Study Description:  Uruguay
tudy title:
Study title World Value Survey
Fieldwork dates: 27" October to 21" November 2006
Principal . . . .
. . Lic. Ignacio Zuasnabar / Lic. Paula Vincent
investigators:
Sample type: Stratified probabilistic sampling, multistage, with quota control in the
final stage.
Fi Institute:
ieldwork Institute Equipos MORI
Fieldwork methods:

Face to face interview survey

Sample size:

1000

Response rates:

1000 | A - Total issued

B - NOt ehglble (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language:

Spanish

Weighted:

No

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-
questionnaire:

No

Publications:

- Tv programes “Asi somos: los valores de los uruguayos” (Channel 10 and
TCC) http://www.valoresuruguayos.com.uy/
- Theme session in the 2nd Uruguayan Political Science Congress (2008).




Characteristics of National Population:

% Censo
Sexo 47% hombres
53% mujeres
Edad 18 a 25 anos: 17%

26 a 40 anos: 27%
41 a 60 anos: 31%
61 y mds afios: 25%

Educaciéon
(ECH 2005) Sin Estudios

2%

Primaria o menos
34%

Secundaria o menos
49%

Universitaria 0 menos
15%
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