will maintain the Afrobarometer Network’s intexl archive of all data sets, protocols and field
reports, with copies at Idasa, IREEP, IDS and CD&n archive will also be kept at CDD. The
Network is also investigating the possibility of kivg the data sets available to all partners onliae
an internal file management system accessed viaABievebsite. We will continue to apprise
partners of progress in this effort.

7.15 Release of Data

Because the Afrobarometer is funded from publioueses, its data are a public good. All data will
eventually be released via the website and othiéetepalong with relevant codebooks. But, to allow
initial in-house analysis and publication, the dataubject to an initial embargo. The embargaopler
used to be two years from the first release ofltesuHowever, due to popular demand, including
from our donors, the Afrobarometer has been steaglilucing the embargo period. In Roundi&a
will continue to be released one year aftehe end of fieldwork.

All Partners are requested to adhere to this pobtby refraining from releasing data sets to
ANYONE outside the Afrobarometer Network until tambargo is over. If you wish to co-author a
paper with a person from outside the Afrobaromé&tetwork during the embargo period, please
request clearance from Core Partners, inform yolialmorator that the data may be used for your co-
authored project only, and publish the resultsre&feobarometer Briefing or Working Paper.

Upon release, MSU will post the data sets and aoalebon the Afrobarometer web site, and archive
it with the Inter-University Consortium for Poliitand Social Research (ICPSR) at the University of
Michigan. National Partners should likewise areng deposit data sets with the National Archives
(and/or other relevant depositories) in their ovanirdries. The data is also being archived by the
Democracy in Africa Research Unit (DARU) in the @=rfor Social Science Research (CSSR) at the
University of Cape Town.
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Section 8: Data Analysis and Report Writing

As noted earlier, the Afrobarometer is a rich angjue resource. It casts light on public opinion —
which has previously been poorly understood in@sr on a range of topics that are directly relevan
to the continent’s socio-political development. FHoe very first time, we are able to systematically
compare what ordinary people think about the peréorce of their governments over time. And we
can situate various countries on a wide range dit#@tors in relation to their neighbors elsewhere i
the sub-Saharan region.

Because the data are so valuable, it is criticatl tte Afrobarometer avoids a pitfall common to ynan
large-scale, data-based research projects, nathalydata are collected but are never fully analyze
and reported. To engage in self-criticism for ameat, we would have to admit that, as of early
2007, data from Rounds 1, 2 and 3 of the Afrobatem@&main under-analyzed and under-reported.
Although there have been improvements in the atilin of Round 4 data, there is still a notable gap
in the level of use between African and non-Afritesed partners.

8.1 Outlets for Afrobarometer Results and Analysis

In addition to the topline results presented inohirometer Summaries of Results, there are several
other primary vehicles for releasing results anespnting interpretation and analysis: Afrobarometer
Highlights or Indicators Bulletins, Afrobarometeiohtry Bulletins, and Afrobarometer Working
Papers. Highlights or Indicators Bulletins are teors collection of bullet points and graphic
presentations of results, usually just a few pdgeg, focusing fairly narrowly on a single topic or
theme of significant popular or policy interest.s & Round 4, Country Bulletins take a somewhat
more in-depth look, usually providing more contartl basic interpretation (e.g., through crosstabs)
of the more comprehensive results presented, a@ed ofviewing trends over time, or making cross-
country comparisons. They typically run aboutO6gages. Like Highlights/indicators Bulletins,
they are intended to be relatively easily accessiblcuments suitable to a wide audience in theyoli
community. Required deliverables in each countgiude a minimum of two Highlights/Indicators
Bulletins and two Country Bulletins. The detailstioe Round 5 program for release of results are
described in Section 9. Finally, Afrobarometer Wiog Papers are lengthi@nalytic papers that
interpret descriptive statistics in local contexdmpare one country with another, compare trends ov
time in one or more countries, or test generalangions abouwhy surveyed Africans think and act
as they do.

Note that before any document can be printed and distributethder the name of the
Afrobarometer, it must be reviewed and approvedab@ore Partner As discussed elsewhere, when
preparing Bulletins for releasing results, NatioRaltners must allow adequate time for Core Partner
review.

8.2 “Do’s” and “Don’ts” of Data Analysis and Reporting

* DO have an audience in mind. Pitch your prestiorn at their level. Present results in such g wa
as to achieve your objective (e.g. to prompt audision, to influence a policy, to revise a theory).

* DO distill the key and topical issues from thengey and present them in the form of bulleted
points highlighting key findings. Different highligs should be prepared with the target audiena®(s)
mind.

* DO provide context wherever possible by intéigia your findings with other facts and
information about what is actually happening in ffeetor that you are addressing, e.g., keeping in
mind current policy debates going on in parliamentlsewhere, or other information that is being
reported about the sector. Integrate what you egperting with what is happening on the ground in

56



AB R5 SURVEY MANUAL —FINAL - October 2011

your country. Avoid reporting what is bureaucradied distant from real-world issues. Make the
survey findings relevant for your audience and ¢gun

* DO begin all reports with:

* a statement of the problem or theme explored byepert

< an overview of the Afrobarometer project

« a brief description of the methodology

» atable detailing the demographic characteristiadb® sample (for Working Papers) or a
brief summary of them (for Briefing Papers)

« an account of the political and economic contextfiich the survey was conducted

e an executive summary (for Working Papers)

* DO cite the source of all data used, referetheeAfrobarometer website, and mention key Round
5 funders.

* DO focus on the BIG PICTURE. DON'T get lost the minutiae of responses to every last
guestion. Try to find an overriding THEME or thesne

* DO think conceptually. And organize your repardcordingly. Group the sets of questions you
want to deal with into separate sections of yoyore For example, gather together and discuss
results for support for democracy before you mavéoodiscussing satisfaction with democracy.

* DO begin each paragraph with a subject sentémaecaptures the main point you want to make.
For example, is a particular level of opinion, soir opposition high or low in absolute terms2Ar
responses high or low in relation to other impadrtanestions? In relation to the previous survey?
How do responses differ across key sub-groups qgbrnmaterest (especially gender, region and
education)?

* ONLY THEN recite or display statistics.

* To avoid mechanical repetition (which soon beesrboring), DO NOT simply recite percentages
that gave each response option to each questi@MBINE or aggregate response categories in a
sensible way (e.g., agree plus strongly agree). Migint also want to only report those who support,
or only those who oppose, leaving it to the readénfer the data that are not presented.

8.2.1 Descriptive Statistics

* DON'T present raw data; always standardize ity #&xample into percentages or fractions.
Summarize these general findings in words.

* DO avoid implying a false sense of precisionor fhis reason, percentage distributions should
always appeawithoutdecimal points in Afrobarometer reports intendedgublic consumption. The
main exceptions are as follows: when presentingnmvatues of responses distributed on a 0-10 scale,
or of constructed indices or scales, values cagorésented to one decimal place.

* Before reporting descriptive statistics, DO cddda (and turn on in SPSS) any weighting variable
that corrects for under- or over-sampling of pattic demographic groups within a country (the
variable usually labeled as WITHINWT)

* In general, DO simplify the presentation of freqgy distributions by combining response
categories e.g., “very good” and “fairly good” int6OOD”, and “very bad” and “fairly bad” into
“BAD”. Response categories should be combinedrpgaoounding percentages into whole numbers.
However, you may occasionally wish to report catiegoseparately if they demonstrate a noteworthy
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feature, such as a very high proportion of Respotsdeho hold views “strongly.” Alternatively,
such features can be mentioned in the text.

* Where appropriate, report “DON'T KNOW” responsespecially if there are many.

* Always include “don’t knows” and ‘“refused to amer” in the denominator for calculating
percentages or fractions.

* Wherever descriptive statistics are too compéidato describe in an easily readable sentence,
complement the narrative with a table or a graftr. on the side of presenting too many tables rathe
than too few.

* Always include the exact wording of the questinrsome accessible spot: i.e. in the text, table
graph, or in a footnote to the text, table, or grap\lso, please number and label each table qghgra
with a heading.

*  When presenting statistics describing the at#t of sub-national groups (women, university
graduates, Shonas, northerners, urbanites, etaghah disclaimer in an endnote to the effect that,
given the smaller size of sub-samples, generadiaatabout sub-populations should be treated with
caution due to a higher margin of sampling errior.general, results should not be reported for sub-
samples that contain fewer than 60 respondentsal{ysB0 of each gender), and sub-samples of at
least 100 resopndents are preferable.

* IMPORTANT. Make sure that the narrative corrgdtiterprets the data. For example, don’t use
evidence about “satisfaction with government penfamnce”, or even “satisfaction with democracy,”

to comment on “support for democracy.” Most Afror@eter concepts are theoretically unique and
each is measured with a separate indicator in tiestgpnnaire. To be credible, our reporting should
maintain these important distinctions.

8.2.2Cross-National Comparisons

* DO place your own country in cross-national @xtt Report its results on a given indicator riext
results for other countries on the SAME indicat&uch comparisons are especially important if you
want to make a case on where your country standsvaether attitudes in your country are “high”,
“low,” or “average”.

* DON'T leave the statistical comparison un-inteted. Figures do not speak for themselves. DO
venture an explanation or interpretation asvtty Country A is the same or different to Countries B
or C. Some background information concerning piading countries will help to come up with
appropriate explanation/interpretation.

* Before making comparisons of frequencies fromouws countries, DO calculate (and turn on in
SPSS) a weight that corrects each national dai@d&HINWT).

* To derive a mean score for several countries,d@ulate a weight that treats every country as if
its sample were the same size (for the Round 2n@ 4 merged data sets, this variable is
ACROSSWT). The variable COMBINWT combines WITHINWARd ACROSSWT, and should be
turned on when reporting multi-country results.

8.2.3 Over Time Comparisons
Because time-series data are becoming availablearevéncreasingly making comparisons across

time. Now that we have three to four observationsr time in many countries, we are on a firmer
footing in inferring trends. We intend to hold @pacity-building workshop on time-series analysis a
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some date in the future. We must nonethelessh&titautious about inferring “change” in attitudes
when observing differences across a few obsenaiionime, which may also be due to (a) random
variation in poorly formed “non-attitudes”; (b)ghmomentary influences of some salient events; or
(c) a counter-directional “blip” in a longer-terracailar trend that actually runs in another directio
In addition, we must be sure to consider the marginsampling error when inferring whether two
observations are really statistically differentot.

8.2.4 Comparison with Findings of Other Surveys

It can be useful and interesting in Bulletins orMilog Papers to compare Afrobarometer findings to
those from other surveys when they are availabiéndings of other surveys can be used, for
example, as a starting point for the discussio\fobbarometer results, or a Bulletin or Working
Paper may seek to confirm or rebut other survegdhamalyses. When making these comparisons, it
is especially important to report any significaiffedences between the Afrobarometer methodology
and the methods used in other surveys mentiongd (Ethey include only urban samples, or use
significantly different methods for Respondent st or data collection).

8.2.5 Bi-variate Explanatory Models

* DO disable all weights in SPSS when calculatiogfficients of relationship among or between
variables (whether two variables or more).

* The simplest form of analysis looks at the rielaship (bi-variate) between two variables, e.g.,
gender and voter turnout. All Afrobarometer repatould, at minimum, explore the effects of basic
demographic variables (e.g., gender, age, urbargtion, education) on key attitudes or behaviors.
There is no need to mechanically present the affetall such factors. Be intelligently selective.
Either the theoretical literature or your own lokabwledge will tell youwhich fewfactors are likely

to be influential and, therefore, which to emphasizthe write-up.

* Depending on the level of measurement of thaabdes, DO be careful to choose the correct
statistic: e.g., nominal by nominal = Chi squargerval by interval = Pearson R correlation
coefficient. SPSS provides a menu to help witls thsk (in version 18.0=, it can be found under
Analyze/Descriptive Statistics/Cross tabs/Stasstic

* DON'T report any relationships that are not istatally significant at the 95 percent level ottbe
This standard refers to all country samples (uguE200 cases). With a full Afrobarometer sample
(over 25,000 cases in Round 3), a 99 percent ceméigl level can be employed. Note, however, that
it may at times be appropriate to report that apeeted relationship isot statistically significant.
We should do so especially if our findings helplébunk conventional wisdom.

* DON'T present findings that cannot be expressedlear and simple words. Keep the narrative
flowing. Export all supporting technical analysis footnotes or endnotes where those who are
interested can find it.

* DO remember that bi-variate associations do Nffitrol for other possible influences. Thus, a
statistically significant relationship between kggimale and turning out to vote may not be due to
“maleness,” but rather to the fact that boys hasgally received more education than girls. But to
distinguish the discrete effects of numerous infles, it is necessary to conduct multivariate
analysis.

8.2.6Multiple Regression Analysis

Ideally, some of our Afrobarometer analyses shartploy the techniques of multiple regression
analysis that we have learned at our Workshopgowerful technique, regression analysis allows us
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to “explain” key phenomena of interest, such asfsattion with democracy. It isolates and rankes th
most powerful explanatory factors and gives thdyatga sense of how much variance overall these
factors explain.

* Alone or in cross-country teams, DO make use¢hef Workshop training to attempt multivariate
analyses for a phenomenon that interests you.

8.3 Editing and Publication

Before any documents can be published and distibunhder the Afrobarometer name, it must be
reviewed and approved by a Core Partner.

If you provide a satisfactory first draft, the Cd?artners can assist with refining the analysis/and
presentation to make it publishable aBré&fing Paper otWorking Paper All Briefing Papersand
Working Papersundergo a rigorous technical editing at MSU befpuoblication. Papers that get
published under th8riefing Paperand Working Paperseries usually require detailed analysis that
goes beyond simple presentation of descriptive. d&@od papers that stand the best chance of being
published employ some combination of descriptivéadaross-national comparison, over-time
comparison, bi-variate explanatory models or mldtiggression analysis. Authors are consulted on
proposed edits before the papers go to press avehsite.

8.4 Other Presentation Formats

All Partners are encouraged to distill the resaoftsheir analyses into (a) short bulleted listskef
findings supported by (b) graphical representatisnsh as bar, pie and other charts. Using the
Afrobarometer logo and plenty of color, these eletme&an be compiled into appealing PowerPoint
slide shows and brief handouts or brochures. Ih artiures, focus group discussions are a useful
complement to written materials. These targetedaguhes are the best tools for releasing results..
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Section 9: Communications

Afrobarometer data are a valuable resource forcATsi development. After data are collected, they
must not sit on a shelf. For this reason, the ptogives high strategic priority to to the
communication of AB results to a wide array of pi& users. The information is expected to be
helpful to policy-makers, analysts, activists, istegs, donors, teachers and scholars. As mentioned
one critical goal for Round 5 is to increase pudicy visibility and the use of Afrobarometer data,
especially among selected target audiences in efieypcommunity. This requires an active and
innovative communications program. The Afrobarandias made very real progress in increasing
policy visibility during Round 4. At the same timthe Round 4 Dissemination and Outreach
program did not achieve all of its goals, and tregpam needs further strengthening.

In designing the Communications Program for Roungéhave drawn on the lessons learned by the
Network from Round 4 activities, the Policy Usemsni&ys that were conducted in Benin, Ghana,

South Africa and Uganda, as well as recommendatibiise Round 4 External Evaluation and of the

participants in the Africa Policy Conference. Tddjustments to the program are both structural and
substantive, and are described in detail below.

The most significant changes in the Afrobarome@m@unications Program in Round 5 include:

e A greater focus ortimeliness, accessibility and continuityn the release of AB results in
order to maximize their utility and visibility.

e Introduction ofrolling release of results

« Continued experimentation wititew formatsfor releasing results

* An effort to fostelongoing engagement with stakeholders, users andeptal championsof
the Afrobarometer.

9.1 Rolling Release of Results

Afrobarometer's dissemination program in Round 4ledafor a one-time series of events to
comprehensively release results approximately threeths after the completion of fieldwork. The
three-month window between completion of fieldwarid release of results had been necessary first
to complete data entry, cleaning and finalizatiang secondly to produce the Summary of Results
and a set of three country bulletins for release.

In Round 5, we envision several key changes inglosess. First, as discussed above, the data entr
and cleaning process must be streamlined to allweérlier data analysis and faster release of
results, while nonetheless ensuring that Afrobatemgata and the results released continue to meet
the high quality standards for which the projeckm®wn and respected. We cannot afford to take
shortcuts and risk releasing results that must teemodified or retracted. But by enhancing irain

and technical support for data management, we éxpacin many countries we will be able to meet
a target of producing final, cleaned, weighted ampbroved data sets within one month of the
completion of fieldwork.

Secondly, we will further accelerate the releaseE@ss by shifting from a format focused primarily
on longer (6-10 page) written bulletins to a progrtat includes a mix of products, some of which
are shorter, simpler and faster to produce. Thikimclude briefer and primarily graphic and/or
bulleted Indicators/Highlights Bulletins, as we#l ahort press releases. These pared down release
documents will be much faster to produce and reyviewd will allow us to get information out to
users in a much more timely manner. They will als®et the demands of some users for simpler
presentations of results.
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Finally, we will shift to a program of rolling redse of results. That is, rather than a one-timefse
several release events with different audiencésisalally occurring within the space of a few days,
we will hold single events with mixed audiencesesal/ times over the course of several months
following the completion of fieldwork. Each evesill focus on reaching media, but will be open to
the public and government officials. We believatftamong other things, this approach will generate
more ongoing coverage of and interest in Afrobartemiéndings. The proposed schedule and content
of events includes:

« Within one month after the completion of fieldwodqg event will be held to release two to
three Press Releases highlighting key preliminargtifigs of the survey on selected issues
(especially “hot topics” from Country-Specific Qtiess).

« Approximately 1 % to 2 months after completioniefdwork, an event will be held to release
the full Summary of Results, preferably accompatiga@ press release or Highlights Bulletin
to draw attention to additional key findings.

¢ In the third month after the completion of fieldwpran event will be held to release a
minimum of two additional Highlights/Indicators ketins.

« By the end of the fourth month after the completadrfieldwork, an event will be held to
release a minimum of two additional Country Butistithat evaluate trends in key indicators
over time on selected topics.

NIs have the lead responsibility for producing BrBelease, the SOR, and Bulletins, although Core
Partners can provide technical assistance and suippequested. Core Partners must review and
approve all documents before they are publiclyasdel.

The objective of these release events is to imectesults into national policy debates by seekirey
widest possible exposure, especially among audsemt® may not have previously been aware of
the Afrobarometer.

The National Partner is responsible for organiang conducting all release events, though the Core
Partner should be kept informed of the plans. \Elenpossible, a Core Partner representative will
also attend at least one of these events, and edmgs offer a presentation on cross-country
comparative results.

When organizing release events, it is highly recemded that you address all invitations to specific
individuals, rather than sending out blanket oregehinvitations to organizations or government
departments, which are much less likely to geneaatsponse. In order to engage with civil society
organizations, it may be helpful to coordinate withbrella organizations or groups that have strong
links in the NGO policy community that might be @l help put together invitation lists and
generate interest in the events. The rule of thinmimost countries is to send out invitations two
weeks in advance and then follow up by telephonieeM invited individuals cannot make it, ask if a
representative can be sent instead.

In cases where the National Partner is not weltgdao deal with political audiences or has reasons
to be anxious about being considered the sole garvaf the implications of the survey findings, a
more neutral figure like a prominent academic digieus figure can be asked to chair the release
session or even host it.
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9,2 Release Documents
9.2.1 Highlights/Indicators Bulletins

Highlights or Indicator Bulletins are a new forni@at AB partners in Round 5, but they are modeled
on the “Democracy Indicators Bulletins” developediiound 4 for each country, which are available
on the website. The intention is that these banlethould be fast and easy to produce and review,
facilitating the early release of results. Thelt génerally contain only very limited text and
interpretation, usually presented in the form dfdiypoints highlighting key “points of interestfjith
survey results presented primarily in graphic butar format. They should focus on a specific ¢opi
of high interest to the policy or advocacy commyrfibr example, using country-specific questions
on current “hot topics” as their foundation. Eaduntry team will be required to produce a
minimum of two Highlights/Indicator Bulletins foelease.

9.2.2 Country Bulletins

Like the Highlights/Indicator Bulletin€Country Bulletinsare intended to facilitate the timely release
of key results and trends and make them accedsildlecision makers, civil society and news media.
Country Bulletins should thus be thematic, policiented papers. Because they should be easily
readable by decision makers and civil society leadbey should be no more than six to eight pages,
and they should make extensive use of graphicsomnwnicate key findings. But unlike
Highlights/Indicators Bulletins, Country Bulletingill typically provide more discussion of context
and/or more interpretation of the findings, and nlagk at trends over time, cross-country
comparisons, or use crosstabs or bivariate anatysplain findings. Each country team is reqiiire
to produce two Country Bulletins for the finaleate event..

In general, each Country Bulletsmould:

« focus on a specific topic of national importance arterest, for example, changing levels
of lived poverty, or perceptions of corruption

e provide a graphic depiction of over time trends tiat country (where previous
Afrobarometer surveys have been conducted)

e provide a graphic comparison of current attitudeshiat country with the most recent
cross national results from other Afrobarometeveys)

e provide graphic comparisons of breakdowns of thadiudes by key demographic
factors, like region or gender

» describe these results and trends, and their pessieial or political implications, in
bullet points or short paragraphs

The best quality Country Bulletins will be publishasAfrobarometer Briefing Papersn the project
website.

Note that even after the release of the initiall&irls, National Investigators and National Paigner
are strongly encouraged to continue preparing mdaik Bulletinson a steady basis, releasing them
when the results may coincide with important evemtpolicy debates within that country. NIs/NPs
are also strongly encouraged to make full use ®fithita by using the Bulletins as a basis to produce
thematicWorking Papeffrom the results of each survey.

9.2.3 Summary of Results
Along with theBulletins,the Summary of Results is the other vehicle witlichw we release all the

basic survey results to interested parties in @lyimvay. A Summary of Results lists all survey
guestions and responses with the percentage resemtsto each response. It also provides the
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breakdown of results among key demographic grougsally according to gender and urban-rural
location (but province, race or other factors ctso &e used). The Summary of Results will be
prepared by the National Partner, although CorénPer or the Network Data Manager may assist in
producing the tables for the SOR using SPSS Talolidware that is not available to all partners.

9.3 Executive Briefing

In the past, Afrobarometer has recommended that &8°a courtesy, offer an advance briefing to top
policy makers in the executive and legislative bhas. In Round 5, we consider this an option that
partners may pursue at their own discretion. If advance briefing is to be offered, it is
recommended that the media/public briefing be soleedfirst, and that the Executive then be
informed that we are willing to offer an advancefing at most 24 hours ahead of the media event.
The advance briefing is intended as an opportupityive the Executive fair opportunity to hear the
findings and be prepared for the release, butamgive them the opportunity to either delay or pre-
empt the public release. It is also at the NBsrdiion whether such advance briefings are offered
before all release events, or only one or sombefliem.

9.4 Donor Briefing

All NPs are required to hold at least one targdteeffing for the donors/embassy community. The
timing of this session is open to negotiation bemvéhe NP, the donor/embassy community, and the
CP, although ideally it will occur within a maximuafi 4 months after the completion of fieldwork.

If results from the early stages of the releaseo&nearticular interest to this community, they may
desire a briefing very early in the process. Agively, it may be worth waiting until all release
documents — SORSs, Indicators Bulletins and CouBtrifetins — have been produced, and hold this
briefing e.g, in the third or fourth month afterelfiwork is complete. Representatives from
Afrobarometer’'s key Round 5 donors (especially DFEIDA, CIDA, USAID and the Mo Ibrahim
Foundation) in your country ore often willing tolpeoordinate and/or host such events. CPs and/or
the PMU can help NPs to establish contact with éhdsnors in-country offices if necessary.
Sometimes donors may also wish to attend the sogiety event in order to see the public reaction
for themselves, so their invitations could alscoini them about the timing and location of civil
society events.

We note that Afrobarometer donors are increasibglyoming regular users of Afrobarometer results,
and they can be very effective advocates on belfaife AB, especially, at times, among some of the
audiences that may be most difficult for NationartRers to reach directly, including within
parliaments and among mid- and senior-level govemimofficials. But this potential resource has
been underutilized in the past, with only sporadimtacts made with donor missions in some
countries. This also means that donor mission® mot had the opportunity to make full use of
Afrobarometer resources.

During Round 5, we will seek to strengthen engagemeéth the representatives of Core Donors

located in each country where we work. In facthea than waiting until release of results, we

recommend that NPs contacted AB’s core donors poidine start of surveys to make them aware of
our activities. CPs and/or the PMU will try to neakontact lists available. Donor representatives
may also be included in stakeholder workshops whppgopriate. In addition to holding a special

briefing, either individually or collectively, forepresentatives of the donor/fembassy community
during the release process, NPs should ensureftlasets of electronic copies of all release

documents are shared with these agencies.

9.5 Other Specialized Briefings

While in general we are moving to a model of redeagents that are open to all audiences, e.g.,
media, civil society, government, academia, an@msththis does not of course preclude doing other

64



AB R5 SURVEY MANUAL —FINAL - October 2011

more targeted briefings either on request, or atitlitiative of the NP. For example, targeted
briefings may be offered to the leadership of pankent or members of key parliamentary committees
or staff, to a particular sector of the NGO comniyriio political parties (individually or jointlyput

all parties should be given equal opportunity),otiier targeted audiences that may have special
interest in particular results.

9.6 Communications Reports

At the completion of this cycle of events, eachidal Partner must submit a Communications
Report to the Core Partner that includes all offtlewing information:

1) A report on each release event held that include
= Type of audience(s)

= Date

= Location

» Presenters/Facilitators

» Handouts/publications distributed
* Number of participants

List of participants and their organizations

= Key topics discussed, issues raised

2) A listing of all coverage observed in local/vatl print media covering at least the
first two weeks following each release event. Tisteshould include:

= Title of publication

Date of publication

Title of story

Writer (if available)

A scanned electronic copy or photocopy of all nexpsp articles should also

be included in the report.

3) A listing of all coverage in local/national bdmst media, including news program
coverage, interviews with members of the countayrtetalk show participation, etc.
This list should include at minimum:

» Name and type (radio or television) of station

= Date of broadcast

» Nature of broadcast (news program, radio talk stetu)
= NI participation, if any (e.g., interviews or takows)

4) In the case where presentations were not divemy of the key target audiences, an
explanation of why this was so (e.g., if Parliameas not in session, or Executive
meeting could not be scheduled).

5) Any other relevant feedback concerning the sdex results and their impacts.

9.7 Engaging Stakeholders

Ideally, a core feature of establishing a contiruptogram of communications is early and ongoing
engagement with users and potential champions eofAfinobarometer. We will therefore pilot an
effort with selected National Partners in RoundoSreéquire that, prior to starting a survey; these
National Partners will identify 8-10 influentialadteholders from within the policy community in thei
country. They will target individuals who are likeio understand, value, utilize and promote the use
of public attitude data within the policy communityOften, experienced Afrobarometer National
Partners will already know who many of these indiils are, identifying them from among the most
engaged participants in past outreach and disséonnevents, of from among those who have asked
for assistance with utilizing the results. Pot@nsitakeholders may also be identified throughdyoli
Users Surveys in those countries where they haea benducted. These stakeholders may come
from a wide variety of organizations and backgrajndancluding NGOs/CSOs, academia,
government, the donor community, and internati@mghnizations. They might include, for example,
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the Director of Research for the Government Comigatitins and Information Service, or the Head
of the Government M&E Unit (e.g., in South Africathe Director of the Institute for Local
Government Studies (e.g., in Ghana), the DemoaadyGovernance Program Officer for a Human
Rights NGO (e.qg., in South Africa), the DG Offiagfrone of Afrobarometer’'s major donors (e.g., in
Tanzania, Uganda), or a Senior Lecturer in Poldicthe National University (e.g., in Ghana).

It is not realistic to expect that these individuahn devote substantial time to the Afrobarometer’
work; we would plan to convene Stakeholders Mestiag up to three points during the survey
process. The first would be scheduled during tharpng and preparation phase, with an eye toward
securing their input in the design of country sfiecuestions. Identifying the “right” questions t
ask in this section of the questionnaire can pmwdluable “hooks” to attract the interest of the
public or various user groups when the resultselemased. The second meeting would be scheduled
in conjunction with the Fieldworkers Training Workgp, so that stakeholders can be introduced to
the fieldworkers and be given a brief overviewlod extensive training and preparations that go into
successful data collection. The third meeting \W@dag convened as soon as first preliminary results
are available for review, so that stakeholdersassist in the process of identifying key issuebdo
highlighted during the series of release eventd, assist in strategizing about the communications
process. Stakeholders may be offered a small baoan for their participation in these events.

Stakeholders can then play an important role inrédease of results, for example, by serving as
moderators or commentators during release eventsassisting in recruiting participants for these
events. National Partners may also consult witkedtolders again after the release of results is
complete, in order to jointly strategize about wagysfurther promote the utilization of results in
policy making.

This approach will be piloted with 10 National Pars during Round 5 surveys, and, if successful,
the program will be expanded to 20 partners in RId&in
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Section 10: Monitoring and Evaluation

The primary objective of Afrobarometer’'s Monitoriagd Evaluation (M&E) program is to determine
whether the Network is meeting its overall objegsivTo this end, a critical aspect of Round 5 héll

to effectively track and assess the performancerapdcts of the Afrobarometer against benchmarks
and targets. M&E also helps to identify possitdeidtions and steps necessary to remedy them, such
as revising workplans and strategies. M&E alsdisaorganizational learning and facilitates future
planning. To successfully fulfill our M&E goals, @nto meet the increasingly demanding
requirements of our donors for feedback and repprif results and impacts, we have developed a
comprehensive Logical Framework Matrix which driveegerall monitoring and evaluation of AB
activities.

It is particularly important to note that both tNetwork, and our donors, are increasingly inteeste
in monitoring not just what activities have beempdeted, but also what impact we are having on our
target audiences. Are the findings of survey neteaaining credibility among African policy
makers, or among publics at large? How many ofkthepolicy makers in various sectors in each
country where AB is present are aware of the sufvelings and of how they might be used in their
work? Are the findings being used to inform poliogking, policy advocacy, program planning (e.g.,
civic education) or evaluation? Monitoring thegees of impacts is far more challenging than the fa
simpler task of monitoring activities and outpufBhe Network is thus engaged in an ongoing effort
to develop better mechanisms for tracking impagpecially with respect to policy visibility.

To be effective, the M&E officers need consideraiplgut and cooperation from NIs/NPs. Future
support for the Afrobarometer is likely to be higldependent on the degree of success we achieve in
tracking our activities and outputs, and how they lzelping to shape the policy making and policy
implementation arena in Africa. Coordination aomgmeration with the M&E Officer to help achieve
the goal of measuring the project’s successesmorg complete and comprehensive way will help to
ensure the future of the project throughout Rourahl hopefully beyond.

10.1 Components of AB M&E

AB tracks and assesses all phases of AB activitidading:
= Surveys

= Communications

= Capacity Building

= Scientific Analysis

= Network Management

AB uses a wide range dtools, techniquesand specifictemplatesto monitor and evaluate
performance. These range from basic tracking @ftirvey deliverables provided by NPs (data sets,
Fieldwork and Methodology Reports, Disseminatiorpétes, etc.), to gathering data on website use
and conducting AB Policy Users Surveys and anmrelezvaluation of the project.

10.2 NP Role in M&E

As both the partners, and the eyes and ears, @&ftbbarometer on the ground in the many countries
where we work, NPs play a critical role in Afrobameter M&E, and especially in helping the
Network to make the case that it is achieving polisibility. NPs do this in part simply through
completing survey activities and providing the rieed deliverables discussed in previous sections of
this report. In addition, NPs are requested tonepn evidence that they see of “policy visibilityr
“policy impact” by the Afrobarometer. This can lnde references to AB findings by politicians or
government officials in speeches, press reportgpgernment documents, citations of AB findings in

67



AB R5 SURVEY MANUAL —FINAL - October 2011

NGO reports or public statements, or requests &sistance from stakeholders in utilizing or
interpreting AB findings.

To assist in gathering this information, during fumber of templates were developed to gather
data for M&E purposes. Based on R4 experiencesyealbk as gaps identified in our R4 data
collection, these templates are being revised n@mwdones developed, to ensure that a comprehensive
M&E system is in place for Round 5. Some templatescompleted by National Partners, some by
Core Partners, and some are for use of any menilibe dNetwork on an ad hoc / as needed basis.
Still other data is tracked and compiled by the PMU

Templates that are designed to track the activitiesefforts of National Partners include:

» Dissemination/Communication Event Report - Tracks all AB related communications
(dissemination) activities. This includes actigtierganized by AB as well as activities organized
by others where AB network members are invitedadigipate and make presentations using AB
data.

= Media Coverage Report Tracks all media coverage received by AB from patner countries.
During R4 we secured the services of an online anawbnitoring company (Meltwater) to help
track global media coverage of the AfrobarometdrisTservice has been useful in augmenting
information received from partners on media coveragd will be continued in R5/6.

» Information Request Report - Tracks information requests received from vasistakeholders
by AB Network members. This may include requestspermission to use AB data or specific
requests for assistance in utilizing AB Results.

10.3 Other M&E Activities (CPs and Support Units)

= Policy User's Survey Report—Report from survey administered to Policy Mak&rsgauge
knowledge and use of AB products. This survey viras piloted in Ghana during R4 in 2009 to
an audience of policy decision makers, civil sgcleaders, media practitioners, academics and
the donor community. In mid 2010 the survey wadicaefed in South Africa, Benin and Uganda.
During Rounds 5 and 6, several more AB Partner tcmsnwill be asked to conduct the survey
in their respective countries.

= CP Communication LogTracks communication between Core and NationaftnBes on
various AB deliverables.

= CP Activity and Travel Report-Tracks all travel by network members for variousivdties
including technical assistance, capacity buildirapferences, etc. This report would be used by
AB core partners only.

= Report on AB website useTracks AB website use

» Online Data Analysis Facility Report—Tracks AB online data facility use

= AB Bulletin Tracking Report- Tracks the development of AB Bulletins by netwpartners,
including who authors the reports, and whether #reyaccepted for publication as AB Briefing
Papers or not

10.4 M&E Outputs

= AB Deliverables Tracking Template Tracks key deliverables from AB partners. Thispéate
is used by the PMU.
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ABCV - Records AB output and achievements. During Ronalisd 6 the ABCV will be sent to
all national partners on a quarterly basis fongese of their country information.

Afroglance- A report which captures numerical indicators & dutputs.

Indicator tracking template- Tracks indicators developed for the AB projectinlgt Round 5.
In Round 5 this document will be a critical componef reporting to donors.

Input Reports Output Reports

From NPs

Reports

* Information Request Reports

* Ad hoc reports of references to / « Deliverables checklist
other AB presentations, etc. « ABCV

From CPs  Afroglance

* Communications logs * Indicator Tracking

« Policy Users Survey Reports Template (for donor

« Travel and TA logs reporting)

From PMU/Support Units

 BP and WP Tracking

Survey deliverables
Dissemination & Media Covera

AB website and Online De
Analysis usage report
Scholarly/Scientific Citations
reports

Capacity Building Reports
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Appendix 1: Afrobarometer Round 5 Network Partners

National Partners

Botswana

Burkina Faso

Mogopodi Lekorwe
Lucky Mokgatlhe

Augustine Loada

Dept. of Political and Admiriste Studies,
University of Botswana

Center for Democratic Goveen@gdDG)

Cape Verde Francisco Rodrigues Afro-Sondagem
Jose Semedo
Deolinda Reis
Lesotho TBD
Liberia Alaric Tokpa Liberia Democratic Institute (DD
Dan Saryee
Madagascar Desire Razafindrazaka Coeff-Ressource
Laetitia Razafimamonjy
Ihangy Rakotomalalala
Malawi Maxton Tsoka Center for Social Researcharellors College
Blessings Chinsinga
Mali Massa Coulibaly Groupe de Recherche en Economie
AppliqueéTééorique (GREAT)
Mauritius Louis Amédée Darga StraConsult
Gilles Daniel Joomun
Abdool ariff Mungralee
Mozambique Carlos Shenga Center for Policy Anal{@iP), Eduardo
Eduardo J. Sitoe Mondlane University (UEM)
Namibia Bill Lindeke Institute for Public Policy Reselar
Andrew Niikondo
Christiaan Keulder Survey Warehouse
Lizl Stolman
Niger TBD
Nigeria Innocent Chukwuma CLEEN-Foundation
Eban Ebai
Shola Omotosho
Raphael Mbaegbu
Taofeeq Akinremi Practical Sampling International (PSI)
Senegal Babaly Sall GERGCOP/UGB, Universite de @tid
Ibrahim Gaye
Fatou Diop

Sierra Leone

Mohamadou Sall

Mariam Deen-Swarray
Mahmoud A. Idriss

ITASCAP

70



AB R5 SURVEY MANUAL —FINAL - October 2011

South Africa

Tanzania

Togo
Uganda
Zambia

Zimbabwe

Core Partners
CDD, Ghana

Idasa, South Africa

IREEP, Benin

IDS, Kenya

Support Units

Ibrahim Sesay
Monica Timbo

Lena Thompson
Washeelah Kalapery

Samuel Wangwe
Joanita Magongo

TBD
Robert Sentamu
Stephen Tembo

Eldred Masunungure

E. Gyimah-Boadi
Aba Kittoe
Sharon Parku
Kathy Addy
Nathaniel Okang
Daniel Armah Attoh
TBD

Paul Graham
Anyway Ndapwadza
Carmen Alpin

Leonard Wantchekon
Cyriaque Edon
Armande Ginanfon
Bob Quenem
Nestor Odjoumani
Hyacinthe Boko

Winnie Mitullah
Paul Kamau
Abel Oyuke
Joshua Kivuva
Adams Oloo

Michigan State University Michael Bratton

University of Cape Town

Other
Independent Contractor

Carolyndam
Boniface Dulani

Helen Lee
Nicholas Kerr

Robert Mattes
TBD

Francis Kibirige

SLCGG

Forabay College
Citizens Surveys

Research on Poverty AllevaitioR (R

Wilsken Agencies/CDG
RuralNet

Mass Public Opinion Institute

AB Executive Director
Operations Manager/PMU
Monitoring and Evaluation
Outreach Officer
Finance
Project Manager
Communications Manager

Core Partner Director
Project Manager
Network Data Manager

Core Partner Director
Academic Director
Project Manager/National Investigator
Outreach Coordinator
M&E Officer
Finance

Core Partner Director
Co-NI

Project Manager
Co-NI

Co-NI

AB SenionAgbr
AB Deputy Director
Acting Operations Manager/Field
Data Manager
Publications and Website Manager

University @p€& Town
Capacity Building Manager

Network Samplingciist
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Appendix 2: Sample Afrobarometer Round 5 Letter ofAgreement

[Note: The Letter of Agreement will normally be aogpanied by a Contract or Purchase Order from
the Core Partner that may contain additional sdifpohs.]

This letter records the terms of an agreement letvilee Core Partner on behalf of the Afrobarometer
and the National Partner. Hereafter the Core Paidne....Name........................ and the
Implementing Partner is........ Name.............

1. The Core Partner wishes to conduct an Afrobatenseirvey of a nationally representative
sample of the adult population @¢untry] (n=1200) during 2011 The purpose of the
survey is to produce a data set and public reporzublic attitudes and behavior with respect
to political, economic and social issues in ordeinform democracy, economic and other
development programs. The project is funded bgrsartium of donors that includes SIDA,
USAID and the Mo Ibrahim Foundation..

2. According to the final proposed budget submitigdhe National Partner, we agree that the
National Partner conducts an Afrobarometer surrg¢€ountry] according to terms detailed
in:

a. The final country budget, dated [dd.mmm.yyyy]
b. The Afrobarometer Round 5 Survey Manual. Thanlkl specifies Afrobarometer
procedures for:
e Sampling
e Survey Planning
» Fieldworker Training
e Fieldwork Supervision
« Data Entry and Management
- Data Analysis and Reporting
e Communications
¢ Research Ethics (including Human Subjects Requinéshe

3. The following requirements are highlighted fpesial attention.

a. No funded activities, such as sample drawinfgetwork training, will occur until
the Core Partner has notified the National Patimarthe required funds are
available.

b. The National Partner agrees to draw a natiomaeflyesentative sample in accordance
with sampling protocols specified in the AfrobardereRound 5 Survey Manual,
Section 5.

c. The National Partner will set up a joint meetiegween themselves, an
Afrobarometer representative from the Core Partsd,a representative from the
National Census Bureau before the sample is drawn.

d. The final National Sample must be approved yGbre Partner.

e. The National Partner agrees to administer atipmesire provided by the Core
Partner and to consult the Core Partner if it wdsloepropose question or response
changes of any kind.

f. The indigenized questionnaire must be approvwethe Core Partner.

g. Alllocal language translations of the questainawill be done following the
translation protocol described in Section 4.4 ef 8urvey Manual.

h. The National Partner will recruit a team of dfied and experienced Fieldworkers
and Field Supervisors and will deploy them to fleglfwith thorough practical
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training (at least five days for Fieldworkers) andtivation (adequate pay and
allowances).

Fieldworker and Field Supervisor Training shadlconducted according to the
guidelines laid out in Section 6 of the Survey Mainu

Fieldwork should commence immediately followiRggldworker training.

Under no circumstances should Fieldworkers lpdoyed without adequate insurance
coverage.

The National Partner will enter responses inttata template provided by the Core
Partner and do so using SPSS Data Entry Buildessgnise of other software is
approved by the Core Partner. A minimum of 25 paroé questionnaires will be
double-entered to ensure data quality.

The final data set will contain no more thangelcent error rate if the data set is
checked against a random sample of original quasdioes. If necessary, the
National Partner must provide the Core Partner wiithinal questionnaires,
preferably electronically. If hard copies are pded, they remain the property of the
National Partner and will be returned. There sthdng no invalid (e.g. “out of
range”), mis-labeled or “system missing” (e.g. ll&doxes) values in the final
cleaned data set. And the data set must meeitl@dl of internal consistency (e.g., the
correct use of “not applicable” options).

The National Partner agrees to consult closdly the Core Partner on all stages of
project implementation from sampling to report ueggion.

Under no circumstances will the National Parmdslish or distribute Bulletins or
other documents under the Afrobarometer name witth@uapproval of the Core
Partner.

The National Investigator shall personally besent at all events where results are
released unless other arrangements are approvée I§ore Partner.

4. The National Partner will deliver the followipgoducts, in English or French:

o0 TR

—h

J-

k.

A workplan and timetable for survey implemeiati

An indigenized questionnaire, and copies ofiadll local language translations.

A sample, including a list of randomly selecpesinary sampling units.

A Sampling Report as described in the Surveyda(Gection 5.8).

A Fieldwork and Methodology Report as descriipeithe Survey Manual (Section
6.7).

A clean data set in SPSS.sav format, basedetethplate provided by the Core
Partner. Data files in any other format are noeptable. The data set should meet
all of the quality standards described in the SyiManual (Section 7.2)

A Summary of Results that presents frequencytsoand percentages for every
question (see Survey Manual, Section 7.2).

Two Highlights/Indicators Bulletins that highligkey findings on selected topic
areas

Two Country Bulletins that examine trends overet on key indicators in selected
topic areas

A Dissemination Report as described in the SpiManual (see Section 9.1.3).

A completed Survey Technical Report Form (sepeialix 12).

An auditable Final Financial Report that comggrianned and actual expenditures.

5. The National Partner will abide by the timetabléhe country survey schedule attached to
the contract.

6. The National Partner will provide all serviceslaeliverables for a fixed price of

....... US dollars. Under no circumstances can the Carsmé@ pay more than this

amount. In general, the Core Partner expects #immal Partner to abide by the structure of
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the final revised budget attached to the cont&etause donor, Afrobarometer or Core
Partner representatives may wish to conduct firhmeviews or audits, receipts for all
expenditure must be kept on file by the Nationatri®a for three years following the end of
the project.

7. The Core Partner will make payment in threedinas upon receiving the required
deliverables.

a. The first payment of [$xxxxx — approximately 108l be made upon signing of the
contract and receipt of the following deliverables.
i. Project workplan and timetable
ii. An invoice with payment detalils.
b. The second payment of [$xxxxxx — approximatélydhwill be made upon receipt of
the following deliverables:
i. Approved sample
ii. An approved indigenized questionnaire and cepieproperly translated
local language questionnaire
iii. A final schedule and program for the Fieldwerkiraining Workshop
iv. A complete set of route plans for each sureant
v. An indigenized data entry template
vi. An invoice with payment details
c. The third payment of [$xxxxxxx — approximately?8] will be made upon receipt of
the following deliverables:
i. A clean data set approved by the Core Partner
ii. Final copies of all local language translatiaighe questionnaire
iii. A final Sampling Report, including details afl EA substitutions
iv. A Fieldwork and Methodology report
v. A Summary of Results
vi. An invoice with payment details
d. The fourth payment of [$xxxxx — approximatel\ajowill be made upon receipt of
all of the remaining deliverables, including:
i. Two Press Releases approved by the Core Partner
ii. Two Highlights/Indicators bulletins approved the Core Partner
iii. Two country bulletins approved by the Core tRar
iv. A Dissemination Report
v. A completed Survey Technical Information Forrad#\ppendix 12]
vi. An auditable Final Financial Report
vii. An invoice with payment details

8. The Core Partner will attach financial penalf@slate delivery of a final clean data set
and/or late delivery of the three country bulletiosfor holding release events more than 3 %2
months after the completion of fieldwork. The pépébr late delivery of the data set will be
1 percent per week of the second tranche. Thdtgdnalate delivery of the country
bulletins and/or late release of results will bepE@cent per week of the third tranche.

9. The Core Partner must provide feedback to thehkl Partner on any draft deliverable
submitted within one week of receipt. The Coredrrarwill pay special regard to reviewing
data sets and bulletins in a timely way. In amsecahere the Core Partner takes longer than
one week to provide feedback on the data set dtrlalibetins, the final delivery dates for the
data set, bulletins and release events after wiedalties apply (as noted in the Clause 8
above) will be extended by an equivalent amourbte, however, that lack of response from
the Core Partner within one week does not conetdapproval of a deliverable. All final
deliverables must meet Afrobarometer quality stasslas determined by the Core Partner.
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10. The Core Partner shall make payments to thieiNdtPartner within two weeks of receipt of
all approved final deliverables required for eaalgmpent. That is, the payment should be
shown to depart the Core Partner’s account withimweeks — Core Partners cannot be
responsible for the time taken by recipient banksidke the funds available to National
Partner's accounts. Any delays beyond two weedisrtbgatively affect the National
Partner’s ability to meet the deadlines for avaidirenalties will again result in extension of
the deadlines by an equivalent amount.

11. The mechanism for effecting this agreementG®atract or purchase order between the Core
Partner and the Implementing Partner.

Two copies of this letter of agreement and contaaetenclosed. The Implementing Partner is
requested to sign one copy of each and to retumtbdhe Core Partner.

We look forward to working with you.
Yours sincerely,

Name, Core Partner Director, Afrobarometer Date:
Telephone
e-mail

Certification:
| have read the above letter of agreement ancgaisderms.
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Appendix 3: Schedule of Survey Activities

Activity

Planned Schedule

Actual Schedule

Begin

End

Begin

End

=

1 Draft budget received by Core partrjer

n

Final budget approved by Core Partner

Contract/country agreement signed (Clore

Partner & NI Institution)

Indigenized gquestionnaire submitted tq
Core Partner

Indigenized questionnaire approved by
Core Partner

Local language translations submitted|to

Core Partner

Sample and draft Sampling Report
submitted to Core Partner

©

Sample approved by Core Partner

First Payment (approx. 60%)

10.

Core Partner provides data entry
template (if necessary)

11.

Fieldworker training

12.

Local language translations submitted

13.

Fieldwork

14.

Data entry

15.

Draft data set provided to Core Partne

=

16.

Core Partner provides comments on draft

data set (within one week or receipt)

17.

Clean data set provided to Core Partner

18.

Core Partner approves clean data set

19.

Fieldwork and Methodology Report
submitted to Core Partner

20.

Final Sampling Report submitted to Core

Partner

21.

Summary of Results submitted to Core
Partner

22.

Second Payment (approx. 30%)

23.

Draft Country Bulletins submitted to
Core Partner

24.

Comments on Country Bulletins
provided by Core Partner (within one
week)

25.

Final Country Bulletins submitted to
Core Partner

26.

Country Bulletins approved by Core
Partner

27.

Release of results

28.

Dissemination Report submitted to Core
Partner

29.

Survey Technical Information form
submitted to Core Partner

30.

Final Financial/Expenditure Report
submitted to Core Partner

31.

Core Partner final approval of all
deliverables

32.

Final Payment (approx. 10%)
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Appendix 4: Survey Planning Checklist

Personnel
* Recruit country team composed of:
a. Translators - all languages that are at least S¥eafational population
b. Sampler - organize access to latest electronic celasasnd draw a new sample for each survey
c. Field Teams - team structure must be 1 Supervisct foeldworkers; number of teams determined by
the EAs to be covered and the number of survey languages.
d. Data manager and data entry clerks

Questionnaire Preparation

* Indigenize questionnaire (see checklist, Section 4.3)

* Develop country-specific questions

* Obtain Core Partner approval of final national language qunestire
* Translate questionnaires according to AB protocol (see Setddn
* Pre-test questionnaire during Fieldworker Training

Sampling

* Secure access to adequate sampling frame (usually aalaténsus, updated if necessary)
*  Secure support of trained sampling specialist

» Draw sample according to guidelines in Section 5

e Submit sample to Core Partner for approval

* Gather maps for all selected EAs

* Select Sample Start Point in each EA

* Prepare Sampling Report, including information on alldelstitutions that occur both before and during
fieldwork

Fieldworker Training

» Organize venue and meals/refreshment

»  Print practice questionnaires in national and local lagesia

* Arrange locations and transport for field practice

* Conduct training of Fieldworkers and Field Supervisorsuglined in Section 6

» Conduct practice/pre-test interviews, including by NI and Qguigam members
* De-brief after field practice

* Make final refinements of local language questionnaires

» Evaluate each participant on quality of interview techniquecaadity of questionnaire completion
* Select final Field Supervisors and Field Workers anijadseld Teams

» Have all Fieldworkers and Field Supervisors sign contracts

Fieldwork

» Obtain individual accident/health/death insurance for allegtopersonnel in the field for the duration of
fieldwork

* Obtain necessary clearances

* Provide Field Supervisors with letter of introduction

* Provide badges to all Field Workers

* Print questionnaires, enough for all Respondents in nati@ngliage, and enough local language copies for
Fieldworkers to carry all that are necessary (but eadividual should only carry those for languages they
speak fluently)

* Make route plans for all the teams based on EAs selectahiples

» Build field kit for each team (clip boards, number capss, stapler, other necessary office supplies, bags,
questionnaires, torches, umbrellas, maps, etc.)

* Arrange public and/or hired transport for each team (cbackehicle insurance coverage)

» Pre-arrange Field Team accommodation where necessary

» Provide funds for field expenses to Field Supervisors

* Arrange daily contact schedule and logistics between Field Sapermand Country Team
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Schedule Country Team trips to field to check on Field Teams

Make arrangements for delivery of returns to Headquaoterggular basis
Conduct fieldwork debriefing with all Field Teams wherdieork is complete
Prepare Fieldwork and Methodology Report

Data entry

Hire computers and load software, if necessary

Have data entry staff attend Fieldworker Training

Data entry staff trained with practice questionnaires fRdeddworker Training — do quality checks, catch
problems early!

Double entry of at least 25% of questionnaires, stadinfirst day of data entry for quality control

Final double entry check of at least 25 questionnaires tondieeidata entry error rate

Run frequencies on all variables to check for missing, éutange, or mislabeled values; correct as
necessary

Run cross-tabs on linked questions (see Section 4.6.2 and Apié&na@ind clean as necessary

Submit cleaned data set to Core Partner

After data set is approved, prepare Summary of Results
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Appendix 5: PPPS* Sampling Made Simple
(*Probability Proportionate to Population Size)

Please use the PPPS method when randomly chocSldg @rimary sampling units). PPPS enables
us to make sure that every person in the populdtas an equal chance of being included in the
sample, even though individuals live in the ardagoying population sizes.

Take an example with arbitrary data. Let us supptbatthe East Region if Country X contains 5
PSUs whose total population of 15,000 is distridigecording to the table below. Note that we must
know the population distribution, preferably frorp-to-date census figures or projections. We can
then create a cumulative list of PSU populatiossnahe third column.

PSU No. Population Cumulative Population
1 2000 1-2000

2 3500 2001-5500

3 1000 5501-6500

4 6300 6501-12800

5 2200 12801-15000

Let us begin by drawing just one sample PSU oufivd. We want PSU 1 to have twice the

probability of selection as PSU 3. And we wanb#osure that PSU 4 is 6.3 times more likely to be
included in the sample than PSU 3, and so on. W&eefore do not sample randomly from the list of
PSU numbers in the first column (1-5) because Wusld give each PSU an equal probability of
selection regardless of its population size.

Instead we sample randomly from the cumulative fadjon list in the third column (1-15,000) in
order to adjust the probability of selection prdjmorally to each PSU’s size. (You will notice thibé
cumulative population list is essentially akin teadcount of individuals and that a random sample
from this gives eacpersonan equal chance of selection, which is what wetwan

The random selection is made using a table of randembers. Starting anywhere in the table, read
through the table in some systematic fashion (egloceoss rows or down columns, but not both). You
are looking for the first random number that occurghe table that is between 00001 and 15000
(which is the cumulative population range). Youdgn all numbers that fall outside the sequence.
You read down column one until you reach, say, @938ince this number falls between 6501 and
12800, the random selection points to PSU 4.

In practice, the sample may require you to choageRSUs for the East Region. To choose an nth
area, divide the total cumulative population by tluenber (n) of areas you require. For two PSUS,
divide 15,000 by two, which gives you a samplingeigal of 7500. Add 7500 to your original
random number (9362) to find the next area. Si®62 exceeds the total cumulative population,
cycle around to the top of the cumulative populatist again to arrive at 1862 (16862 minus 15000).
This number falls within PSU 1. Thus the secorghaampled is PSU 1.

If you had to pick three areas for the East Regyon, would establish a smaller sampling interval by

dividing the total cumulative population (15,00@) three (=5000). Then the second area would be
PSU 5, and the third district would be PSU 2. Eaky?
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Appendix 6: Research Ethics Agreement

Every member of the Country Team should sign this fontluding Fieldworkers, Field Supervisors, Senior
Field Supervisors, Data Entry Clerks, Data ManagerioNat Investigator, and any others who participate in
collection, processing or analysis of the data.

I, WRITE NAME IN SPACE) REBYE AGREE TO

MAINTAIN THE CONFIDENTIALITY OF THE RESPONDENTS INTERVIEWED IN THE
AFROBAROMETERSURVEY. | WILL NOT DISCUSS THE CONTENTS OF THE MERVIEW NOR

DIVULGE THE NAMES OF THE RESPONDENTS TO ANYONE OUTSE OF THE PROJECT.

IN ADDITION, | HAVE HEARD AN EXPLANATION OF THE PRNCIPLE OFINFORMED CONSENRS
IT APPLIES TO RESPONDENTS IN SURVEY RESEARCH STUBIE | AGREE TO ADHERE TO THE
STANDARDS OF ETHICAL CONDUCT REQUIRED BY THE REQUEMENT OF INFORMED

CONSENT.

SIGNATURE:

DATE:
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Appendix 6 (continued): Informed Consent

(Source: UCRIHS Handboak University Committee on Research Involving Hum&nbjects,
Michigan State University)

The requirement to provide the opportunity for mmfied Consent in research involving human
subjects is based on the principle of respect éosqgns. Respect for persons requires that subjects,
the degree they are capable, be given the opptyrtienchoose what shall or shall not happen to them

The issue of informed consent in research involinghan subjects was brought forcefully to public
attention with the revelation of abuses in biomalliexperiments conducted on prisoners in Nazi
concentration camps during World War 1l. The In&ional Military Tribunal that tried Nazi
physicians for these experiments developed the rhloeeg Code. This was the first internationally
recognized document to deal explicitly with theusf informed consent and experimentation on
human subjects. The first principle of the Nurengb@ode states:

The voluntary consent of the human subject is alslyl essential. This means that the
person involved should have the legal capacityive gonsent; should be so situated as
to be able to exercise free power of choice withbet intervention of any element of
force, fraud, deceit, duress, over reaching, oerotitterior form of constraint or coercion;
and should have sufficient knowledge and comprebensf the elements of the subject
matter involved as to enable him to make an undedistg and enlightened decision.
This latter element requires that before the aecmgt of an affirmative decision by the
experimental subject there should be made knowhiro the nature, duration, and
purpose of the experiment; the method and meanshigh it is to be conducted; all
inconveniences and hazards reasonably to be expectd the effects upon his health or
person which may possibly come from his participain the experiment.

The Nuremberg Code laid the foundation for latedesintended to assure that research involving

human subjects is carried out in an ethical man@ensequently, informed consent means that

subjects should understand the nature of the mseand should be able to knowledgeably and

voluntarily decide whether or not to participatetle proposed research. This assurance protects all
the parties involved in the research - the subjebfse autonomy is respected, and the investigator,
whose intent to conduct research ethically is r@edr

General Requirements

According to the general requirements for informedsent, an investigator may not involve a human
being as a subject in research unless the invéstitas obtained “"the legally effective informed
consent of the subject or the subject's legalhyh@uged representative." Informed consent must
provide the subject, or the subject's represemtaiinth the opportunity to consider whether or twot
participate in the study. This means that the sit'sjeor the representative's, decision whetherobr

to participate must not be coerced or unduly infeesl. Information about the research and its risks
and benefits included in the informed consent damimshould be presented in language
understandable to the subject and/or the reprasentinformed consent, whether written or verbal,
may not include any exculpatory language througithvkhe subject or the representative is made to
waive, or appears to waive, any of the subjectglleights, or releases or appears to release the
investigator, the sponsor, the institution or gemrts from liability for negligence.
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Considerations for Informed Consent
Process

The investigator has a legal and ethical obligatiorensure that prospective subjects are clearly
informed of and comprehend the elements of inforemusent. Informed consent should be obtained
by using a simple statement written in language Wik be easily understood by the prospective
subjects. Informed consent should be thought cdrasducational process that takes place between
the investigator and the prospective subject. ki phocess of obtaining informed consent, each
element of consent should be carefully, patierathyd simply explained to the perspective subject. To
ensure that the subject will be able to make aorinéd decision about whether to participate
(particularly in instances where research invobigsificant risk, or prospective subjects are lkel
have difficulty understanding the procedures thdt iwvolve them), investigators may want to
periodically assess the prospective subject's statadting of informed consent by asking questions.

Documentation

Documentation of informed consent usually involthes use of a written consent form. The consent
form should include a brief summary of the proposeskarch and provide the prospective subject
with enough information to make an informed decisabout whether or not to participate. The
consent form must be signed by the subject. A aipthe consent form must be given to the subject
as a reference and a reminder of information restewWhe consent form, however, does not by itself
constitute informed consent. The consent form shde& used as a tool by which the investigator
explains and discusses the research procedures thdthsubject, allowing the subject ample
opportunity to ask questions.

While informed consent is usually written, occasilbnit may be obtained verbally in situations in
which written consent is deemed culturally disresfog or inappropriate.

Basic Elements of Informed Consent

The following information must be provided to eatibject:
A statement that the study involves research, gaeation of the purposes of
the research and the expected duration of the difhjparticipation, and a

description of the procedures to be followed.

A statement describing the extent, if any, to whadnfidentiality of records
identifying the subject will be maintained.

A statement that participation is voluntary, thefusal to participate will involve
no penalty.

The approximate number of subjects involved instuely.
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Appendix 7: Sample Fieldworker Letter of Appointmert

Dear Sir / Madam:

This letter confirms your appointment as a FieldworkethenAfrobarometer Public Opinion Survey conducted
by [RFS], the [Namibian] National Partner of the Afrobaater Network. Your appointment is for a period of
21 days to be worked in the period 2nd May to 22nd May, 2008r gayment will be calculated on a daily

basis at a rate of 30 US dollars per day. Your assighia to provide the following research services:

1) Participate in a six day Fieldwork Training workshop ptmMay 2 (no salary is paid during the
training workshop);

2) Travel with a survey team to a field location anywherde country as assigned by RFS;

3) Participate in administering the survey questionnaick administer at least four questionnaires per
day; and

4) Following completion of the survey, participate in a sutegyn debriefing session.

For these services, you will be paid a total fee of 630 ol up 21 days. A payment equivalent to 14 days of
work will be paid out after the submission of all complee@stionnaires. The remainder will be paid after
satisfactory checks of accurate and reliable data cidiedt/nethical behavior will be penalized.

You will be eligible for small expense allowances, inclgdindaily travel allowance (for work in the city) and
additional pocket monies (e.g., for drinks, laundry and snackde in the field. During fieldwork, your
transport, lodging and food costs will be paid directly lBBP®A. No additional per diem or travel expenses
will be paid to you. During training, you will be responsilor providing your own meals and accommodation.
Although you will get short-term insurance accident covertfigr duration of the actual fieldwork, neither
REPOA nor the Afrobarometer are liable for medical €asturred while you are working on the project.

Please indicate your acceptance of these terms by sigeiog.

Yours Sincerely,

(National Investigator)

[Name]
[Organization]

| accept employment on the conditions outlined above.

Fieldworker Name:

Signature: Date:
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Appendix 8: Field Supervisors Expense Report

Round 5 Afrobarometer Survey in [Namibia] 2011

Field Supervisors: Use this form to RECORD and REPORT Akpenditures for your TEAM. Your main
expenditures will be for lodging and fuel. A receipt frdra service provider MUST verify every purchase.

NOTE:

* Keep travel advance funds safe and secure at all times

* Record ALL transactions on the table below

* OBTAIN RECEIPTS FOR ALL EXPENDITURES
* When returning the completed report, ALL RECEIPTS MUBE STAPLED
TOGETHER AND PLACED IN AN ENVELOPE THAT MUST BE SUBITTED
TO THE NATIONAL INVESTIGATOR.

DATE PLACE PURPOSE VENDOR AMOUNT BALANCE

TOTAL EXPENSES | (Add Amount column) XXXXXXXXXXXX
UNSPENT FUNDS (Subtract Total EXpensgsXXXXXXXXXXXXXXXX

(Supervisor Oweg from XXXXXXXXXXXKXXXXK

Afrobarometer) Travel Advance)

OVERSPENT FUNDS| (If  Total Expenseg XXXXXXXXXXXXXXXX

(Afrobarometer Oweg Exceed XXHXXXXXXXXXXXKXX

Supervisor) Travel Advance)

| have returned all unspent funds to RE&gree that any expenditure that is not accompanied by geceipt
may be deducted from my fees.

Signed:

Name:

Date:
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Appendix 9: Basic Data Cleaning

1. Invalid/Out-of-Range Values
Rule: No out of range or undefined values are alloweberfihal data set.

Variables: Check entire data set.
Special focus on: RESPID (Respondent ID); DATE (Date w&rinew); Q1 (Age)

. Running a Frequency Analysis.
Analyze
Descriptive Statistics
Frequencies
Select the variables you want to check

. Finding a case with an invalid value
> Method 1: Find command
Edit
Find (Ctrl+F)
Put the value you're looking for into th&ihd what” dialogue box

Find Next
> Method 2: Sort command
Data
Sort Cases
Choose a variable or variables
Ok
. Recoding values
> Method 1: Recode command
Transform
Recode
Into Same Variables....
Choose a variable
Old and New Values
Put Old value & New value
Add
Continue
OK
> Method 2: Manual recode (after sorting)

=> Sort values in a variable
After sorting values as described above, manually changeéut values to correct values.

NOTE: Always rerun your frequency analysis after recodingnake sure that the process was completed
properly, and to check Value Labels.

2. Handling Missing Data
Rule: Nomissing systemalues should appear anywhere in the data set. Midatagshould always be
recorded as —1 = missing.

Variables: Applies to entire data set.
Special focus on: PREVINT (Previous interview, gend&@B5PT2, 3 (Meaning of
Democracy); Q42 (Time to deal with problems vs. try anotben); Q63PT2, 3 (Most
important problems)
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e How to find System-missing (.)
= Run a Frequency Table Analysis

¢ How to transform System Missing into Missing data
Transform
Recode
Into Same Variables....
Select a variable or variables (for this recode omerayou can do many variables at once)
Old and New Values
SelectSystem-missingn the left hand side and put “-1” into tNew valuebox on the
right hand side.
Add
Continue
OK

Sorting values and recoding them one by one is another waiy,cn be very time-consuming.

NOTE: After recodingalwaysrerun frequencies to ensure correct results and check Vaheds.

3. Transforming String Variables to Numeric Variables
Variable: PROVINCE (Province)

» Method 1: Manual recode
Run the Frequency Analysis
Assign a numeric value to each String value (i.e., ustmtry-specific codes)
Insert a new numeric variable after the string vaeabl
Data
Insert variable
Give the new variable a name and a definition as a namariable with a width of 3.
Sort casedy [select the String variable]
Insert the assigned numeric code into the new Numeric Var@adumn next
to the first instance of each variable. Copy the dodde new column after
all cases with the same string variable (e.g., province)
Create new value labels for the Numeric Variable

» Method 2: Recode command

Transform
Recode
Into Different Variables....
Choose a variable (e.g., Province)
Assign a name and label to the new Numeric Variable then“cChangé
Old and New Values
For each value of the string variable, type the string nantkee “Value” box on the
left.
Put the new code in the “Value” box on the right
Add
Continue
OK

Note: After creating a the new Numeric Variable, ensina it is correctly created by running the
frequency and by running a Crosstab Analysis between trendldiew variable
Analyze
Descriptive statistics
Crosstab
Insert the old string variable for the row, and the neweric variable for the column (or
vice-versa).
OK
The new numeric codes and the old string values should rezachly.
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Appendix 10: Advanced Data Cleaning for Round 5
Rules and Linkages

Two Methods of Identifying Errors
¢ Method 1 (most common): RunningCaosstabs Analysis
In SPSS dialogue box: Analyze
Descriptive Statistics
Crosstabs

* Method 2:Sorting variables

Two Methods for Correcting Errors
¢ Method 1: Recoding via SPSS dialogue box
* Method 2: Manual change after sorting

Rule: Gender 1 (thisint * Q101)
This rule checks the relation between thisint and Q10hidiint is 1, Q101 should be 1, and if thisint is 2, then
Q101 must be 2.

Recommended identification method: Crosstab Analysis

Correction rule: If there are any cases where the two variables do notthaveame value, you mugieck the
questionnaire to see which gender is correct for that case (e.g.,dbdtke list of names of household members
filled in by the interviewer: did they write men’s namesvweomen’s), and recode either thisint or Q101
accordingly.

Recommended correction metholftanual change after sorting
¢ Move variable Q101 next to variable thisint
e Sort by the two variables (thisint and Q101) to find thzeses with a mismatch.
* Manually recode the incorrect values.

Rule: Gender 2 (prevint * thisint)

This rule checks the relation between prevent and thisiptelfint is 1, then thisint should be 2, and if prevint
is 2, then thisint should be 1.

Recommended identification method: Crosstab Analysis

Correction rule: You should have already cleaned thisint according tadederl rule, so we assume that
whenever there is a mismatch, thisint is correct aadipris wrong, so corrections should be made to prevint.

Recommended correction metholtanual change after sorting
Rule: Nocall _1-Nocall_7
These rules require that after any household for which "ref@samsuccessful call"* is answered by 997=not

applicable, all subsequent households must also be 997=not algplicab

Recommended identification metho®orting variables — Sort by all 7 variables, Nocall_dcall_7, to find
errors.

Correction rule: After the first time 997 appears for a case, anyeaither than 997 should be recoded to 997.

Recommended correction methoéither method can work well; manual recoding is easthéf errors are
relatively few. If they are numerous, it will be eardio use the SPSS recoding protocols.
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Rule: Q10A - Q10B and Q10C
These rules check if ALL parts of Q10A and Q10B = 0 or 9 t&0C must be 7 (i.e. not applicable).

Recommended identification metho®orting variables. First sort by Q10A and Q10B followad ®10C
variables to make sure code 7 is always used on Q10C wéleouid be. Then sort by Q10C followed by Q10A
and Q10B to make sure that code @n$y used when it should be.

Correction rule: Corrections should always be made to Q10C.
« If Q10A and Q10B are all 0 or 9, recode Q10C to 7.
e If Q10C=7 when it should not (i.e., Q10A and Q10B are neitheor 9), then Q10C must be recoded
to —1 = missing.

Recommended correction metho8ort and manual recode is probably easiest, though eittbiod can work.

Rule Q63pt 1,2, 3
These rules check that if Q63ptl = 0 or 999, then Q68pt& be 996, and that if Q63pt2 = 996, then Q63pt3
must be 996. There must be no 996 in Q63pt1, and no 0 or 999 INQABIPE3pt3.

Recommended identification metho#ither crosstabs or sorting will work.

Correction rules:

« Always save substantive responses (i.e., responses o#mefnbthing/no problems,” “don’t know”,
“refused”, or “no further answer”); if a substantive resposgpears after a non-substantive response,
the substantive response should be moved forward (e.g., feota ptl) to replace the non-substantive
response.

e The only non-substantive response that should appear in pt2 andpg=ido further answer, so any
other non-substantive response (0, 999, -1) on pt2 or pt3dsheukcoded to 996.

Recommended correction methodf there are substantive responses that need to be mawveatd, you must
use the Sort and Manual Recode method. For other changesdeoge of 999 or —1 to 996), SPSS recoding
protocols can be used (although manual method also works).

Rule Q64
This rule checks if Q63pt1=999 or 0, then Q64 must be 7 (i.appdicable). Conversely, Q64 should equal 7

only if Q63pt 1=999 or 0.

Recommended identification metho®orting variables. First sort by Q63ptl followed by Q64make sure
code 7 is always used on Q64 when it should be. Then s@6&#yollowed by Q63ptl to make sure that code 7
is only used when it should be.

Correction rule: Correction should always be made to Q64.
e If Q63ptl is either O or 999, recode Q64 to 7.
e If Q64=7 when it should not (i.e., Q63ptl is neither 0 nor 999), theé Qust be recoded to —
1=missing.
Recommended correction metho8porting and manual recoding can be used.

Rule Q68B — Q68F
These rules check that either ALL parts of the Q68B8K)should be coded as 7 (No experience with schools),

or NONE of the parts should be coded as 7.

Recommended identification metho&orting variables — Sort by all 5 variables, Q68B — Q&8find errors.

Correction rule: After the first time 7 appears for a case, any valiher than 7 should be recoded to 7.
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Recommended correction methoéither method can work well; manual recoding is easthéf errors are
relatively few. If they are numerous, it will be erdio use the SPSS recoding protocols.

Rule Q69B — Q69F
Likewise, these rules check that either ALL parts of @689B - Q69F should be coded as 7 (No experience with
schools), or NONE of the parts should be coded as 7.

Recommended identification metho&orting variables — Sort by all 5 variables, Q69B — Q&8find errors.
Correction rule: After the first time 7 appears for a case, any valiher than 7 should be recoded to 7.

Recommended correction methoéither method can work well; manual recoding is easthéf errors are
relatively few. If they are numerous, it will be eardio use the SPSS recoding protocols.

Rule Q84 — Q85A and Q85B

These rules check that if no group identity is identified in Q8#at is, response is 990, 998, or 999 — then
Q85A and Q85B should all be coded as 7 (i.e. not applicable). e&amyeQ85A and Q85B should only be
coded as 7(not applicable) if the response to Q84 = 990 (Ghamdydn998 (refused) or 999 (don't know).

Recommended identification metho@rosstabs (although sorting will also work).

Correction rule: Do not make changes to Q84. Only make changes to Q85858.Q
* 1f Q84 =990, 998 or 999 and any of the other question do not egledy7should be recoded to 7.
* If any of the other questions are coded as 7 and Q84 dbesgume 990, 998 or 999, then the 7 must be
recoded to a —1=missing.

Recommended correction methoHither sorting, manual recodes, or SPSS recoding plotolt work.

Rule Q89A — Q89B
These rules check that if Q89A = 0 (no party), 8 (refused)d ¢don't know), then Q89B must be 997.
Conversely, Q89B should equal 997 only if Q89A =0, 8 or 9.

Recommended identification metho@rosstabs are preferred, but sorting also works.

Correction rule: If a substantive response has been given in Q89B (i.artw ip identified), then we would
like to preserve this response even if there is a ni@dmaith Q89A. Corrections may therefore be made to
either Q89A or Q89B according to the following rules:
Corrections should first be made in the relationship betv@9A and Q89B as follows:
« If Q89A=0, 8 or 9 and Q89B has a substantive response (partyais identified), then recode Q89A
to 1 = yes.
* If Q89A=0, 8 or 9 and Q89B is coded as 998 or 999, then rec8€B @ 997.
 If Q89B is coded as = 997 but Q89A does not equal 0, 8 thne®, Q89B must be recoded to —
1=missing.

Recommended correction method®PSS recoding protocols work well for this, but sgrtend manual
recoding can also be used.
Rule Q111 — Q112

Each interviewer's name (Q111) should have a unique ietegv's number (Q112).

Recommended identification metho@rosstab (though sorting will work).
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Correction rule: We can assume that the interviewers name is correcirsections should be made to any
cases with an incorrect interviewer number (data manatendd have access to the master list of interviewer
names and numbers).

Recommended correction methoHither sorting and manual recoding or SPSS recoding prota¢alork.

Rule Q112 — Q113, 114, 115, 116, 117
Each interviewer's number should have only one valdssiror her age (Q113), gender (Q114), rural or urban
home (Q115), home language (Q116), and the level of édn§117).

Recommended identification metho@rosstab (though sorting will work).

Correction rule: Once the interviewer number and name have been linked tpr(pcevious rule), the
interviewer number should not be changed. CorrectionslgHme made to other interviewer data (age,
education, language, urban/rural) that are incorreauilllusually be obvious what the correct age, etci.&s,(
for a given interviewer, most cases will have the corage, while just a few are wrong, so it is obvious what
the correct age should be).

Recommended correction methodBorting (by interviewer id, followed by each of thber interviewer
variables) and manual recoding may be easiest, although®8P&%#ng protocols can also be used.
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Appendix 11: Presenting Afrobarometer Results

Descriptive statistics will be presented as whole nuneips.

* Percentage distributions of responses will always appitaout decimal places.

* Only where greater precision can be legitimately inferfe.g. when averaging scores on
responses coded from 0 to 10) will decimal points be displayed

* When joining response categories (e.g. “satisfied” #l\fasatisfied” + “very satisfied”), the
raw numbers will be adddzkforerounding to a whole number.

» Descriptive statistics (e.g. frequencies and cross-tabugtshould be calculated with “don’t
knows” and “refusals” included.

Data will be weighted before any descriptive statisteare reportedfor individual countries.

» For individual countries, the weighting variables will be turpedn SPSS (to correct for any
gender or regional biases in the data sets) before freggemccross-tabulation calculations
are made.

* Weighted data must also be used for describing the atsitmfitsub-national groups within
each country, except for the sub-national groups for wihielweight was created.

To calculate mean scores for several (up to 12) Afrobarometeountries, we refer to weighted data

» Inthis case, the level of analysis is the country.

e To calculate a mean score for all countries in the WBdrometer sample (signified
AFROMEAN in our cross-country tables), we use an avermdgeountry aggregate scores.
AFROMEAN treats every country sample as if it wereghme size (n=1200). In SPSS, it is
activated by turning on the COMBINWT variable in mergethdzets.

* Note: do NOT use the multi-country average generated bySEB®S cross tabulation
procedure since this contains variance in the sample g&gd in each country.

Unweighted data will be used to analyze all relationshipisetween variables within the data sets

* Inthis case, the level of analysis is the individual respotnde

e The WITHINWT and COMBINWT variables should be disabled PSS before analysis is
conducted on either country data sets or merged, multitgodata sets.

* For example, weighting variables will be turned off before iogency, correlation or
regression coefficients are calculated.

* These kinds of inferential statistics will be calculatedvariables with “don’t knows” and
“missing data” recoded or removed.

Under exceptional circumstances, we may wish to calculakstributions of responses for “Africa’.

* Note that this procedure requires the (unwarranted) assanmbtat our sample of countries
represents the whole continent.

. Under these circumstances, we would wish to weight eadhtry according to its relative
population size, in this case by turning on the AFCQWNBvariable in merged data sets.

When presenting a table of results, quote the exact questi wording wherever possible For example,

create a note to the table that reads “Percent sayithgn.[cite the language from the relevant item on the
questionnaire].”
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Appendix 12: Sample Survey Technical Information Fam

BAROMETER

Survey Overview

Arm The Quality of Democracy and Governance in Benin

Afrobarometer Round 5, 2011

Dates of Fieldwork:
Sample size:
Sampling frame:

Sample universe:
Sample design

Stratification:
Stages:

PSU selection:
Cluster size:

Nov. 1-18, 2011
1200

2008 population projections developed by CentrakBu of Statistics based
on 2002 Census

Citizens age 18 years or older, excluding instiusi

Nationally representative, random, clusteredtiiied, multistage area
probability sample

Département and urban-rural location

PSUs (from strata), start points, households, iredgats
Probability proportionate to population size (PPPS)
8 households per PSU

Household selection: Randomly selected start points, followed by walkgra using 5/10 interval.

Respondent selection:Gender quota filled by alternating interviews bedwenen and women;

Weighting:

Margin of error:
Fieldwork by:

Survey Languages:
(official translations)

Main researchers:

Outcome rates:

respondents of appropriate gender listed, aftechvhousehold member
draws a numbered card to select individual.

Weighted to account for individual selection proitities [and, if applicable,
over- or under-sample in XXXX]

+/- 3% with 95% confidence level
Institute for Empirical Research in Political Ecomp(IREEP)
French, Fon, Adja, Bariba, Dendi, Yoruba, Otamari

Grégoire Kpekpede, Damien Mededji, Armande Gninaf@onard
Wantchekon

Contact rate: 0.971
Cooperation rate: 0.867
Refusal rate: 0.062
Response rate: 0.842

EA Substitution Rate: 0%
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