Layout for multiplier file of NSS 62" Round
{ Schedules 1.0 (Consumer expenditure)

and

10 (Employmet and unemployment)

taken together }
Record length : 289
SI. No. Item description Length | Position
1 Centre code (Lot Number) 3 1-3
2 FSU Serial No. 5 4-8
3 Round 2 9-10
4 Schedule 3 11-13
5 Sample (Central / State ) 1 14-14
6 Sector 1 15-15
7 State-Region 3 16-18
8 District 2 19-20
9 Stratum 2 21-22
10 Sub-stratum 2 23-24
11 Sub-Round 1 25-25
12 Sub-Sample 1 26-26
13 FOD Sub-Region Code 4 27-30
14 Frame code 2 31-32
15 Frame Population 5 33-37
16 Approximate present population 5 38-42
17 Non —agr. 4 43-46
18 Number of hamlet-group (D) 3 47-49
19 Survey code 1 50-50
20 Substitution code 1 51-51
21 Date of survey 6 52-57
22 Date of despatch 6 58-63
23 Time to canvas the schedule 3 64-66
24 Stratum size 8 67-74
25 Selection size 5 75-79
Schedule 1.0 information
Segment 1
26 Segment -1 population 5 80-84
Segment 1, Second Stage Stratum 1
27 Number of households in frame 3 85-87
28 Number of households surveyed 2 88-89
29 Sub-Sample Ns 3 90-92
30 Combined Ns 3 93-95
31 Sub-sample multiplier 10 96-105
Segment 1, Second Stage Stratum 2
32 Number of households in frame 3 106-108



33 Number of households surveyed 2
34 Sub-Sample Ns 3
35 Combined Ns 3
36 Sub-sample multiplier 10
37 Segment - 2 population 5
Segment 2, Second Stage Stratum 1

38 Number of households in frame 3
39 Number of households surveyed 2
40 Sub-sample multiplier 10
Segment 2, Second Stage Stratum 2

41 Number of households in frame 3
42 Number of households surveyed 2
43 Sub-sample multiplier 10

Schedule 10 information

Segment 1, Second Stage Stratum 1

44 Number of households in frame 3
45 Number of households surveyed 2
46 Sub-Sample Ns 3
47 Combined Ns 3
48 Sub-sample multiplier 10
Segment 1, Second Stage Stratum 2

49 Number of households in frame 3
50 Number of households surveyed 2
51 Sub-Sample Ns 3
52 Combined Ns 3
53 Sub-sample multiplier 10
Segment 1, Second Stage Stratum 3

54 Number of households in frame 3
55 Number of households surveyed 2
56 Sub-Sample Ns 3
57 Combined Ns 3
58 Sub-sample multiplier 10
Segment 2, Second Stage Stratum 1

59 Number of households in frame 3
60 Number of households surveyed 2

61 Sub-sample multiplier 10

109-110
111-113
114-116
117-126

127-131

132-134
135-136
137-146

147-149
150-151
152-161

162-164
165 -166
167-169
170-172
173-182

183-185
186-187
188-190
191-193
194-203

204-206
207-208
209-211
212-214
215-224

225-227
228-229
230-239



Segment 2, Second Stage Stratum 2

62 Number of households in frame 3 240-242
63 Number of households surveyed 2 243-244
64 Sub-sample multiplier 10 245-254
Segment 2, Second Stage Stratum 3

65 Number of households in frame 3 255-257
66 Number of households surveyed 2 258-259
67 Sub-sample multiplier 10 260-269

NUMBER OF CASUALTY HOUSEHOLDS

Sch. 1.0
68 Segment -1, SST -1 2 270-271
69 Segment -1, SST -2 2 272-273
70 Segment -2, SST -1 2 274-275
71 Segment -2, SST -2 2 276-277
Sch. 10
72 Segment -1, SST -1 2 278-279
73 Segment -1, SST -2 2 280-281
74 Segment -1, SST -3 2 282-283
75 Segment -2, SST -1 2 284-285
76 Segment -2, SST -2 2 286-287

77 Segment —2, SST -3 2 288-289




