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AIAAIKAZIA ENIAOMNHZ ATOMOY ME TO OINOIO OA I'INEI H ZYNENTEY=H
H EPEYNA TINETAI METAZY ATOMQN HAIKIAZ 18 XPONQN KAI ANQ NOY EINAI MONIMOI

KATOIKOI KYMNMPOY

H eniAoyr Tou aTopou 0a yivel Je Tn HEO0DO TWV TEAEUTAIWV YEVEOAIWV.

INMEIOOTE OAa Ta HEAN TOU VOIKOKUPIOU NAIKiag 18 Xpovwv Kal avw. ZNHEIMOTE NOIOo
aropo €ixe TeAeuTaio Ta yevéBAIa Tou. KAVETE Tn OUVEVTEUEN HE TO ATOHO AUTO.

MéAn voikokupioU nAikiag 18 xpovav kal avew
ZHMEIQZTE TA ONOMATA

ZHEMIQZTE ME v TO

ATOMO

noy EIXE

TEAEYTAIO TA
FTENEOAIA TOY
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l'eia oac. Eipar ano tnv etaipeia Epeuvwv CYMAR Market Research Ltd. Maipvoupe pépoc o€ pia
Naykoouia €PEUVA Yia TO TI EKTIMOUV ol avBpwnol otn {wn. AuTh n £peuva Ba KaTaypawel TIG anoYeIg
avlpwnwv ano TIGC NEPICOOTEPEC XWPEC OTOV KOOMO. 'ExeTe emiAexBei Tuxaia wG WEPOC €vOG
avTINPOCWMEUTIKOU DeiyaToC TwV KaToikwv TnNG KUnpou, yia va pac Neite TIG anowelg aag yia diagopa
B<uyata. AuTa nou Ba neiTe Ba €ival AUOTNPWG EUMNIOTEUTIKA, B6a cuuBaAlouv OUWG oTNV KAAUTEPN
KaTavonan Tou TI mioTelouv Kal Béhouv and Tn {wr ol avBpwnol 6Aou Tou KOGUOU.
MNa To kabe €va and Ta akdAouba neiTe Pou NOGCO onUAvTiko ival oTn {wn oac. ©a Aéyate OTI ivat:
(AIaBAOCTE TA NIO KATW KAl CNHEIOOTE HIA AnAvTnon yia To kadéva) (AEIZETE KAPTA)

MoAU ApKeTa Aiyo/Kanwg Ka6oAou

ONUAVTIKO | ONUAVTIKO ONUAvTIKO ONUAvTIKO
V4. | H oikoyéveia 1 2 3 4
V5. | O1 iAol 1 2 3 4
V6. | O sl)\auespoq 1 5 3 4

XPOVOG

V7. | H noAiTikn 1 2 3 4
V8. | H epyacia 1 2 3 4
V9. | H Bpnokeia 1 2 3 4

V10. AapBavovrac unown oAa Ta dedopéva, Ba Asyate OTI sioTe... AIABAZTE:

MoAU sUTUXIOUEVOG 1

ApKETA EUTUXIOUEVOG

2
Aiyo/Kanwc eUTUXIOUEVOG 3
KaBdAou suTuxiopEvoc 4

V11. AapBavovTac 6Aa Ta dedopéva unoyn, Nwe 8a nNeplypapaTe TNV KATACTACH TNG UYEIQC 0acg AUTEC

TIC NUEPEC; Oa Aéyate OTI €ival... AIABAZTE:

MoAU kaAn 1
KaAn 2
METpia 3
Kakn 4

Edw cival évac kaTaloyog e a&ieg TIc onoiec Ba pnopoloav Ta naidia va evBappuvBolyv va pabouv
oTo oniTl. MoIEG, €av KANOIEG, BewpPEiTE 101AITEPA ONUAVTIKEG; MapakaAw JIGAEETE PEXPI NEVTE.

AEI=TE KAPTA (Znpei®0oTe HEXPI NEVTE)

AvagépBnkav | Aev avagepBnkav
V12. | AveEapTnoia 1 2
V13. | 3kAnpn doulegid 1 2
V14. | AioBnua uneuBuvoTnTtac/sublvng 1 2
V15. | AvanTtu&n Tng @avraaiag 1 2
V16. | AvekTikOTNTaA Kal 0gBAcpo yia Touc AAAOUC avBpwnoug 1 2
V17. | Na sival oikovopol, va Npogsxouv/puAave AepTa kal npdyuara 1 2
V18. | Ano®acioTikOTNTA Kal EMIHJOVH 1 2
V19. | OpnoKeUTIKA NigTn 1 2
V20. | Na unv cival eywioTeg (va gival aATpouIoTEC) 1 2
V21. | Ynakon 1 2
V22. | Ekgpdon npoownikdTnTac 1 2
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V23. AayBavovTac unown oAa Ta dedopEva, NOCOo IKaVOMNOINUEVOI €i0TE YE TNV {wr) 0ag AUTEC TIC
NUEPEC;, XpNOoIKOMNoIWVTAG auTh TNV KApTa oTnv onoia To 1 onuaivel 0TI gioTe «andAuTa
duoapeoTnuevoc» kal To 10 onuaivel OTI €i0Te «anOAUTA IKAvVOMOINUEVOC», MoU Ba KaTaTdooaTe
TNV Ikavonoinon and Tn {wr) oac yevikoTepa; (EnUeiwaTe £va apifuo) AEIETE KAPTA

AndAuTa AnoAuTta
duoapeaTnéVog 1IKQVOMoINUEVOG
01 02 03 04 05 6 07 | 08 09 10

V24, F'evika YIAVTAC, Ba AéyaTe OTI Ol NEPICTOTEPOI AvBpwnol €ival aglol eynioToouvng rj OTI 8a
npénel va €ioTe NoAU NPOCEKTIKOG/N OTNV oUVAvacTPoP 0ac Ye Touc avBpwnouc; (ZNUEINOoTE
Jia anavtnon)

O1 nepiogoTepol GvBpwnol ival a&lol unioToouvng

Mpénel va gipal NoAU NPOCEKTIKOG/N 2

Twpa Ba oac diaBacw £vav KaTAAoyo ano £BeAOVTIKEC opyavwaoelc. a Tnv kabe opydvwaon UMNopeiTe
0ac NApakaAw va Hou MEITE KATA NOCo €ioTe evepyo PENOG, UN-EVEPYO WENOC, N Oev ioaoTe PEAOC:
(A1aBAoTE Kal CNUEIOOTE HIa andavrnon yia KA0e opyaviopo).

Evepyo Mn-evepy0 | AEev AQVNKETE

MéAog MéAog
V25. | EKKANCIAoTIKR I} BpNOKEUTIKN 0pyavwaon 2 1 0
V26. | ABANTIKA N Wuxaywylkr opyavwon 2 1 0
V27. | KaANITEXVIKT), HOUTIKN 1 EKNAIOEUTIKN opyavwan 2 1 0
V28. | EpyaTiko ouvdIKATo/CUVTEXVIa 2 1 0
V29. | NoAITIkO KOPKa 2 1 0
V30. | NepiBaMAovTIKr opyavwaon 2 1 0
V31. | EnayyeAUaTIKO OUVOEDTHO 2 1 0
V32. | AvBpwniaTiKn 1 ¢IAavBpwmnIKr opyavwaon 2 1 0
V33. | ZUvdeou0 KaTavaAwTwV 2 1 0
V34. | Opada autoponBeiag/alnhoBonBeiac 2 1 0
V35. | AMn opydvwaon 2 1 0

S€ auTO TOV KaTAaAoyo undapyouv diapopec opadsc avBpwnwyv. Oa ynopoloaTe Napakaiw va
avapEPETE 0MnoIouadrnoTe ano autoug nou dev Ba eniBupoloaTe va EXETE oav YeITOveG: (ZNHEIDOTE
Hia andavtnon yia ka0s opada) AEISTE KAPTA

Avapépbnke Agv avapépBnke

V36. | Napkopaveic 1 2

V37. | AvBpmnouc dIapopeTIKAG PUAAC

V38. | AvBpwnouc nou £xouv AIDS

V39. | MetavaoTec/Eevouc epyaldpevouc

V40. | OpopuAdPINOUC

V4l. | AvBpmnouc diapopeTikig Bpnokeiag

V42. | AvBpmnouc nou nivouv noAU

V43. | AvunavTpa Zeuydpia nou oulolv

= = | |
N INININIDNIDNINGDN

V44. | AvBpmnouc nou HIANOUV SIapopeTIKn YAOOTa

SUMQWVEITE, SIAPWVEITE, 1 OUTE CUPPWVEITE OUTE dIAPWVEITE, PE TIC akoAouBec dnAwoeic; (AlaBACTE
Kal CNUEINOTE HIa anavrnon yia kads dnAwon)
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Zupp- OuTe 10 Alapw-
VEITE &va VEITE
oUTE TO
aAio
V45. | 'OTav ol epyaaieg gival AlyooTEG, Ol AVTPEC NPENEI
va £X0UV NEPICCOTEPO dIKaiwpa oE pia epyacia and 1 2 3
TIC YUVAIKEC
V46. | ‘OTav ol epyacisg sival AIyooTEC, oI EpYOdOTEC
npéenel va divouv NpoTePAlOTNTa oTouc Kunploug 1 2 3
napa oToUG UETAVAOTEC.
V47. | Av pia yuvaika kepdilel nepioooTEPa AEQTA anod Tov
avtpa Tng, givar oxedov aiyoupo OTI Ba 1 2 3
dnuioupynBolv npofAruara.
V48. | To va sival epyalopevn €ival o KaAUTEPOC TPOMOG
yla Jia yuvaika va €ival ave&aptnTto 1 2 3
npoCWMo.

Ma kGBe pia ano TIc akdAouBec dnAwaoelc nou Ba oag dlaBacw, PNOPEITE va PoU MEITE KATa NOCo
OUMPWVEITE anOAUTA, CUPPWVEITE, dIaPwVEITE 1 dila@wveite anoAuTta. (AIaBACTE KAl CNHEINOTE
Hia andavtnon yia Ka0s dnAwon)

Ailapwv
2u‘|’1£’pw Zup Alapn :np
anéAuTa POVE \'[0) anoAut

a

V49, 'Evaq' ano Toug KUp'IOUQ o-réxo'uq gou otnv {wr ATav 1 5 3 4

va KAV TOUC YOVEIC OU MEPN(PAVOUG

V50. | 'OTav n pntépa spyaleral yia va kepdilel £100dnua, 1 2 3 4

Ta naidia uNnoPEPOUV.
V51. | TevikOTEPA Ol AVTPEC MNOPOUV va Yivouv KaAUTEpOI 1 5 3 4
NOAITIKOI NYETEC Ano TIG YUVAIKEC

V52. | H ngvsnloTnulaKf] 'EKI'IGi5£‘UOT] eivgl Mo onUavTikn 1 2 3 4

yia €va ayopi and OTI yia £va KopiTal
V53 | TevikOTEPA Ol AVTPEC MNOPoUV va Yivouv KaAUTEpOI 1 5 3 4
DIEUBUVTEC ENIXEIPACEWY NAPA Ol YUVAIKEC,

V54. | To va €ival kanola yuvaika VoOIKOKUPA MPOoopEPEI
TNV idla aiobnon auToeknANPWONG, ONwe To va 1 2 3 4
epyaleral Ys apoipn.

V55. Kanolol avBpwnol aigbavovTal 0TI £xouv anoAuTtn eAeubepia emAoyng kal E\eyxo otnv {wh Toug,
£V Kanolol aAhol avBpwnol viwBouv 0TI, OTIBAMNOTE KAVOUV Jev €XEl KAUIG NPAyUdaTikn nidpaon
0€ QuTA nou Touc cupBaivouv. Mapakalw XpPNOILOMOINOTE AUTH TNV KAiHaka onou To 1 onuaivel
«kaBoAou enidoyn» kal To 10 onuaivel «ndpa NoAAEG €nINOYEC» yla va NpoadiopigeTe noonv
eAeuBepia emAoync kal EAeyXo aioBAveoTe OTI €XETE MAVW OTOV TPOMO nou KuAa n {wr oadc:
(ZnueiwoTE £vav apiduo)

KaBdAou Mapa noAhég
enmioyn EMIAOYEG
01 02 03 04 05 06 07 08 09 10
V56. MoTeleTe OTI 01 NEPICOOTEPOI AvBpwnol Ba npoonaboloav va oac eKUETAAAEUTOUV €4V TOUG

d1d0Tav n eukaipia, r Ba npoonaboucav va aag pepBouv dikalia; Mapakaiw dWOTE ThV

anavTtnaon oac Ye Bacn auTr Tnv KapTa, onou 1 onuaivel 0TI «ol vBpwnol 8a npoonabolaoav va

0ag ekeTaAMeuToUV» kal 10 onuaivel 0TI «Ba npoonaboucav va ATav dikaio»: (ENHEIDOTE

€vav apifuo) AEIETE KAPTA

O1 avBpwnol 6a npoonaboloav
va Je EKPETANEUTOUV

01 02 03

O1 avepwnol Ba
poonaBolaav va ivai dikaiol

07 8 9 10

o

04 05 06
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V57. H napouoa katdoTtaon odc sival: (AlaBACTE Kal CNUEINOTE Hia anavTnon povo) AEISTE
KAPTA

‘Eyyapn/pog

SulgiTe oAV NAVTPEPEVN/OG

Aialeuypévn/og

>e diaoTaon

Xnpa/pog

AU PR|W|IN| =

EAelBepn/poc

V58. Mooa naidia £XeTe;

Kavéva naidi

'Eva naidi

AUo naidia

Tpia naidia

Téooepa naidia

MNévre naidia

'EE€ naidia

Enta naidia

O IN|ON|hWINHIO

OkTw 1 nepioodTepa Naidia

V59. Mo0o Ikavonoinuévn/oc €i0Te e TNV OIKOVOUIKT] KATAGTAGH TOU VOIKOKUpPIOU OdG;
XpnolJonoleioTe TNV KAPTA AUTH Yia va oag fondnoel oTnv anavrnor oac. (ZNUEIOOTE £va
apifuo). AEISTE KAPTA

AnoAuTa AnoAuTa
duoapeoTnuEvog/n IKavonoinuevog/n
o1 | 02 [ 03 [ 04 | o5 | o6 | 07 | 08 | 09 [ 10

V60. O1 avBpwnol PEPIKEC POPEC oulNTOUV yia To nolol Ba £Npene va €ival ol gTdXol TNG XWPAg Kag yia
Ta enopeva deka Xpovia. X’ auThv TNV KApTa napaTiBsvTal JEPIKOi and Toug GTOXOUC OTOUC
onoioug diagpopeTikoi avBpwnol Ba £divav npoTepaldTNTA. MMOpPEITE 0aG NAPAKAAW va HOU MEITE
Molo and auToucg 0€iC NPOCWNIKA BEWPEITE TOV MO ONUAVTIKO; (ZNHEIOOTE HIa anavrnon
HOVO KAT® anod TRV «np®Tn emiAoyn>») AEIETE KAPTA

V61. Kal nolo¢ 6a ATav o ENOPEVOC Mo GNUAVTIKOC, (ZNHEIMOTE Hia andavTnon HOVo KaTm ano
TNV «3eUTEPN ENIAOYN»)

V60. Vé61.
MpoTn AgUTEPN
emAoyn emoyn

'Eva uwnAo €ninedo o0IKOVOIKNG avanTu&ng 1 1

H diaopdalion 0TI n Xwpa pag el I0Xupr aguva 2 2

Na diacpaAicoups OTI 0l GvBPwWMoI £X0UV MEPICCOTEPO AOYO OTO NWG

yivovTal Ta npayuaTa oTig SOUAEIEC TOUC KAl OTIG KOIVOTNTEG TOUG, 3 3

Na npoonabrgoule va KAavoupEe TIG NOAEIC kal Thv UnaiBpo pag nio
OHOPPEC.
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V62. Eav 6a énpene va eniAEEsTe, Nold anod Ta NpAyUaTa nou €ival o€ auTh TNV Kapta Ba Aéyate OT
€ival To Mo onuavTiko; (ZNHEIMOTE HiIa anavrnon HOVOo KAT® ano TNV «np®TN eNIAoyn>»)
AEI=TE KAPTA

V63. Kal nolo Ba ATav To ENOHEVO Mo onuavTikd; (ZNMEIOOTE HIA ANAVTHON HOVO KAT® ano Tnv
«deUTEPN EMIAOYN»)

V62. V63.
MpoTn AgUTEPN
gmAoyn gmioyn
H diatripnon Tng Ta&ng oTn Xwpa pag 1 1
Na doBsi oTOV KOO0 NEPICTOTEPOC AOYOC OE ONUAVTIKEC KUBEPVNTIKEG 5 5
ano@aceic.
H katanoAéunon Tng al&nong Twv TIM®V 3 3
H diaopdalion Tnc eAeuBepiac Tou Adyou 4 4

V64. KoITGEeTe kal auTo Tov kataloyo. Katda Tnv yvoun oag nold anod auTd €ival To nio onuavTiko;
(ZNUEIMOTE pia andvrnon HOVo KATW anod TNV «np®Tn eniAoyn>») AEISTE KAPTA

V65. Kal noid Ba gival To €nOpEVO Nio onuavTikd; (ZNMEIOOTE HIA ANAVTHON HOVO KATW ano Tnv
«deUTEPN ENIAOYN»)

V64. V65.
MpoTn AgUTEPN
gmAoyn emoyn
Mia oTaBepr) oikovopia 1 1
H npdodog npog pia AiydTepo anpoownn Kai nio avepwnivr Kolvwvia 2 2
H npdodog npog pia Kolvwvia aTny onoia ol ID€eC YeTPoUV NEPICGOTEPO aANo 3 3
Ta xpnuara
H kaTanoA&éunaon Tou eyKARUATOg 4 4

V66. 'Ohol eAniCoupe, BERala, OTI dev Ba unap&el AANoG NOAe0C, aAAG av £TOI TO EQeEpvav Ta
npdyuara, 6a noacTav npodupol va NOAEUNOETE yia TV naTpida oag;

Nai 1 ‘Oxi 2

Twpa 8a oag diaBacw £va katahoyo diaPopwv alaywv oTo Tpono {wnG Kac, Nou Pnopei va guppolv
0TO £yyUC HENOV. TMapakaAw NECTE You yia KABe pia and auTeG, Eav ouveBaivav, kaTta noco
nioTeveTe OTI Ba ATav éva kaAd npayua, £va kakd npayua f dsv oag neipalel; (ENMEIOOTE Hia
andvrnon yia To Kaoe €va)

Agv pe

Kalo neiphZel Kako
V67. | Na nailel AiyoTEPO ONUAvTIKO POAO N douAsid 1 5 3
otnv {wn pag
V68. | Na d0Bsi peyaAUTepn €Ugpaacn oTnV avanTuén 1 5 3
TNG TEXVOAoyiag
V69. | Na undpyel NEpIOCOTEPOC CERATHOC OTIC APXECS 1 5 3
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Twpa Ba Nepypayw v CUVTOMIA PEPIKOUC avBp®Mouc. XpnoIKoMNoI®VTAG auTr TNV KApTA Napakai®
unodei&Te yia kKABe neplypadr, av autd To aTopo polalel napa noAU os £0dac, Yolalel og €0dc, polalel
KAnwc os €0dag, poiadel Aiyo ye oag, dev poialel oe €0dc, ) Oev poialel KABOAOU OE €0GG. (ENMEIROTE
Hia andavrTnon o€ ka0s neprypagpn) AEIETE KAPTA

Moiadei
napa
noAuU o€
£0d¢g

Moiag
€1 o€
€046

Moiadei
KANwG o€
€04¢

Moiadei
Aiyo pe
of €046

Agv
poiader
o €04G

Agv
poiadei
kaBoAou
o< £04¢G

V70

Eival onuavTikd o€ auTd TO ATOHO Va EXEl
KaIVOUPIEG I0EEC Kal va gival SNUIOUPYIKOG,
va kavel Ta npdyuara pe Tov dikd Tou
TpOMNo

V71

Eival onpavTikd o€ auTtd To aTopo va eivai
nAoUalog, va £xel MOAAG XpruaTa Kai
akpIfa npayparta

V72

Eival onpavTikd o€ auTtd To atopo va (el
o€ €va aoPaléc nepiBailov, va ano@elyel
oTIONNOTE UNopei va gival nikivduvo

V73

Eival onpavTikd o€ autd To ATOHO Vva
NEPVA kaAd, va «Kakopadaiver» Tov EauTo
TOU

V74.

Eival onpavTikd o€ autd To ATOO va
KAVEI KATI yId TO KaAO TNE KoIvawviac.

V75

Eival onpavTikd yia auto To aTopo va
gival noAU neTuxnuUEvVoc va
avayvwpilovtal Ta enitelyuatda Tou ano
Touc ahhouc.

V76

H nepinéTeia kal To va naipvel pioka eivai
ONMAVTIKA yIa auTo TO ATOWO, Va £XEl HIa
ouvapnaaoTikn {wn

V77

Eival onuavTikd o€ auTd TO ATOMO
MAVTOTE VA CUUNEPIPEPETAI KABWE NPENEl,
va anogeUyel va KAavel oTIdNMOoTE rnou ol
avBpwnol Ba €\eyav OTI gival A\avBaouEvo

V78

H @povTida Tou nepiBaliovTog ivai
oNMavTIKA 0€ auTd TO ATOWO, Va
evOIaQEPETal yia TNV QUON Kal va
ouvTnpei TIg {WTIKEG NNYEC.

V79

H napadoon sival onuavTikn yia autd To
aropo, va akoAouBei Ta 6n kai £6ipa nou
Tou napadwaoe n Bpnokeia Kai n
OIKOYEVEIQ TOU

V80. Oa oac diaBaow kanoia npofAnuaTa. MapakaA® NECTE You noio and Ta akoAouBa npoBAruaTa
BewpeiTe TO Nio coBapo yia oAdkAnpn Tnv avbpwnotnTa; AIABAZTE: (ZnueiwoTe Povo pia

anavrtnaon)

AvBpwnol {ouv oTNV PTOXEIA Kal TV £EaBAinon

AlakpioeIc vavTia oTa KopiTala Kal OTIC YUVAIKEG

Kakr| UyIEIVI) Kal JOAUCHATIKEG AOOEVEIEC

Avenapkrng eknaideuaon

MepiBaAovTiKn pOAuvon

G h WN
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V81. Edw €ival dUo dnAWCEIG Nou ol avBpwnol kavouv 0Tav culnTolv yia To nepIBalhov kai Tnv
olkovopikn avanTuén. Moia and Tic dUo gival nio kovTa aTnv anoyn oac; (AlaBacTe kai
ONUEINOTE Yia anavrnon)

Mpénel va 0Bl NpoTEPAIOTNTA OTNV NPOOTACIA TOU NEPIBAAAOVTOC, aKOUa Kal av auto
NPOKAAEDEl KABUOTEPNON GTNV OIKOVOUIKI) avanTugn Kal Kanola anwAsia epyaciov 1

H oikovopikr avanTugn kal n dnuioupyia epyacianv nNpénel va gival kopugpaia npoTepalodTnTa,
aKOMa Kal av auTo NpokaAéoel KAMOIEC EMNTWOEIC T NEPIBAAOV

AAN\eC anavTnosig (ZNUEIOOTE POVo av avapepBolyv auBopunTta) 3

KaTd Tn d1dpkeia Twv TeEAeUTaiwv duo xpovwv... ATIABAZTE:

Nai ‘Oxi
V82. 'EXETE NPpooPEPEl AsPTA OE OIKOAOYIKO Opyaviouo; 1 ?
V83. AaBeTe pépog oe d1adnAwan yia KAanolo okono rnou 1 ?
apopd To nepIBairiov;

V84. Mooo Ba Aéyate OTI evdlaPEPEDTE yia Ta NOAITIKG/TnV noAiTikr; AIABAZTE (OnHEIOOTE Hia
anavrnon)

EvOlapépeaTe NOAU

EvdlapEpeoTe ApKeTa

1
2
Aev evdIaQEPETTE NOAU 3
4

Aev evdlapépeoTe kaBoAou

Twpa Ba rBeAa va KoITAEeTe auTr TNV KapTa. MpokeiTal va diaBacw PEPIKEC HOPPEC NONITIKAC Opacng
OTIG onoieg ol avBpwnol ynopoUlv va WETEXoUV, Kal Ba nbeAa va Pou NeiTe yia Tnv KAOE ia, kaTta noco
£XETE KAVEI kKAnola and auTa Ta npayuara, fj 8a pnopoloaTe va Ta KAveTe, 1 8ev Ba pnopouodaTe noTeE
va Ta KAVETE KATW and onoleodnnoTe nepioTacelc. (AlaBACTE KAl CNUEIDOCTE HiA andvrnon yia
kG0e dpaon) AEIZTE KAPTA

To'éxo) Oa pnopsn'wa 'Asv 6a T

KAaveEl va TO Kavw EKavda noTe
V85. | Ynoypaor evog arriuaTog [ diapapTupiac] 1 2 3
V86. | Tuppetoxn o€ pnoikoTapiopaTa 1 2 3
V87. | TuppeToxn og sIpnvikeG dladnAWaoEIg 1 2 3
V88. | Supperoxn os anepyieg 1 2 3
V89. | OnoiadnnoTe GAAn npda&n diagapTupiac 1 2 3

Inueioon: O1 epwTAOEIG VI90-V94 va unoBAnOoUV HOVO O£ AuTOUG NOU AnAvTnoav « £Xm
Kaver» Tn dedopévn npadn.

MéoTe pou NdCo Guxva AaBaTe PEPOC OE AUTEC TIC OpACTNPIOTNTEC TOV NEPATHEVO Xpovo: (AlaBaoTe
Kal onUeInoTE Pia andvtnon yia kae dpaaon).

MNMoTé Mia AUo Tpeig MNMepioooTEPO
Qpopa POpPEG PopEg anod 3 Qopég
V90. | Ynoypa®n evoc arriuaToc [ 1 5 3 4 5
diapapTupiac]
V91. | SuppETOXN O pnoikoTapiopara 1 2 3 4 5
V92. | SUMHETOXN O€ EIPNVIKEG dIadNAWOEIG 1 2 3 4 5
V93. | SUPMETOXN OE AnEPYIEC 1 2 3 4 5
V94, | Onoiadrnote aAAn npagn 1 5 3 4 5
dlapapTupiag
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V95. e noNiITika B£paTa, ol AvBpwnol ava@EPovTal oTnV «OeEIa» Kal TNV «apioTepd». MNwg Ba
TonoBeToUOaTE TIC ANOYEIC 0aC O AUTAV TNV KAIMaKa, YEVIKG OPIAOUVTEG; (ENUEIWOTE Evav

apibuo) AEIETE KAPTA

Agtla

ApioTepad

01 02 03 04

05

06

07 08 09 10

Twpa Ba fBeha va Pou neiTe TIC anOWeIG oac navw o€ diagopa BépaTa. Mwg Ba TonoBeToUCATE TIG
anoWeIC 0ag oTnNV NApakaTw KAigaka, ornou To 1 onuaivel CUPPWVEITE andAuta Pe Tnv dnAwaon oTta
apioTtepd, 10 onyaivel 0TI cUpPwVeiTE andAuTa pe Tnv dnAwon ota de€ia; Eav ol anoyeic oac ival
kdnou avapeoa oTo 1 kal 1o 10 pnopeite va dIaAeéEeTe évav aplBpd WeTa&u Tou 1 kai Tou 10.
(ZnueinoTe €va apiBuod yia kabe B€ua). AEISTE KAPTA

V96. Mpenel va undp&el nio peyain XpeialdpaoTe peyalUTepeg dIapopeg oTa

I06TATA OTa £I00BAPATA (TV €l0001aTa, oav KivnTpo yia nePIooOTEPN

avopwnwv) aTopIkn npoonabeia
01 02 03 04 05 06 07 08 09 10

V97. Mpénel va enekTabei n 18I0TIKA Mpénel va enekTabei n KUBEPVNTIKA

I010KTNOIa ENIXEIPACEWY Kal Biopnxavimv 1I010KTNCIa EMIXEIPAOEWY KAl BIOPNXaVIOV
01 02 | 03 | 04 | 05 | o6 | 07 | 08 | 09 10

V98. H kuBepvnon npénel va avaiapel
NEPIOOOTEPEG EUBUVEG £TC1I WOTE va
dlaopaAioel gTov kaBe noAiTn Ta

O1 avBpwnol npénel va avaidBouv
NePICOOTEPEG EUBUVEG £TOI WOTE Va
dlaopaAicouv Ta anapaitnTa o kabevag yia

anapaitnTa TOV £0UTO TOU
01 02 03 04 05 06 07 08 09 10
V99. O avraywviopdg eival kaAdg. Kavel Toug O avTaywviouog sivar empAapng.
avbpwnoug va douhelouv okAnpa kai va Byadel Tov XEIPOTEPO £AUTO TWV
avanTuooouV KAIvVOUPIES IOEEG avBpunwv
01 02 03 04 05 06 07 08 09 10
V100. MakponpdBsopa n okAnpry douAeld levika n okAnpry dOUAEIG Dev PEPVEI
(Epvel ouvhBwG pia kaAuTepn {wn navTta Tnv eniTuyia — givar nepiocoTEPO
BEpa dlaouvdESEWY Kal TUXNG
01 02 03 04 05 06 07 08 09 10
V101. O1 avBpwnol pnopolv va nAouTioouv O nAoUTOG pnopei va au&nbei £Tol woTe
HOVO €I¢ BApog TV AAwV va gival apkeTOg yid Tov kabeva
01 02 03 04 05 06 07 08 09 10
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©a nbeAa va oag pwTRow NGO NOAU EUMICTEVEDTE TOUG avBpwnoug and dIapopeg oladeg. Mnopeite
va JOoU MEITE KATA NOCO EUNIOTEVEDTE TOUC avOPWNOUG anod auTeG TIC opadec andoAuTa, apkeTd, oxl
napa noAu n kaBdAou; (AlaBacTe Kal ONUEIMOTE Yia andvtnon):

Epnmioretopal | EpmioTredopal Agv Agv
anoAuta apkeTa gpnioTelopal | epnicTEUOHAI
noAuU kaBdoAou
V102. | Tnv oikoyevelia oag 1 2 3 4
V103. | Toug yeiToveG oag 1 2 3 4
AvBpwnoug nou yvwpileTe
V104. | npoownikd 1 2 3 4
V105. Ave'pwnouc;'nou YVPICETE 1 2 3 4
npwTn Popa
V106. Avepwnouq‘ano ' 1 2 3 4
dIaPOPETIKN Bpnokeia
Vi, | SO 1 2 3 4
OIaQOPETIKN €BVIKOTNTA

Twpa 6a oag avaPpepw vav apiBpod anod opyaviopouc. ©a PnopouoaTte va Pou MEITe NOoo NoAU
gUNIOTEVEDTE TOV KABE €va; Tov EPNICTEUEOTE NAPA NOAU, TOV EUNIOTEUESTE APKETA, OEV TOV
gunIoTeVEDTE NOAU 1) dev Tov epnioTeUEOTE KaBOAou. (AlaBACTE Kal ONUEIWATE Kia anavTnaon yia 1o

KaBéva):
E|.||]|0T£t'10|.|'a| E""'Wsﬁ?"a' splﬁzyr:::pul splﬁzyr::t‘)’pul
napa noAu ApKETA NoAU KaB6A0U
V108 | Tnv ekkAnoia 1 2 3 4
V109. | Tic £vonAec SUVAUEIC 1 2 3 4
V110. | Tov TUMNO 1 2 3 4
V111. | Tnv TnAedpaon 1 2 3 4
V112. | TIC GUVTEXVIEC 1 2 3 4
V113. | Tnv acTuvopia 1 2 3 4
V114. | Ta dikaoTnpia 1 2 3 4
V115. | Tnv Ku'Bépvnon (O'I"I']V 1 2 3 4
npwWTEUOUCA TNG XWPAG)
V116. | Ta noAImika koupaTa 1 2 3 4
V117. | Tn BouAn 1 2 3 4
V118 | Tig dnudGIEG uNnpPeaieg 1 2 3 4
V119. | MavemoThyia 1 22 3 4
V120. | Tig JeyaAeg eTaIpEieg 1 2 3 4
V121. | Tpaneleg 1 2 3 4
V122 n&pIBG)\)\OYTIKOUC 1 5 3 4
opyaviguoug
V123. | luvaikeiec opyavwaoelg 1 2 3 4
V124, d)lAavawanfh kar 1 ) 3 4
avBpwnioTika 10pupaTa
V125. | Tnv Eupwnadikr 'Evwan 1 2 3 4
V126. | Ta Hvwuéva 'EBvn 1 2 3 4

10
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Twpa 6a oag neplypayw S1aPopouc TUNOUC NOAITIKWY OUCTNHATWY Kal Ba RBeAka va pou neiTe Ti

OKEPTEOTE YIa TOV KaBEva w¢ Tpono dIakuBEPVNONG TNG XwPag KJac. TMa To kabe £va, Ba AsyaTe OTI

gival NoAU KaAOdC, apkeTd KAAOC, APKETA KAKOG 1 NoAU Kakog, yia Tnv diakuBEpvnon auTou ToU TOMou;
(AiaBaoTe PeyaAdwva kal KUKAWOTE WIa JOVO andvtnon yia To kabeva).

oAU ApKeTa ApKeTA MoAu
KaAdg KaAog KaKOG KaKog
V127. | 'Eva noMiTikd oUoTnua nou £xel IoXupo
NYETN nou dev XpelaleTal va aoxoAeiTal pe 1 2 3 4
TO KOIVOBOUAIO Kal TIG EKAOYEG
V128. | '‘Eva cloTnua oTo omnoio ol
EUNEIPOYVWOVEG Kal OXI N KUBEPvVNON
naipvouv ano@acelc cUPPWVA JE auTo Mou 1 2 3 4
OKEPTOVTaI OTI €ival To KAAUTEPO yia TNV
Xwpa
V129. | 'Eva noAiTikdé gUoTnua oTo onoio 0 oTpaTog 1 2 3 4
£xel TNV e€ouaia
V130. 'Eva dnpokpaTiko NoAITIko oUoTnHa 1 2 3 4

MoAAG npdypata pnopei va sival emBupnTd, aAAa dev sival 6Aa ouclaoTika XapakTnpIoTIKA TNG
onuokpariac. Mapakahw NESTE Wou yia To kABe Eva anod Ta akoAouba, NOCO oUCIACTIKO

XapakTnNPIoTIKO gival TNG dnuokpaTiac. MapakaAw XPNGCIKONOINCTE AuTr TNV KAiJaka onou 1 onuaivel
«kaBdAou oucIaoTIKO XapakTneIoTIkO TNG dnpokpaTiag» kal 10 onuaivel 0TI «gival €va ouciacTIKO
XapakTnploTikd TnG dnuokpatiac». AEIZTE KAPTA (AiaBacTe kal onueEIOoTE YIa anavrnon yia To

kabgva)
KaBdAou ouciaoTikod OuolaoTikO
XapakTnpIoTIKO TNG XapakTnpIoTIKO
dnuokpariac NG dNUOKPATIac
V131. HKuBsgvnon (popoAgvsl TOUG NAOUCIOUG Kal 01102103 04lo05l06l07! 8|09l 10
€NIOOTEI TOUG PTWXOUC
V132. | Oi epr]GKE'UTIKEQCIPXEC;EIVCII €V TEAEI 01 o1 102103l 04los!o6lo7! 809l 10
EPUNVEUTEC TWV VOUWV
V133. | Oi qvepwnm 6|a)}£youvmuq NYETEGTOUGHE | o | 05 | 03 |04 | 05 | 06 | 07 | 8 | 09 | 10
ENEUOEPEC EKAOYEC
V134. | O1 avBpwnol )l\apBavouv KPATIKO enidopa 01102103 04lo05l06l07! 8|09l 10
yla Thv avepyia
V135. OoTpaToqa\./a)\auﬁavsl Tnv €€ouaia oTav n o1 102103l 04los!|o06lo7!| 80910
KuBEPvVNON €ival avikavn
V136. | Ta noAiTika dikaiwpaTa npooTaTelouv Thv
eAeubepia Twv avBpwnwv evavTia oTnv 01[02|03|04|05|06|07| 8 |09] 10
KaTanieon anod 1o KpATog
V137. | To KpaTog 100Cuyiel Ta €1000NUATA TWV o1 102103l 04los!|o06lo7!| 80910
avBpwnwv
V138. | Oi avepu?nm UNakououv auToug nou 011021 03lo04lo5|06l07! 809! 10
KuBepvouv
V139. dO\a:;;ameqaxouv ioa dIKalIWPATa JE TOUG 01102103 04lo05l06l07! 8 |09l 10

V140. Moo onuavTiko ival yia €0d¢ va (eiTe o€ Pia xwpa Ke dNHOKPATIKn KUBEPVNON; Z€ AuTh TNV

kAipdaka énou 1 onuaivel «kKaBoAou onuavTiko» kal 10 onuaivel «<AndAuta onpavTtikd», noia
0<on Ba dialéyate; AEIZETE KAPTA (ZnpsiwoTe éva aplbpo)

AnOAUTA GNUAVTIKO
09 10

KaBdAou onpavTikod
01 02

03 04 05 06 07 08

11
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V141, Kal nooo dnuokpatika nioteUsTal KuBepviEtal n KUnpog onuepa; =ava xpnoigonoimvTac Tny
kAigaka ano 1o 1 péxpl To 10, 6nou 1 onuaivel «kaBoAou dnpokpaTiKr» Kal 10 anuaivel
«anoAuTa dnuokpatikn» TI Bon Ba dialéyaTe; AEISTE KAPTA (ZnueiwoTe €va apiBuo):

KaBdAou dnpokpaTikn AnoAuTa dnpokpaTikn
01 | 02 | o3 | 04 | o5 | o6 | 07 | 08 | 09 [ 10

V142, Ndooc ogBacudc undpxel 0Ta aTopika avlpwniva dIKaiwPaTa orUepa oTnV Xwpa Pac;
MoTeleTe unapyel; (AlaBAcTe kal CNUEIOOTE Yid anavrnon)
AnoAuToc ogBaopocg (oTa aTopika avBpwniva dikaimpaTa)

ApKETOC 0gBATHOG

1
2
MikpdG 0gBATOC 3
KaBoAou ogBaopog 4

V143, Topa ag nape os £va aMo Bépa. Moo ouxvd, €av NoTE, OKEPTECTE YId TO VONUA Kal ToV
okono Tne {wng; (AlaBAacTe kal CNUEIWOTE Yid anavrnon).

Suyva 1
Kanote 2
>navia 3
Mote 4

V144, AvrkeTe og kanola Bpnokeia fj o kanola BpnoKeUTIKN opyavwon; Eav vai, noia sivai;
(ZNUEIWOTE Wia anavtnaon oTny nio KaTw AioTa. nuelinoTe 0 €AV 0 EPWTWHEVOC dEV QVNKEl O Kapia
BpnoKeUTIKN opydvwan!)

'OxlI: | Aev avnkw og Kayia BpnoKEUTIKN opyavwaon

Nai: | PoualokaBoAikoc

MpoTeaTAVTNG

0pB06d0Eoc (Pwaoc/EAANVAC K.a)

EBpaioc

MoUGOUALAvog

Ivdog

BoudioTng

XN N|hWINF|O

AMO (YpAWeTE):

V145, EKTOC ano Toug yauoug Kal TIG KNOeiec, MOO0 CUXVA NAPEUPIOKECTE OTIC BPNOKEUTIKEG TEAETEC;
(ZnueiwoTe pia anavrnon) AEIZTE KAPTA
MepioodTeEPO anod Hia @opa Tnv pOopdada
Mia @opd Tnv £Rdouada

Mia (popa Tov urva

Movo o€ 1DIAITEPEG AYIEC UEPEC

Mia gopd To XpOvo

AlyOTEPO GUYVA

MoTE/oxedOV NoTE

Nyt~ WIN|—

V146. Eav Eaipeéooupe yapoug kal Kndeieg, N0oo auxva NpoosUXeaTe; (ZNUEIWOTE Kia andvtnon)
AEI=TE KAPTA

ApKETEC (POPEC TNV NUEPA 1
Mia popa TNV nuEpa
ApKeTEC popEC TNV €BOoPAda 3

12
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Movo 0Tav Napeupiokoual o BPNOKEUTIKEC TEAETEG
MOvo G IDIAITEPEC AYIEC PEPEG

Mia (popa Tov Xpovo

AiydTeEpPO OUYVA

MoTE/oxedOV NoTE

[ NE e NG, JEN N

V147. AveEdpTnTa €av NAPEUPIOKEDTE OTIC OPNOKEUTIKEG TEAETEC N OXI, Oa AéyaTe OTI €ioTe:
(A1aBAocTE KAl CNUEIOOTE Pia andvrnon)

©pNOKEUOUEVO GTOUO ATopo nou dev gival BpNOKEUOEVO ABeog

1 2 3

V1 48. MioTeveTe oToVv OL0;
| Nal [ 1 Jox 2 ]

V149, MioTeleTe oTNV KOAGON;
| Nal [ 1 Jox 2 ]

V150. Me noia ano Ti¢ akOAouBeg dNAWOEIC CUPPWVEITE NEPIOTOTEPO; To Baciko vonua TnS Bpnokeiag
cival..AIABAZTE:

Na akoAouBsic BpnoKeUTIKOUC KAVOVEC Kal TEAETEC 1

Na kaveig To kahd og GAAOUC avBpwNoug 2

V151. Me noia and Tic akOAouBEeC dDNAWOEIC GUPPWVEITE NEPICTOTEPO; To BATIKO vOnua TnG Bpnokeiag
cival..AIABAZTE:

Na kaTtaAdBelg To vonua Tng peradavariac {wng

Na kataAdBeig To vonua tng {wng o€ autdv ToV KOOUO 2

V152, Ndoo onpavTikog gival o Ogoc otn wn oac; NMapakaA® XpnoIPonoINoTE TNV NAPAKATW KAiJaka

ornou 10 onpaivel "noAU onuavTikoc” kai 1 onuaivel "kaboAou onuavTikdc": AEIZTE KAPTA

(ZnpeivoTe éva apiBpo).

KaBdAou onpavTikog MoAU onuavTikog
01 | 02 [ o3 | 04 | o5 | 06 | 07 | 08 | 09 | 10

MapakaAw NECTE POU, £V CUPPWVEITE EVTOVA, CULPWVEITE, DIAPWVEITE 1} DIAPWVEITE EVTOVa E TIC
akdAouBec dnAwoelg; ( AiapaoTe pia-pia Tic dnAwaoeic) AEISTE KAPTA

SUHPWV® . . | Alapwve Aev
gvtova 2UHPVD | AldGwVe évrova | yvwpilw
V153. '‘OTtav n emoTAEN kai n 8pnokeia 1 5 3 4 9
ouyKpouovTal n BpnokKeia gival navroTe opdn
V154. H povn anodekTr Bpnokeia givai n ik
\ 1 2 3 4 9

Hou Bpnokeia.
V155. 'OAec ol BpnoKeiec npenel va

\ \ . 1 2 3 4 9
010ackovTal oTa dNOCIa OXOAEIa pac.
V156. ATOUa MOU QVAKOUV OF OIApOPETIKEC
Bpnokeiec niIBavov va gival Tdoo nBikoi 6Co Kal 1 2 3 4 9
auToi Nou avrkouv oTn JIKN Pou Bpnokeia.

Twpa 6a oac unoBaAw PEPIKEC EpWTNOEIC YIa T B£0N NOU KATEXOUV OTN KOIVwvia atopa diapopwy
NAIKIOV. Me evdlapEpPel TO TI VOUIZETE OTI €ival n anoyn Tou NEPICOOTEPOU KOOUOU OTNV XWPA KA yia
TN B£0n Nou KATEXOUV 0TV KoIVwvia atopa nou ival eikoodpndec, aToua nou sival capavtapndeg Kai
aropa 70 Xpovav Kal Nave. Xpnoidonoi®vTac auTr TNV KapTa NapakaA® NECTE JoU Mou TOMoBETE o
nePICoOTEPOC KOTUOC TNV KOIVWVIKN 8€on Twv... AEIETE KAPTA .. (AiaBace peyalopwva)

MoAU xaunAn 6<on MoAU wnAR B6éon
0Tn Kovwvia oTn KoIVwvia

Al

13
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V157, aTOpwV nou gival eIkooapndeg 01 02 | 03 |04 | 05|06 | 07 | 08 | 09 | 10 88
\V158. atopwyv nou eival capavtapndeg;| 01 02 | 03 | 04 | 05|06 | O7 | 08 | 09 | 10 88
?—ggi aTopwv rou gival 70 xpovwv Kal 01 02 031 04 o5 | o6 | 07| 08| 0o 10 88

V160. MNapakaA® nEoTe pHou NOCo anodekTo f KN anodekTo Ba To Bswpolcav Ta NEPICTOTEPA ATOUA
oTN XWPa Pag, €av €vag npooovToUxog TpiavTayxpovog Siopi{0Tav oav npoioTAPEVOC TOUC.
XpnoiKonoInoTe auTh TNV KapTa onou To 1 onuaivel To Bswpolv anodAuTa Kn anodexTo kai 10
onuaivel anoAuta anodexto. AEISTE KAPTA

AnoAuTa anodexTo
09 10

AnoAuTa pn anodexTod
01 02

03

04

05 06 07 08

Twpa okePBeiTe auToUG Nou gival Navw anod 70 xpovwv. XpnoIPonolnvTag auTr) TV kKapTa napakaiwn
MEOTE Jou Nooo niBavo ival o NePICOOTEPOC KOGUOC TNG XWPAG Kag va BAEnel auToUg nou €ival navw
ano 70 xpovav... AEIETE KAPTA.(AIABAZTE) (AEN 'NQPIZQ, MIMTOPOYME NA BAAOYME 9)

KaBoAou duvarod MoAU duvatd va Toug

va Toug BAEnel BAénel pe autov Al

pe autdv Tov Tpdno TOV TPOMo
V161. | ...oav QIAIKoUC; 0 1 2 3 4 1
V162. | ...oav Ikavouc 0 1 2 3 4 -1
V163. | ...ye ogBacpo; 0 1 2 3 4 -1

V164. NapakaAw NESTE pou NOCO anodekTo N YN anodektd Ba To Bewpolioav Ta NEPICCOTEPA ATOMA
oTn XWPa Pag, €av évag npooovrtouxog 70 xpovmv diopildTav oav npoioTAPEVOC TOUG.
Xpnaoigonoinoe auTr TNV KApTa o6nou To 1 onuaivel To Bewpolv anoAuTta Pn anodexTo kai 10
onuaivel anoAuta anodextd. AEISTE KAPTA

AnoAuTa pn AndAuTa AT
anodexTd anodextd
01 02 03 04 05 06 07 08 09 10 -1
Twpa Ba ynopoloaTe va Pou MEITE, GV CUPPWVEITE £VTOVd, CUPPWVEITE, DIAPWVEITE 1} dIAPWVEITE
£vTova We TIC akoAouBec SNAWTEIC;
SUHPWV® ; ] Aldpwvo
gvrova AN AUEIOIR £vrova
V165. | =TI MEPEG KA dev UNAPXE! Kal MOAUC 1 5 3 4
0£BaCOC yia TOuC NAIKIWUEVOUC.
V166. | O1 nAIKIOPEVOI NAipvouV NeEPICTOTEPA AMo 1 ) 3 4
T0 dikalo Pepidio Touc and Tnv KuBEpvnan.
V167. | O1 nAiKIwUEvOl gival BApog aTnv Kovwvid. 1 2 3 4
V168. | OI Taipiec nou NpocAapBavouv VEOUC
avBpwnouc anodidouv KaAUTepa ano 1 ) 3 4
QUTEG NMou nMpocAapBavouv atoua
d1a@OpwV NAIKIGV.
V169 O1 NAIKIwPEVOI £XOUV UNEPPBOAIKN
. : 1 2 3 4
NOAITIKA €nippon
V170. Mnopsite va pou neite ndco aoPpaleic aioBAveoTe 0N YEITOVIA 0AG AUTEC TIG UEPEC;
MoAU aocpaing 1
ApKETa aopainc 2
'Ox1 NoAU aocpaing 3
KaBoAou ao@aAnc 4
AT/AA -1
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Mooo ouyva cupBaivouv Ta akdAouBa npayyarta atn yeirovia oag

no)\ﬁ' Asz'r'd 'oxi ' Kaﬂé)«?u AT/AA
guxva ouxva ouxva guxva
V171. AnoTeieg 1 2 3 4 -1
V172. KatavaAwaon aAkoOA aTouc dpouous 1 2 3 4 -1
V173. H aoTuvopia i} o oTpaTtoc napsyPaivel  otnv 1 5 3 4 4
IDIOTIKA {0 TWV avOpwnwy
V174. PAToIOTIKI) GUMNEPIPOPA 1 2 3 4 -1
V175. NMwANGCN VapKwTIKWV 0TOUG dPOHOUG 1 2 3 4 -1

Moia and Ta akdAouBa npayuaTa £XeTe Kavel yia Aoyoug acpaleiac; AIABAZATE (MoAAanA€g

anavrnoEig)

Nai ‘Oxi
V176. Aev PUeTEQEPA Wali Jou NOANG AeQTd 1 5
V177. MNportiunoa va pn Byaivw £Ew 1o Bpadu 1 5
V178. MNnpa pad pou paxaipl, NIOTOAI 1 Kanolo aAho onAo. 1 5

V179. Ynnp&ate BUPa Kanoiag £yKANUATIKAG NPAENG KaTa Tnv SIAPKEIQ TOU NEPACHEVOU XPOVOU;

V180. Kal n ayeon oikoyéveia oac; Ynnp&e KAnolog oTnv olkoyEvela oac BUHa Kanoiou eyKARUATOG

KaTa Tnv dIApKEIa TOU NEPATHEVOU XPOVOU;

V179. V180.
EpwTWUEVOG Olkoyéveia

Nai 1 1

‘Ox1 5 5

AT/AA -1 -1

Se nolo BaBud avnouyeite yia TIC akoAouBec kataoTdoelg; AEIETE KAPTA

MNMapa noAU | Apkera | 'Ox1 noAU | KaBoAou || Ar/AA

V181. Na xaow Tn OoUAEIA ou 1) va Unv Bpiokw 1 5 3 4 1
douAeld
V182. Na pyn pnop® va npoo®Epw oTa naidid HJou pia 1 5 3 4 1
KaAr Yoppwan.
V183. Na epnAakei n xwpa pou o noAepo 1 2 3 4 -1
V184. Mia TpoHOKPaTIKN €NiBean 1 2 3 4 1
V185. EpuAio ndAepo 1 2 3 4 -1
V186. H kuBépvnon va napakoAouBei To TNAEPWVO
HOU, TIG EMIGTOAEC HOU ) TNV NAEKTPOVIKI HOU 1 2 3 4 -1
gniKoIvwvia.

V187. ZUpQWVEITE i} dIaPWVEITE Ye TNV akoAouBn dnAwon;
«Katw ano opiouevec cuVONKeC o NOAEPOC gival avaykaiog yia va eEaopalioTei n diIkaloouvn».

SULQWVW)

AlaPwve

1

2
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Touc TeAeuTaioug 12 pnveg, NOCO uxva €0EiC 1 N oIkoyévela odac ...(d1aBACTE HIa-pia TIC dNAMOEIC)

AEI=TE KAPTA
Zuxva |Kanote | Znavia MoTé€ Ar/AA

V188. Asv €ixaTte apkeTd paywaolua 1 2 3 4 -1
V189. AicBavBnkaTe avacpalsia YEoa oTo OMiTl 0ag 1 2 3 4 -1
ano TNV eyKANUATikOTNTA

V190. Aev gixaTe pApuaka r Tnv 1aTpikn nepibaiyn 1 2 3 4 -1
MouU XPEIOOTHKATE.

V191. Agv €ixaTe XpnUATIKO €1000NUa 1 2 3 4 -1

Twpa Ba rBeAa va oac d1IaBAcw PEPIKEC DNAMOEIC KAl va pOTACW NOCO CUPPWVEITE ) DIAPWVEITE PE

KABe Wia ano auTég TIG dnAwaoelG. Ma auTEg TIG ONAWCEIG, 1 anuaivel 0TI «dlIaPWV® EVTEAMG> kal 10

ONMaivel 0TI «CUHPOVE EVTEAWC.

Alapwve SUHQWV®
EVTEADG EVTEAQG
V192. | H emioTnun kairn TE)'(VO)\OYICI Kavouv TG (weg 01 102103 104!lo5!06!|07!08!09] 10
MAG Mo UYIEIG, Mo EUKOAEG Kal MIO AVETEC
V193. | EEaiTiac Tng eENIOTrNG Kal TngG TexvoAoyiag Ba
UNApEOUV MEPIOCOTEPEC EUKAIPIEC YIa TNV 01 02| 03|04|05|06/|07|08]|09]|10
EMOWEVN YEVIA
V194, EEGpTOHG?TE napa nun ano Tnv €NICTAKN Kal o1 102103 04!05!06!07!08!09]! 10
OXI dPKETA and Tnv nioTn
V195. | Mia ano TIG apvnTIKEG ENIPPOEG TNG EMIGTAKNG
gival oTI SIaAUEl TIG IDEEG TWV avOpWNwWV 01 02| 03|04|05|06|07|08]|09]|10
OXETIKA LE TO KAAO Kal TO KAKO
V196. | Aev aycn OnNMAavTIko yia us'va va Espw yla Tnv 01 102103104 !lo5!06!07!08!09] 10
ENICTAKN OTNV Kadnuepivr pgou wn.
V197. AapBavovtac 6Aa Ta npdypata unown, 6a AEyate 0TI 0 KOOUOG gival KAAUTEPOC 1} XEIPOTEPOG

£€aITiag TNG ENICTAKNG Kal TG Texvoloyiac; NMapakaAw NECTE Pou noia €ival Mo KovTda oTnv
OIkf} oag anown €ni Tou BEUATOC, XPNOIKONOIOVTAC TNV NAPAKATW KAidaka 6rnou 1 anuaivel «o
KOOMOG €ival NoAU XeIpoTEPOG» Kal 10 anuaivel «o KOOPOG gival NoAU KaAUTEPOC». (ZNHEINOTE

£vav apiepo)

0 kdopog givai
noAU xelpoTEPOG

O koopog eival
noAU kaAUTEPOG

01 | 02 | 03 | 04 | 05

06

07

08

09

10
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MapakaAw NECTE HoU yia KABe pia and TIG akOAOUBEG oUMNEPIPOPEG, AV NIOTEVUETE OTI YNOPEI NAVTOTE
va dikaloAoyeital, r) 6T noTé dev dikaloAoyeiTal i kATl evdiaueco: AEISTE KAPTA AIABAZITE
(ZnueiwoTE Pia anavtnon yia Tnv Kabs dnAwan)

MoTE dev MavToTe
dikalohoyeiTal dikaliohoyeiTal
V198. | AnaiTnon o€ KUBEPVNTIKES
NapoxeC TIC onoieg dev 0102 |03 | 04|05 )|06 | 07| 08 | 09 10
dlkaloloTE
V199. | Ano®uyn TNG NANPWMNG
KopioTpou aTa dnuoaia 01 | 02| 03 |04 |05 |06 |07 |08 0 | 10
LETAMOPIKA PEaa
V200. | Khonn nepiousiag 01 |02 |03 |04 |05/ 06|07 |08/ 09| 10

V201. | ZeyéAaopa Tou (popou OTav

Bpedel sukaipia 01| 02|03 |04 |05 )| 06|07 |08 | 09 | 10

V202. | Kanoiog va anodexTei dwpodokia

KaTda TNV EKTEAECN TWV 01|02 | 03|04 05|06 | 07| 08|09 | 10
KabnkovVTwV Tou
V203. | OpogulogiAia 01 | 02| 03 |04 |05 |06 |07 |08 0 | 10
V203A. | Nopveia 0102 )03 04|05 )|06 | 07| 08 | 09 10
V204. | Extpwon 01 | 02| 03|04 | 05|06 |07 | 08| 09| 10
V205. | Aiauyio 0102 )03 04|05 )|06 | 07| 08 | 09 10
V206. | ¢ npiv To yapo 01 | 02| 03|04 |05 |06 |07 | 08]| 09| 10
V207. | AuTokTovia 0102 |03 04|05 )|06 | 07| 08 | 09 10
V208. | ZuAokomnua yuvaikac ano Tov 01102103104 05|06 071 08! 00! 10
avopa Tng
V209. | ZuAokonnua Twv naidiov and 01102 103104l 05| 06! 07| 081! 09!l 10
TOUG YOVEIC
v, ) e S e ke 01| 02| 03|04 |05]| 0607|0809/ 10
avBpwnouc

V211. Moo uneprpavog/n VIwBeTe nou gioTe EAAnvokunpiog; (AilaBAcTe Kal ONUEIWOTE WIa anavtnon)

MoAU unepn@avog/n 1

ApKETa unepneavog/n

‘OxI NoAU uneprgavog/n

KaBoAou uneprgavog/n

anlbhW|IN

Aev ipal EAAnvokUnpiog (Mn diaBaoste, auBdpuntn andvrnon

O1 avBpwnol £xouv SIAPOPETIKEC ANOWEIC yia TOV EAUTO TOUG KAl TO NWE OXETICOVTAl UE TOV KOOWO.
XpnolgonolwvTag auTiv Tnv kapta, 8a NBeAa va Pou NeiTe NOCO EVTOVA CUUPWVEITE N JIAPWVEITE PE
KGO pia ano TI akdAouBeg dNAWOEIC yia To NWG BAENETE Tov €auTd oag; (AlaBAoTe Kal ONUEIWOTE Mia
anavrnon yia Tnv kabe dnAwon). AEIETE KAPTA

JUHPWV® | ZUPP® | AlaPWVD | AIAPOVE
andoAurta L0 andoAuTta
V212. | BA&nw Tov £auTO POU WG NAyKOOUIO 1 7 3 4
noAiTn
V213. B)\énola TOV E(']UT(') MOU WG PEAOC TNG 1 ) 3 4
TOMIKNG KOIVOTNTAG
V214. | BA&nw TOV €aUTO HOU WC HEAOG TOU 1 7 3 4
Kunpiakou Kpdatoug
V215. | BAénw TOV EAGUTO HOU WG PEAOG TNG 1 ) 3 4
Eupwnaiknc 'Evwaonc
V216. | BA&nw Tov £0UTO POU WC AUTOVOHO ATOHO 1 2 3 4
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O1 avBpwnol Xpnoigonololv dIapOPETIKEG MNYEC MANPOPOPNCNG Yia va evnpepwBoUV yia To Ti yiveTal
oTNV XWPAa Toug Kal gTov unoAoino kogpo. la kabe pia anod TIC akoAoUBEC NNyEC NANPoOPOPNONG
WMOPEITE va JoU MEITE KATA NOGOV TN XPNOILOMOIEITE KGBe pEpa, kaBe BOouada, kGBe pnva, AiyoTepo
ano kale pnva n noté; (AlaBACTE Kal GNUEIMOTE Pid anavrnan)

Kabe Kabe Kabe AlyoTEPO NG MoTe
yépa Bdouada piva KaBe unva
V217 | Ka®nuepiviy Epnuepida 1 2 3 4 5
V218 | Mepiodika 1 2 3 4 5
V219. | Néa and TnAeopaan 1 2 3 4 5
V220 | N€a and padiopwvo 1 2 3 4 5
V221 | Kivnto ThAéPwvo 1 2 3 4 5
V222 | HAekTpovikd Taxudpopeio/e-mail 1 2 3 4 5
V223 | AiadikTuo 1 2 3 4 5
2 R, AN EREEE
V225. T[1600 ouXva XPNOIUONOIEITE NAEKTPOVIKO UNoAoyIoTH;
MoTe 1
MepioTACIAKA 2
Suyva 3
Aev Eépcg TI €ival 0 H)\EKTQOVIKC')Q' YNoAoyIoTnG 4
(Mn &iaBacete, AuBopunTtn avagopa)

'OTav yivovTtal eEKAOYEC WNQIlETE NAVTOTE, OUVNABWC N NOTE;
MapakaAw neg Pou yia Kabe pia anod Tic akoAouBec (AlaBACTE Kal GNUEIMOTE Pid anavtnaon).

Mnavrote Zuvnowg MoTe
V226 Tonikég 2 3
V227 EOVIKEC 2 3
V228. Eav sixape alpio ekAoyEG, Mo KOUpa anod Ta nio kKatw 6a emAEyaTe va wn@ioeTe; MEoTE Hou

Tov apIBuo6 OTNV KAPTA nou oag £0waod. EAN «AEN ZEPQ» lMolo kOppa oag eAKUEI NEPICTOTEPO;

(ZnueiwoTe pia anavtnon) AEIZTE KAPTA

AKEA 01
AHZY 02
AHKO 03
EDEK 04
EAH 05
EYPQKO 06
Kivnua OikoAoywv MepIBalovTIoT®V 07
E.AAM 08
KY.MPO.Z 09
NAZOK 10
ZYTOZ 11
AAAO 19
AT/AA 98
Kavéva/Agukd 99
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V229.

V230.

V231.

V232.

V233.

AouAeleTe auTn TNV €noxn N OxI; Av val, NOoeC WPeC TNV BOoNAda; Av KAVETE NEPIOCTOTEPEC
ano pia SoUAEId, EVNHEPWOTE Hac HOVO YIa TNV KUPIWG dOUAEIa oac. (ZNUEI®OTE Hia
anavrtnaon)

Nai, eipal epyalopevoc:

MARpouc anaoxoAnang (30 wpec TRV £dOUAdA 1) NEPICOOTEPEC) 1
Mepiknc anaaxoAnanc (Myotepec ano 30 wpec TRV Bdouada) 2
AuTOEPYODOTOULEVOC 3

'0Ox1, dev epyadopat:

'Exw ouvTa&lodoTnOei

Eipal olkokupd

Eipal yadnrpia/UadnTnc/@oItiTeia/Tng
Eipal avepyocg

AMa (onuelinoTe):

0N |U Db

AouAeleTe aTnv KUBEpPvNoN n os dnuoalio idpupa, oe IDILTIKA €nixeipnon i Blounxavia r os
IDILTIKO UN Kepdookonikd opyaviouo; Eav dev epyaleoTe Twpa UNOJEIETE Noia ATAV N KUPIKG
anaoxoAnon oag oto nape\Bov. e noid TopEa epyaleoTe Twpa ) epyaldoocacTav oTo
napeABov; (AlaBacTe Kal ONUEINOTE Yia anavtnon).

KuBépvnaon ) dnuoaio idpuya 1
ISIwTIKN €nixeipnon i Blounxavia 2
ISIWTIKO [N KEPDOOKOMIKO 0pYavIoHO 3

Ta kaBrkovTa oTNV £pyacia oac €ival NEPICOOTEPO XEIPWVAKTIKA 1) NEPICOOTEPO dIAVONTIKA;
Eav dev epyaleoTs Twpa, anavtnoTe yia TNV pyacia oac oTto napeAdov MNa Tnv anavtnon oac
XPNOIKOMNOINOTE AuTh TNV KAiaka, onou To 1 onyaivel «nePICOOTEPO XEIPOVAKTIKA
KabrikovTa» kal To 10 onyaivel «nepIcodTEPO NVEUUATIKA KaBrkovTa». (Cnueinoe pia
anavrtnon):
MepiooOTEPO MepioodTEPO
XEIPWVAKTIKA KadnkovTa dlavonTika

01 02 03 04 05 06 07 08 09 10

Ta kaBrkovTa oag oTnV £pyaocia €ival NEPICoOTEPO £pyaacia pouTivac f NEPICOOTEPO
dnuioupyikr epyacia; Eav dev epyaleoTe TwpPA, ANavtnoTE yia TNV pyacia oag oTo napeAbov.
XpnoIPonoInoTE ya TNV andvrnon oag auTn TNV KAidaka, ornou To 1 onuaivel «nepIocoTEPO
gpyacia pouTivag» kai To 10 anuaivel «NepIooOTEPO dnKIoUPYIKN €pyacia (onueiwaoe pia
anavtnon):

MepioodTepo epyacia MepioadTepo
pouTivag OnMIoupyIKn €pyaaia

01 02 03 04 05 06 07 08 09 10

Moon ave€apTnoia EXETe TNV €NITEVEN TNG £pyaciac oag oTtn douAsld; ; Eav dev epyaleoTe
TWPA, anavTroTE yia TNV pyacia oag oTo napeABov. Xpnaoiponoinos auTrh TNV KAiJaka yia va
unodeifeTe To BaBuo6 aveEaptnaoiac oag, onou 1 onuaivel «kaBoAou aveEapTtnaia» kar 10
onuaivel «anoAuTn eAeuBepia» yia va kabopioeTe To BaBuo aveEapTnoiag oac.

KaBdAou aveEaptnaia AnoAuTn aveEapTnaia
01 02 03 04 05 06 07 08 09 10

V234. EioTte/foaoTav npoioTapevoc/endontng alwv epyalopévwv otny douleld oac; (ZNUEINoTE Yia

anavrtnaon)
Nai 1
‘Ox1
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V235, EioTe TO GTOUO UE TO HEYAAUTEPO €1000NA OTNV OIKOYEVEID 0ac; (SNUEIWOTE Yia anavrnon)

Nai 1 = Ep. V235

'OxI 2 = ZUVEYXIOTE

V236. To GTOUO WE TOV PHEYAAUTEPO €1I000NUA OTNV OIKOYEVEID 0AG EPYODOTEITAI AUTH TN GTIYHNA R OXI;

Nai 1
‘Oxi 2

V237. Kata tnv didpKela Tou NponyoUUEVOU XPOVOU WANWG N olkoyéveld oac: (AlaBAcTe Kal ONUEIDOTE

gia anavrtnon)

AnoTapisuos Xpruarta

AnAwc nepvolos Pe auTa nou £Ryale

=0deUE PEPIKEG And TIC anoTAUIEUCEIC TNG

=0dewe TIC anoTapielosIg TG Kal daveiloTav xpruaTta

DIWIN|—=

V238. MepIkéG POpEC o1 GvBpwnol AEVE yia ToV auTO TOUC OTI AVAKOUV OTNV EPYATIKN TAEN, oTnv
peoaia TGN, oTnv avwTepn ) otV KatwTepn. Eogic nou AETe OTI avnkeTe; (AlaBacTe kai

ONUEIMOTE pia andvtnaon)

TNV avaTepn TaEN

AvmTepn péan Tagn

KatoTepn péon Taén

Epyatikn TGN

KatoTepn TaGEN

|l D WIN| =

V239, Ze quTr TNV AioTa ival pia gil00dnuaTikn KAigaka otnv onoia 1 avTIoTOIXEl YE TN «XapnAoOTEPN
£100dNUaTIKA opada» TG Xwpac pac kai 10 pe i "wnAoTePN €100dNUaTIK opadas» Tne Xwpa

pac». ©a rBeAa va Pou neiTe o€ nola opada BpioKeTal TO VOIKOKUPIO oac. NMapakaiw,

ONMUEIWOTE TOV KATAANAO apiBuo, ouunepIAauBavovTac OAeg TIG apoIBEC, Toug HIgBoug, TIC
OUVTAEEIC kal aAAa sicodnuaTta nou naipvere. AEIETE KAPTA

XapnAoTepn
€1000NUATIKr opada

WnAoTepn

€l000NpaTikr) opdda

01 | 02 ] 03 ] 04 | o5 | 06 | 7 | o8 09 | 10
AHMOIPA®IKA
V240. ZnMEIOOTE TO PUAO TOU EPWTMHEVO)=> Avdpac luvaika 2
V241. MnopeiTe va pou MeiTe TNV XpovoAoyia
YEVVNONG 0ac; = 19 (ypayTe Ta 2 TeheuTtaia yneopia).
V242. AuTo onyaivel OTI €i0TE...... =

Eival n yntépa ) natépac oag YETavaoTeC O AuThHY
TNV xwpa n ox1; Napakaiw, onuei®oTe EEXwPIoTA yia
KaBe évav; (AlaBAcTe kal ONUEIMOTE [ia andvTnon yia
To KABe €va) =

Xpovav (ypdwTe TNV nAiIKia he 2 wnoia)

. Aev givai
MeTavaoTng .

MeTavaoTng
V243 | MnTépa 1 2
V244 | Natépag 1 2
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V245, TevvnBAKaTE OE QUTAV TNV XWPA 1| €ioTe
HETAVAOTNG; =

V246. EioTe UNNKOOC QUTAC TNG XWPAg; =

V247. Nola yA\wooa PIAGTE GuvnBwe oTo OniTI;
(ZnusiwaoTe pia anavtnon!) =

V248.

l'evvnbnka os authv

Eipal yeTavaoTne os

TNV XWpa auTr TNV XWpa

1 2

Nai, €ipal unnkoog | ‘O, Oev €ipal UNRKOOG

auTAG TNG XWPAG auTAG TNG XWPAG

1 2
AyyNika 1
EANVIKG 2
TOUPKIKN 3
Appevikn 4
AAAN (noia): 5

Moio €ival To YnAoTEPO £ninedo eknaidsuanc Nou EXeTe OAOKANPWOEIl; [Znueiwon: av o

EPWTWHEVOC €ival pabnTrg, CNUEIOOTE TO YNAOTEPO EKNAIDEUTIKO £ninedo emBupEi va

oAokANpwaoel].

Xwpic Bagikn eknaideuon

EAINAC SnuoTIkn eknaidsuon

OAOKANPWUEVN ONUOTIKI EKNAIdEUTN

EAINNc deutepoBaduia eknaideuon: TexvikoU/enayyeAuaTikoU TUnou

OMokAnpwuévn deutepoBabuia eknaideuon Texvikou/enayyeAdaTikol TUNou

Mn-oAokAnpwpuevn deutepoBabuia eknaideuan: NPOETOINACIA NAVEMIOTNIOU

OAokAnpwuevn deutepoPabuia eknaideuan: NPOETOINATIa NAvVENIOTNUIOU

MepIKr NAvenioTnUIakn knaideuon, Xwpic NTuyio

MavenioTnuiakn eknaidsuan, Ye nTuyio

O ONOUN|HAIWIN|—

V249.

>e nola nAikia oAokAnpwaoate () 6a oOAOKANPWOETE) TIC

onoudéc oag, €iTe oTo oXoAgio 1 ag IvOTITOUTO

avmTEPNC €KNAIdEUONG; [ZNUEIWON: AV 0 EPHTWHEVOG
gival yadnTncg, ONUEIWOTE TO YNAOTEPO EKNAIDEUTIKO

eninedo nou eniBupei va oAokANPWaEel].

V250. ZeiTe Ye TouC yoveic oac; (ZNUEIWOTE Wia

anavtnon): =

=

(TpayTe TNV nAikia pe 2
yneia).

Nai 1

‘Oxi1 2
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NapaTnpnosic and ToV EPEUVNTA

V251. EvOIaQpEPOV EPHTMHEVOU =

V252, AToua napovTta katda Tn didpkeia TG
OUVEVTEUENC (ZNUEIOOTE KATa NOCO KATA TN
OIAPKEIA TNG CUVEVTEUENG 0 EPWTWHEVOG NTAV
MOVOC TOU N} unnpxav kai AAa aTopa oTo Xwpo)
=

V253. (ZnUeiwaTe Tov NANBUCHO TNG NOANG): =

V254, ZnUEIOTE KATa nooo givat..: =

V255, O epwTOUEVOC Hnopei va ypawsl kal va diaBaocel f

gival aypapuaroc; =

V256. ZNUEIOOTE TNV NEPIOXM OMOU EYIVE N OUVEVTEUEN =

V257. ZnUEIOOTE OE Nola YAWOOa EYIVE N CUVEVTEUEN: =

V258. MeTaBAnTh Bdpouc:

°
O epWTM®PEVOC eVOIAPEPOTAV MOAU 1
O epWTMUEVOC EVOIAPEPOTAV KAMWG 2
O epwTM®PEVOC dev evdiapepdTaVv 3
Aev unnpyav ahha dtopa napovra nou Ha 1
unopouoav va napakoAouBoUv TNV OUVEVTEUEN
Ynrfpxav aAa atopa napovra nou Oa

pnopoloav va napakoAouBoUv Tnv OUVEVTEUEN 2

KaTtw anod 2.000 1
2.000-5.000 2
5.000-10.000 3
10.000-20.000 4
20.000-50.000 5
50.000-100.000 6
100.000-500.000 7
500.000-nepiccOTEPOI 8
AEUKOC 1
Maupo-AppIKavog 2
NoTioaaiatng (Ivdog, MakioTavoc) 3
AvatoAikoaagiarne (Kivélog, Ianwvac) 4
ApaBag ) Kevrpoaolidrng 5
AMo (noio;) 6
Mnopsi va ypawel kai va diaBacel 1
Aypauparog 2
Aeukwaia 01
AppoOxwaoToc 02
Adpvaka 06
Nepeaodc 07
Mnagoc 08
AyyNika 1
EANVIKG 2
ToUpkika 3

Mepioxn: ACTIKN

AypOTIKN)
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