
Study Description: [Chile] 
 
Study title:  
 

World Values Survey 
 

Fieldwork dates: 
 

June 14th to 24th July of 2006 
 
 

Principal 
investigators: 
 

 
MORI – Market Opinion Research International 

 
Sample type: 

 
Members of the household from 18 years to 85 years 
 

Fieldwork Institute: 
 

MORI – Market Opinion Research International 
 

Fieldwork methods: 
 

Face to Face interviews 
 

Sample size: 2000 
 

 
 
 
Language: 
 

 
Spanish 

Weighted: 
 Yes 
Weighting 
Procedure: 

Education, Sex and City according to Census 2002 data. 
 

Known Systematic 
Properties: 

 
 

Deviations from 
WVS-questionnaire: 

 Yes 
 

Publications:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
Comparison of the Sample with Demographic Information (%) 
  
SEX    Censo         Sample 

2002 
 
Male    48,69   44,9 
Female  51,31   55,1 
 
AGE 
18-29    27,79   26,4 
30-39     23,28   20,1 
40-59     19,47   34,3 
60 y +     29,45  19,2 
 
EDUCATION 
No studies     3,03     1,5 
Primary and less  32,19   21,5 
Seconday and less  46,63    46,5 
Universitary and more 18,14   30,3 
 
 


	Study Description: [Chile]

