
Layout for multiplier file of NSS 63
rd

  Round 
{  Schedules 1.0 (Consumer expenditure)) 

 

Record length   :  211  

    

Sl. No. Item description Length Position 
1 Centre code (Lot Number ) 3 1 - 3 

2 FSU Serial No. 5 4 – 8 

3 Round 2 9 - 10 

4 Schedule  4 11-14 

5 Sample (Central / State ) 1 15-15 

6 Sector 1 16-16 

7 State-Region 3 17-19 

8 District 2 20-21 

9 Stratum 2 22-23 

10 Sub-stratum 2 24-25 

11 Sub-Round 1 26-26 

12 Sub-Sample 1 27-27 

13 FOD Sub-Region Code 4 28-31 

14 Frame code 2 32-33 

15 Frame  Population 5 34-38 

16 Approximate present population 5 39-43 

17 Non – agr. 5 44-48 

18 Number of hamlet-group (D) 3 49-51 

19 Survey code 1 52-52 

20 Substitution code 1 53-53 

21 Date of survey 6 54-59 

22 Date of despatch 6 60-65 

23 Time to canvas the schedule 3 66-68 

24 Stratum size 8 69-76 

25 Filler 5 77-81 

 

Schedule 1.0 information 
Segment 1    

26 Segment –1 population 5      82-86 

Segment 1, Second Stage Stratum 1 

27 Number of households in frame 3 87-89 

28 Number of households surveyed 2 90-91 

29 Sub-Sample Ns 3 92-94 

30 Combined Ns 3 95-97 

31 Sub-sample multiplier 10 98-107 

 

Segment 1, Second Stage Stratum 2   

32 Number of households in frame 3 108-110 

33 Number of households surveyed 2 111-112 

34 Sub-Sample Ns 3 113-115 



35 Combined Ns 3 116-118 

36 Sub-sample multiplier  10 119-128 

    

Segment 1, Second Stage Stratum 3 

37 Number of households in frame 3 129-131 

38 Number of households surveyed 2 132-133 

39 Sub-Sample Ns 3 134-136 

40 Combined Ns 3 137-139 

41 Sub-sample multiplier  10 140-149 

 

42 Segment - 2  population 5    150 -154 

 

Segment 2, Second Stage Stratum 1 

43 Number of households in frame 3 155-157 

44 Number of households surveyed 2 158-159 

45 Sub-sample multiplier 10 160-169 

 

Segment 2, Second Stage Stratum 2  

46 Number of households in frame 3 170-172 

47 Number of households surveyed 2 173-174 

48 Sub-sample multiplier 10 175-184 

 

Segment 2, Second Stage Stratum 3  

49 Number of households in frame 3 185-187 

50 Number of households surveyed 2 188-189 

51 Sub-sample multiplier 10 190-199 

 

NUMBER OF CASUALTY HOUSEHOLDS 

                         Sch. 1.0   

52 Segment –1, SST -1 2 200-201 

53 Segment –1, SST –2 2 202-203 

54 Segment –1, SST –3 2 204-205 

    

55 Segment –2, SST –1 2 206-207 

56 Segment –2, SST –2 2 208-209 

57 Segment –2, SST –3 2 210-211 

    

    

 

 

 

 

 

 

 

 


