REPUBLIC OF CROATIA
CROATIAN BUREAU OF STATISTICS

FORM HBS-3.1.

The Survey is carried out on the basis of the
Official Statistics Act (NN, Nos 103/03 and
75/09).

Household Budget Survey

code:

Questionnaire 31,

Typeofwork 3251 Interval:

I:l D Year: 20___

A1 COUNTY CODE:
A2 SEGMENT CODE:

A3 ENUMERATION AREA NUMBER:

A4 DWELLING NUMBER:

A5 NUMBER OF HOUSEHOLDS IN A DWELLING:

A6 HOUSEHOLD NUMBER:

1]

NEW STATUS:

COUNTY:

SETTLEMENT:

NAME AND SURNAME OF
HEAD OF HOUSEHOLD:
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INTRODUCTION

The Croatiain Bureau of Statistics is conducting the Household Budget Suivey. The Suivey is used to coilect data on incomes and
expenditures by households. Confidentiality of the collected data is guaranteed by the Official Statistics Act (NN, Nos. 103/03,
75/09). The data is used solely for statistical purposes and is published in an aggregate form, thus preventing the disclosure of
individual data.

WHAT IS THE PURPOSE OF DIARY?

The diary is used to collected data on daily household expenditures for food, beverages, tobacco products and consumer products
(personal care products, beauty and hygiene products, newspapers and magazines, including house cleaning products). The diary is
run for a period of 14 days by a member of the household who is best familiar with the mentioned daily expenses.

HOW TO FILL IN THE DIARY?

There is a new page in the diary for each day of the week. A date is entered for each day. Every expense item is entered on
a single row and you state was it bought, spent from own production, received or given as a gift and if it's bought enter the
code of the store facility. If the goods were bought with the purpose of giving as a gift, the entry is made only in the column ‘given
gifts’, and not the bought’ and ‘given gifts’. For purchased items enter the quantity, unit of measure and value, whereas for

avnandituiras ‘enant fram awn nradustian’ ‘rasaivad aifte’ ar ‘aivan aifte’ anly tha auantibtuy and Lnit af maasura
CXpPOnGIUres 'spent ircm SWn proqQucticn’, received Giits’ or "given gilts’ iy the quaniily and Unit of measure.

Own production implies all that is produced or grown in the own business and not bought, and then consumed in the household in a
fresh form or from a freezer or stocks. Hunting wild game, fish and gathering forest fruits and mushrooms intended for consumption
in the household is also recorded as own production.

All that the household has bought, and has not consumed immediately, but has been placed into a freezer, is recorded as though it is
abought product.

If when filling out the diary one page is not enough, move onto the next page using the same date to continue entering information.
The entry of a product on the next page is commenced from the sequential number 21. When filling out the table, do not skip rows.

If on a day during the week you didn’t have any expenditures, then for that day you won’t enter anything in the diary, but
the next day you’ll continue filling out the diary with the appropriate date without leaving an empty page for the day on
which you didn’t have any expenditures.

We recommend that the diary be filled in every day. Assistance can be gained from the bills from the shops that you can archive
in the diary. All expenditures that you had on a single day regardless of the manner of payment (cash, credit card) are entered into
the diary.

If someone who is not a member of your household does the shopping for you, but you pay for the expenses, then such purchases
are entered into the diary. If you make purchases abroad, please state the amount recalculated into kuna.
DESCRIBING A PURCHASE

For each purchased food product and beverage, describe what you purchased. For example, write:

“cornbread” or “brown bread’, and not just “bread”
“beef with bones”, and not just ‘beef’
“whole milk” or “milk, 2.8% fat”, and not just “milk”.

For each type of product, write whether it is in the fresh, frozen or conserved state, e.g. ‘beans, can” or “beans, frozen”.

Please do not enter the product brand, e.g. “Dukatela” or “Milka” or “Carli”, because in that way the actual product that has
been bought is not recognised. Instead, enter dairy spread or chocolate or dishwashing detergent, depending on which
product it is.

WHAT EXPENSES ARE ENTERED?

If in the period when keeping the diary for any kind of larger celebration occasion (e.g. baptism, weddings, anniversaries), the
expenses relating to are not entered into the diary. The costs of smaller family festive occasions in the household (e.g. birthdays) are
recorded in the diary.

We appreciate your cooperation.
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A LIST OF UNITS OF MEASURE FOR FOOD, BEVERAGES AND TOBACCO
ARTICLES AND CONSUMER PRODUCTS

+ BREAD AND CEREALS

¢ MILK, DAIRY PRODUCTS AND EGGS

| Rice ikg | Milk I
Bread kg | Powdered milk | kg
Toast - Tkg | | Dairy drinks (kefir, sour milk, yoghurt) | kg
! Bread rolls (scones, bagels, buns, twisted | piece | Chesse spreads kg
- bread sticks) i Cream, curdled milk kg

IAII types of pasta lkg | Fresh, melted, hard cheese

. Puffed pastry kg I \ Poullry eggs

| Flour ikg
Cakes (industria pastry types) kg
, Cakes (indusrial, pastry types) piece ¢ OILS AND FATS
Rusks ' k__g__:j
 Waffles and orusts (for cakes and pies) kg Butter, margarine kg

! Crumbs [ kg | Edible oils (sunflower, olive, pumpkin, soy) |l

| Biscuits (tea biscuits, honey buns, crackers) | kg Pork lard | kg
Scones and finger buns, Bérek, pizza, piece Raw bacon kg

| doughnuts [ Lard, fat kg
Cereals (corn, wheat, buckwheat, millet) kg

["Fiakes (oat, com, misli..) kg | e
Soya (soya flour) kg —
g!amh Ll kg | [ types of fruits I'kg

. Diet foods kg | ' Dri d fruits (plumb ), k

| Sandwiches | piece | ried fruits (plumbs, grapes, etc.), poppy, g

S - carob, coconut, edible seeds I
Fruit-based diet products kg
¢ FISH
LAl types of fish kg ¢ VEGEIABLES
. Shellfish, molluscs, prawns, sea snails, frogs kg * Alltypes of vegetables kg
g::izerd fisn S — E—g———-—- Fresh seasoning vegetables, soup vegetab\es | bunch !
g | ("Grunzeug")
Canned vegetables kg
& MEAT Dried vegetables kg
- Potato products (chips, crockets, mash-potato = kg

" All types of meat, edible offal ka and French fries) -

| Paté kg Other tubers (sweet potato) kg

| Canned meat (ready meals containing meat) | kg | Vegetable-based diet products kg
Meat products and preparations (hotdog kg
sausages, mortadela, salami ham, greaves,

__headcheese, black pudding) 1
Meat products and preparations (dried, smoked: kg
and salted meat - dry bacon, dried and smoked
ham, kulen, winter salami) )

| Animal bowels (dried and frozen) | kg
2 HOUSEHOLD BUDGET SURVEY (Diary) CBS
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+ SUGAR, JAM, CHOCOLATE, HONEY AND
CONFECTIONARY PRODUCTS

| All types of sugar, jams, chocolates, honey, | kg
| confectionary products |
| | box,

+ ALCOHOLIC DRINKS, WINE AND BEER

- All types of spirits
+ All types of wines
. All types of beer, including non-alcohalic

| Arificial sweeteners ' pack |
| Chewing gum | piece | + TOBACCO
| lce-cream, larger packaging i | (o .
| lce-cream, smaller packaging | piece | | Cigarettes box |
Other products made from sugar including kg Cigars . | piece
cocoa-based desserts | Tobacco for cigarettes | pack. |
) | Cigarette paper | box |
. Pipe tobacco | pack. |
+ OTHER FOOD PRODUCTS
Mustard kg + PERSONAL CARE PRODUCTS
[ Ketchup kg : R
| Mayonnaise kg Personal hygiene products (soaps, cream, | piece
[ Various ready-made saices kg | shaving foam, facial cleaners, tooth paste) | i
[Vinegar N | Beauty products (deodorants, perfumes, | piece |
"Vegeta" 1 kg | blushes, nail polish, lipstick, tanning and | |
P ik Tk | showering products) | |
i G:ﬂ?:[i:n mg? fgrig;uunded) kg | Other products (toilet paper, handkerchiefs, | piece, |
Other seasonings (ginger) kg | cotton wool, nappies, paper towels, efc.) | pack. |
| Salt kg
e e o NEWSPAPERS AND MAGAZINES
5 Baking yeast ' kg — n — 1
| Baking powder, pudding powder, kg  Newspapers and magazines Lpeee |
| vanilla sugar, cream-foam i
| ggﬂ;?gzzﬁs : tg |+ HOUSE CLEANING PRODUCTS
| Baby food and diet preparatons k9 ' IGleaning and maintenance chemicals [ piece, |
(detergents, softeners, cleaning solutions for | pack.
- windows, floors, polishers, disinfectors, |
+ COFFEE. TEA. COCOA insecticides, shoe polish, ets.) |
Cleaning accessories (brushes, brooms, | piece
| All types of coffee, tea and cocoa kg sponges, dustpans) L
) ) Paper products (serviettes, rangehood filters, | piece,
kitchen paper, aluminium folio, carton plates, | pack.
+ WATER, SOFT DRINKS AND JUICES | e choarier bage) o
Other goods (matches, candles, thumbtacks, | piece,
| All types of mineral walers, carbonated and I needs, coat hangers, nails, glue, PVC bags, ; pack.
| non-carbonated, soft drinks, juices and syrups | rubber gloves) :
| Concentrates used for preparing beverages | kg |
CBS HOUSEHOLD BUDGET SURVEY (Diary) 3
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EXAMPLE FOR HOUSEHOLD ON HOW TO

Unit of measure can be: litre, kilogram, piece, box

Enter the code
of the purchased
PURCHASED jtem in which the
product was
bought
No. ITEM
1. shep
quantity unil of value g ?m‘:m
measure 4 kiosk
5. other
1 2 3 4 5 6
1 | semi-white bread 0.75 kg 7 1 01
2 | pork on bone, fresh 1 kg 45 3 02
3 | cigarettes 1 box 12 4 03
4 | eggs 5 piece |7.50 3 04
5 | dish washing detergent 1 piece 14 2 05
6 | toilet paper 10 | Piece 14 2 06
7 | newspapers 1 piece 7 4 07
8 | cotton buds 1 piece 2 08
9 | hand-cream 1 piece 12 2 o9
10 | chocolate 10
11 | cheese - hard 11
12 | carrots, fresh 12
13 | nappies 1 packet | 130 2 13
14 | laundry detergent 1 | packet | 60 2 14
15 | hair spray 1 piece 18 2 15
16 | soap 1 | piece |3.80 2 |16
- - '}
17 | paper tissues 1 | packet 2 2 17
18 | pastries 1 piece |2.50 5 18
19 | peas, frozen 19
20 20
RETAIL STORES
A shop implies sales in classical retail stores with service and minimarkets, i.e. self-service retail shops.
A market implies sales in supermarkets, hypermarkets, department stores and discount stores, i.e. self-service retail stores providing a wider
assortment of food and non-food goods in larger sales areas.
Markets imply sales outdoors or in open but specially equipped and organised ct ial-retail areas with iated i X
A kiosk implies sales in fixed or mobile premises in which products are sold through an appropriate opening in the kiosk without buyer entering the
sales areas.
Other retail stores implies sales on stands or other improvised sales areas in streets or shops, and similar.
4 HOUSEHOLD BUDGET SURVEY (Diary) CBS
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01
02
03
04
05
06
07
08

FILL IN THE DIARY

A7 Date: day_15 month Mﬂx
SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS
average average average
gi il value regionalrefail  value egionalrelal]  value
quantity unit o:e price: cuantity unrmre price quaniity unil 0:9 price
- entered by the regional : anlerad by the regional s anlerad by the regional
unit for staistics unit for stalisics unit for stafistics
7 8 9 10 11 12 13 14 15 16 17 18
: E 0.1 |kg
5 05 | kg | :
0.5 |kg : i
j | |
0.3 |kg é ]
: : i

LU T T}

U

Enter the date yoursslf fo which the costs relate
Enter each purchase propedy. Take paricular care whether the foodstufl was purchased fresh or frozen
Also, make a note of whether meat procucts are with or without bone
When miaking debil purchasss (or credt cards), wike the whole p

If you find that one page with 20 available rows for entaring arficles is nol adequate when filling cut the

and commence the entry with number 24
Please do not skip rows when completing the table.

ofthe

rates.
diary, move on fo the nexd page of the dary

CBS
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TABLE 1. FOOD, BEVERAGES, TOBACCO AND CONSUMER ARTICLES
FROM OWN PRODUCTION,

Unit of measure can be: litre, kilogram, item, box

Enter the code
lof the purchased
PURCHASED ftem in which the:
product was
bought
No. ITEM
1. shop
2 supermarkel
quantity unit of measure| value 3. markels
4 kiosk
5. other
1 2 3 4 5 &
1 01
2 | 02
3 03
4 04
5 | 05
6 06
T 07
8 | 08
9 09
10 10
1 11
12
13
14 |14
15 15
16 16
17 17
18 18
19 19
20 20
RETAIL STORES
A shop implies sales in classical retail slnres with service and minimarkets, i.e. self-service retail shops.
A market implies sales in suf } kets, dep shores and discount stores, e self-service retail stores providing a wider
assortment of food and non-food goods in Iargar sales areas.
Markets imply sales outdoors or in open but speualy quipped and ial-retail areas with
A kiosk implies sales in fixed or mobile p in which pi are sold through an appropriate opening in the kiosk without buyer entering the
sales areas.

Other retail stores implies sales on stands or other improvised sales areas in streets or shops, and similar.

6 HOUSEHOLD BUDGET SURVEY (Diary) CBS
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PURCHASED, SPENT
RECEIVED OR GIVEN AS GIFTS

A7 Date: day. month
SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS
average average average
gonalretaif  value egionalretal]  vallie egionalretail]  vallie
witof | price unit of price unit of prics
quantity quantty quantity
MEESUE | entered by the regional MEEIE | etered by the regional MEEBUE | entered by the regional
unit for stalistics unit for stafistics unit for statistics
7 & ) 10 i1 12 13 14 15 16 17 18
ot : : :
02 i i i
03 i i i
04 : : i
05 i i i
06 s ; |
08 ; ; ;
09 | i | |
0 :: | |
! ! !
11 g g {
12 i i i
13 i é |
14 a ] :
E ; ]
15 : : g
16 . : :
17 s | |
| i é é
$ ¥ +
9 | ; : ;
20 : i i
= Enterhe dale yourself 1o which the costs relale.
= Ener each purchase proparly. Take parficular care whether the foodstuff was purchased fresh or friozen
Also, make a note of whether meat products are with or without bone
= When making debil purchases (or credit cards), wiite the whole purch ant of the rales.
= Ifyou findthat one paga with 20 available rows for enfering articles is not adequate when filling out the dary, move on 1o the newd page of the dary
and commence the entry wilh nurmber 21.
= Please do nol skip rows when compleling the table.
CBS HOUSEHOLD BUDGET SURVEY (Diary)
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REPUBLIC OF CROATIA FORM HBS-3.2
The Survey is carried out on the basis of the

CROATIAN BUREAU OF STATISTICS Official Statistics Act (NN, Nos 103/03 and
75/09).

Household Budget Survey

3.2. QUESTIONNAIRE ON FOOD,
BEVERAGES, TOBACCO AND

CONSUMER PRODUCTS

Questionnaire code: 3.2, | Typeofwork: 3251 Interval: |:| |:| Year: 20

A1 COUNTY CODE:

A2 SEGMENT CODE: I |
A3 ENUMERATION AREA NUMBER:

A4 DWELLING NUMBER:

A5 NUMBER OF HOUSEHOLDS IN A DWELLING:
A6 HOUSEHOLD NUMBER:

NEW STATUS:

NAME AND SURNAME OF
HEAD OF HOUSEHOLD:
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

AT START OF THE INTERVIEW:

Date: day ‘ month

H 5

Time: hour ‘ minute

A8
NOTE BY INTERVIEWER:

CBS
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HOUSEHOLD BUDGET SURVEY

Table 1. BI-WEEKLY PURCHASED FOOD AND BEVERAGE ARTICLES FOR PERSONAL CONSUMPTION

PURCHASED
quantity value
1 2
+ BREAD AND CEREALS
Rice kg 01
White bread, sliced bread kg 02
Other types of bread (semi-white, brown, rye, com, graham, soya) kg 03
Bread rolls (bread buns, twisted bread sticks) piece 04
;I::hsab;:t;ry products (bannock, grilled sweet bread, doughnuts, piece 05
Bakery products (rusks, waffles, biscuits) kg 06
All types of pastry, puffed pastry kg 07
Paslry products (industrial pastry cakes, cakes) kg 08
Cakes piece 09
Barek, pizza piece 10
Sandwiches piece 11
Flour and grits (wheat, rye, com, semolina, bread crumbs) kg 12
Other cereals (com, wheat, rys, barely, oats) kg 13
Pretzel slicks, flips, crackers, snacks kg 14
Cereal products (flakes, starch flour) kg 15
Diet products based on grains, flour or starch kg 16
+ MEAT
Beef and veal (fresh, chilled, frozen) without bones kg 17
Beef and veal (fresh, chilled, frozen) with bones kg 18
Veal (fresh, chilled, frozen) without bones kg 19
Veal (fresh, chiled, frozen) with bones kg 20
Pork {fresh, chilled, frozen) without bones. ka 21
Pork (fresh, chilled, frozen) with bones ka 22
Mutton, goat, lamb (fresh, chilled, frozen) ka 23
Poultry meat (frash, chilled, frozen) ka 24
Wild game and rabbit meat (fresh, chiled, frozen) kg 25
Horse meat, donkey meat (fresh, chilled, frozen) kg 26
Edible offal (fresh, cold, frozen) ka 27
Nieal products and preparations (holdog sausages, mortadela, har rol, ko 28
g headcheese, black pudding)
eat products and preparations (dried, smoked and salted meat — dry o 29
bacon, dried and smoked ham, kulen, winter salami, glc.)
Conserved meat preparations (pats, meat cuts, ready meals containing meat) kg 30
2 CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

01
02
03
04
05
06
07
08
09
10
11
12
13
14
15
16

17
18
19
20
21
22
23
24
25
26
27
28
29
30

PURCHASED, SPENT FROM OWN PRODUCTION, RECEIVED OR GIVEN AS GIFTS

SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS
avrageregonal| ge reg valug FleEmli valug
quantiy refail price quanlly refail price quaniity redail price
‘entered by the regional unit for ‘entered by the regional unit for ‘enlered by the regional unil for
et Saliccs statich
3 4 5 [ 7 & 9 10 I 11

CBS
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HOUSEHOLD BUDGET SURVEY

Table 1. BI-'WEEKLY PURCHASED FOOD AND BEVERAGE ARTICLES FOR PERSONAL CONSUMPTION

PURCHASED
quantity valug
1 2
+ FISH
Freshwater fish (fresh, chilled, frozen) kg 31
Sea fish (fresh, chilled, frozen) kg 32
Seafood (fresh, chilled, frozen), molluscs, shells, sea snails kg 33
Freshwater food (fresh, chilled, frozen), rive crabs, snails, frogs kg 34
Dried, smoked and salted fish and seafood ka 35
Conserved and ;;moessed fish and seafood including preparations from kg 36
seafood (canned fish, caviars)
+  MILK
Whole milk (3.2% fat) I 37
Skimmed milk (0.9%, 1.8% or 2.8% fat) I 38
Powdered milk kg 39
Cther c_kain_.r products (sour and sweet cream, acidophilus, kefir, sour milk...) kg 40
and dairy desserts
Soya milk I 41
Yogurt (including fruit yoghurts) kg 42
Cheese - soft kg 43
Cheese - hard kg 44
Other types of cheeses (melted, cheese and diary spreads, mozzarella) ka 45
Poultry eggs piece 46
+ OILS AND FATS
Butter kg 47
Margarine kg 48
Edble oils {sunflower, com germ, soya, pumpkin and ather edible oils) | 49
Olive o I 50
Cther animal fats (pork fat, lard, fat) kg 51
4 CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

PURCHASED, SPENT FROM OWN PRODUCTION, RECEIVED OR GIVEN AS GIFTS

SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS

ge regional .- average regional i average regional -
relail relail . relail
ouanity = (s quaniity )
enlered by the regional i for enlered by the regional unil for enlered by the regional uni for
stalstics Stalistics Stalistics
3 4| 5 § 7 | 8 3 0 | 11

31
32
33
34
35
36

37
38
39
40
41
42
43
44
45
46

47
48
49
50
51

CBS 5
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HOUSEHOLD BUDGET SURVEY

Table 1. BI-WEEKLY PURCHASED FOOD AND BEVERAGE ARTICLES FOR PERSONAL CONSUMPTION

PURCHASED
quantity value
1 2

+ FRUIT

Citrus fruits (lemons, oranges, mandarins, grapefruit) kg 52

Bananas kg 53

Apples kg 54

Pears ka 55
| Stone-fruits (peaches, apricots, plumbs, cherries, sour cherry, avocado) y 56

- fresh, chilled, frozen 9
Berries (strawberries, blackberries, blackcurrants, blusberry, grapes) k 57
- fresh, chilled, frozen ¢

Other fruits (watermelon, dates, figs, kiwi, rose hip) kg 58

Dried fruits (dried plums, dried figs, raisins) kg 59

Cracked walnuts, almonds, hazelnuts kg 60

Uncracked walnuts, hazelnuts, almonds, chestnuts kg 61

Edible seeds from sunflowers, pumpkins, carob, poppy kg 62

Culinary ingredients based solely on fruit (fruit extracts) kg 63

Fruit-based diet product kg 64
(5] CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

52
53
54
55
56
57
58
59
60
61
62
63
64

PURCHASED, SPENT FROM OWN PRODUCTION, RECEIVED OR GIVEN AS GIFTS

SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS
gorogonal| averagoregional] averageregional|
il il ; il
cuanily refail price quaniy relail prica quantly relail price
‘enfered by the regional unit for ‘enfered by the regional unil for ‘enlered by the regional uni far
stalislics stalistics statistics

4

|

5

T | 8

10

11

CBS
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HOUSEHOLD BUDGET SURVEY

Table 1. BI-WEEKLY PURCHASED FOOD AND BEVERAGE ARTICLES FOR PERSONAL CONSUMPTION

PURCHASED
quantity value
1 2
+ VEGETABLES
Leaf vegetables _(\ettuce‘ chicary, lamb's lettuce, collards, chard, spinach) kg 65
- fresh, chilled, frozen
Cuhnal_’yfrz:hrbi E.z\izwf rg:;ley, chive, other herbs) Biiat 66
Herbac:ous plar_lts (cabbage, kale, broccoli, cauliflower) kg 67
- fresh, chilled, frozen
Veget_ables grown for their fruit (n?matoes, paprika, cucumber, eggplant, kg 68
zucchini, beans, peas) - fresh, chilled, frozen
Root vegetables (carrots, oniqn, garlic, radish, bestroot, parsley root and kg 69
celery, asparagus) - fresh, chilled, frozen
Mushrooms, fresh, chilled - all types kg 70
Fresh vegetables for soup ("Grunzeug") . bunch . . [ . - 71
Dry vegetables (dry legumes — beans, bob, lens, peas) kg 72
Processed vegetables (chutney, tomato — concentrate, etc.) and mixed kg 73
vegetables
All types of soured vegetables kg 74
Olives kg 75
Vegetables-based diet products kg . 76
Potatoes ' ' kg a - | 77
Other tuber vegetables (sweet potato) kg 78
Products from tuber vegetables (flour, chips, croutons) including frozeﬂm"m kg 79
products, e.g. French fries
+ SUGAR, JAM, CHOCOLATE AND CONFECTIONARY PRODUCTS
Sugar crystals or cubes, powdered sugar kg 80
Artificial sweeteners p?:k 81
Jam, marmalade kg 82
Compote, jellies, fruit creams and puree kg 83
Honey kg 84
Chocolate kg 85
Confectionary products (all types of sweets, bonbons) kg 86
Chewing gum pack. 87
lcocream larger packagng |« | | | s
Ice-cream, smaller packaging piece 89
Other sugar products (sugar syrup and molasses) | 90
Various cocoa-based desserts kg 91
8 CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

65
66
67
68

69
70
71
72
73
74
75
76
77
78

79

80
81
82
83
84
85
86
87
88
89
90
91

PURCHASED, SPENT FROM OWN PRODUCTION, RECEIVED OR GIVEN AS GIFTS

SPENT FROM OWN PRODUCTION RECEIVED GIFTS GIVEN GIFTS
average regional SVErsae reaonal’ aVEraae reaions!|
ol valus i, valus g valus
) retail ) retail ) elail
quantiy = quantiy = qantty [ EFE
enfered by the regional unit for enfered by the regional unif for enfered by the regional unit for
slafisics stalisics stalisics
3 4 5 § 7 3 9 0 | 11

CBS
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HOUSEHOLD BUDGET SURVEY

Table 1. BI-WEEKLY PURCHASED FOOD AND BEVERAGE ARTICLES FOR PERSONAL CONSUMPTION

PURCHASED
quantity value
1 2

+ OTHER FOOD PRODUCTS

Mustard, ketchup, mayonnaise, various ready-made sauces kg 92

Vinegar I 93

Table salt kg 94

Seasoning ("Viegeta®, pepper, paprika and grounded garlic, other dry herbs) | kg 95

Yeast, baking powder, vanilla sugar kg 96

Instant soups and sauces, ready bagged meals kg 97

Pudding powder, cream powder kg 98

Baby food kg 99

Diet products kg 100

Other food and soya products kg 101

+ COFFEE, TEA AND CACAO

Roasted or grounded coffee, coffee substitutes kg 102

Instant coffes, instant cappuccino kg 103

Tea (and other herb products for preparing beverages) kg 104

Cacao and powdered chocolate kg 105

+ WATER, SOFT-DRINKS AND JUICES

Water, carbonated and non-carbonated 1 106

Carbonated and soft drinks {soda water, lemonade) | 107

Fruit juices 1 108

Vegetable juices 1 109

Syrups for preparing beverages 1 110

Concentrates for preparing beverages ("Cedevita”) kg 111

+ SPIRITS

Spirits and liquors [ 1] 112

+  WINE

Wines made from grapes and other fruits I 113

Non-alcohol wines I 114

Aperitifs based on wines, champagne and other sparkling wines | 115

+ BEER

Beer, alcoholic | 116

Beer, non-akcoholic [ 117
10 CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

92
93
94
95
96
97
98
99
100
101

102

103
104
105

106
107
108
109
110
111

112

113
114
115

116
117
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HOUSEHOLD BUDGET SURVEY

Table 2. BI-WEEKLY PURCHASED TOBACCO PRODUCTS AND CONSUMER ARTICLES

PURCHASED
quantity value
1 2
+ TOBACCO PRODUCTS
1.1, Cigarelles box 118
1.2. Cigars piece 119
1.3. Tobacco for pipes and tobacco for cigarettes pack 120
1.4. Cigarette paper box 121
PERSONAL CARE PRODUCTS
2.1, Personal hygiene products (soaps, creams, shaving cream, )
skin cleaning, tooth paste) plece 122
2.2, Beauty products {decdorants, perfumes, blush, lacquers, lipstick, .
sun-tanning cream and ing) piece 123
2.3. Other products (toilet paper, issus, cotton, nappies, pigce 124
paper fissues, efc.) pack.
+ NEWSPAPERS AND MAGAZINES
3. Newspapers and magazines | pisce I 125
HOUSE CLEANING PRODUCTS
4.1, Cleaning and maintenance products (detergents, softeners, piece 126
window and floor cleaning chemicals) pack.
4.2. Polishes, inseclicides, disinfectors, air fresheners piece 127
43. Cleaning items (brushes, brooms, sponges, dustpan) piece 128
1A Pope prods [onielin Ko ngondies. (v | 129
kitchen paper, aluminium folio, carton boxes, vacuum cleaner bags) pack.
45. Other expendable products (matches, candles, thumbtack, need| piece 130
coat hangers, nails, glue, PVC bags) pack.
46. Shoe polish piece 131
12 CBS
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3.2 QUESTIONNAIRE ON FOOD, BEVERAGES, TOBACCO AND CONSUMER PRODUCTS

118

120
121

122
123

1o

125

126
127
128
129

20

131

PURCHASED, RECEIVED OR GIVEN AS GIFTS

RECEIVED GIFTS GIVEN GIFTS
average regional retail . average regional retail .
quantiy price ity price
enfered by the regional unitfor stafistics enfered by the regional unit for statistics

4

5

7

8

CBS

Metodoloske upute 72/2011. Methodological Guidelines

189



Ho USEHOLD BUDGET SURVEY

Table 3.  RETAIL FACILITIES IN WHICH YOUR HOUSEHOLD PRIMARILY BUYS SUPPLIES FROM THE MENTIONED PRODUCT
GROUPS (Enter the designation X for only one of the offered retail facilities per mentioned product group.)

RETAIL FACILITY
Product groups . other retail
shop supermarket markets kiosk facilities
1 2 3 4 5 6

1. | Bread

2. | Milk and dairy products

3. | Fresh meat and meat products

4. | Fish
5. | Fruit
6. Vegetables

7. | Sugar and sweets

8. | Oils and fats

9. Beverages

RETAIL STORES

A shop implies sales in classical retail stores with service and minimarkets, i.e. self-service retail shops.

A market implies sales in supermarkets, hypermarkets, department stores and discount stores, i.e. self-service retail stores
providing a wider assortment of food and non-food goods in larger sales areas.

Markets imply sales outdoors or in open but specially equipped and organised commercial-retail areas with associated
infrastructure.

A kiosk implies sales in fixed or mobile premises in which products are sold through an appropriate opening in the kiosk without
buyer entering the sales areas.

Other retail stores implies sales on stands or other improvised sales areas in streets or shops, and similar.

A9 END OF INTERVIEW:

Date: day month

Time: hour ‘ ‘ minute
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