MTM Market Questionnaire, July-September 2009

1. Village/Town Name in which Market/Shop(s) is located:
2. Interviewer ID: ] 3. Date of Interview (dd/mm/yy): |___ ||| |
4. Indicate whether shop or market (1=shop, 2=market) |__|
5. Shop/market name(s) ID|__|__|
6. GPS coordinates of shop/market: S| | . | | | | | |° (enter after survey)
=S N Y P A N N A N
7. Indicate all Enumeration Areas served by this shop/market:
LEA | ||| 4. EBEA | || TCEACL L] 10 EA: | | ||
2.BEA || ] 50BEA: ||| 8.EA || || I =7 T N
.EA | || ] 6.EA: | | | | 9. EA | | | | 12.EA: | | | |
Section 1 8. 9. 10.
Is the product |Price per unit (MK) in |Price per unit (MK) in
C available? most common unit second most common
e) used unit used (if any)
D UNIT UNIT
E YES..1 PRICE (MK) (CODES PRICE (MK) (CODES
NO...2 >NEXT ITEM AT RIGHT) AT RIGHT)
Cereals, grains, cereal products
1 |Maize ufa mgaiwa (normal flour)
2 |Maize ufa refined (fine flour) UNIT
; 1= KILOGRAMME
3 |Green maize 5 = 50 KG. BAG
3a |Maize Bran (Deya) 3=90KG. BAG
4 = PAIL (SMALL)
3b |Rice 5 = PAIL (LARGE)
6= No. 10 PLATE
Pulses 7= No. 12 PLATE
4 |Beans 8 = BUNCH
9 =PIECE
4a |Nandolo (pigeon peas) 10 = HEAP
11 = BALE
4b |Khobwe (cow peas) 12 = BASKET
DENGU
5 |Groundnut ((SHELL)ED)
\Vegetables (lI:DSE:NBGAL\JS)KET
6 |Nkhwani (UNSHELLED)
. 14 = OX-CART
7 |Thanaposi/rape (UNSHELLED)
- 15 = LITRE
8 |Gathered wild green leaves 16 = CUP
Meat, Fish, and Animal products 17 = TIN
. 18 = GRAM
9 |Dried fish 19 = MILLILITRE
- . 20 = OTHER
9a |Dried fish (2nd Unit) (SPECIFY)
: 21 = LARGE TUBE
10 |Fresnfish (1 22 = SMALL TUBE
11 |Chicken ! 4 live:chicken -
12 |Goat
13 |Eggs HEL
14 |Beef
14a|Mice
Sugar, Fats, and Oil
15 |Sugar
16 |Sugar Cane
17 |Cooking oil
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SECTION 2
CONDOM AVAILABILITY IN MARKET

1. Are condoms available from any of the shops/stalls in the market? Yes: |__|No: |__|= END
(including retail shops, bottle shops, pharmacies; excluding BLM clinics or other health care providers)

2. Brands/prices are available in the shops/stalls of the market:

Brand 1: Price: MK for __ Location:
Brand 2: Price: MK for _ Location:
Brand 3: Price: MK for __ Location:
Brand 4: Price: MK for _ Location:
Brand 5: Price: MK for __ Location:
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