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Preface

The Central Bureau of Statistics (CBS) is pleased to bring out the report of the Distributive
Trade Survey 2007/08 of Nepal which is carried out as a benchmark survey for the first
time in Nepal. This survey was made possible with the financial assistance of Economic
Reform Technical Assistance (ERTA) project of the Government of Nepal supported by the
World Bank. The survey is based on sampling of establishment and is mainly focused on
wholesale and retail trade of goods. Thus, the results given in this report are limited to
wholesale and retail trade of goods in Nepal.

This report comprises general information about the distributive trade survey and major
findings of the survey. | believe, the survey stands as a benchmark for wholesale and retail
trade sector and the information available in the report would be useful for decision makers
and planners to formulate appropriate polices for the development of the trade sector in the
country. In addition, I hope that businessmen and researchers also may take benefits from
the report.

This report is the output of hard efforts of staffs at Branch Statistical Offices and at Trade
Statistics Section of the CBS. Thus, | would like to thank all those staffs involved in the
survey. My special thanks go to Mr. Prabodh Sagar Dhakal, Deputy Director General of the
Bureau who provided the guidelines to prepare the report and Mr. Shanker Lal Shreshta,
Director, Trade Statistics Section for his devotion to accomplish the whole tasks of the
survey. Statistical Officers Mr. Pramod Raj Regmi, Mr. Guna Nidhi Sharma, and Mr.
Bishowa Nath Tripathi are also thankful for their efforts. In addition, | appreciate Mr.
Suman Raj Aryal, Director, Mr. Damodar Gnawali, Statistical Officer and Lila Nath Pandey,
Computer Officer for their valuable contribution.

I would like to thank all respondents for their co-operation in providing information during
the survey.

Finally, 1 would like to extend my sincere thanks to all officers involved in Economic
Reform Technical Assistance (ERTA) project of the National Planning Commission
Secretariat for their guidance in implementing the survey and for their sincere co-operation.

November, 2009 Uttam Narayan Malla
Director General
Central Bureau of Statistics
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1. Introduction of the survey

1.1 Background

Distributive trade refers to wholesale and retail trade, which can be defined as an
activity comprising purchase of goods and their disposal by way of sale without
intermediate physical transformation of goods. The Distributive Trade Survey 2008
(DTS) was a national level survey of trading establishments engaged in trading
activities as classified under the Major Division G "Wholesale and Retail Trade on
Goods" of Nepal Standard Industrial Classification (NSIC).

The DTS, first ever conducted by the Central Bureau of Statistics (CBS) was carried out
under the financial support of Economic Reform Technical Assistance Project (ERTA)
of the government. As wholesale and retail trade of goods has a significant contribution
to the economy of the country, the DTS was implemented with the aim of providing
reliable information on wholesale and retail trade to policy makers and planners for
understanding the structure, contribution and other aspects of wholesale and retail trade
in Nepal. Apart from that, this survey is considered as a benchmark survey for assessing
the contribution of wholesale and retail trade to the national economy.

1.2 Objectives

The objectives of the survey were to :

1. collect information such as employment, compensation of employee, income,
intermediate consumption, stocks and other economic data relating to wholesale
and retail trade that are required for national accounts purpose;

2. estimate trade margins by some major commodities in accordance with central
product classification (CPC);

3. assess the contribution of wholesale and retail trade to the national economy;

4. analyze the data and disseminate to the policy makers, planners, researchers,
businessmen and other users.



1.3 Scope and coverage

All trade establishments operating in the country, having registered in any government
unit were covered in this Survey. A trade establishment is an economic unit engaged in
wholesale or retail trade of goods within the national territory under a single ownership
or control, i.e. under a single legal entity at a single fixed location. In other words, a
trade establishment is an establishment having three characteristics: economic activity
(trading), legal status (registered one) and fixed location (housed in fixed structure).

This survey has collected information on wholesale and retail trade of goods envisaged
under Major Division G of NSIC however the service parts of this group (repair of
motor vehicles, motorcycle and personal and household appliances) have been excluded
from this survey.

1.4 Limitation of the survey

The following trading activities were not included in the survey.
1. Departmental Stores
2. Public trading establishments
3. Non registered trade establishments
4. Street/vendors shops, Hat Bazar

1.5 Reference period

The reference period for the data collection under the survey was from July 16, 2007 to
July 15, 2008 (i.e. Fiscal Year 2064/65 BS).

1.6 Survey methodology

The survey is a random sample survey and the sampling frame was constructed from the
lists of all establishments. At first, the listing operation of the establishment was
conducted all over the country and, nearly 59,000 trade establishments were listed in the
country.

The Distributive Trade Survey (DTS) used stratified random sampling. Altogether there
were 24 stratum and stratification of all establishments listed in the country was done by



rural/urban by NSIC two digits of wholesale and retail trade (50, 51 and 52) and by
annual transactions. The stratification based on annual transaction was done as follows:

(i) Less than Rs. 281,000

(i) Rs. 281,000 — Rs. 540,000

(iii) Rs. 540,001 - Rs. 1,200,000

(iv) More than Rs. 1,200,000.
The samples were selected randomly from each stratum and around 2955 establishments
were selected for enumeration. Out of which, 2843 establishments were enumerated and
all estimates given in this report are based on those establishments. The detailed sample
design is given in the Annex.

1.7 Data items
The Distributive Trade Survey 2065 collected the information on following items of the
establishment.
e Name and address
e Legal status
e Major trading activities
e Types of trade and trade establishment
e Employment, salaries/wages, and other facilities
e Fixed assets
e Sales and purchases of goods
e Other Incomes
e Operating costs
e Stocks
e Tax paid
¢ Financial transaction
e Problems/constraints

1.8 Training

Altogether, seven training programs were conducted. Out of which, four were for
enumerators, two for supervisors and one for branch statistical officers. Nearly 150



staffs, including 33 branch statistical officers, were trained on different aspects of the
DTS. The details of the trainings are as follows.

S.N. Name of the training No of | Duration Location
trainees
1 Officers training 33 3 days Hetauda, Makawanpur
2 Supervisors training (2) 33 4 days Itahari and
Mahendranagar
3 Enumerators training (4) | 87 4 days Dharan, Birgung,
Gaidakot, Dhangadi

1.9 Field operation

The data collection of the distributive trade survey was done by the staffs of the branch
statistical offices (BSOs) located at 33 districts. Direct interview method was used for
data collection and around 120 enumerators were involved for this purpose. Due to
heavy workload in Kathmandu valley, the staffs from CBS were also fielded for data
collection.

To maintain the quality of the data, the field supervision was managed with branch
statistical officers in their jurisdiction. In addition, the officers from central office also
made frequent visits to the field in order to supervise and check the questionnaires in the
field itself to minimize errors during the data collection.

1.10 Data processing

In general, the data processing of the DTS was done at central office. Upon receipts of
filled up questionnaires at BSOs, any inconsistencies or incompleteness in the
questionnaires were corrected at BSOs itself. After editing at BSOs, the questionnaires
were sent to central office where coding, data entry, tabulation and data validation were
undertaken. The software CSPro was used for data entry and SPSS for data analysis.



2. Summary of major findings

Total number of trade establishment
Total number of person engaged
Male
Female
Total number of employee
Male
Female
Average number of person engaged per hundred establishment
Male
Female
Total salaries, wages and benefits provided to employees (‘000 Rs.)

Average annual expenditure of establishment on salaries, wages and
benefits (Rs.)

Average annual compensation of employees paid per paid employee (Rs.)
Trade Margin

Sale of motor vehicles and motorcycles; retail sale of automotive
fuel (NSIC 50)

Wholesale trade and commission trade; except of motor vehicles
and motorcycles (NSIC 51)

Retail trade; except of motor vehicles and motorcycles (NSIC 52)
Total value of other receipts (‘000 Rs.)
Ratio of Intermediate Consumption to trade margin

Sale of motor vehicles and motorcycles; retail sale of automotive
fuel (NSIC 50)

Wholesale trade and commission trade; except of motor vehicles
and motorcycles (NSIC 51)

Retail trade; except of motor vehicles and motorcycles (NSIC 52)
Total value of fixed assets at the beginning of the reference year (*000 Rs.)
Total value of fixed assets added during the reference year (‘000 Rs.)
Change in stocks of goods for sale

58816
136835
100343

36492

27506

25293

2213

171
62
1239164

94000

45000

15.64 %

12.21 %

16.07 %
1018455

20.4 %

17.4 %

23.3%
37899333
2336632
3865729



3. Results of the survey
3.1 Establishment

A trade establishment is an economic unit engaged in wholesale or retail trade of goods
within the national territory under a single ownership or control, i.e. under a single legal
entity at a single fixed location. A total of 58816 trade establishments were listed under
the survey and out of which more than 90 per cent (54199) were found to be engaged in
retail trade, except of motor vehicles and motorcycles (NSIC 52). Only around three and
five percent of total establishments were engaged in sales of motor vehicles,
motorcycles (NSIC 50) and wholesale trade, commission trade, except of motor
vehicles and motorcycles (NSIC 51) respectively. Among establishments primarily
engaged in retail trade, except motor vehicle and motorcycle, the highest percentage
was found in other retail trade of new goods in specialized stores (61.67%) and lowest
in retail sale of second hand good in store (0.31%). Similarly, among establishments
primarily engaged in wholesale trade, except motor vehicles and motorcycles, the
wholesale of agricultural raw materials and live animals shared highest proportion
(49.84%) and other wholesale as having lowest proportion (1.41%) (Table 1)

NSIC Number of Figure 1: Number of Tradeing Establishments
. by NSIC
Establishments Y
Sale of motor vehicles and
50 motorcycles; retail sale of 1776
automotive fuel 3% 5% @50

Wholesale trade and w51
commission trade; except o52
51 motor vehicles and 2841

motorcycles 92%

Retail trade, except of motor

52 vehicles and motorcycles

54199

Out of total 58816 trade establishments, around 64 per cent (37545) were located in
urban area and 36 per cent (21272) in rural area. In both urban and rural areas, most
(more than 90 per cent) of the establishments were engaged in retail trade, except motor
vehicles and motorcycles. As per expectation, the establishments engaged in sales of
motor vehicles and motorcycles and wholesale trade and commission trade, except
motor vehicles and motor cycles were found to be more in urban area than in rural area.



Not surprisingly, none of the establishments engaged in sales of motor vehicles and
motorcycles and other wholesale were reported in rural areas (Table 1.1).

Figure 2: Number of Trading

Type of N.umber of Establishments by Rural/Urban
Location Establishments
Rural 21272

Urban 37545 36% o Rural
64% B Urban

3.2 Employment

Most trading activities whether wholesale or retail are run as a family business and
hence most are unpaid family workers. Nevertheless, some establishments engaged in
wholesale trading and located mostly in urban areas have employed paid staff as well.
According to the survey result, around 137,000 persons were reported to be working in
wholesale and retail trade and most of them (80 per cent) were unpaid worker. From the
Table 2, it is seen that the male workers were in majority (69% and 92% respectively) in
both unpaid workers (109329) and paid employees (27506).

Retail trade, except motor vehicle and motorcycle engaged most paid employees and
unpaid workers (74% and 92% respectively) whereas the sales of motor vehicles and
motor cycles absorbed 13% (3649) of paid employees and 3 % (3203) of unpaid
workers. Likewise, the proportion of paid employees and unpaid workers in wholesale
trade and commission trade, except motor vehicle and motorcycle were estimated at
13% (3557) and 5% (5291) respectively.

Fig. 3: Number of Employment

80000 -

Sex Unpaid Worker | Paid Employee 70000 -
60000 -
Male 75051 25293 & 50000 -
o O Male

g 40000 7 B Female
Female 34278 2213 Z 30000
20000 -
10000 A

Unpaid Paid
Type of Employment




In urban, nearly 64% (69642) of total unpaid workers were absorbed whereas the
proportion of total paid workers in urban was estimated at 81% (22338). But, these
figures for rural areas were reported at 36% (39687) and 19% (5168) respectively
(Table 2.1 and Table 2.2). Like in national level, the male dominance in paid and unpaid
workers was observed in both urban and rural areas.

Type of Unpaid Worker Paid Employee Figure 4: Number of:]n(]jpslgim ent by Rural/Urban
Location | \aie | Female Male | Female 80000 1
70000 1
_ 60000 1
50000 4 B Urban
Rural 26685 13002 5047 121 E o] B Rural
z
20000 -
10000 -
Urban 48366 21276 20246 2092 01
. . .. Unpaid Worker Paid Employee
By legal status of establishments, individual

establishments engaged most of the workers
(97147 male and 36110 female). The lowest number of workers (864 male and 107
female) was absorbed by partnership establishments. The average number of male and
female workers engaged per hundred establishments were found higher (1434 and 180
respectively) in private limited establishments whereas these figures were lower in
individual establishments for male (167) and in partnership establishments for female
(39) (Table 2.3).

3.3 Compensation of Employees

Total amount paid (salaries, wages and other benefits) to the employees during the
reference period was estimated at 1239 million rupees. The average amount being paid
by one establishment was reported to be Rs. 94,000. Out of total amount paid to the
employees, the proportion of amount being spent for salary/wages was 90%. The
average amount spent per establishment was found highest (Rs. 241,000) in sales of
motor vehicles and motorcycles and lowest (Rs. 79,000) in retail trade, except of motor
vehicle and motor cycles (Table 3).



Compensation of Employee (Rs. '000)

NSIC
Salaries and Wages Benefits
50 Sale of motor V(_ehlcles and motorcycles; retall 209964 18675
sale of automotive fuel
51 Wholesale_ trade and commission trade; except 152470 14302
motor vehicles and motorcycles
52 Retail trade, except of motor vehicles and 758676 85076

motorcycles

Fgure 5 : Compensation of Employees by NSIC

800000

700000 -
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Z 600000 -
o 500000 -
= O Salaries and Wages
— 400000 -| ]
= B Benefits
fa 300000 +
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From Table 3.2, it is seen that the urban shared around 83% (1030 million) of total
money paid to employees. The average amount paid by one establishment was found Rs.
97000 in urban whereas this figure was Rs. 83000 in rural areas (Table 3.1). By NSIC,
both urban and rural establishments saw average amount (Rs. 270000 and Rs. 171000
respectively) paid to the employees higher in sales of motor vehicles and motorcycles
and lower (Rs. 83000 and Rs. 63000 respectively) in retail trade, except of motor
vehicle and motor cycles.

By legal status of establishments, individual establishments accounted for 88% (1092
million) of total amount paid to the employees whereas the partnership establishments
shared less than one per cent of the total amount paid to employees. The average money
being paid by one establishment was found highest (Rs. 1114900) in private limited and
lowest (around Rs. 84500) was observed in individual and partnership establishments
(Table 3.3).



Average annual compensation of employees paid per paid employee stands at Rs.
45,000, the highest being (Rs. 71,000) in sales of motor vehicles and lowest (Rs. 38,000)
in wholesale of non-agricultural intermediate products, waste and scrap (Table 3.4).

Compensation of

NSIC employee (Rs. '000)
501 Sale of motor vehicles 71
503 Sale of motor vehicles parts and accessories 48
504 Sale of motorcycles and related parts and accessories 65
505 Retail sale of automotive fuel 67
512 Wholesale of agricultural raw materials and live animals 46
513 Wholesale of household goods 48
514 Wholesale of non-agricultural intermediate products, waste and scrap 38
515 wholesale of machinery equipment and supplies 58
519 Other Wholesale 43
521 Non-specialized retail trade in store 41
522 Retail sale of food, beverages and tobacco in specialized store 46
523 Other retail trade of new goods in specialized 41
524 Retail sale of second hand goods in store 44

Total 45

Hgure 6 : Average annual compensation of
employees paid per paid employee by NSIC

80 -
70 1 /7
60 -
50 -+
40 -
30 -
20 -
10 4
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3.4 Trade Margin

A trade margin is the difference between the actual or imputed price realized on a good
purchased for resale (either wholesale or retail) and the price that would have to be paid
by the distributor to replace the good at the time it is sold or otherwise disposed of.
Table 4 presents the trade margin in percentage by Nepal Standard Industrial
Classification (NSIC). The retail trade, except of motor vehicles and motorcycles and
sale of motor vehicles and motorcycles had almost equal trade margin (16%) whereas
the wholesale trade and commission trade, except motor vehicle and motorcycles had
lowest trade margin (12.21%).

Trade Margln Figure 7 : Trade Margin in percentage by
in percentage NSIC
NSIC
Nepal Rural Urban 20
15
Sale of motor & O Nepal
vehicles and £ 10 B Rural
50 motorcycles; retall 15.64 10.91 17.18 § s O Urban
sale of automotive
fuel 0
50 51 52
Wholesale trade NSIC
and commission
51 trade; except motor 12.21 9.83 12.97
vehicles and

motorcycles

Retail trade, except
52 of motor vehicles 16.07 15.58 16.4
and motorcycles

Table 4.1 and 4.2 present the trade margin in percentage by NSIC. In rural, the retail
trade, except of motor vehicles and motorcycles had the highest trade margin (15.58%)
whereas in urban the highest trade margin (17.18%) was observed in sale of motor
vehicles and motorcycles. The lowest trade margin (9.83% and 12.97% respectively)
was found in wholesale trade and commission trade, except motor vehicles and motor
cycles both in rural and urban areas.

Among NSIC sub groups by three digits, the retail sale of second hand goods in store
marked as establishments having top trade margin (25.42%) whereas the lowest trade
margin (6.5%) was observed for establishments of retail sale of automotive fuels.
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NSIC

Trade Margin (%)

501

503

504

505

512

513

514

515

519

521

522

523

524

Sale of motor vehicles

Sale of motor vehicles parts and accessories

Sale of motorcycles and related parts and accessories

Retail sale of automotive fuel

Wholesale of agricultural raw materials and live animals
Wholesale of household goods

Wholesale of non-agricultural intermediate products, waste and scrap
wholesale of machinery equipment and supplies

Other Wholesale

Non-specialized retail trade in store

Retail sale of food, beverages and tobacco in specialized store
Other retail trade of new goods in specialized

Retail sale of second hand goods in store

13.71

19.52

14.92

6.50

9.54

18.35

11.91

13.10

9.36

13.40

16.52

17.87

25.42

Figure 8 : Trade Margin in percentage by NSIC

30.00
25.00
20.00
15.00 1
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501 503 5
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0.00 w w ‘
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By Central Product Classification (CPC), the highest trade margin (55.56%) was
observed in Tanned or dressed fur skins and artificial fur whereas the un-manufactured
tobacco and petroleum oils and oils obtained from bituminous materials had lowest
trade margin (6.25%) (Table 4.3).

3.5 Other Receipts

Other receipts of all establishments amounted to 1018 million rupees. The sources and
shares of the total other receipts were contract and commission work for others (7.6%);
repair and maintenance work done for others (14.3%) ; building and machinery rent
(7.9%); land rent (0.1%) ; vehicles rent (12.6%); grant (0.5%) and others (57%). Retail
trade, except of motor vehicles and motorcycles had relatively higher receipts as
compared to remaining two groups of establishments.

Table 5.1 and Table 5.2 show the other receipts of establishments by NSIC and by
urban rural. From the tables, it is found that the urban establishments received nearly
68% (688 million rupees) of total other receipts and remaining 32% (330 million rupees)
of total other receipts was gained by rural establishments.

3.6 Intermediate Consumption

Intermediate consumption consists of the value of the goods and services consumed as
inputs by a process of production, excluding fixed assets whose consumption is
recorded as consumption of fixed capital. The ratio of intermediate consumption to
trade margin was found higher for retail trade, except of motor vehicles and motorcycles
(23.3%) as compared to other NSIC two digit groups: sale of motor vehicles and
motorcycles, retail sale of automotive fuel (20.4%) and wholesale trade and commission
trade, except motor vehicles and motorcycles (17.4%).

The ratio of IC to trade margin by NSIC in urban area was found similar as of national
level but in rural area this ratio was found slightly higher than in national level for all
NSIC two digit groups. (Table 6.1 and 6.2).
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Ratio of IC to Trade Margin

NSIC
Nepal Rural Urban
50 Sale of motor vghlcles and motorcycles; retall 20.4 233 19.4
sale of automotive fuel
51 Wholesale_ trade and commission trade; except 17.4 220 16.3
motor vehicles and motorcycles
52 Retail trade, except of motor vehicles and 233 244 226

motorcycles

Figure 9 : Ratio of IC to TM by NSIC

30 A
25

20 O Nepal
15 - H Rural
10 - O Urban

Percentage

50 51 52
NSIC

Among three digits NSIC, non-specialized retail trade in stores and other retail trade of
new goods in specialized stores had highest ratio of intermediate consumption to trade
margin (around 23 %) whereas the lowest ratio of intermediate consumption to trade
margin was found in retail sale of second hand goods in stores (8.3 %) (Table 6).
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NSIC

Ratio of IC to Trade
Margin (%)

501

503

504

505

512

513

514

515

519

521

522

523

524

Sale of motor vehicles

Sale of motor vehicles parts and accessories

Sale of motorcycles and related parts and accessories

Retail sale of automotive fuel

Wholesale of agricultural raw materials and live animals
Wholesale of household goods

Wholesale of non-agricultural intermediate products, waste and scrap
wholesale of machinery equipment and supplies

Other Wholesale

Non-specialized retail trade in store

Retail sale of food, beverages and tobacco in specialized store
Other retail trade of new goods in specialized

Retail sale of second hand goods in store

10.8

21.2

20.0

20.9

215

13.1

15.6

20.0

141

23.1

215

23.6

8.3

Figure 10 : Ratio of IC to TM by NSIC
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3.7 Fixed Assets

Table 7 presents the value of fixed assets at the beginning of the reference year by two
digits NSIC. The total value of fixed assets at the beginning of the reference year was
estimated at Rs. 37899 million. The total value of fixed assets being added during the
reference year amounted to Rs. 2337 million (Table 7.1). The fixed assets includes land,
building and other construction, machinery and other equipments, computer and
software, vehicles, furniture, precious goods except for trading.

Table 7.2 shows other information related to fixed assets during the reference year by
two digits NSIC. The total value of other fixed assets was found to be Rs. 1204 million.
The other fixed assets includes repair and maintenance, work done by own labor force,
sales of fixed assets, catastrophic and other loss and work in progress.

Out of total value of fixed assets, the urban establishments shared nearly 76% (Rs.
28684 million). Likewise, the proportion of urban establishments to total value of fixed
assets being added during the reference year was found nearly 94 % (Rs 2193 million).
Similarly, around 89% (Rs. 1079 million) of total value of other fixed assets was from
urban area (Table 7.6, 7.7 and 7.8).

3.8 Stock

Table 8 presents the value of stocks at the beginning and at the end of the reference year
by NSIC. The total value of stocks at the beginning and at the end of the reference year
came to Rs 14862 million and Rs. 18781 million respectively. It was noticed that most
of the stock is of goods for sale.

3.9 Tax and Fee

Table 9 presents the tax and fees of establishments by NSIC. The total amount paid as
tax and fees was estimated at Rs. 983 million. The tax and fees includes value added tax
(VAT), local tax, renewal or registration fees and other tax or fees.

3.10 Financial Transaction

Table 10 presents financial transaction of establishments by NSIC. The major financial
transaction includes loan, share, securities, bond and interest/bonus. Among various
financial transaction, loan was found as most noticeable. The total amount of loan
issued to the establishments was estimated at Rs. 5932 millions.
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Y. SATIR FIET, 08K FT THE ATqT

AITAHT THE PhaTHaAaes Aed AR (Trade) &7 9 TF &7 | I &AdATs A<D

T e AR T 35 ANTHT aTed |iheg | ATARE AR A=A AAF 9T &

fafg=r a&q qa1 JATHl AR qEAT PRATEAIes 9S8 | HAdd! AT T T
e PRaTFaTIEs Hecd Ul ANTETH TATEEH 70 | I8 TaHHT dT=iKed AR
ARAT A (9 g d&qe®ehl dlh q9T Gol SATIR &bl AaLdT AHT HALZAT X

AIRAT qTA(F ITASd T AIAHT Ufeedl Teh ATIR FAL0, 084 AT AT
ATANTHRT Frerarad ATMTd GRTAIT a7 ThTgehl ANIH FEaANTHT beald deeh [T,
MR T METETE FaATAT TRThT 3T |

IT FAATH THE ST NG @l TASTAR! AT ATaegeh AfGF faazor ( ASEIey,
qod /STl JAT =T qraar, G FH, axqeesdl wa fahae feadt  Hiserd,
AfE) Fhead T WH G | T9 FEAare (a1 F=qeedr g1 Trade Margin S9ered
g1 T 9T AlqSesd! [qeeuuere MR &9A] Iahl [qad  Aqdrdhl (=90 g
TS WERATE ey AifqaEr grafre gur 7 aikee T S R ar
T AT T SFHT TRABR el JANTIAT, SATIATR, AR, ATTAIEg qar i
ot AT AT S Y e TR 3 |

T FIATHT o AN (HbTaAT 3l 4% M= SISare Ae[hiao axqeeh arF a1

gy FAUR TH  AWRE  Jfqedeedie qaAie  "ohad  TRus a1 aw

T AU YAT AR I [SUICHTA WRE®, FIHRT [HRFHT AT AHTHT

TdE®, Uik T9de®, 88 dulRbl Jdde®, deF qd1 Id E3H qqaes, A8l
U9, AT ®UAT dE AT WU aAE gEdd g9ae 99 GHaHRl faua
T FATHT Trad qATT AT F.R0%% TG0 MG R0%Y UG HATTITH Teeh! 93T |
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a1 e gre fafuar smatfed aftcowawer @dewr €1 | FHURl diedl  SROTHT

URATST FHeT  HAHEA  EH FFO g a1 @ AR A SATIIRE

YIS AR FE T AET TROHT I AR AASTHewh ATIRHAT JTAR
MRUHT @7q =1 (Sampling Frame) aT@ &<6d F9AT A (Stratified Random
Sampling) fafa srommg Uy =it Yfawees g kT fodr SEHer 5v3
SANE JTTSAe® ad ATF TATE Fhadd gd TH|T | I JAGare I qAqoes
fae o3 TUIeE YiasaFe® a1 YT JeAThaRT ATITTHT AT TRTH g |

AR [qaR Fhad w33 (FeardAr qAfId m@Er TR dTATAIESh
ATFHATE aTAT TRUH (AT | FAAhl URAT H1IH TH TGH [FF=A0 T4
AR FTH STETETE @aUH Afggdes ¥ faamer afudaeed e fawo
THTE GheThl o HH @l qHTH  FATATH] AT Hael ARATIT ATH
FISHTIST IITHBTHAT [qaR0 FeheTdebl HTHAT [TNTHT FHARIESATS THT TR

eueRT fora |

IHE AtasT

AT AR e AT AT 7T 9% M= orsare qeeaT aedesel arF a1
el AR T ATAMRE TTSTeeh] @Ol 4oeqs Held e ST 304y T JHT
EFTAT 4R T FATIMNRE ITSSHEE SEUHT G | T TG &AT T el IR
(Person engaged) &1 HEIT 435534 @I UTSAl THALY Higel 3K¥R T TBY q003¥3

ST B | AFATs 99 GIASSIAAT 297 AN Oy ST RN ¥ &R ST Afear s

TEel SFEUH B | TF R qAS/SATAT T A7 Graar G G BIHIRP] JEAT THT
R9Y0% IMGUH T THAT Higel I3 T TET W3 AT TWh! @A | FAATM ATEAR
TG AFTHT ddd/SATAT (o8 FH T FHIR F=l ddd /ATl diede (IRaRE geg)
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FTHAT Goie Ahebl TEIT (¢ Tehl GUHl ) | AT E FTASHash] qod /STl T
T GG T ST ®IRIREY BER @ I@UR @ W TIal FIASSIAR
qoa /STl T A= FaamaT AGa e %% g9 @ S@UHN S | TG aqrd

gfq FIHAR AT AMF T ¥¥000 ToAd /ST ¥ A AT @ IFaUer! 3 |

AT TR AT AT (Nepal Standard Industrial Classification NSIC ) &1 qex
fqdrs= G oI=Id g% Al [q9TSIH YO (HIER, HiaRATgehel ATfGehl ik q9T GaT

fadr @), ¥q ( HIEY, HEATsha AMG dleh 9lb T HHAAT AUR) T U3 (HIR,
AIEXATSHd ATE ATehdl a1 ATIR) AT HAM qL.§¥ Fiaerd, 92,33 Tiaerd T 9§.09
gfaerd Trade Margin Tl Td AT AEAR IQ@UHT T | TIRI & HAhehl
faars 4o, 49 ¥ ¥R # Trade Margin AT HEdl ITHRTH AT FHHT
R0.% giqerd, 99.% gfqera ¥ 233 gfqerd Wl fEuasl o |

® Q095¥YY BAR A ATRRAIR FUAT Tgehl IM@UH & | =¥ Aaidehl AT
AMMNE  JITSHAR T GHdHl Jed  STFHT & 395%%333 g9 sfadr
T Tvad FFTIHT I qURT T TFITAhT o THAT ¥, II3KE3IR EAR TEehl ITEAT |

THT AT g AATTHT I T AT ATIF TEIEeb] HISATTHT AUHT GieacrTept

HA STFAT &, 35SY O B9 Teahl afadr |
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Annexes



A. Concepts and Definitions

Distributive Trade: Distributive trade refers to wholesale and retail trade, which can be
defined as an activity comprising purchase of goods and their disposal by way of sale
without intermediate physical transformation of goods.

Trade Establishment: A trade establishment is an economic unit engaged in wholesale
or retail trade of goods within the national territory under a single ownership or control,
i.e. under a single legal entity at a single fixed location. In other words, a trade
establishment is that establishment having three characteristics: economic activity

(trading), legal status (registered one) and fixed location (housed in fixed structure).

Wholesale Trade: Wholesale is selling (sale without transformation) the new or used
goods to retail vendors, to industry, commercial and office users and other wholesalers

as well as the sale agents and dealers of the goods.

Retail Trade: Retail is selling the new or used goods to common people for personal
or household uses. This is done by stores, chain stores and consumption co-operative

companies as well as vending booths.

Number of Employees: Number of person who work in or for the establishment and
receive pay, in cash or in kind at a regular intervals. It includes manager, administrative
worker, technical worker and sales person; whether they are in fulltime employment or

part time employment.

Unpaid Family workers: Number of persons working for the establishment and do not
receive regular pay. It includes working proprietors, active business partners, family

member and other unpaid workers.

58



Number of persons engaged: Number of employees plus number of unpaid family

workers.

Salaries and wages: Payments in cash or in kind to all employees. It includes direct
wages, salaries and facilities (i.e. cash remuneration of current work performed, direct

cash payment in respect of public holidays and other leave facilities).

Benefits: Benefits like housing and family education allowances directly paid by
employer plus bonuses and gratuities (year end and seasonal bonuses, profits sharing
bonuses) plus payment in kind (directly paid by employer).

Goods and services provided to employees free of charges or at reduced cost by the
employer including:

Contribution to retirement funds, provident funds, pension, compensation for work
related injuries plus cost of education, recreational and related facilities plus
contribution to employees insurance and cost of medical and health services provided to

employees.

Trade Margin: A trade margin is the difference between the actual or imputed price
realised on a good purchased for resale (either wholesale or retail) and the price that
would have to be paid by the distributor to replace the good at the time it is sold or

otherwise disposed of.

Intermediate Consumption: Intermediate consumption consists of the value of the
goods and services consumed as inputs by a process of production, excluding fixed

assets whose consumption is recorded as consumption of fixed capital.

Other receipt: It is the amount received from
(@) Contract and commission work for others
(b) Repair and maintenance work done for other

(c) Building and machinery rent
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(d) Land rent
(e) Vehicles rent
(f) Grant

(g) Other

Fixed assets: Fixed assets are physical assets expected to have productive lives of more
than one year and intended for use and/or being used by the establishment. It Includes
land, buildings, other structures and land improvements, transport equipment,
machinery and equipment, computer and software, furniture, precious goods except for

trading, and other fixed assets.

Stock: It refers to the stock of goods owned by and under the control of the
establishment as of a fixed date, regardless of where the stocks are located. Valuation
should be at current replacement cost in purchaser’s (market) prices. Replacement cost

Is the cost of an item in terms of its present price rather than its original cost.

Change in stock: It is computed as the total value of ending stock less the total

beginning stock.

Taxes: It refers value added tax, local taxes and other taxes etc.
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B. Sample Design

Economic censuses or surveys are the major source of statistics on economic activities.
The economy of Nepal has under gone significant changes during the past decades. We
can easily observe changing pattern of contribution of different economic activities in
total gross domestic product. Domestic distributive trading activities is one of the major
sectors. The need for obtaining reliable information on trade sector to measure the
performance and contribution in the economy is in great demand. This sector's
performance will be properly measured when information is made available through
survey or census. This sector covers a major portion of the economy which generates
employment and contributes significantly to the gross domestic product. At present, it
shares is estimated to be about 15% of the total national economy.

Distributive trade statistics reflects characteristics and activities of the units belonging
to distributive trade sector of an economy. According to the international
recommendations, all resident entities are recognized as statistical unit in distributive
trade sector and are classified under section G of International Standard Industrial
Classifications.

The production of distributive trade statistics is based on the compilation of various data

sources. However, there are two major distinct methods to collect distributive trade data
i.e. administrative records and statistical operations (survey/census).
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Chart 1

Population engaged in trade

activity
Incorporated Unincorporated
Units Units
Large Units Small Units With fixed No fixed
premises premises
Segment 3 Segment 4 Segment 5

Public Private
Segment 1 Segment 2

Distributive Trade Survey:

In Nepal, distributive trade activities are operated at public and private level. Beside this,
informal or unrecorded trading activities are also significant. However, this survey is
limited only to individual, private limited, co-operatives, and joint-ventures categories.
These categories are shown in segment 3 and 4 of chart 1. There are very few public
trading units in Nepal. We can have detailed economic analysis of these units through
their own business accounts. Similarly, Central Bureau of Statistics has already
conducted a census of departmental store in 2004/05. As such, these two categories are
not included in the survey. Beside this the characteristics of the informal units are
different than the units which are located in fixed location and are registered with any of
the government units. Thus, this survey has the limitation of not including informal
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trading units. It aims to collect and compile the statistics on employment, trade margin,
capital formation, taxes incurred and other financial transaction of distributive trade
sector.

Sampling Frame

The DTS used the sampling frame prepared by CBS. All trading establishment reported
in any government unit and located in a fixed premises are listed. The sampling frame
has the following attributes.

Name of the establishment

Address differentiated by district, Urban/Rural etc.
Contact phones

Legal status

Type of trade classified by wholesale/retail

Goods traded

Date of operation

Employment status

Approximate transaction

© © N oo R DN RE

Stratification

A deep stratified sample design is used for conducting the distributive trade survey.
The design is simple and seeks to get information on turnover by rural/urban and two
digits ISIC classification scheme.

U/R ISIC Level Turnover
T Range | T Range T Range T Range

_ |I1SICD50
S |I1SICD51
= [ISICD 52

ISIC D 50
€ [IsIcD51
* [siIcD52
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Optimal rule for choosing number of turnover range (strata):

Turnover ranges are determined by cumulative square root of frequency method. For
this purpose, a frequency distribution of turnover by designated amount of increment
was prepared. The designated amount is based on mean * 2 * standard deviations.

The survey is designed to obtain information of around 3000 trading establishment.
Samples were independently selected from each stratum. Sample size was determined
on the basis of past experiences. Samples were drawn using the complex sample facility
of SPSS package. Sample size was around five percent of total establishments.

Replacement Scheme
Non response units were replaced with substitution. Selection of specially designated
substitute i.e. surplus samples was selected prior to field operation.

Estimation Procedure

N number of establishment in frame

n numbers of units in a sample

Nh numbers of units in h™ stratum

Nh numbers of sample units in h™ stratum
Yh sample mean of h™ stratum

s»> | sample variance of h™ stratum
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Then,

Description

Remarks

Total of h™ stratum

Variance of h" stratum

Total of any division

Summation is over all
strata h which comprise
the population division

Variance of any division

Summation is over all
strata h which comprise
the population division
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